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ROOF LANTERN

INSTALLER POINTS
The Korniche Lantern comes delivered with comprehensive step by step fitting instructions to 
make installation as simple as possible. You could be for forgiven for thinking that when on-site it’s 
not always that straight forward…So here are 20 points Made for Trade have put together to show 
how you could really be - fitting in minutes - glazing in seconds.... and having a brew before you 
know it!

1
Made for Trade have ensured that your 
Korniche Lantern arrives well packaged 
to minimise the chance of damage. The 
downside is on occasion it might take 
longer to unpack the components than 
to install the lantern, but an undamaged 
product can only be a good thing!

2
Always use a safety blade to unpack 
the parts to avoid scratching the profile 
surfaces.

3
Korniche Lanterns are delivered with full 
colour instructions and a layout plan. When 
all the parts are unwrapped, carefully check 
before you start the installation to ensure 
all the components are present.

4
Ensure the prepared roof upstand is flat, 
dry and free of any debris. MFT advise a 
minimum of 150mm high and 69mm in 
width, providing t right base for the eaves 
beam of the lantern to be fixed down to.

5
Made for Trade use quality hex bolts and 
so they provide the hex key for bolt fixing 
in the parts box. The tools you need to 
complete the job are a silicone gun, knife, 
soft mallet, screwdriver, Cordless Drill and 
some snips.

6
Getting started.. Lay out the eaves beams 
and locate using the plated steel corner 
brackets

7
Temporarily secure the eaves beams 
corners with the tie wraps provided (to be 
cut off later on), this allows the eaves to 
be safely turned over and sealant applied 
to the underside prior to placing on the 
upstand.

8
Carefully turn the connected eaves beams 
upside down ready to apply sealant to the 
underside of the assembly.

9
Apply the sealant liberally to the areas 
indicated in the instruction manually only. 
Now, and this is important.. PUT THE 
SILICONE GUN DOWN, really…  It’s the last 
time you’ll need it.

10
Once complete, turn the eaves beams back 
over and place them carefully on to the 
upstand ensuring it sits square, level and 
centralised. Don’t screw it down yet!

11
Now to build up the frame. A quick check 
to ensure the chimney nuts are positioned 
correctly over the holes in the hips is 
worthwhile before locating the beams 
over the boss. Be sure to check the correct 
fasteners are used, and always torque bolts 
as indicated in the installation guide.

12
Carefully place the completed lantern 
frame into the eaves beam, gently push 
it down and visually check that the holes 
in the frame and end bosses are aligned 
before moving on.

13
Install the 20mm bolts through the red 
isolating caps which, when tightened, will 
fully align the frame. Fasteners should be 
torqued as indicated in the installation 
guide. Once these are fitted you can 
remove the cable ties. 

14
Double check the frame is still set square 
on the upstand. Now the assembly is fully 
aligned you can fix it down to the upstand 
using the pre-drilled holes in the lantern 
frame and the supplied screws.

15
Firmly press the glazing retainer on to the 
glass edge ensuring the self-clean coating 
is the correct way round. It’s important to 
check that the retainer is central across the 
glass unit, with equal glass overhang at 
each side.

16
Position the top of the glass unit against 
the ridge T-bar, ensuring the panel is 
central, let the unit rotate down onto the 
seals until the retainer clips into the eaves 
beam. Check to ensure the clip features are 
engaged and the glass cannot slide down 
the roof. 

17
Once all glass panels are in place, locate 
the inner and caps between the retainers 
and secure with the plastic fir tree clips. 
Use a soft mallet to make sure they are fully 
in place.

18
Time for the top caps, you’re nearly there 
now. Start with the ridge and then work 
down through the hips and finally the 
rafters. Ensure the top caps are aligned 
correctly into the clip before firmly pushing 
into place.

19
Next it’s the outer end caps, slide the 
plastic fir tree clips into the slots and push 
the cappings into position, use a soft mallet 
to get a nice tight fit. The final piece of the 
puzzle are the Boss top caps, simply line up 
the pins and push into place. Done.

20
One last point, hopefully you 
put the silicone gun back in the 
van after point 9! DO NOT ADD 
silicone to any drainage holes, 
the glass or the gap between the 
eaves and upstand!

It really is 
that easy to 

get the Perfect Finish 
with the Korniche Lantern….. 
now best get that kettle on…



ALUMINIUM SYSTEMS

Innovation unlocked

madefortrade.co

A bi-folding door 
evolution
With a host of brand-new 
Innovations MFT brings a 
premium bi-folding door into 
the market at a price point to 
make it the buyers “natural 
selection”

Made for Trade are getting 
ready to launch the second 
product in the award winning 
Korniche systems range, the 
much-anticipated Korniche 
bi-folding door. This brand-new 
product makes many of the 
2019 Korniche concept doors 
features a production reality, 
and with them come some 
significant new innovations to 
benefit installers, resellers, and 
end users alike.

One of the key features of the 
new door showcased with 
great success at the 2019 FIT, 
is the true all aluminium clip 
bead with pre-fitted gasket, a 
feature which really upholds 
the Korniche FASTER USP. 

This allows the doors to be 
literally glazed in seconds and 
significantly decreases the time 
spent on site, maximizing that 
all important margin for the 
installer.
The new product is also going 
to be SAFER. This is down to 
PAS24 as standard on every 
door set and MFT’s ‘safety for no 
extra cost’ delivery innovation.
Look out in the coming 
weeks for full details on the 
new features which make 
the Korniche bi-folding door 
FASTER, WARMER, SLIMMER, 
STRONGER and now SAFER 
than the competition. 

Made for Trade took the Origin 
of the product and evolved it 
into the next generation 
of bi-folding 
doors. 
MFT would 
like to 
even think 
Charles Darwin would be proud!

MFT’s business ethos of the best 
products, at the best prices all 
backed up by the best service 
in the industry will be reflected 
clearly in these fantastic new 
premium doors which, like the 
lantern roof, will come in at a 
trade price point that cannot be 
ignored and a volume reseller 
offering that is absolutely 
unrivalled.

Be one of the first to find out 
further details on the exciting 
new Korniche aluminium 
bifolding door by registering 
your interest at 
sales@madefortrade.co.uk or 
calling MFT on 01642 610 799



An ASSA ABLOY Group brand

Designed and tested to the extreme, Yale are proud to offer
a range of FD60 tested hardware.

FD60

Ensure your home is protected by the best

please visit yaledws.co.uk or alternatively call 01902 366800.

Suitable for a wide range of doors, the Yale AutoEngage multi-point door lock,
KM TS007 1-star Cylinder, TS008 letterplate and TS007 2-star handle have all
been designed and tested to exceed the FD60 test criteria as part of a door
set. Feel safe and secure with Yale, the world’s favourite lock.

ouAn ASSA ABLOY Gr up brand

oc.swedalytivissep 0lalcyyelvitnaretalrroku. .0086632091
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DEEP BOTTOMRAIL
OPTION AVAILABLE

NOUNSIGHTLY
TRICKLE VENTS

HAND-CRAFTED FOR CHARACTER AND CONSERVATION PROJECTS, BUT WITH A MINIMAL
ANDUNDERSTATEDAPPEARANCE THAT IS JUST AS IDEAL FOR CONTEMPORARY PROPERTIES

Accepted as a variation on Condition
11, they are considered to successfully
mimic traditional flush casements, and
care has been taken over details such
as the cill and trickle ventilation…

Heritage Officer, Cotswold Council

TIMBERLOOK
FLUSH SASH

HERITAGE WINDOW
sales@timberlook.com

01253 888222 07817 816663
For more information, contactPHILMYERS

/
AFFORDABLE WINDOWS

TIMBERLOOK is the Flush Sash system fromAffordable Windows. It boasts an authentic square mortise and tenon looking
fabrication for both the sash and outerframe - with none of the diagonal mitred joints that normally identify uPVC windows.

Featuring a night latch as standard, and with unique design options like a deep bottom rail, traditional cill details, and
concealed trickle ventilation - TIMBERLOOK windows are virtually identical to the most expensive wooden windows.

OURNEW 28-PAGE
BROCHUREWILL DO ALL
THE SELLING FOR YOU!

