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GMB union member’s working
at Anglian Windows have re-
jected a proposal to cut hours
and pay. The company
agreed to scrap the cuts at the
11th hour to avoid strike action.

A ballot had asked GMB mem-
bers to accept or reject the pro-
posals to decrease wages by
8.3% and to utilise agency staff
at Anglian's Norwich site.

The recommendation given by
GMB was to reject the offer. Fol-
lowing extensive members’ feed-
back being relayed to the
company and communication to
pre warn that GMB and its mem-
bers would be willing to fight to
secure pay and working hours
the company waited until

Wednesday 3rd July before con-
firming that the consultation has
now stopped. Due to the 11th
hour announcement by Anglian
Windows GMB members de-
cided to continue the ballot and
attend a mass meeting at the
Gas Club in Norwich on Friday
5th July where the indicative bal-
lot papers were counted. Over
200 members attended the meet-
ing and gave an overwhelming
response of 97% to reject the
offer made by the company.

Keith Dixon, GMB Regional Or-
ganiser said: “I am pleased on
behalf of our GMB members that
the company finally realised that
they were close to an industrial
dispute regarding the proposal.

“Possible strike action is some-
thing we all want to avoid. I feel
we were heading at speed to this
due to the company’s refusal to
negotiate and failure to consider
the concerns of the workforce.

“I previously met with the com-
pany and offered the opportu-
nity to open negotiations and to
look to see if there was an ami-
cable solution which could be se-
cured. At that time the request
was rejected.

“The offer still remains open
and I will write to the company
to reaffirm. I am proud that our
members united to oppose the
proposal and to fight any further
attempt to reduce their pay and
working hours.” i

Anglian Caves In To
Union Pressure

July 3 saw the HSE release their annual
provisional workplace fatality figures for
work-related fatal injuries for 2018/19. 147
workers died between April 2018 and
March 2019.

There has been a long-term reduction in the
number of fatalities since 1981. Although
2018/19 saw an increase of 6 workplace fa-
talities from 2017/18, the number has re-
mained broadly level in recent years. Following
the release, HSE Chair Martin Temple said: “The
workplace fatality statistics are a reminder that
despite the UK’s world leading position in health
and safety, we cannot become complacent as
we seek to fulfil our mission in preventing injury,
ill health and death at work.”

Temple continued: “These statistics also remind
us that, in certain sectors of the economy, work-
place deaths remain worryingly high. Whatever
the sector, we should remember that any change
in numbers provides little comfort to the family,
friends and colleagues of the 147 whose lives
were cut short this year while doing their job.”

Falls and being struck
The three most common causes of fatal injuries
continue to be workers falling from height (40),
being struck by a moving vehicle (30) and being
struck by a moving object (16), accounting for
nearly 60 per cent of fatal injuries in 2018/19.

Asbestos – killed 2,523
Mesothelioma, which is contracted through past
exposure to asbestos and is one of the few work-
related diseases where deaths can be counted di-
rectly, killed 2,523 in Great Britain in 2017 – a
broadly similar number to the previous five years.
The current figures are largely a consequence of
occupational asbestos exposures that occurred
before 1980. Annual deaths are expected to re-
main broadly at current levels for the rest of the
decade before beginning to reduce in number.

Public
In addition, there were also 92 members of the
public fatally injured in incidents connected to
work in 2018/2019. i

147 Dead 2018/19 Fatal Injury Stats Released
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The government target of building 300,000
homes a year will remain a pipe dream
based on current trends, says a leading con-
struction agency.

New official figures published at the beginning
of July show a decrease in the number of new build
homes being started or completed in England over
the latest quarter (to March 2019) and only a small
rise over the last 12 months. According to the Min-
istry of Housing, Communities and Local Govern-
ment, the new build dwellings figures should be
regarded as the leading indicator of overall hous-
ing supply, but the figures show that:
• New build dwelling starts in England were esti-
mated at 36,630 in the latest quarter, a 9 per cent
decrease compared to the previous 3 months and
a 9 per cent decrease on a year earlier.
• Completions were estimated at 42,870, a 1 per

cent decrease from the previous quarter.
Clive Docwra, MD of construction consulting and

design agency McBains, said: “The government
has set a target of building 300,000 homes a year
by the mid 2020s but these figures show that this
will remain a pipe dream unless measures are im-
plemented to help boost the number of new build
starts and completions.

“These figures bear out that construction firms are
suffering from uncertainties over Brexit – investors
are wary of committing to new projects while the
outcome remains unclear, while skills shortages,
which are already acute, will bite further unless the
industry is able to recruit skilled workers from over-
seas.

“The high cost of materials is also impacting on
the amount companies can build, and access to fi-
nance is often difficult to come by.” i

Fall In Starts Threaten
Housebuilding Target

The Great Gatsby-themed Independent
Network Members’ Weekend was a great
opportunity for fabricators and fitters to get
together, catch up, ‘talk shop’, and have
some fun.

On ‘location’ at the Queen’s Hotel, Leeds,
the event started with the Affiliates Business
Centre. 25 affiliate partners came to the cen-
tre offering deals, discounts, and development
hints and tips for compliance, websites, qual-
ifications, sales training, workwear, recycling,

business coaching, conservatory roofs, hard-
ware, installer products, and more. Next up
was the official AGM. New for 2019 was an
interactive Q&A with members to share ideas
and information.

Awards Evening
After a short interval, and a ‘costume change’,
the illustrious Awards Evening and Gala Din-
ner was next up. Awards are based on cus-
tomer satisfaction surveys from throughout the
year, value of sales, quantity and quality of
projects completed, and also the outstanding
achievements of individual members of staff.
And the winners were...
National Awards: Mews Windows, Mister
Window Company, Eddisbury Construction
Co, Rugby Double Glazing, Goliath Home-
world & Hallmark Windows (Harrogate),
Heavers of Bridport Ltd Frames Conservatories
Direct.
100% Customer Satisfaction: Cowen
Windows. Sales Representative of the Year:
Adam Hammill of The Home Design Group.
Fitter of the Year: Nick Burtin-Legge of J&P
Home Improvements. i

Great Gatsby
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Mis-measures happen. We
are all human. However, there
are those ones which can be
dealt with without compro-
mising standards and those
which really require a new
frame.

Unfortunately, installers want to
install so they can be paid, and
the boss does not want the cost
of another frame - and an irate
consumer. So the decision to
‘make it fit’ is the usual result. The
decision to ‘make it fit’ however
can be a costly mistake.

Too tall
Take a look at the photo at-
tached. The door frame was
measured too tall, therefore the
installers made the decision to re-
move the course of brick below

the DPC. This of course not only
compromised the damp resisting
ability of the property but also in-
corporated a detail which is not
recognised in any British Stan-
dard or Building Regs.

