Purpose, Plan
Execule

This year has been a special
one for Purplex, as we have
been celebrating the 20th
year of its founding. Back in
2004, writes MD Andrw Scott.

| had litle more than an old
car, a mobile phone and a
kitchen table to work from — but
| did have a Purpose, a Plan and
the will to Execute my growth

strategy — hence the name,
Purplex!
The evolving

marketing landscape
Twenty years ago, marketing
wasn't a particularly compli-
cated business. You persuaded
pecﬂale to buy things using a few
tried and tested techniques. But
as we approach 2025, the
marketing world is evolving at a
dizzying pace and the strategies
that worked just a few years ago
are no longer cutting it.
In short, i’s time ?or us all to
take a hard look at what we're
doing.

Do what YOU do best

You are an expert in glazing or
construction, not in artificial intel-
ligence, influencer marketing or
the intricacies of SEO. That's
fine. Your focus should be on
what you do best — delivering

top-notch products and services
to your clients. However, in
today's competitive landscape,
exceﬁen’r work alone isn't
enough. You need to stand out,
to be seen and heard above the
noise. That's where partnering
with a marketing specialist can
help.

The Purplex approach

At Purplex, we have spent the
last two decades refining our
approach to marketing. We start
by defining your purpose. What
are you really trying to achieve?
More leadse Increased brand
awareness? Breaking info new
markets? Once we've nailed that
down, we move on fo planning.
We map out a defoilecf strategy,
toilorecjD specifically to your
needs on(f goals. Finally, we
execute that plan, bringing it to
life with our team of experts.

The In-house option

In 2025 marketing is a fulltime
job. It requires a diverse set of
skills and a deep understanding
of rapidly changing technologies
and trends. Bui?ding an in-house
team with all these capabilities is
not only expensive but also time-
consuming. It diverts your focus
and resources.

Marketing Corner

www.purplexmarketing.com

By partnering with a specialist
agency you're gaining a strate-
gic ally. Purplex knows your
challenges, your opportunities
and your ouc};ence.

ToJoy, the importance of a
strong brand cannot be over-
stated. In a crowded market, a
compellir:ﬂg brand identity helps
rou stand out, builds customer
oyalty and drives longterm
growth. At Purplex, we're
experts in crafting these narro-
tives, helping you connect with
your audience in meaningful
ways. And it's not just about
brand building. As ever, gener-
ating quality leads and driving
business growth are crucial. Our
integrated approach combines
cutting-edge digital strategies
with established tactics to create
powerful lead generation.

2025

As we approach the end of the
year, those who invest in profes-
sional marketing support today
will be best positioned to thrive
tomorrow. Don't wait until you're
playing catch-up with  your
competitors. Take a moment to
reassess your marketing strategy
and consider the benefits of
partnering  with  industry
specialists. H
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