TIMBERLOOK IS AMODERN UPVC SYSTEM THAT REPLICATES HERITAGE DESIGNS

PAS24 CERTIFIED | SPECIFY TO DOCUMENT Q | ON-SITE GLAZING | 70MM FRAME

MORTISE & TENON LOOKS | CHOICE OF COLOURS & WOODGRAINS | MATCHING FLUSH DOOR

THE BEST INTERNAL AND EXTERNAL
DESIGN AVAILABLE IN A FLUSH SASH

CALL US ON
01253 888222
TO GET YOUR
SHOWROOM
SAMPLES

CONCEALED TRICKLE VENTILATION | 60MM SASH SIZE | SLIM ASTRAGAL ‘COTTAGE’ BAR
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350
INDUSTRY LEADERS

25
INDUSTRY PARTNERS

& SPONSORS

2019 IN NUMBERS

20+
EXPERT SPEAKERS

The Glazing Summit returns to Edgbaston Conference Centre on 21st October.

Two years ago, we brought together 350 business owners, leaders and decision makers
from across the industry. Now, we’re doing it again.

Glazing Summit 2021 will tackle head-on the issues facing the industry, from supply chain
to consumer trends, technology to sustainability and new regulations.

Everything has changed. Fabricators, installers, glass companies and component suppliers
will come together with a host of industry experts and keynote speakers for this one-day
conference.

“You gave the industry a tremendous boost with this superb event.” James Lee, Director
of External Affairs, The GGF

“The last Glazing Summit was a breath of fresh air. The 2021 event looks set to be
bigger and better.” Paul Atkinson, Sales and Commercial Director, Yale

With the UK now looking beyond the pandemic towards the economic recovery,
Glazing Summit 2021 will sell out fast.

GLAZING SUMMIT 2021
THE FUTURE OF THE GLAZING INDUSTRY

THURSDAY 21ST OCTOBER
EDGBASTON CONFERENCE CENTRE

insightdata
organisers of

LIMITED
SPONSORSHIP

OPPORTUNITIES

CALL NOW
01934 808 293

For more information, call

01934 808293
email hello@glazingsummit.co.uk
or visit www.glazingsummit.co.uk

Book your place today.
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I n n o v a t i o n c o m e s b u i l t - i n

WE’RE POSITIVE YOU’LL
LOVE THE NEW SV
Exclusive to Morley Glass, the SV+ is a completely symmetrical version
of the highly popular ScreenLine SV (sliding venetian) Uni-Blind system
thanks to the addition of a slim dummy rail on the opposite side to the
sliding operating system.

morleyglass.co.uk

0113 277 8722 sales@morleyglass.co.uk

Morley Glass & Glazing Ltd
Unit 3

Leeds 27 Industrial Estate
Bruntcliffe Way

Leeds LS27 0HH

NEC BIRMINGHAM
26-28 SEPTEMBER 2021

Find out more at
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BSI has published new com-
petence criteria for every-
one working on a building
from ground works to
window installation.

The standard is said to support
industry reform and intends to
minimise safety risks and im-
prove protection to consumers
and occupants, including resi-
dents, in and about buildings.

The new code of practice,
named BSI Flex 8670 v3.0 Built
Environment – Core Criteria For
Building Safety In Competence
Frameworks – Code Of Prac-
tice, sets the core criteria for

building safety competence,
including fire safety, structural
safety and public health for all
individuals working in the built
environment.

Scott Steedman, Director-Gen-
eral of Standards at BSI said:
“Dame Judith Hackitt’s report
‘Building a Safer Future’ called
on industry to change its culture
to support the delivery of build-
ings that are safe, both now and
in the future. The new code of
practice provides an agreed,
common approach for industry
to embed building safety com-
petence at all levels and across

all roles, functions, tasks and
activities.”

Building Safety Minister Lord
Greenhalgh said: “We are mak-
ing the biggest changes to build-
ing safety in a generation. This
new criteria, funded by the gov-
ernment, will set a new stan-
dard for professionals across
the sector – and will underpin
our wider reforms to ensure that
homes are designed, built and
managed more safely in future.
I urge all sectors in the industry
to adopt this.”

Thestandard is free from the
BSI website. i

Competence Criteria For Everyone
Working On A Building

Recently re-elected Mayor of
London, Sadiq Khan has con-
firmed a massive ULEZ ex-
pansion. It may clean up the
air yet it will also clean van
drivers’ pockets out.

The updated zone is to be 18
times larger than the city centre
area currently in force – and it is
due to be in operation by the au-
tumn. From 25 October, ULEZ
signs will be put up on all streets
within the North and South Cir-
cular roads and drivers of non-
compliant vehicles will pay
£12.50 a day to drive through
the area. To avoid the charge,
petrol vehicles must comply with
Euro 4 emissions standards,
while diesel vehicles will need to
comply with Euro 6. This means
most petrol vehicles newly regis-
tered before January 2006 and
most diesel vehicles registered
before September 2015 will

incur a fee. City Hall predicts this
could be around 100,000 cars,
35,000 vans and 3,000 lorries
every day. Sadiq Khan said: “I
pledge to be the greenest Mayor
London’s ever had with a man-
date from Londoners to put the
environment and climate policies
at the heart of my second term in
the office.”

Many drivers have already
shifted to more environmentally
friendly vehicles ahead of the
government’s ban on the sale of
new petrol and diesel cars by
2030, with more than half a mil-
lion plug-in electric vehicles now
on UK roads.

The expanded ULEZ will oper-
ate 24 hours a day, seven days
a week, every day of the year
except Christmas Day. Drivers
can find out if their car will be
charged by entering their vehicle
registration on the TfL website. i

London Ultra Low Emissions
Zone To Be 18 Times Bigger
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News

Sole trader, Ian Pitman, has
been fined after a sub-con-
tractor fell five metres through
a sky light onto a solid floor.

Bristol Magistrates’ Court
heard how on 20 July 2017 a
man working for Ian Pitman was
renewing the guttering between
two buildings in Chipping Sod-
bury in Bristol. While fitting a
roof panel back into place he fell
backwards through a sky light,
hitting the rail of a lift truck below
and landing on the concrete
floor. He suffered multiple in-
juries including a fractured skull
and broken ribs.

An investigation by the Health
and Safety Executive found that
Mr Pitman failed to ensure that
work at height was properly
planned, appropriately super-
vised and safe in such a way as
to ensure that persons not in his

employment were not exposed
to risks to their health and safety.
He pleaded guilty to contraven-
ing Regulation 4(1) of the Work
at Height Regulations 2005. He
received a four-month custodial
sentence, suspended for 18
months and given 180 hours of
unpaid community work. He was
ordered to pay costs of £13,500
and a victim surcharge of £115.

Contractor Fined After Worker
Injured During Demolition
A contractor has been fined after
an employee was hit by falling
debris from a wall that was
being demolished. Blackpool
Magistrates’ Court heard that on
10 January 2020, Barrow-
bridge Construction Limited had
been contracted to demolish a
garage in Clitheroe, Lancashire.
Three operatives pushed over the

remaining part of the external
wall of the garage. One of the
workers was struck at shoulder
height by falling debris and fell
to the ground, with the material
falling on top of him. He sus-
tained injuries to his shoulder
and a fractured heel and ankle.

The HSE found that the demoli-
tion was not planned or carried
out in a manner to prevent dan-
ger. No measures were identi-
fied or implemented which
would maintain the stability of
the wall throughout the demoli-
tion, resulting in a risk that the
structure would become unstable
and potentially collapse. Barrow-
bridge Construction Limited
pleaded guilty to breaching the
Construction (Design and Man-
agement) Regulations 2015 and
was fined £600 with costs of
£1,947.00. i

Fall From Height
Lands Man A Jail Term

Bureau Veritas is urging busi-
nesses to prioritise their net
zero promises and to create
a clear plan to deliver on
this. The EU is aiming to cut
carbon emissions by at least
55% by 2030, compared with
1990 levels.

America has also re-estab-
lished its commitment alongside
China.