Ask yourself the question
Should you experience a mis-
measure on site then you must
ask yourself the question – ‘will
this installation satisfy the stan-
dards?’ If you are not sure that
the British Standard or Building
Regs will be met, then don’t
leave the job without arranging
a replacement. You are Profes-
sional Installers, you must main-
tain your standards and the
standards that govern the
profession.
Don.

Picture: The installers made
the decision to remove the
course of brick below the
DPC.

i

Don’t Hide A
Mis-Measure
Mis-measures happen. We are all human writes The Installer’s technical expert,
Don Waterworth, who says there are times when it is better to order a new frame than try to
make a mis-measured one fit.

Written by Don Waterworth BSc (Hons)
FCABE MEWI Chartered Building Engineer /
Building Surveyor,Expert Witness,
Accredited Mediator – Tel: 0800 1954922

This article has been
authored by our technical
writer – Principal Surveyor
Don Waterworth of
hanleyamosstewart.co.uk

Don also acts as an Expert
Witness and is an
Accredited Mediator.

Tel: 0800 1954922

Tuesday-Thursday
10:00am-3:00pm.
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FASTER - Glazed in seconds

STRONGER - Performance Engineered
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Doors & Hardware

Hull based Hurst Doors has
announced that a total in-
vestment into the business in
the last 24 months is over £1
million, as it expands its oper-
ations to meet the growing
demand for doors.

One of the most significant in-
vestments has been into a CNC
machining area, that includes 2
new Felder machines, Format 4
H5000 5 axis CNC
machining centres and
new Palamatic vacuum
lifting equipment.

Hurst has also in-
stalled a new Haffner
Murat, Automated Dou-
ble mitre saw, for cut-
ting PVC profile. The
Hurst glass shop has
been upgraded with a
new Atlantic, 4-brush
vertical glass washer,
Glass Eye software and
a plotter, as well as a
new automated sand-
blaster. The glass shop
expansion means Hurst is capa-
ble of creating any bespoke
sandblast designs to meet cus-
tomers’ specific requirements.

Composite
capacity
K e v i n
Wheatman,
Hurst Director
and General
Manager, said:
“This investment has helped us in-
crease our composite capacity
capability by 50% and that’s
great news for Hurst customers.

Our On Time In
Full, currently
measures above
99%. This new
machinery will
ensure our cus-
tomers continue
to enjoy more
than acceptable
standards of
service.”

Hurst’s trade
customers also
benefit from the
company’s con-
tinued invest-
ment into its

transport fleet. The company
now runs a daily fleet of 18 Mer-
cedes Sprinters, meaning cus-
tomers benefit from nationwide

coverage and reliable, regular
deliveries.

Employees
As well as the installation of new
machinery, Hurst has grown its
workforce by 20% over the past
12 months.

Re-brand
Formerly known as Hurst Plastics,
the continued investment into the
business follows a wholesale re-
brand for the company in the
year, which saw Hurst change
its name to Hurst Doors. This
rebrand was alongside the
launch of a new corporate
website.

The website contains
useful information and

support for installers and end-
users, as well as new features
which include a live ordering
portal for trade customers, en-
abling them to quote, place or-
ders and track orders in
real-time.

There has also been a redesign
of a door visualiser – allowing
installers and homeowners to
customise their doors and get an
impression of the final look.

Marketing support
Hurst has also refreshed and re-
designed its marketing collateral,
both online and offline, including
new brochures, as part of their
commitment to provide their door
installer network with compre-
hensive marketing support.

Picture: Hurst Doors has in-
vested over £1 million in
composite door and PVC-U
panel production.
www.hurstdoors.co.uk

i

£1 Million Opens Door
On Growing Demand
Hurst Doors has invested over £1 million in the last two years to keep up with the growing
demand for their composite doors and PVC-U panels.





Jack Aluminium’s JD47 non-
thermal commercial door
has been used to replace a
tired timber frame at the
headquarters of Adullam
Homes Housing Association
in West Bromwich.

Aluminium Composite Solu-
tions, from Bromsgrove, selected
the JD47 door as part of a
scheme of improvements at the
Housing Association’s HQ. The
JD47 door has been fitted with a
continuous hinge, to achieve
an even distribution of the
load and improve operational
performance.

Often used in high-traffic en-
trances the JD47 commercial
door has been cleverly designed
and adapted for this bespoke in-
stallation. An anti-finger trap
door stile is a round back profile,
which is often used in public
places such as schools and hos-

pitals. As the door pivots, the
stile leaves a minimal gap to en-
sure fingers, clothing or hands
cannot accidentally be injured if

placed in the way of a closing
door.

Aluminium Composite Solu-
tions worked with Jack Alu-
minium to select the right
commercial door for this project.
Thermal efficiency and security
were other factors taken into con-
sideration at this busy office.

Tony Adamson, project man-
ager at Aluminium Composite
Solutions, said: “At Walter
Moore House, we needed a
heavy-duty door that was robust,
that’s why we selected a JD47
door with a normal door stile
and a continuous hinge. It also
looked good and offered high
performance.”

Picture: A commercial re-
placement door has seen an
anti-finger trap element
added in.

i

Anti-Finger Trap Door At Adullam
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CDW Systems, the trade and
commercial fabricator, has
joined forces with automatic
door specialists Prosale to
offer installer customers train-
ing around automated doors.

Doork, The new training ses-
sions extend a long and success-
ful partnership between the two
firms whereby CDW manufac-
tures and supplies aluminium
doors, ready for Prosale to apply
their automated gearing.

The training takes place at Pros-
ale’s state-of-the-art facilities in
Gloucester and is designed to
give installers a complete
overview of specifying and in-
stalling sliding, swinging and re-
volving automatic doors.

Mike Davis, MD of CDW Sys-

tems, says: “Whilst
automatic doors
may be a popular
feature in a wide va-
riety of commercial
projects, they can
still be complex. If
specified or installed
incorrectly, they could quite eas-
ily cause projects to be delayed
or lead to costly call-backs to site.

“We aim to give installers com-
plete product and installation
training on a wide range of door
systems. This not only ensures
projects are completed correctly
but reputations are safeguarded
and relationships are protected.”

Mike Coggins, Director at Pros-
ale Automatic Doors adds: “The
training rigs supplied by CDW

are not only used for our training
but also by the ADIA (Automatic
Door Installation Association). The
ADIA frequently use our rigs and
training facilities for their courses.
It’s all part of our commitment to
give installers across the UK the
support and confidence to install
both of our companies’ products
in all kinds of residential and com-
mercial projects.”

Picture: Mike Coggins (left)
and Mike Davis (right).

i

Automatic For
The People

Doors & Hardware
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Roofs & Rooflights

Ask anyone what they want
most out of their home and
the chances are they’ll say
space and light, writes
Gareth Thomas at Atlas
Glazed Roof Solutions.

Today’s homeowners yearn for
those large open-plan areas
where they can cook, dine, en-
tertain and relax and more of
them than ever are choosing a
single storey, flat roof extension
instead of a traditional conserva-
tory or orangery. With better
thermal qualities that allow for
all-year round usage, these con-
temporary extensions typically
provide more floor space and
add greater value to properties
than conservatories.

Glazing has become an essen-
tial component of these exten-
sions and lighting from above is
a trick favoured by architects
and designers, who know all
about the benefits to our health
and wellbeing of spending time
in light-filled spaces. And for me,
the roof lantern is one of the most
effective (and impressive) ways
to bring daylight into a home.

Winning installations
Demand for glazed lanterns has
surged in recent years and the
Atlas lantern has gained valu-
able market share because
homeowners appreciate the
clean lines and uncluttered look
of the roof - with less visible pro-
file and more glass.

Installation of the Month
The Atlas lantern has won over
installers throughout the UK and
each month we see dozens of
amazing Atlas lantern installa-
tions entered into our Installation
of the Month competition. The
quality of these installations is in-
credible. Last year, more than
half of our Installation of the
Month competition winners en-
tered an Atlas lantern installation
into the contest. And now we’re
very excited to be seeing lots of
installations featuring our new
Lantern 2.0, which was
launched in January 2019. All
the photos of the new lantern –
the slimmest non-bonded roof in
the industry – show just what an
exceptional looking product it is.

New generation lantern
Our customers love the new
Lantern 2.0 because it’s a very
marketable and versatile product
that appeals to everyone. It has
opened up some great opportu-
nities for installers to target a
broader customer base because
it’s equally well suited to tradi-
tional or modern properties and
to very high end or more modest
projects.

This new lantern has a very
sleek, clean appearance and
we’ve made several modifica-
tions to make it lighter, easier to
fit and more thermally efficient
than before. Lantern 2.0 has a
number of refinements. For in-
stance, the ringbeam now sits
lower on the roof so it’s more dis-
creet from the outside. And,
we’ve also made the ridge 25%
slimmer and nearly 50% shorter
to achieve those all-important
low sightlines on the inside,
whilst being less obtrusive on the
outside.

There are less parts and com-
ponents, so the lantern goes to-
gether quickly and it’s very easy
to lift into position. The new one-
piece ringbeam does away with
the need for on-site assembly
and it’s simpler to drill to the kerb
to ease fitting further. And, be-
cause the lantern is a ‘dry fit’ sys-
tem, which only requires silicone
to seal the lantern at the kerb, it
is neater, quicker and easier to
fit than ever before.

Picture: Demand for glazed
lanterns has surged in recent
years .
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Shedding Light On New
Opportunities For Installers
Gareth Thomas, sales and marketing director at Atlas Glazed Roof Solutions, talks about
the rise of the roof lantern and how it can bring lucrative new sales opportunities for
installers.



Leads2Trade are generating
40% more conservatory leads
compared to the same pe-
riod as last year and need to
strengthen their nationwide
network to cope, according
to Andy Royle, co-founder of
the company, who says there
could be even more on the
horizon.

The company matches conser-
vatory installers with homeowners

looking to add a conservatory or
replacement conservatory roof to
their home.

“We are to be generating 40%
more conservatory lead volumes
but we don’t have enough in-
stallers to take advantage of
them,” says Royle.

“The demand is clearly there
and the conservatory market is
providing a huge opportunity that
installers can’t afford to miss.”

Improve don’t move
For Royle, the increase in conser-
vatory leads is down to two
things – the improve don’t move
trend and increasingly more so-
phisticated designs.

“Better designs and better mate-
rials have seen the conservatory
become popular as a room that
now stays warm in the winter and
cool in the summer months,” says
Royle.

“But more and more homeown-
ers are also deciding to stay put
rather than move and are looking
to add value to their home in the
process with a conservatory.”

Becoming a Leads2Trade in-
staller member means you get
verified leads in postcodes of
your choice.

Picture: Leads2Trade are
generating 40% more conser-
vatory leads .
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On The Lookout For Leads?

16 | Roofs & Rooflights| The Installer

The Abbey Hill Academy in
Stockton-on-Tees is an
educational establishment for
students aged 11-16 with
learning difficulties and dis-
abilities.

The learning environment is
never more critical for such stu-
dents and since the Horizons Spe-
cialist Academy Trust became
custodians of the school in 2013
refurbishments have been taking
place to restore the 1970s build-
ing.

In addition, to heating and hot
water upgrades and a new roof,
the striking walkway that had a
rooflight canopy was replaced
and upgraded to enhance the ex-
terior aesthetics of the building.
The unusual shape of the building
meant that the upgraded
rooflights allowed a greater de-
gree of light into the body of the
school enhancing both the practi-
cal elements and also pupil and
staff wellbeing due to the in-
creased availability of natural
light.

“The rooflight
canopy had defi-
nitely seen better
days and was no
longer fit for pur-
pose having been
exposed to the el-
ements for so
many years,” said
Jim Lowther of
Xtralite. “We were
able to specify the
latest rooflight
technologies to re-
place the existing
ones to ensure a quality restora-
tion was undertaken.”

Four 20m x 2.2m, one 9 x
2.2m and other elements were all
fitted from the X-Span range of
products, a thermally enhanced
self-supporting rooflight. All were
double glazed with a toughened
outer and laminated internal
glass.

Glass is good
“Glass is a good choice for atria,
canopies and walkways and in

this situation allowed the almost
exact replacement of product al-
beit by those that are far supe-
rior,” said Lowther. “Furthermore
X-Span complies with BS6399
system Part 1 (Code of Practice
for dead and imposed loads),
Part 2 (Code of Practice for wind
loads) and Part 3 (Code of Prac-
tice for imposed/snow loads) de-
livering a solution of aesthetics
and practicality.”

Picture: The new rooflight at
the Abbey Hill Academy.

i

Rooflights Included In
Academy Renovation

Roofs & Rooflights
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Metal Technology Advertisement Feature

Antrim-based architecture aluminium sys-
tems company, Metal Technology, became
an integral factor in development of the
newly constructed Cookstown headquarters
for engineering firm, CDE Global.

Contracted by Felix O’Hare, Metal Technology
was chosen to deliver its specialist glazing systems
for the striking new building.

For the impact required for this prestigious HQ,
Metal Technology’s System 17 Silicone Pointed
Curtain Walling was extensively used as it pro-
vided a seamless glass façade.

This visually impressive system offers a diverse
range of profiles that offers structural integrity,
weather performance, thermal enhancement and
importantly can only be seen on the inside of the
building.