Lowering the emissions of
vehicles and indeed the energy
consumption of homes and
buildings, is now unavoidable
and companies that want to win
tenders will have to join the

drive to net zero. David Mur-
ray, Business Unit Manager –
Sustainability at Bureau Veritas,
says: “We see a lot of busi-
nesses with ambitious plans to
become net zero by 2050. The
problem with looking so far into
the future, is that businesses re-
ally aren’t sure how they are
going to achieve such a feat.
The trick is to set realistic and
achievable goals to first reduce
carbon emissions, before think-
ing about becoming completely
net zero.”

According to Bureau Veritas,
the immediate priority for busi-

nesses that have not already
done so, is to calculate their car-
bon footprint. From this, they
can implement the necessary
measures and initiatives such as
utilising renewable energy
sources, considering day to day
processes and employee travel.

Murray continues: “Businesses
that are not clear on what steps
they need to take can turn to a
sustainability expert like Bureau
Veritas to make assessments of
their current sustainability per-
formance and set in motion rec-
ommendations for an effective
carbon reduction plan.” i

Prioritise Carbon Reductions
To Stay Competitive



SLIMMER
Uninterrupted Sight Lines

SUPPORT
The best trade lantern

find us on facebook

SUPPLY & INSTALL
THE MULTI-AWARD
WINNING ALUMINIUM
LANTERN

* Discount applies to new trade customers and first, single item purchase only of the Korniche Roof Lantern.

www.madefortrade.co
Tel: 01642 610799

STRONGER
3m x 2.5m possible with no mid rafters

WARMER
Premium seals, class leading thermals

SLIMMER
Seamless joints and cappings

FITTED
IN

MINUTES

ROOF
LANTERN

10%
NEW CUSTOMER
DISCOUNT

QUOTE CODE
IP-K01

FASTER
Average installation under 30 mins

Easy installation
Competitive pricing, reliable, fast
lead times & delivery

FASTER
Average installation under 30 mins

WARMER

Average installation under 30 minsAverage installation under 30 mins
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It has been a long time since
FENSA was merely an issuer of
certificates.The range of serv-
ices are designed to gain
extra business, manage it and
promote customer goodwill.

It is now quite extraordinary
what FENSA does. Here we re-
view some of the most recent de-
velopments.

beepaidGo
Business is nothing until it is paid
for. And with installers working
flat out at the moment, it is more
crucial than ever to be paid
quickly for work completed,
which is where a new smart-
phone App, beepaidGo, comes
in. It allows FENSA Approved In-
stallers to take payments for work
via their mobile phone or tablet,
helping them to manage their
finances more efficiently and to
improve cash flow. beepaidGo
cuts paperwork, to allow more of
a focus on the huge volumes of
enquiries and installations.

Developed by Take Payments,
the fastest growing card payment
company in the UK, beepaidGo
is available exclusively to FENSA
Approved Installers at a 50% dis-
count of just £5 per month.

FENSA Lead Generation
With so many homeowners look-
ing for window and door installa-
tions, the quality of a sales lead is
everything. And with more home-
owners understanding that the
very best installers are FENSA
Approved, the FENSA Lead Gen-
eration service directs the highest
quality leads to its installers
through the resource that comes
free as part of their membership.

FENSA Training Academy
It has never been more important
to have installers that can do the
job ‘right first time’. The FENSA
Training Academy is helping
FENSA Approved Installers to up-
skill their people as well as bring
on new team members.

Short courses, intros to the in-
dustry and NVQs are all on offer.
Remote courses have been the
name of the game during the past
year or so but courses are now
moving back into the classrooms
with a choice of options and
dates.

Discounts
Hillarys – Homeowner customers
will love the 10% discount that
comes with the Hillarys coded
voucher arriving with every
FENSA certificate. Homeowners
can get money off a range of
Hillarys made-to-measure blinds,
curtains, shutters and awnings.

TradePoint
A 65% increase in the use of the
exclusive FENSA Tradepoint dis-
count card compared to pre-pan-
demic trading, shows the
enormous value FENSA Ap-
proved Installers place on the sav-
ings they now enjoy. Worthwhile
discounts across a huge range of
products located in more than
300 Trade Point and B&Q stores
across the country. i

Whereas a little over a
year ago many
wondered if they
would still be in
business a year on,
now the problem is
how to cope with the
amount of work –
much of it generated
for FENSA members.

For more information on
FENSA, including details of
how to join, visit:
www.fensa.org.uk

Support For Growing
Installation Businesses



SLIMMER
Uninterrupted Sight Lines

SUPPORT
The best trade lantern

find us on facebook

VISOFOLD 1000
BI-FOLD DOORS

* Discount applies to new trade customers and first, single item purchase only of the Visofold Bifolding Doors

www.madefortrade.co
Tel: 01642 610799

LARGE SASH WIDTHS
Up to 1200mm wide

STOCK COLOUR CHOICE
White, Anthracite Grey, Black & Dual Colour

PRE-HUNG & QA CHECKED
Safer site delivery

EASY INSTALLATION
Market leading trade Bi-fold Door

Competitive pricing, reliable,
fast lead times

EASY INSTALLATION
Market leading trade Bi-fold Door

STOCK COLOUR CHOICE

£345
PER

LEAF

from

* Per leaf price is unglazed and may vary depending on size and specification of the door. Lead time is based on a standard colour. Postcode restrictions apply

10%
NEW CUSTOMER
DISCOUNT

QUOTE CODE
IP-B01
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Take a look at the
photograph attached of a
porch, writes The Installer’s
technical expert, Don Water-
worth. The door casing, skirt-
ing and wall are heavily
affected by damp.

This is because the outside
ground level and the inside
porch floor level are practically
at the same level. The contractor
said he was simply replacing
‘like for like’. However, this is a
nonsensical argument when the
original works were incorrect to
start with.

Advise your customer
As a professional fenestration
surveyor or installer, you should
advise the householder what is
incorrect with the existing works

and why these works need to be
redesigned to perform correctly.

Photo
In this particular case, the prop-
erty was a 200 year old cottage
and the floor in the porch was
75mm lower than the house solid
slab floors. Therefore, raising the
porch floor and installing a phys-
ical DPC at the porch walls may
have seemed a good solution.
However, this would have re-
duced the height of the door to a
dangerous low level, where a
head collision with the casing
head would be very likely.

Done right
In the circumstances, a new as-
phalt membrane was set at the
porch floor, a physical DPC was

installed and very importantly a
‘French drain’ was set around
the porch elevations.

Remember, there are times
when replacing like for like,
simply does not work and is not
acceptable – and you should
have the skills to overcome such
problems.

Dodgy motor?
Just imagine for example if you
had a faulty engine in your new
car and the dealer simply
replaced like for like and
provided you with a replacement
engine which was also faulty –
you wouldn’t accept it and the
dealer would have no case if it
came to court.

Don.

i

Picture: The outside ground
level and the inside porch
floor level are practically at
the same level in this like for
like job – which had to be put
right.

You Can’t Rely On
Replacing Like For Like
If you replace or restore a job to the same standard as the
original workmanship but that workmanship was not to an
acceptable standard, you cannot claim to have simply
provided ‘like for like’ and get away with it, writes Hanley,
Amos Stewart’s Don Waterworth.

Written by Don Waterworth BSc (Hons)
FCABE MEWI Chartered Building Engineer /
Building Surveyor,Expert Witness,
Accredited Mediator – Tel: 0800 1954922

This article has been authored by our
technical writer – Principal Surveyor
Don Waterworth of hanleyamosstewart.co.uk

Don also acts as an Expert Witness and is an
Accredited Mediator.

Tel: 0800 1954922
Tuesday-Thursday 10:00am-3:00pm.



SLIMMER
Uninterrupted Sight Lines

SUPPORT
The best trade lantern

FROM

find us on facebook

* Discount applies to new trade customers and first, single item purchase only of the Smart Visoglide Plus Sliding Doors | Image for representation ony

www.madefortrade.co
Tel: 01642 610799

LARGE SASH WIDTHS
Up to 6.5m wide in 2 panes. 2-4 panes available

STOCK COLOUR CHOICE
White, Anthacite Grey & Black, Dual Colour

INDUSTRY LEADING CUSTOMER SERVICE
Comprehensive install guide & support

2 WEEK LEAD TIMES
Reliable safe site delivery

LARGE SASH WIDTHS

* Per leaf price is unglazed and may vary depending on size and specification of the door. Lead time is based on a standard colour. Postcode restrictions apply

10%%
NEW 1st ORDER
INTRODUCTORY
DISCOUNT

QUOTE CODE
IP-VG01

THERMALLY BROKEN ALUMINIUM
Slim profile, Lipped outer frame, Sobinco locks

FROM

PRICE
COMPARISON

GET A
SAVEVISOGLIDE PLUS

SLIDING DOORS

NEW
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The Kate Ashley-Norman Wellbeing Column

Running a business is about
focussing on the bottom line.
One of the biggest contribu-
tors to that bottom line is your
workforce.A happy workforce
is a productive workforce,
writes Kate Ashley-Norman.