Windows
Metal Technology’s frameless opening casement
windows were also used to provide continuity in
the glass façade appearance. Cookstown curves

Cookstown firm, Teague & Sally Architects fur-
ther enhanced the design by introducing many
curved sections throughout the building. Metal
technology’s system 17SP was a crucial product in
achieving a fit between the aesthetically pleasing
finished feature and the design intent. Purpose

The new site will be the world’s largest campus
dedicated to the wet processing of materials in the

sand & aggregates, mining, construction, demoli-
tion waste recycling, industrial sands and environ-
mental sectors. About Metal Technology

Metal Technology is one of the UK and Ireland’s
leading architectural aluminium systems compa-
nies. Metal Technology provides fabricators, devel-
opers and architects with glazing solutions for
modern window, door and curtain walling con-
struction. Used individually or together, they offer
complete design flexibility for creative aesthetics
with the assurance of value engineered structural,
weather and security performance.

Picture: Two vies from the new CDE Global
HQ by Aidan Monaghan.

i

Metal Tech Delivers Global
Standards for Local HQ



The dust has settled from the FIT Show back in May but The Installer still has many new
products to look at that got their first outing at the exhibition. So this part of our coverage is
less about the show and more about the important things our readers saw or missed on
their trip to the NEC.
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FIT Show Review

Pods Pack ’Em In It’s the
same story all over the
country – 'their eyes went
straight to it...it’s the centre-
piece of the showroom...it’s
brought them in right off the
street'.

Word is spreading about the
Lumi Display Pod from Apeer as
more and more dealers sign up
to this brilliant marketing re-
source. And now Apeer is get-
ting ready to install even more
after making the eye-catching
Pods a major feature of its ex-
tensive display at the FIT Show.
Among the latest Lumi dealers to
install a Pod of its own is Ripton
Windows and Conservatories
of Basingstoke, where the fam-
ily run business sees it as a real
differentiator for the radical
Lumi look, as MD Matthew Rip-
ton explains: “Our Pod has
proved to be an excellent addi-
tion to our showroom. It very
clearly shows how Lumi stands
out from just about everything
else. Lumi is so different that it
has to be seen for real and in
our experience there is no bet-
ter way of showing it at its very
best that with the Pod.”

Anyone visiting Hagan Win-
dows of Cookstown, Co Tyrone,
cannot help but see the new
Lumi Pod because Eugene De-
vlin and son Charles have delib-
erately made it the focus of their
entire display. “We’ve posi-
tioned it so it’s the first thing peo-
ple see when they come in,”
says Charles, “We have had it
about five months and it started
drawing people’s attention right

from the start. We’ve even seen
people come in off the street to
look at it. We’re finding the
same reaction everywhere we
install a Lumi Pod,” says Apeer
Marketing Manager Linda
Tomb, “Lumi is something deal-
ers naturally want to show off
and we have given them all they
need to make it the focal point
of any showroom.”

The Lumi system first burst onto
the market at the Grand Designs
exhibition in 2015. Since then,
the window has been joined by
a door and lift/slide patio door
systems, then more recently by
the retrofit-friendly 70mm dou-
ble-glazed Lumi2.

Stellar Performance
Epwin Window Systems
has launched Stellar, an
aluminium system from a
systems house know for
PVC-U. The system was
debuted at FIT.

Mark Austin, Sales Director
(Aluminium) at Epwin Window
Systems, said: “Anticipation has
been building for months. Stel-
lar has been designed to deliver
over and above other alu-
minium systems on the market
and offers several market-first
selling points.” Stellar is aimed
at the retail and light commer-
cial sector and was designed
from the ground up by an ex-i
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The Lumi Pod from Apeer.
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pert team recruited by Epwin to
create a product that reacts to
customer demand. Stellar offers
two casement window options
with the ‘market-first’ selling
points mentioned by Austin. The
first option is stepped on the in-
side and flush on the outside.
Austin claims it has 30% slim-
mer sightlines and 12% more
glass area than rival systems to
maximise on light benefits for
homeonwners.

The second option is a flush
sash casement window, with no
stepped frame and a flush finish
inside and out. Alongside the
casement windows there are
flush door and bi-folding door
options available now. They will
be joined by a lift and slide
patio door by the end of the
summer. Austin also claims that
Stellar offers installation advan-
tages too – 20% quicker to in-
stall than other systems. This is
thanks to features such as the
patent-pending knock in bead,
which means no wedge gaskets
are needed making it quicker to
glaze. “And it’s internally
glazed, which makes installa-
tion quicker and easier too,”
says Austin.

Doors In Profile
Distinction Doors were at FIT
and ever since have been
sending out the company's
newest catalogue which
demonstrates the palette
available to homeowners.

The brochure design brings
each shade to life using colour
chip swatches that are not only
more accurate in appearance but
that feature grained embossment
for authenticity. Marketing Man-
ager Bethaney Larkman has led
the project from concept through
to delivery: She says: “The new
brochure showcases the full spec-
trum of what Distinction can pro-

vide – Contemporary, Signature,
nxt-gen, Cottage, 70mm doors,
and glass too.

“The addition of foldouts on
some of the pages illustrates with
greater detail the variety of glass
combinations our doors suit.
From both a practical perspective
and for overall reader experi-
ence, it was especially important
to get this right as we don’t want
customers to get lost within the
pages or to miss something that
may be precisely what they’ve
been looking for.

“New additions like the Infinity
Collection and Craftsman door
are presented with images from
inside and outside, depicting how
our broad colour range can look
against a variety of backdrops.”

Larkman added: “The brochure
is free for all trade partners to
order from stock and if required,
can be personalised with individ-
ual company branding through
our in-house design boutique.”

SupaLite Spotlight
The team at SupaLite, the
tiled roof manufacturer,
used FIT to officially launch
not one but three new prod-
uct lines.

These are the new Sky Vista
hybrid roof system, SkyElevate;
a new roof lantern system
and SkyEdge, a flat glass roof
system.

Alongside the new product
lines, SupaLite also showcased
Registered Fabricator and In-
staller Schemes, now endorsed
and fully supported by Corgi
Fenestration. In addition to pro-
viding full Building Regulations
approvals, the scheme allows
customers to submit applica-
tions, supporting documents
and photography via SupaLite’s
online portal – helping to save
both time and money. Installers
can even benefit from a full
range of support including free
sales leads in their area and
dynamic SupaLite micro web-
sites if necessary.

ISO-Partnership Foam
sealant tape company ISO-
Chemie has linked-up with
profile supplier Kommerling,
glass processor St Gobain
and several other industry
specialists, in a move that
provides a comprehensive
‘cradle-to-grave’ service.

Spanning everything to do
with fenestration, customers tak-
ing advantage of the partner-
ship are set to benefit from
exclusive preferential rates and
direct expertise around product
specification, window sales, in-
stallation, aftercare and techni-
cal support.

The partnership had its first
outing at the FIT Show in May.

i

i

i

Get the Distinction Doors brochure
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RENOLIT.
Das Original.

The first for exterior films.
RENOLIT EXOFOL products have reliably remained at the forefront of exterior surface technology for over thirty
years and have a highly valued reputation for innovation and quality.

A commitment to development and investment in new designs and aesthetics deliver added value for our
customers in a market where there is an increased demand for colour and realistic natural finishes. Dedication
to customer care, service, technical and marketing support ensure that the original continues to lead the way.