Keeping your workforce en-
gaged and motivated is also one
of the biggest headaches. You are
responsible for a lot of people
from a variety of backgrounds
and experiences, displaying a
multitude of different personalities.

You want to give all your employ-
ees the best possible working envi-
ronment , with the knock on effect of
increasing overall productivity and
profitability for the business as well.

So why is it so important to
take a deeper, more strate-
gic approach to workplace
wellbeing? What benefits will
you be able to see in your
bottom line?

First and foremost, embedding
a culture that engenders resilience
and emotional intelligence has a
deep and long lasting impact on
your employees’ overall motiva-
tion. They feel valued and heard.

They have a greater sense of pur-
pose. They feel as though they
are progressing. This feeds into
reducing rates of absenteeism
and presenteeism, improving re-
tention, uplifting motivation. You
can help them power through
struggles, as opposed to stalling
or falling at every fence.

Gradual
You need to harness the com-
pounding effect of building re-
silience bit by bit. Raising one
employee half an inch one week
might not have a huge immedi-
ate impact. But raising all
employees half an inch, week on
week, will move mountains.

One of the lesser considered
impacts of poor mental health is
the risk of litigation. Although
there is no specific legislation
that demands you have to have
wellbeing resources in place,
discrimination around mental
health issues is complex and
open to interpretation under the
Equality Act 2010.

Demonstrating that you have a
productive and dynamic solution
will be indicative of your desire
to commit to fulfilling your duty of
care and minimise your expo-
sure to various claims. In short,
studies indicate that you can
work towards a ROI of between
anything from 4:1 to 9:1.

Going KANapp
So the challenge is to ‘train’ as
many of your employees for as
long as possible as cost effec-
tively as possible. And we do
that by creating a ‘Can Do’ envi-
ronment through the KANapp.

This will help you:
•Be proactive rather than

reactive.
•Remind every employee to

check in with themselves,
every day.

•Teach them important aspects
of building resilience in bite-
sized ‘snackable’ nuggets.

• Encourage them to partici-
pate in activities, no matter
how seemingly small and in
significant.

•Give every employee in
every single location the same
motivation and energy
towards building resilience.

•Contribute towards a gradual
shift in culture and attitude.

•Build emotional intelligence
and break down stigma
permanently and irrevocably.

Buy in
There may be some who don’t
want to participate. There will
always be a waxing and waning
of commitment. But in time even
they will be picked up and car-
ried along the wave by others.

Remember, this is not therapy
or fluffiness or soul searching.
This is good, hard, fact-based
training and up-skilling. Encour-
aging people to understand this
over the course of time is part of
the stigma-breaking process.

The beauty of an App based
approach like this, is that it will
in turn give you consistent real
time data to help you track fluctu-
ations of the company mood as
a whole, which will help you
plan for the future, build in incen-
tives where appropriate.

Kate Ashley-Norman, CEO
and Creator of the KANapp
07904 345354.

i

How building employee resilience will transform
your business – by Kate Ashley-Norman.

Ease The Head –
Add To The Bottom Line



LIMITED
SPONSORSHIP

REMAINING

GLAZING

2021
SUMMIT

THE FUTURE OF THE GLAZING INDUSTRY

The Glazing Summit returns to Edgbaston Conference
Centre on 21st October.

Two years ago, we brought together 350 business owners, leaders
and decision makers from across the industry. Now, we’re doing
it again.

Glazing Summit 2021 will tackle head-on the issues facing the
industry, from supply chain to consumer trends, technology to
sustainability and new regulations.

Everything has changed. Fabricators, installers, glass companies
and component suppliers will come together with a host of industry
experts and keynote speakers for this one-day conference.

“You gave the industry a tremendous boost with this superb
event.” James Lee, Director of External Affairs, The GGF

“The last Glazing Summit was a breath of fresh air.
The 2021 event looks set to be bigger and better.”
Paul Atkinson, Sales and Commercial Director, Yale

With the UK now looking beyond the pandemic towards the
economic recovery, Glazing Summit 2021 will sell out fast.

For more information, call 01934 808293,
email hello@glazingsummit.co.uk
or visit www.glazingsummit.co.uk

THURSDAY 21ST OCTOBER

7
MAJOR INDUSTRY

TOPICS

350
INDUSTRY LEADERS

25
INDUSTRY PARTNERS

& SPONSORS

2019 IN
NUMBERS

20+
EXPERT SPEAKERS

Book your place today.

insightdata
business is better with insight

organisers of
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Cover Story

Hardware Suite
From Yale Meets
FD60
Needs
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Yale offers a range of
products that have been
tested to meet the FD60 fire
door specification in residen-
tial, commercial and public
buildings.

As one of the most fundamental
elements of a building’s passive
fire protection, fire doors act as the
first line of defence in a fire. They
provide those vital minutes for
occupants to evacuate the build-
ing safely.

The FD60 specification tests
doorsets to give at least 60
minutes’ protection against fires.
Yale’s AutoEngage multi-point
door lock, KM TS007 1-star
Cylinder, TS008 letterplate and
TS007 2-star handle have been
collectively fitted and tested on a
54mm door with Lorient’s intumes-
cent seal, passing the test require-
ments of BS 476-22:1987 and
exceeding the FD60 time test by
an additional 25%.

This doorset assembly allows
architects, specifiers and OEMs to
be FD60-compliant, helping to

defend buildings against the
spread of fire.

Testing
When designing and developing
this suite of hardware, Yale
worked closely with its sister com-
pany Lorient, utilising its indicative
furnace to test product perform-
ance. The furnace allows fire resist-
ance properties of building
materials to be tested in accor-
dance with BS 476-22 (method of
test for determination of the fire re-
sistance of elements of construc-
tion) and EN 1363-1 (fire
resistance test standard).

Critical difference
Brett Evans, Technical Director for
Door Hardware at Yale Door and
Window Solutions, says: “Here at
Yale, we have a wide range of
products that are designed to as-
sist with fire doorset accreditation.
Each product can make a critical
difference, as without these seem-
ingly small pieces of hardware,
the effectiveness of a fire doorset

can be significantly reduced.”

Trusted products
Paul Atkinson, Managing Director
at Yale, adds: “Meeting FD60 in
door sets with so many of our
products helps to reinforce the
quality of our door hardware and
is an example of our continued
effort to provide customers with
products they can trust.

“This certification is a recognised
guarantee of product perform-
ance, letting our customers know
that our products have been inde-
pendently tested to ensure they
conform to the required standards.
For architects, specifiers and
OEMs looking for a complete
doorset solution, incorporation of
this combination of Yale hardware
provides assured security, safety
and peace of mind.”

To find out more about
Yale’s full range of fire door
safety products, visit
www.yaledws.co.uk

i

Cover Story

Are you looking for a suite of door hardware that helps to
improve fire safety? Well you don't have to look far to find
all you need with one of the world’s most recognisable
brands – Yale.
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Made for Trade has launched
the Visoglide Plus sliding
patio door.

The company can now say that
they are one of the largest door
manufacturers in the UK – and
plans to continue delivering an
ever-growing number of quality
checked door sets, direct to site,
every single week.

Sliding patio doors fill the same
spaces but offer a slightly differ-
ent solution to bi-fold doors. Slid-
ers can be more suited to smaller
spaces which don’t have the
room for the stacking of the bi-
folds when they are open.

Aluminium sliders don’t come
with any of the bulk and distor-
tion issues associated with PVC
options and the product area is
enjoying a bit of a renaissance
now that properly thermally bro-
ken systems are the norm.