Contact us for further information at renolit.cramlington@renolit.com

RENOLIT.
Das Original.



22 | FIT Show Review | The Installer

FIT Show Review

ISO-Chemie’s National Sales
Manager Andy Swift said:
“Customers and end-users
stand to benefit from shared
marketing intelligence, product
innovation and access to the
best specifiers, fabricators and
window and door installers.
While each company will con-
tinue to deal directly with cus-
tomers, we will all be part of a
group of experts who can ad-
vise on their speciality to other
group partners and their cus-
tomers. It’s anticipated that this
will contribute to providing
long-term cost savings for those
who take advantage of the
partnership.

Getting Smart
Mila’s stand at the FIT Show
was devoted entirely to the
launch of the new Mighton
Avia secure smart lock to
the trade.

Mila announced that it has
signed an exclusive distribution
deal with Mighton to supply the
Apple HomeKit compatible
smart door locking system to
fabricators and installers across
the UK. Mila’s MD, Richard
Gyde, said: “2019 is very much
the year of smart technology
and we’re really excited to be in-
troducing our own fabricator, in-
staller and homeowner friendly
solution.” Avia was on display
on a range of timber, aluminium,
composite and PVC doors, em-
phasising the fact that it works
with all standard multi-point lock-
ing systems from 44mm to
70mm. What stood out is the
fact that Avia is fitted on the in-
side of the door only, with a
Mila SupaSecure PAS24, SBD
accredited stainless steel handle
fitted on the outside. In terms of
fitting, Avia comes with a stan-
dard sized backplate so it can
be fitted and crucially, retrofit-

ted, quickly and simply. It’s wire-
less and works with multi-point
locking systems on doors from
44mm to 70mm, so can be very
easily integrated into existing
production and installation set
ups. As it features a SupaSecure
handle and conventional cylin-
der on the outside, it also over-
comes all the concerns which
retail buyers sometimes voice
about smart locks – deterring the
opportunist thief and eliminating
any risk of tampering, while also
providing the reassurance of a
traditional key and cylinder for
emergency back-up. Avia is
Apple HomeKit compatible
which means it has been re-

viewed and approved by Apple
to ensure that the military grade
software protocols it uses for the
transfer of data are fully secure.
In turn, it means that it comes
with the Apple HomeKit logo,
which is so trusted by con-
sumers, on all of its literature
and packaging.

Obsessive
Panoramic Doors confirmed
an almost obsessive com-
mitment to launching new
products at the company’s
first FIT.

Kevin Best known for its in-
creasingly popular Panoramic
slide and swing alternative to
the conventional bi-fold, the
firm confirmed its development
of a portfolio of additional
products with the introduction
of new windows in PVC-U and
aluminium; a PVC-U version of
the Panoramic door; and what
the company has now dubbed
‘the ultimate patio door upsell
item’ with its Ascena Flyscreen.

Although difficult to single out
any one product, Panoramic’s
new PVC-U Flush ‘Hidden Sash’
window in anthracite attracted
a great deal of attention. Equal
sightlines and a sash that
emerges only when opened,
complemented by polished, in-
visible welds and recessed, pop
up hardware, combine to pro-
mote a window that has excep-
tional, minimalist aesthetics. i

i

i

Andy Swift (right) and Nick Thompson (centre) with
Kommerling’s sales director Brian MacDonald.

Apple of Aviva's eye.
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Foiled Aluminium
Bifolds
“Probably the
best bifolds on
the market”

All standard foiled
colours in stock

All the benefits of Aluminium
now available in the full
exciting range of Renolit foils

prices from

£450
per sash, unglazed

Offer your customers more
☑ On Time Deliveries Guaranteed
☑ Quotes by return Same Day
☑ Every Door Factory Tested
☑ Easy To Install & Adjust
☑ PAS 24

THANK YOU TO ALL THAT VISITED US AT FIT, WE LOOK FORWARD TOWORKING WITH YOU

www.zen-fold.co.uk
info@zen-fold.co.uk
01268 569066

Call our team
to request a login for

quoting and ordering online
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Aluminium Quote Times
Made Real
A new online aluminium quot-
ing and ordering solution has
been created to make the
process of ordering aluminium
windows and doors quicker
and easier than ever before –
down to four minutes, Real
Aluminium, the company be-
hind the system claimed at FIT.

John Adams, aluminium cate-
gory director at Real Aluminium,
said: “Aluminium has historically
been a difficult supply chain to
manage but it just doesn’t need
to be this way. With Real Alu-
minium as their partner, installers
will discover that aluminium re-
ally is as easy as PVC-U. And
now, for the first time ever, they
can use a simple yet comprehen-
sive software package to take
charge of their quoting and or-
dering, save valuable time, boost
productivity and access every-
thing they need 24/7.

“Quoting that once took at least
24 hours has been whittled down
to less than five minutes and lead
times that were many weeks
have been reduced to just a mat-
ter of days." Real Aluminium
joined forces with top industry
software developer First Degree
Systems to design, develop and
build the new online quoting and
ordering system, which allows in-
stallers to quote and order Real
products anytime and anywhere
when they are online.

Designer Doors Launched
last year and shown again
this year at FIT, Smart Archi-
tectural Aluminium's De-
signer Door range features a
wide choice of styles and
designs, from the contem-
porary Modern collection,
to the Traditional, Cottage
and Vintage portfolios.

MD Eddie Robinson, says:

“We showcased some new
doors at Futurebuild 2019
where we were able to present
the range to architects and de-
velopers; the FIT show provided
a platform for us to also talk to
window installers about the fea-
tures and benefits of the new
doors and the fantastic oppor-
tunities they present. “The new
Designer Door range is our
flagship product, with high-se-
curity, high-performance and
great quality. The doors are
available now through a net-
work of more than 80 of our
fabricator partners across the
UK and we’re looking forward
to working closely to establish
Designer Doors as a premium
product in the market.”

On display at the show were
a number of style variants, all
of which are complemented by
a wide range of size, glazing
and door furniture options, as
well as a broad spectrum of
colours and finishes from
Smart’s extensive colour
palettes.

Very Interesting
Trade fabricator Tradesmith,
showed two very interesting
windows at FIT. The first was
an ‘A’ rated acoustic Dece-
uninck window on Bluesky
Certification’s stand.

Two identical samples formed
part of a soundproof booth as
certification body Bluesky used
the show to highlight the im-
pact of noise on our everyday
lives – and how fitting the right
windows can make a big differ-
ence.

Similar to the familiar energy
rating system with its rainbow
labels, Bluesky rates windows
according to their effectiveness
in blocking out noise. Windows
are graded E up to A+, so
homeowners can buy the right
level of protection to exclude
the noise they suffer. The Trade-
smith windows used for the

booth were both acoustic ‘A’
rated.