Dedicated production facility
Bradley Gaunt, Managing Direc-
tor of MFT says: “Over the last
year or so though the voices ask-
ing for sliders has increased to a
point where we believe the de-
mand is there to warrant setting
up a dedicated MFT production
facility – and that’s exactly what
we’ve done.”

MFT has invested £500,000
on acquiring and kitting out a
50,000sq.ft facility in Hartle-
pool, initially creating around 20
new jobs in the process. The new
site is capable of manufacturing
100+ door sets per week, with
phased expansion plans to
quadruple that number as market
demand dictates.

Quality control
MFT’s manufacturing recipe
comes from the bi-folding door
factory, with 100% QC checks
taking place on every completed
product before it is packaged
and loaded onto one of MFT’s
next generation delivery vehicles
for its journey to your site.

What's on offer
MFT’s initial trade offering will
be 2 track doors of multiple con-
figurations up to 6.4m wide and
2.5m high. Stock colours include
white, grey, black, dual colour
grey on white and those willing
to wait a little longer for their
product can order in any RAL
colour they like. Hardware will
be offered in white, black, grey
or brushed stainless steel.

The configuration options cho-
sen allow all doors to be sup-
plied fully assembled, unless you
specify a kit form option and can
all be glazed after the door is in-
stalled as opposed to having pre-
glazed panels. Glass units are
available through MFT but will
be delivered direct to site from
the glass supplier.

madefortrade.co/
visoglide-patio-doors

i

It is safe to say that Made for
Trade know a fair bit about
bi-folding doors having
spent the last eight years
perfecting the balancing
act of price, quality and
service - now the company
is launching a sliding patio
door.

Sliding Smoothly Into
Sliding Doors Market





Heritage Fixed
The Window Industry
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Quickslide’s Adrian Barraclough argues that the
development of Heritage windows 20 years ago
prepared the industry to survive and even prosper
through the pandemic.

Heritage



Heritage

As this issue of The Installer
pops through readers’ letter-
boxes, the lifting of the last
Covid-19 restrictions should
be less than a month away
lifted writes Quickslide’s
Adrian Barraclough.

And if things have gone to
plan, we can all breathe a col-
ll
p
lective sigh of relief. (Please note
this article was written at a time
when the ‘opening up’ date of
21 June was in doubt.)

It has been an extraordinary
time and one that continues to
confound many predictions,
especially for business perform-
ance. Against the background of
an almost biblical threat to
humanityyty and societyyty, homeown-
ers have responded by spending
huge sums of money on their
homes, with the net result for the
window and door sector, that the
losses experienced during the
first lockdd

p
down last year, were

more than covered by the end of
trading in 2020.

This is not the first time the dou-
ble-glazing industry has faced
an existential crisis, that was also
followed by improved fortunes
Back around the turn of the cen-

tury there was a growing realisa-
tion that the replacement win-
dow industry as it existed, was
running out of steam; with more
than 85% of UK homes fitted
with double glazing of one tyytype
or another, sales would surely
fall off a cliff was the concern.

However, as an industry, we
realised that the conventional
sash windows, moulded front
doors and lean-to conservatories
that were prettyyty much all that the
industry couldd

yy
d offer back then,

were dull and uninspiring.
A handful of people decided to
do something about it – and
replacing the replacements be-
came a realityyty.

Revival
Heritage windows were very
much a part of that revival. The
expression ‘necessityyty is the
mother of invention’ was never
as true as it was at the end of the
nineties and into the 21st
century. Our industry needed to
give homeowners a reason to
change their 25-year-old double-
glazed window ff

y
frames, many of

which were inappropriately
styytyled for the properties into

which they were installed, due to
a lack of choice.

The focus for the industry was
very much on volume. Which
meant that what are now
regarded as highly valuable
sub-sectors, were dismissed. The
most obvious of these was for
replacing vertical sliding, box
sash windows another was for
flush sash frames.

Quickslide developed and
popularised the VS windows.
We estimated that there were
around 6 million homes alone in
Britain with box sash windows
that needed replacing. That is
one hell of a sub-sector!

Character re-building
Now, the owners of relatively
abundant period homes can in-
stall affordable VS windows to
reinstill character in their homes.
And as flush sash frames
became more affordable, home-
owners chose them to provide
other even quite ordinary prop-
erties with style in their windows
and doors. Usually at improved
margins too.

Our industry has built upon that
success to the point where our
products have never been more
desired, with homeowners re-
placing their windows and doors
through choice rather than due to
failure. It was that perceived
threat of impending calamity at
the end of the nineties that al-
lowed us to survive and even
prosper in the current period,
with products that inspire and ex-
cite. You could say that heritage
fixed and saved us.

Pictures: 6 million homes
alone in Britain were originally
built with box sash windows –
and even more homeowners
will put them in for the first
time. The desirabiltiy of
heritage windows has cata-
pulted a‘cheap’industry into
a premium one.

www.quickslide.co.uk/

i
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Heritage

Consultation is ongoing,
building regulations look set
to demand better energy
efficiency, avoidance of
overheating (solar gain) and
reduction of air leakage
through windows, so that we
consume less energy and
help meet our carbon
reduction plans.

So why do so many councils
refuse permission to install
energy efficient, replacement
products? Asks Masterframe’s
Alan Burgess.

Sadly, I fear this is the back-
lash caused by decades of
unauthorised, unsightly and un-

sympathetic replacement win-
dow installations. As an indus-
try, we must take responsibility
for the actions of others, so that
we can help planners under-
stand just how much we’ve
changed. The finishes we now
offer (wood grains) and meth-
ods of construction (timber look
butt joints) are really so good,
nobody should ever object to
them being used in older – or
even brand new – properties.

Up market
In recent years, installers and
fabricators have found the de-
mand for more up market prod-

ucts for heritage projects has
grown substantially. Independ-
ent installers have also cottoned
on to the fact that end users will
part with more cash, if they see
they are getting something far
better – windows which look
like wooden ones, even at
close quarters, without the
maintenance.

Asking the wrong questions
Because of Covid, self-isolation
and most of the country being
furloughed, 2020 saw far
greater consumer engagement
with interior designers, make
over programmes, doing up

Why do so many councils
refuse permission to install
energy efficient, replacement
products? Asks Masterframe’s
Alan Burgess.

Why Block
Progress In
Heritage
Locations?
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older properties or spectacular
new builds. Yet everything
comes down to the opinions of
a few councillors, planners or
conservation officers. The peo-
ple who decide the outcome
are primarily interested with the
damage that replacements will
cause. They ask will new prod-
ucts stick out like a sore thumb?
not will they save energy etc?

The challenge is not, can we
make beautiful, authentic win-
dows, it is all about the quality
of the application and the skill
applied to ensure planners can-
not refuse permission because if
the proposed work is being
done correctly, there should be
no visual impact.

Facts
Installers have far greater
success when they understand
that rather than trying to
change entrenched opinions,
they should be making better
applications, drawings and
carefully constructed wording in
heritage statements, so that it
becomes less about opinion
and more factual.

Regulations
With every changing legisla-
tion, on Doc L heating, Doc F
ventilation, government seeks to
reduce carbon yet planning de-
partments seem to ignore these
benefits and remain fixated on
minor visual changes like the
difference between drawn glass
and mirror image of float glass.
Until government and heritage
bodies align their objectives,
the challenges facing installers
will remain an uphill struggle
but success will only come by
adapting our applications to
illustrate factually, the visual
changes will be minimal and
certainly not harmful to the
aesthetics of the building in
question. i

By Alan Burgess, group chairman of
Masterframe and Timberweld and not
written as Chair of the GGF Heritage
Windows Group.

www.masterframe.co.uk/

Heritage
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Instant, real-time updates on
key issues are really impor-
tant as installers face a
boom-time.

The real-time day-to-day trading
experiences of home iprovement
companies everywhere have been
in fine and improving shape. The
question now is not ‘will we
survive lockdown?’ but ‘how do
we cope coming out of it’.

In lieu of any official data,
anecdotally the window and

door industry is now busier now
than for at least three decades.
Installers are particularly hard-
pressed. The complexities of
retail sales, marketing and espe-
cially, customer services issues
are balanced against project
management and installation
problems made even more
complex by working under
pandemic conditions.