The second Tradesmith fabri-
cated window was featured on
hardware supplier VBH’s stand.
The Invisifold casement window
was fully operational, so visi-
tors could see its benefits in ac-
tion. Invisifold is a system that
converts existing windows and
doors into individual panels
that can slide and fold to leave
a large unobstructed opening.
Gary Gleeson, Marketing Man-
ager of VBH says: “When we
needed a window to demon-
strate our new concealed
greenteQ Invisifold casement
hinge, the team at Tradesmith
were only too happy to help.
They supplied us with a stun-
ning 3-pane Invisifold casement
window on Deceuninck profile,
which saw a lot of action over
the three days of the show.”
Tradesmith MD Mark Hutchin-
son says: “People couldn’t
leave either window alone.
They’d never seen anything like
the Invisifold window and
they’d never come across
acoustic windows that really
did block out loud noise.”

i

i

i

Two different takes on the
benefits of windows
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Senior Architectural System’s low U-value PURe aluminium
window and door range is taking the residential market by storm.

Available as casement, tilt and turn and reversible overswing styles, the
aluminium window and door range have been widely specified across
the sectors and have enjoyed particular success in the education and
private rented sector markets. The aluminium windows are also
increasingly being chosen by domestic customers as the perfect partner
to Senior’s attractive PUReFOLD and stylish PURe SLIDE aluminium doors.

Owing to their thermal efficiency, Senior’s PURe doors and windows
can help reduce heating costs and contribute to creating a comfortable
interior all year long, making them a popular choice with housing
developers and homeowners alike. seniorarchitectural.co.uki

Bury St Edmunds based Frames Conservatories Direct has
completed a conservatory for a local caretaker who was left
partially paralysed after a devastating fall.

MD and Owner of FCD, Adrian Lewis, contacted Colin White and
his wife Jo to offer assistance after reading their story in the local
paper.

Adrian explains: “Colin is now tetraplegic and has very limited
mobility. Reading Colin and Jo’s heartfelt plea, it was clear to see that
a transformation to their home could potentially transform his daily
life, to some extent.

“For Colin’s benefit, we wanted to ensure the conservatory was built as quickly and cost-effectively as
possible – without compromising on quality.

“We were proud to give all our time free of charge. We also approached our suppliers for help with
the cost of materials, and our fabricator partner The Glazerite UK Group Ltd was incredibly supportive.

“We’ve been a Glazerite customer for five years and the team really came through for us here; donat-
ing product worth over £1500! Glazerite supplied the conservatory frame and windows and, as always,
we were able to provide Independent Network’s Ten Year Insurance-Backed Guarantee on the product
and installation, because Glazerite is also a proud IN member.” inveka.co.uki

Veka Recycling has launched a new website that
is in keeping with the continuing construction of
what will be Europe’s most advanced PVC-U
window and door recycling facility.

Using new photography and graphics the website
describes Veka Recycling’s role in the reprocessing of virgin offcuts and post-consumer and industrial
end-of-life windows and doors and how the company is highly adept at working with fabricators and
installers to turn waste products into new. Crucially, through the website Veka Recycling emphasises just
how simple the company makes it for old frames to be recycled, for the increasingly important benefits
to the environment of course, but actually as a sound business proposition too.

MD Simon Scholes says: “The founder of Veka, Heinrich Laumann, used his vision and determination
to create the first plant dedicated to the recycling of PVC-U and associated materials in Behringen, Ger-
many in 1993. Our new plant being built at Wellingborough extends that vision and the website not
only brings to life Veka Recycling’s philosophy, but also the practicalities of how we work with fabrica-
tors and installers to make the most of PVC-U as a sustainable resource.” veka-recycling.co.uki
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Senior Architectural Systems has added to its PURe range of ultra-low
U-value aluminium windows with the development of a new parallel
push option.

Designed to offer balanced air flow and ventilation with maximum safety,
the restricted opening of the PURe parallel push aluminium windows make
them ideally suited to a wide range of sectors including education, health-
care, and high-rise commercial and residential developments.

With hinges on all sides of the frame, the window can be easily pushed
open and yet will remain parallel to the wall. This enables rooms to be safe-
ly ventilated, with the limited opening helping to reduce the risk of falls from
the window. Aesthetically, the use of push parallel style windows can also
help to create a more uniform façade and the new PURe window option is
fully compatible with the full range of Senior’s slim profile aluminium curtain
walling system for seamless integration. seniorarchitectural.co.uki

Rapierstar’s specialist technical support has played a key role in help-
ing West Port to achieve high performing fire rated door-sets, by elimi-
nating the risk of failure during testing as a result of the incorrect choice
and application of fasteners.

Andy Tyas, Operations Director at West Port says: “From the outset we
wanted to create fire doors that offer performance that far exceeds the ratings
they are awarded, demonstrated by our 30 minute fire doors actually achiev-
ing 42 minutes in testing. Our 60 minute fire door is another really important
development which, like our FD30 option, is built using only technically supe-
rior components.”

Rapierstar has provided West Port with detailed guidance on which fasten-
ers to use throughout the door-set’s construction in order to achieve the 30
and 60 minute fire ratings. In addition to input at the design stage, this
includes training to ensure fabricators use fasteners correctly, and regular
auditing of the factory to maintain consistency in the quality and
promised protection level in finished door-sets. rapierstar.comi
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Veka UK has unveiled an ultramatt material that it claims is
unlike anything else in the industry.

Spectral is exclusive to Veka and was launched at the FIT Show
where it was welcomed with fantastic feedback, being hailed the
‘star of the stand’.

Marketing Director Dawn Stockell explains: “This product uses
ground-breaking technology to create an ultrasmooth, ultramatt fin-
ish that has unrivalled performance benefits. Visitors to Veka UK
Group’s stand at the FIT Show were impressed by its smooth and
modern aesthetic; someone admiring the Imagine Bi-Fold in Spec-
tral’s Umbra Grey even asked the team if we had started offering
aluminium systems!

“Spectral has been years in the development, and has been cre-
ated with our customers at the very heart of the process. We iden-
tified a gap in the market for a highly durable matt product
that we could guarantee would look great for years to come and
which would bolster our customers’ already impressive
product offering.” veka.co.uki
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ADVERTORIAL
ECO LT Window & Door Systems
Designed specifically for the British Market and offering

a truly British engineered solution.
Comar ECO LT is a newly launched aluminium window

and door system designed for the trade and installer market,
where a competitive price yet the highest installed
performance is required. Sightlines have been minimised
whilst not sacrificing product performance. Large sizes
come as standard from the same range of profiles.

With low U-values, energy ratings of A++ and Document
Q compliance with Secured by Design status this is a
feature rich system which guarantees a quality installation.

5P.I ECO LT - AluminiumWindow System
Comar 5P.i ECO LT Aluminium Casement Window

System has both internally and externally glazed options.
With the resurgence of slim aluminium high security
externally beaded with sloped beads minimises the sight
lines and maximises daylight.

7P.i ECO LT - Aluminium Door System
Comar 7P.i ECO LT Aluminium Door System has both

inward and outward opening options in single or double
door combinations.There are two thresholds available high
weather performance and low-rise for seamless balcony
terrace integration. Comar 7P.i ECO LT door has been
designed to provide high performance solutions for today’s
specification demands.

Aesthetics come from its slim 55mm profiles, seamlessly
integrating with the Comar 5P.i ECO LT casement window
system.
Comar:British by Design www.comar-alu.co.uk



Burnley-based Veka UK Group has joined its home county’s
growing network of official ‘Ambassadors’, with MD Dave Jones as
representative.

Lancashire Ambassadors, launched by Marketing Lancashire, brings to-
gether Lancashire business leaders who share a passion for the county’s suc-
cess and a desire to champion Lancashire’s world-leading businesses and
sectors.

Jones comments: “The launch of Lancashire Ambassadors is a great idea;
highlighting all the incredible benefits and opportunities of our fair
county.“We’ve always been proud of our Burnley roots, from which we’ve
flourished as a company, and we’ve been championing Lancashire for
decades. We’re very proud to now be doing so in an ‘official’ capacity.” i
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Andy Swift has been appointed as head of UK and Republic of
Ireland operations for window and door sealants and air tightness spe-
cialist, ISO-CHEMIE.

Heading up a national team, Swift, who brings more than 20 years’ expe-
rience in the window and conservatory manufacturing industries to the role,
will continue to oversee strong growth and expansion.

Since joining ISO-CHEMIE in 2014 as national sales manager, he has been
at the forefront of building the brand in the UK fenestration sector, raising
awareness of thermal leakage around windows. In particular, he has been in-
volved in promoting the energy efficiency and installation benefits of sealant
tapes among sector decision makers and installers.

Targeting architects at the design stage and installers during the fitment of
windows and doors, he will together with technical advisers Nick Thompson
and Marc Barton, continue to focus on highlighting to the construction sector
the benefits of using specialist technology to secure air-tight solutions. i

Freefoam’s new video sees Commercial Director, Colin St
John, explaining the big changes to the roofline market over
the last 20 years, and their implications for the future.

St John (pictured) explains: “Up to 2008, the market for building
products followed a traditional, very structured model, with manu-
facturers making and selling products to stockists, and stockists
then distributing products to the installer marketplace and home-
owners. After the crash in 2008, several iconic brands were lost
and the marketplace began to shift. As people adapted to the
changing market, there was a movement to a vertically integrated
supply chain, where manufacturers have their own distribution
channels.”

But Freefoam took a different path, focusing instead on develop-
ing customer relationships and adapting its product range and
service offering, rather than trying to change the market. The last
decade has seen Freefoam continuing to adapt and revise its prod-
uct range, packages and extending guarantees in response to cus-
tomers’ feedback.

The full video interview is available now on Freefoam’s YouTube
channel i

Freefoam Launches Roofline Video

Iso Chemie New Promotion
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Independent Network has welcomed Paul
Stevens as the organisation's new Technical
Support Manager.

Stevens comments: “I’m looking forward to build-
ing fantastic relationships with IN members and
driving our businesses forward together. The re-
sponsibilities of my new position include offering
technical support and running training workshops
regionally and at our members’ premises.

“As well as assisting members with installation
advice and queries, I’ll be supporting the IN team
with homeowner concerns and membership audits

Stevens moved into the PVC-U sector as an in-
staller and believes that understanding the fitting
process and the challenges that installer members
face will be an advantage in his role at IN, having
experienced these ups and downs for himself. i

Morley Glass & Glazing has sponsored the 8th Annual North
Leeds Charity Beer Festival, which this year raised more
than £10,000 to fund worthwhile projects in Leeds, as well as
nationally and even worldwide.

As headline sponsor, Morley Glass & Glazing enjoyed the
chance to share in and engage with a great community event
whilst helping good causes at the same time. Ian Short, Manag-
ing Director of Morley Glass says: “We were delighted to be able
to sponsor the 8th Annual North Leeds Charity Beer Festival. This
is exactly the type of initiative we like to be involved with as it per-
fectly reflects our ethos of giving back to local communities. I enjoy
personally rolling up my sleeves and helping alongside the Rotar-
ians and very much look forward to the event every year.” i

New Tech Support
Manager IN House

Brayley Recognised
At Veteran Awards

Alan Brayley, MD of AB Glass, has been an-
nounced as the winner of the business leader
of the year award at last month’s Welsh Vet-
eran Awards.

The annual event celebrates the achievements
and success of Armed Forces veterans that have
made the transition from the military to civilian life.
Brayley served in the Royal Regiment of Wales and
Royal Welsh for 20 years, finishing his military ca-
reer as a Sergeant Major. Since leaving the
Forces, he has run a highly successful aluminium
manufacturing and installation company in
Swansea. The company has employed many ex-
service personnel since its conception.
The multi award winning company employs 60
members of staff and has been in business for
nearly 30 years. i

Morley Backs Charity Beer Festival
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502 Worle Park Way
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@insightdata

www.insightdata.co.uk

Whether you work nationally or regionally, you can access over
6,000 national and independent building merchant networks, all
specialising in building materials, tools and supplies.

The database is divided into ‘heavy’ and ‘light’ merchants with
categories for each building sector.

With 8,000 email addresses and over 7,000 contacts available, it
has never been easier to communicate with new customers.

For more information call us today on 01934 808 293.
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Uncertainty
un / certain / ty

Fact
Companies that invest in marketing during
uncertain times perform better in the long-
term than those that cut their budget.*

It’s simple economics: if a pie shrinks
by 10%, and your competitors cut their
marketing budget by 50%, your share of
the pie can increase.

*Marketing is the key revenue growth driver for more than 30% of companies (CMO Survey)

Certainty
pur / pl / ex

Purplex is the strategic marketing agency
which sees the bigger picture.

Led by a CEO with 30 years’ experience
in the window industry, Purplex helps
companies across trade, commercial and
retail sectors gain market share and build
stronger brands for sustainable growth.

pur-pose / pl-anning / ex-ecution
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Glazing Summit 2 –
September Date Set

Taking place on Thursday,
September 12 at Edgbaston
Stadium and Conference
Centre, Birmingham The Glaz-
ing Summit will be packed
with industry insight, advice
and discussion on the issues
that matter, writes Andrew
Scott.

Last year’s inaugural confer-
ence was a resounding success,
attracting over 400 business
leaders from across the glass and
glazing industry with combined
revenue of over £1 billion. The
Glazing Summit featured 23

speakers and panel debates,
with opportunities to network with
the industry’s most influential
people.

Economy
Discussions ranged from materi-
als and products to technology
and innovation, with the final dis-
cussion of the day focused on

mergers and acquisi-
tions. One of the UK’s
leading economist’s,
Dr Walter Boettcher
from Colliers Interna-
tional, also gave a
powerful presentation
on the UK economy
and construction sec-
tor after Brexit.