And as the Covid-19
restrictions are lifted, the nervous

hangover it will leave will remain
for some time.

Ab Initio
Ab Initio, the people behind the
installer management system
AdminBase, say that they can
help. In addition to the long-es-
tablished benefits of single entry
of data and continuous, seamless
management of every phase of
an installation, recent develop-
ments by the company bring

The Bank of England has formally acknowledged what the
home improvement door and window industry has known
for some time – the UK is facing an unprecedented boom.
But how are you going to cope?

At-A-Glance
Management

IT & Marketing
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new levels of instant awareness
to users, especially managers
and owners. These are designed
to allow management to learn
from enormous amounts of infor-
mation just by glancing at a
screen, with all key elements
presented simply and clearly.

“It doesn’t matter about the
tech behind it, it’s incredibly
simple to use,” says Rhonda
Ridge (pictured), the driving
force behind AdminBase:
“AdminBase was written twenty
odd years ago to allow installers
of every size, to reduce repeti-
tion and create a slick, straight-
forward management tool for
every stage – canvassing, to
sales, to survey, installation and
remedial. That remains at the
heart of what AdminBase does.”

Dashboard
Although a key part of Admin-
Base for many years, its Dash-
board feature is now inclusive on
all web-based versions. “This
does what you might expect and
works very much like the dash of
a car,” says Ridge. “Using what
has become an intuitive under-
standing of what the colours red,
amber and green indicate, users
can gain a highly accurate view

of as many distinct operations
within their organisation as they
choose to set up, just by looking
at the screen. Green signifies
that an operation or function is
within allocated parameters;
amber denotes that an action is
still pending but approaching
critical; and red indicates that it
is overdue – as simple as that.”

Google Maps
Google Maps is also now used
to give immediate visual informa-
tion on the locations for sales,
survey, installation and service
personnel. Users can easily learn
where and when company oper-
atives will be at any one time
simply by looking at a map. The
location and identity of each op-
erative is shown in clear detail,
including the time of their ap-
pointment. When new appoint-
ments are being booked, for
example, a glance at the map
will allow further appointments to
be plotted, thus maximising the
utilisation of staff to ensure cus-
tomers receive earliest attention.

Homeowners self-service
AdminBase now allows home-
owner customers to serve them-
selves when checking on

progress or to schedule appoint-
ments and even pay bills. “By
allowing customers to log in and
track their order and carry out
other key tasks for themselves, in-
stallers can free-up busy person-
nel for other tasks,” says Ridge.
“Customers are happier because
they enjoy immediate response
any time of day and night and
installers reduce costs whilst im-
proving customer satisfaction rat-
ings. With homeowner demand
still growing strongly, with the
strain on resources such as per-
sonnel becoming tougher, these
developments could not have
come at a better time.”

www.abinitiosoftware.co.uk

i
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If you are a building developer or you work for a local council or Housing
Association, the Defendoor will ensure that your project meets all the necessary

safety requirements. To discuss your project requirements in more detail, contact FabFrames today. Call us to speak directly
to one of our friendly and knowledgeable advisors or e-mail us for more information about our products and services.

Meets ALL of the latest
FireDoor Standards & More

DISCUSS YOUR PROJECT

Fabframes Ltd defendoor@fabframes.net
www.defendoor.co.uk01626333713

Safety and security in any building should never be compromised.
That’s why the Defendoor has been designed and tested to ensure that it

exceeds current safety regulations andwill continue to provide protection to all users.

The industry’s highest performinggg
soft closer is DOCUMENTMAPPROVVVED
& tested to more than 500,000
cycles ensuring they always closeee.

Made using Winkhaus Fireframe Rutland® Concealed Door Closer

PAS24
&
SBD

HIGH-SECURITY
FIRERATED
DOOR

EN
STANDARDS

DOCUMENTQ
BUILDINGREGULATIONS
FORFIREDOORSETS

Coming Soon!Available Now

Designed to perform, the
Winkhaus Fireframe is extremely
resilient to impact, kicking,
gouging and burglary attack.

www.defendoor.co.uk
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Products & Projects

As reported in the last issue of
The Installer, AluK says that
the F82 bi-fold is the product
to tap into the £250 billion
savings mountain affluent
households have accumu-
lated during lockdown.

The company believes that the
F82’s design features are the
most popular with buyers. The
most obvious is the slim sight-
lines, which measure a consis-

tent 97mm all the way round the
frame, sill and jamb and
122mm at the interlock.

Hardware
There is also a pop-up T-handle
on the traffic door which is
available in white, black,
anthracite, silver and brushed
stainless-steel. The handle has
been tested to 25,000 cycles,
equivalent to around 80 years

of regular use. The door also
features heavy duty, 150kg ca-
pacity, stainless steel compact
rollers on the
bottom to give a smooth and ef-
fortless performance. The door
is also tested up to Class 4 air
permeability and Class E900
water tightness.

Versatility
The F82 is available in open-in
and open-out, left and right
options on doors between two
and seven panels in sizes up to
1200(w) x 2600(h), with corner
posts to suit almost any configu-
ration. There is also the option
to fabricate PAS24 accredited
single and double doors using
the same components.
aluk.co.uk

i

Bi-Fold Billions – Money To Be Made As
Garden Doors Open Up

Keylite Roof Windows offers a
diverse range including, as its
name implies, roof windows -
and also lanterns, flat glass
rooflights and solar enabled
roof windows.

Offering atrium-style daylight-
ing, Keylite’s roof lantern comes
with a ten year guarantee, solar
heat reflection and a

1.2W/m².K U-value. It is avail-
able in a range of sizes, pitches,
colours and combinations.

The Keylite Flat Glass Rooflight
provides a contemporary alter-
native to polycarbonate prod-
ucts. It is available in fixed shut,
manual and electrical opening
options, with a toughened outer
pane for maximum durability.

Electric roof windows
For windows installed beyond
reach, many installers are find-
ing Keylite’s electric roof win-
dows are a popular choice.
Controlled with a handheld re-
mote or wall mounted switch,
these roof windows can be
adapted to suit any environ-
ment. The premium models will
even close automatically when
it rains. Solar is an option on all
powered iterations.

“One of our biggest priorities
at Keylite is to maximise oppor-
tunities for installers, whether it’s
through our product features,
online product training sessions
or dedicated sales support,”
says Tom Jarvis, National Brand
Development Manager.

keyliteroofwindows.com

i

Raise The Roof With Keylite
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Doorco, the composite door
supplier, has launched the
FLiP glazing cassette system
to offer greater styling for all
doors.

“Contemporary
homes reflect the ar-
chitecture of today.
Even in renovation,
there is a massive
shift in demand to-
wards clean lines
and stark minimal-
ism. When it comes
to doors, Doorco
has designer-led
doors such as
Monza II and Links,”
says Dan Sullivan,
MD of Doorco. “But
to date, the lack of
contemporary glaz-

ing options has restricted oppor-
tunity for further product
development. There’s a reluc-
tance from incumbent cassette

manufacturers to make any sub-
stantial development investment.

Through Colour Technology
Sullivan adds: “Working with UK
based designers, we set about a
development process that has re-
sulted in a range of door glazing
cassettes that are more flexible,
more practical and aesthetically
pleasing. FLiP offers the freedom
to choose the design, finish and
colour to suit any style of house
and make a statement. The three
design options include clean,
modern profiles through to tradi-
tional bevels, all with a low pro-
file to fit nicely with the overall
design of the door.”

flipuk.com

i

It’s FLiPing Marvellous – New Glazing
Cassette Adds Greater Style

A large split-level terrace has
been surrounded by glass
panels. The panels obviously
provide fall protection but
they also do not intrude on
the stunning views from both
inside and outside the
detached property in Leeds.

The home has been finished in

stylish light rendering to contrast
the dark window frames, includ-
ing expansive glass sliding doors
across the rear which open onto
the terrace. TuffX was chosen to
supply 20sq.m of 10mm tough-
ened safety glass with dubbed
corners. Once in place, the glass
panels were topped off with a

stainless steel handrail at the per-
fect height to rest on while gaz-
ing over the open ground
beyond.

In addition to being safe and
unimposing, the finished
balustrade helps protects occu-
pants from the elements. “Our
glass solutions are perfect for this
kind of job – toughened safety
glass that will just quietly do its
job day in, day out,” said TuffX’s
MD Graham Price. “And with
TuffX we make the whole process
fuss-free. From ordering through
to delivery, we’ll keep you up to
date on the progress of your
order and we’re always avail-
able at the end of the phone.”

tuffxglass.co.uk

i

Going Large In Leeds
Products & Projects



APPLYING SAFETY BACKING FILM TOMIRRORS?
OR LOW-TACK PROTECTIVE FILM TO IGUs OR MONO GLASS?

Flat, smooth, crease-and-bubble-free professional quality film application.
On budget and perfect every time. De-skilled and single person operation.

SPARTAN™ is a low cost manually operated yet
precision industrial laminator. Despite its simple
hand-cranked design it is built entirely from heavy
duty quality components. No special operating
skills are needed and no power supply is required.
Any new operator can be taught to use the
SPARTAN™ in just minutes.

Developed together with Universal Laminators and
the benefit of their 30 years’ industrial design
expertise, SPARTAN™ is a robust new entry-level
addition to the renowned full film applicator range
offered by Ashton Industrial.
All levels of automation are catered for, single and
double-sided, semi- or fully automatic, and
optionally with patented Micro-Cut automatic
slitting systems.

SPARTAN™makes life quick and efficient. Waste
is minimal, output is great. Typical time per lite is
approximately 20 to 30 seconds. Lites are separated
nose-to-tail and / or side-by-side on the exit table
using a simple hand knife.

Watch SPARTAN™ in action on these links:
https://youtu.be/0SQbiYGfAqk
http://www.ashton-industrial.com/?page_id=6535
http://www.ashton-industrial.com/?p=6563

To compliment the
SPARTAN™ for IGU
producers, Ashton’s HOT
KNIFE BORDER
TRIMMER simultaneously
scores Easy-Peel borders top
and bottom, allowing units

to be set in their frames while the main glass area
stays protected with film to the very last.

ASHTON INDUSTRIAL +44 (0) 1279 624810 ashton-industrial.com THE PROFESSIONALS’ CHOICE



Andy Burns is set to celebrate
ten years as a driver for Veka
Recycling in July.

Based in Burnley, Burns joined
the company on 4 July 2011,
making collections of PVC-U win-
dows for recycling from cus-
tomers throughout Scotland and
the North-East. He’s a well-
known face on his regular route,
which means he has built up a
real rapport with his customers –
who probably know him best for
ribbing them about the football
while sharing a cup of tea!

Burns has been at home on the
road for a long time, having

been a lorry driver for the past
33 years. Despite having never
been out of employment since
leaving school, incredibly Veka
Recycling is actually only the
third company he has worked
for, including having previously
worked for Hotpoint for almost
twenty years and an office furni-
ture group for almost ten years.

Burns has technically been with
the Veka family since 2010, as
he joined Veka Recycling on sec-
ondment from Veka Plc – so he
was already an established
member of the Veka group.

“Veka has been the best com-

pany I’ve worked for and work-
ing there really is like being part
of a family,” said Burns. “Man-
agement at Veka listen to their
staff. There’s not too many places
you can knock on the MD’s door
with any issues and get invited in
for a cuppa and a chat.” i

Burns Celebration Nears
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TuffX’s All Glass Infinity
rooflight's week-on-week
sales are booming and the
firm has also seen a rise in the
amount of enquiries about
this ‘frameless’ product from
both new and existing cus-
tomers.

TuffX’s MD Graham Price be-
lieves the strong demand is in
part due to the product’s com-
petitive pricing, along with the
company’s pandemic-proof in-
house manufacturing process.

“Its lightweight, slim-line
design constructed completely
from glass and without any alu-
minium frame, makes our All
Glass rooflight more cost-effec-
tive than comparable products,”
says Price.

“So it gives builders and in-
stallers an inexpensive alterna-
tive to offer to homeowners who
want to achieve that popular
sleek, minimalist look, without
compromising on safety or per-
formance. As with all TuffX prod-
ucts, the components for the All
Glass rooflights are made in-
house, which has paid divi-

dends across the business this
year. Having full control over
our manufacturing chain in this
way means our customers’
orders are not affected by the
supply issues that the construc-
tion industry as a whole has ex-
perienced throughout this
pandemic.”

Easy installation
TuffX’s frameless-look All Glass
rooflights have a distinctive
‘floating’ glass appearance that
sit lower against the exterior
roofline. As with the whole Infin-
ity rooflight range, they are ex-
tremely quick and easy for
builders and installers to fit be-
cause of their hassle-free design
that needs no additional assem-
bly on site. i

Rooflights Through The Roof –
Infinity Sales Are Out Of Sight

Trade News
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Andy Russell joined the Gar-
nalex team in April to
strengthen technical sup-
port as Sheerline’s network
of fabricators continues to
grow.

Having worked in the industry
since the 1980s (at companies
such as Eurocell and Liniar), Rus-
sell will use his extensive experi-
ence and knowledge to bolster
technical services and support
for Sheerline’s aluminium win-
dow and door system. He says:

“It’s great to be working with a
highly motivated group of peo-
ple, many of whom I’ve worked
with before. I’m looking forward
to the challenges this new role
will bring and to be part of
something that’s on an exciting
growth trajectory.

“I’m responsible for the techni-
cal team and will be overseeing
the support side of the business.
My department will provide
technical support for the sales
team out on the road. We will

undertake tooling audits and
provide better support for new
and existing customers.” i

Garnalex Gains Techie Guru

Hardware specialist VBH has
been awarded the new BSI
Kitemark in respect of Build-
ing Hardware used in Win-
dows and Doorsets. VBH is
among the very first compa-
nies to have achieved this
certification.

To achieve the hardware
Kitemark VBH submitted various
window and door samples to
BSI for testing to all the relevant
UK quality standards.

The hardware covered includes
products for the manufacture of
outward opening and tilt & turn
windows, residential doors, bi-
fold doors, lift slide doors, inline
sliding patio doors and the
greenteQ Invisifold slide & fold
door system. As well as the com-
pany’s own greenteQ hardware,
the Kitemark hardware schedule
also covers products from many
of VBH’s partner brands includ-
ing AGB, Yale and Roto.

VBH Business Development
Manager Rob Norman says:
“Naturally, it takes a lot to
achieve this Kitemark but the
benefits to us and our customers
are many. Not only is the
Kitemark a badge of quality for
our products but it also gives
added credence to our Q-secure
consumer guarantee, as all the
hardware on our Kitemark
schedule is also on our Q-secure
Approved Hardware list.” i

VBH Receive Kitemark Recognition
Trade News



SEE THE BEST IN THE INDUSTRY, BE THE BEST IN THE BUSINESS.

4000+ PRODUCTS
200+ COMPANIES

A TRIP TO FIT COULD MAKE YOU MORE

PRO
UK’S BIGGEST AND BEST TRADE SHOW
FOR THE WINDOWS, DOORS, GLAZING & COMPONENTS INDUSTRY

NEC BIRMINGHAM,
26-28 SEPT 2021

#FITShow21

Register for a FREE ticket today by scanning the QR Code

or visiting fitshow-2021.reg.buzz/theinst
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With government and UK busi-
ness leaders now turning their
attention to economic recov-
ery and consumers encour-
aged to spend, there has
never been a better time for
businesses in the industry to
build, writes Purplex’ Andrew
Scott.

With the Bank of England’s chief
economist Andy Haldane estimat-
ing households are sitting on
£150 billion of savings accrued
since the pandemic, the enormous
stored up purchasing power will
provide a golden opportunity.

But it isn’t just about consumer
spending, the manufacturing
trade body Make UK has revised
its 2021 growth forecast from
2.7% to 3.9% – which represents
a 44% improvement. A poll car-
ried out by Accenture of 12,000
firms revealed that expectations of
a pick-up in growth are stronger
than at any point since 2015.

So, while the challenges of the
last 12 months may have taken
their toll both financially and emo-
tionally, it’s time to look forward
and build again. And it will be
those companies that come back
stronger, faster and better who
will benefit the most.

Build your brand
Consumers will always gravitate
towards brands they know and
trust, so investing in digital mar-
keting and PR is the perfect way
to build your brand.