Key issues
2019 promises to be
bigger and better and
the Glass and Glaz-
ing Federation (GGF)
are fully behind the
Summit. Kevin Buck-
ley, GGF group chief
executive says: “We
are delighted to be
headline sponsors of

this event and look forward to a
day of healthy debate covering
all of the key issues affecting our
industry.”

Sponsors
Yale will be sponsoring the new
Tech Talk stage, while Unique
Window Systems is sponsoring
the VIP leaders dinner, which
takes place in the evening, with
ODL Europe sponsoring the
drinks reception. Numerous other
major brands have joined a line-
up of event partners to support
the conference, including Ed-

getech, which was the first com-
pany to come on board, as well
as CAB, BFRC, FENSA, The Res-
idence Collection, Window
Widgets, Window Ware,
Shelforce, Improveasy, Hodgson
Sealants and the TWR Group.

Platform
The industry really got behind the
conference last year and I feel the
calibre of names we already
have signed up to support the
2019 event shows how valuable
it is. The Summit broke new
ground and as the market ma-
tures, a platform for business
leaders and CEO’s to come to-
gether, learn and share informa-
tion has become paramount.”
This year will see a fresh new
line-up of key-note speakers, in-
cluding respected industry lead-
ers, trailblazers and proven
experts, across not one but two
stages.

Wider market
Alongside the main stage this
year, will be the new technical
stage. This will focus on a range
of topics relevant to the industry
and the wider market such as
best practice, growth, profitabil-
ity and consolidation.

Social
There will also be a buffet lunch
and plenty of networking oppor-
tunities with industry leaders.
Later in the evening, there will be
a VIP leaders dinner which will
take place in the Edgbaston Ban-
queting Suite. This will have an
informal business style, so guests
attending the conference during
the day won’t need to bring
evening wear. i

Andrew Scott, managing
director of business and
marketing consultants
Purplex, discusses why
providing your customers
with a brand they can trust
should be a major priority.

glazingsummit.co.uk
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The long-range weather forecast for July was for it to be a
bit miserable and rainy (although warm) for the start of the
summer. And then for July, to see records broken in a
heatwave.

The great British weather eh? But there has been a warning from
Cancer UK that shows skin cancer is still on the rise in the UK.
Women are more susceptible on their legs. Men on their chests
and torsos.

Generally, on holiday, we Brits use sun screen barrier – but not
when we are working or socialising. Men are the worst – they
take their tops off to work and get burned.

Now, professional installers should not be letting their employees
expose themselves to the sun at work without advising
precautions. And that's men and women. Just issue a simple
warning and then check your employees are taking your advice.

Falls and being struck still killing
The HSE’s annual provisional fatal statistic are out – 147 people
died at work in 2018/19. Falls and being struck are the biggest
killers. But the stats don’t tell you how many people lived after
accidents – but in wheelchairs. I keep an eye out for such
incidents. Companies are find every single week because
someone went up a ladder healthy and came
down...healthy...until they hit the bottom.

Asbestos is still killing 2,523 people a year. And companies are
finEd regularly for letting their workers disturb asbestos without
doing an inspection. It is estimated that 58 per cent of schools in
Manchester alone still contain asbestos. So if you are doing a job
in a commercial setting where asbestos might be present - make
sure a proper survey has been done will you?

Fall in starts
It’s worrying news that housebuilding is seeing a slowdown in
starts as economic uncertainty hits home. Things seem to be on the
up in the home improvement market, so let’s hope this slowdown is
just a blip as we head toward the Government target of 300,000
new homes built every year.

Part of the union
GMB union member’s working at Anglian Windows have rejected
a proposal to cut hours and pay. The company agreed to scrap
the cuts at the 11th hour to avoid strike action.

I didn’t really think about union presence in the window industry
but I am aware of the work the GMB does in other sectors. I have
to say that by and large, the union does a good job. They seem to
be calling bad employers paying really low wages to book and
then working with good employers to solve issues without resorting
to strikes and whatever...which is what unionisation should really
be all about.

Brian J. Shillibeer, Editor
@theinstallermagazine or installer@profinder.eu
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Access Systems

Bi-folding Doors

Baypole Jacks

Fooorrr aaallllll yyyooouuurrr aaacccccceeessssss cccooonnntttrrroool
annd door hardware
solutions
● Electric Strikes
● DDeadlocking Bolts
● WWaterproof Keypads
● CCompact Shearlocks
● DDeadlocks & Deadlatches
● Loock Accessories
● Trransom Door Closers
● VVortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

You can buy jacking kits from as
little as £5.00 each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.uk

e as £5.00 eac£5.50

Aluminium Systems

Aluminium Lanterns

Aluminium Bi-Fold
Doors

FROM
ONLY

£345
per leaf

*

Including
delivery

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.madefortrade.co
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Colour Applicators

www.kolorseal.co.uk
sales@kolorseal.co.uk

THE ORIGINAL
COLOUR
COATING
EXPERTS

Tel: 0121 740 0217
Kolorseal Midlands
Tel: 01924 454856

Kolorseal North

Conservatory Roofs

THE BEST ALL ALUMINIUM LANTERN ROOF

FITTED
IN

MINUTES

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.korniche.co.uk
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Tel: 07932 243 008 Email: mehreen.haroon@profinder.eu

PROFINDER www.profinder.eu



Fixing Brackets

Conservatory Roofs

£GET A PRICE
COMPARISON
TODAY

LOWEST
PRICES
AVAILABLE

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.madefortrade.co
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Planning Consultants

Corner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Flyscreens

Glass Handling



Racking Systems

Window Protection Film

PVC-U Glass Handling & EquipmentProfile Bending

Screws & FixingsWindow openers

Window Bags & Display Cases

“Our in-depth knowledge, attention
to detail and friendly service make
Curved Frame Specialists the ideal
choice to build your custom frames.”

■ PVCU profiifile bending arch
and angle specialists

■ 7-10 working day turn
around

■ Over 20 years experience
■ Competitive prices

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
IIINNNDDDUUUSSSTTTRRRYYY FFFOOORRR OOOVVVEEERRR 222555 YYYEEEAAARRRSSS



ELEVATE - THE NEW LANTERN ROOF - DESIGNED BY LINIAR

Call us now for enquiries
Tel: 01296 66 88 99
Fax now for a quotation: 01296 668450
or email: sales@garrardwindows.co.uk

Visit our website:
www.garrardwindows.co.uk

Supplied by Garrard Windows
Throughout South & South East England
* Fast reliable daily deliveries
* Toughened Active Glass in Blue, Neutral or Clear
* Choice of U Values - 1.2 as standard or upgrade to 1.0
* Strong, slim aluminium bars, with UPVC (White or Foiled) Top and Bottom Caps
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