Offline marketing is also impor-
tant when it comes to building
your brand and our industry is
fortunate to have so many oppor-
tunities to connect with our peers,
with several important events
lined up.

September will have the indus-
try come together to see what’s
new at the FIT Show, while No-
vember will see the return of the
G Awards. And on 21October
21, at Edgbaston Stadium, Birm-
ingham, the industry will once
again come together for the Glaz-
ing Summit.

Last year may have pushed
businesses online but our industry
has been built on face-to-face con-
tact, and it will be important for
you to get your ‘face’ and brand
out there again.

Build your business
With more people staying at
home and looking at home reno-
vations, our industry has benefit-
ted more than most, with many

companies experiencing record
sales and demand.

But that doesn’t mean that 2021
is not without its challenges and
building your business, including
launching into new markets and
investing in your product range
and the right people will be vital.

Events like those mentioned are
perfect for connecting with other
business owners and industry
leaders and provide a good way
to build prospective new cus-
tomer relationships, get inspired
and learn.

Generating more leads will also
help you build your business, so
concentrating on your digital strat-
egy and updating your website to
turn existing website visitors into
customers will be essential.

Build your future
At Purplex we use our 30 plus
years of industry experience and
analysis to create strategies that
fuel sustainable, profitable growth
thanks to our team of industry ex-
perts and marketing specialists
and bring all the key marketing
disciplines under one roof, includ-
ing marketing strategy, PR, digital
and social content, design and
branding, website design and
filming and video production.

We aim to be an extension of
our clients’ internal marketing de-
partment and take on the areas
they might need help with or act
as their fully outsourced market-
ing agency for everything.

There will be an enormous num-
ber of opportunities for forward-
thinking businesses to grow.
Investing in building your brand
and business at a time when the
market is flourishing could re-write
your future. i

Build, Build, Build –
Brand, Business, Future
As the UK moves towards
economic recovery, it’s time
to build. Here, Andrew Scott,
MD of Purplex, discusses
why now is the perfect time
for ambitious businesses to
look forward to shape their
future for years to come.

purplexmarketing.com
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ULEZ bonkers
I’m all in favour of looking after the environment. I think we should all
be concerned about recycling. We should all be energy conscious.
And we should all try to look at how often we have to drive – and
even if we can go electric. But the announcement that the Mayor of
London is to make the current Ultra Low Emissions Zone 18 times
bigger than it is already seems like going too far.
The ULEZ will come into force by October this year – and it will only
be the first of many throughout the UK’s cities. Soon you won’t be able
to drive in a diesel van without it costing you £12.50 a day. You’ll pay
it if you’ve got a job to go to – and you’ll try to write it off as a
business expense and so you will find it frustrating in cashflow terms
but ultimately it won’t deter you.
What might deter you is the zones within zones that ban you from
driving into them. So you can’t afford to go to a customer’s house to fit
energy efficient windows and doors because some idiot has decided
you doing so would cause and environmental nuisance.
I think most decent people want to do their bit for the environment – so
persuasion (especially with the kids nagging you) and encouragement
and making it easier is the way forward...fines, penalties and charges
never ultimately achieve their goal.

Falls from height
The News about the London ULEZ can be found on page 5. On page
6 there is are stories about HSE convictions. One man was given a
suspended jail sentence for his part in a worker’s fall from height.
Every day someone takes a fall and the results are not kind. 150
people die each year but thousands break backs, legs, heads and are
never the same again. Persuasion has made most tradespeople think
about what they are about to do when they climb a ladder or a
scaffold. It is potentially dangerous. So if you are working at height or
sending employees to work up ladders and still not thinking of the
consequences of not doing it properly, have a word with yourself.
Think about how your family would feel if it was you confined to a
wheelchair. Think about how you would feel if you had to phone the
family of an employee and say ‘there's been an accident’.

Competence and carbon
Elsewhere on our News pages you will find that the BSI has issued
new competence criteria for everyone working on a building from
ground works to window installation. Meanwhile, Bureau Veritas is
urging businesses to prioritise their net zero promises and to create a
clear plan to deliver on this. One way we can be encouraged to be
more environmentally conscious is if the people we want to work for
won’t give us the job unless we can prove we are doing something to
cut our carbon emissions.
It would make more sense for Sadiq Khan to get London building and
only allow those with electric vehicles to work on his projects.

Brian J. Shillibeer, Editor

Comment
TheInstaller
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Unit 3, Lloyd Street, Parkgate, Rotherham, S62 6JG
Tel 01709 710100 Fax 01709 525262
Email info@connaughtconservatories.co.uk

www.connaughtroofs.com

Three Solid Roofs - One Fabricator

WE DO MORE - SO YOU DO LESS

Give us a call for all your Conservatory Roof needs on

01709 710100

www.connaughtroofs.co.uk



Access Systems

Baypole Jacks

Fooorrr aaallllll yyyooouuurrr aaacccccceeessssss cccooonnntttrrroool
annd door hardware
solutions
● Electric Strikes
● DDeadlocking Bolts
● WWaterproof Keypads
● CCompact Shearlocks
● DDeadlocks & Deadlatches
● Loock Accessories
● Trransom Door Closers
● VVortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

You can buy jacking kits from as
little as each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.ukRef: Fab11

Jacking kits for £ each

£6.00

£6.00

Audio Window Systems

Colour Applicators

AN INDUSTRY LEADING
COLOUR COATING SPECIALIST

FOR WINDOWS, DOORS AND
ROOFLINE

ANY COLOUR IN 5 DAYS

Get a FREE Quote
on 01924 454856
or visit
kolorseal.co.uk

Conservatory Roofs
Tel: 07932 243 008 Email: mehreen.haroon@profinder.eu

PROFINDER www.profinder.eu

Corner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Flyscreens Profile Bending
Machinery

Handling Equipment

Window openers

G.M.FORMERS

DRY PVCU PROFILE BENDING
HIGH SPEC FORMERS FOR ALL PROFILES

t: +44(0)1744 24256
f: +44(0)1744 24279

e: geoff@gmformers.com
w: www.gmformers.com



Planning Consultants

Tel: 07932 243 008
Email: mehreen.haroon@profinder.eu

PROFINDER

Profile Bending

Profile Bending

“Our in-depth knowledge, attention
to detail and friendly service make
Curved Frame Specialists the ideal
choice to build your custom frames.”

■ PVCU profiifile bending arch
and angle specialists

■ 7-10 working day turn
around

■ Over 20 years experience
■ Competitive prices

Spares for Repairs

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
IIINNNDDDUUUSSSTTTRRRYYY FFFOOORRR OOOVVVEEERRR 222555 YYYEEEAAARRRSSS

Window Protection Film

Window Bags & Display Cases



USE INSIGHT DATA TO

CONNECT

DISC VER

PERF RM

THE BEST
CUSTOMERS

WITH
DECISION MAKERS

WITH
BUSINESS INTELLIGENCE

01934 808 293
hello@insightdata.co.uk

@insightdata
www.insightdata.co.uk

502 Worle Park Way, Weston-super-Mare, BS22 6WA



IT’S TIME TO  

BUILD
SUCCESS

BRAND

FUTURE

Call 01934 808 132 or email grow@purplexmarketing.com  

Stronger, faster, better. 
As the UK moves towards economic recovery, it’s time to build. 
Purplex is the marketing agency that helps ambitious companies 
build their brand, their business and their future.
PR | Web | E-Commerce | Digital Marketing | Social | Creative

AMBITION

VISION

/purplexuk/company/purplexuk@purplexukpurplexmarketing.com



Combining the benefits of a large picture window,
which allows light to flood in to an internal space, with an easy 
opening operation, Visoglide Plus is a high quality, highly 
versatile system which is a great option for even the largest 
project. 

Delivering outstanding thermal efficiency, Visoglide Plus offers 
contemporary styling and robust performance, with the option 
of slide, or lift and slide operation on double or triple tracks.

Call us now for enquiries :
Tel : 01296 668899
Fax now for a quotation : 01296 301839.
or email : enquiries@garrardwindows.co.uk

Visit our website : 
www.garrardwindows.co.uk

Visoglide Plus
Aluminium Sliding Doors

Let the light in

We pride ourselves on our reliability
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