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News

Drivers have been warned
about ‘forgettable fines’ after
a van leasing firm found
many customers acciden-
tally incurred penalties for
failing to remember certain
motoring responsibilities.

The team at LeaseVan.co.uk
delved into the driving duties
that are most likely to slip mo-
torists’ minds and cause them to
be fined.

Road tax has become a partic-
ular bugbear since 2014, when
the abolition of the tax disc
made it harder to remember the
renewal date.

Other fines that many drivers
overlook include seatbelt of-
fences and failing to register a
vehicle as being off-road –
meaning it is still subject to insur-
ance and tax laws.

Another common error was
forgetting to renew driving li-
cences – both the photocard,

which needs updating every ten
years and lorry licences.

Drivers aged 45 or over with
lorry, minibus and bus licences
need to update them every five
years. Annual renewal is re-
quired for drivers aged 65 and
above.

Tim Alcock of LeaseVan.co.uk
said: “It can be hard to keep on
top of all your responsibilities as
a driver but it’s crucial. For exam-
ple, the DVLA has said that the
number of drivers who have
been clamped for not paying
road tax has more than doubled
since the tax disc was abolished.

“We don’t want anyone, hard-
working tradesmen or other mo-
torists, to find themselves in hot
water because of a genuine
memory lapse. So we urge
everyone who uses the road to
take a look at our most ‘forget-
table’ fines and be sure that
they’re on top of all of them.”

Here they are:
Not renewing a
photocard licence
Road tax
Off road vehicles
You don’t need to tax or insure
a vehicle that is being kept off
the road but you do need to
register it for a Statutory Off
Road Notification (SORN).
Not insuring an off the
road vehicle
Driving without an MOT
certificate
This could land you with a fine
of up to £1,000. The only time
you can drive without valid
MOT is on your direct way
to the test centre. Don’t stop
anywhere en route.
Renewing a lorry licence
Seatbelt offences i

Top Seven‘I Forgot’
Driving Fines

The New London Plan, an-
nounced by Mayor Sadiq
Khan right at the end of No-
vember, takes a realistic ap-
proach to development and
supports high-quality design
as a method of building the
communities of tomorrow
according to several industry
bodies.

For SME’s whose business
model is predicated on reputa-
tion and high-quality workman-
ship, the London Plan will help
deliver a greater number of op-
portunities, as long as local au-
thorities remain committed to

implementing the changes, says
the Mayor, who also believes de-
livering a Construction Academy
Scheme will help firms in the
house building trades retain staff.

Richard Beresford, chief
executive of the National Feder-
ation of Builders said: “Despite
the majority of homes in London
being delivered by the largest
developers, some of our mem-
bers consistently win design and
delivery awards. As local em-
ployers, SMEs don’t just train
local people, they retain them
too. We are therefore delighted
to see the London Plan accu-

rately describe a vision that
SMEs already deliver.”

Rico Wojtulewicz, senior pol-
icy advisor for the House Builder
Association added: “However,
as we have seen with the Na-
tional Planning Policy Frame-
work, good intention isn’t
necessarily delivered through the
planning process and so we im-
plore the Mayor to do all he
can to explain his vision to Lon-
don’s planners, councillors, com-
munities and businesses. It
would be a real tragedy if his
ambition was stifled by a lack of
buy-in.” i



News

Hudson Contract has today
revealed that self-employed
builders in England and
Wales have seen a year-on-
year increase in average
weekly earnings of 3.8% -
with the biggest uplift experi-
enced by those working in
the East of England (3.8%).

The interactive tool reveals
weekly pay differences by re-
gion, age and trade sectors, pro-
viding companies and
individuals with an insight into
pay levels across the country. It
also reveals the impact of
weather, location and economic
factors on earning potential.

The biggest drop in average
weekly pay was experienced in
Wales which saw a 4.1% de-
crease in earnings, followed by
a 0.3% decrease in London.
Earnings for those in the West
Midlands and South West re-
mained the same year-on-year
according to the figures. Across
the construction trades, plumbers
experienced the highest increase
in earnings (9.4%) followed by
those working in demolition and
wrecking (8.3%), and insulation
(8.2%). Electrical (-0.1%) and
steel and timber frame erection (-
4.5%) saw the biggest de-
creases in pay, year-on-year. Ian

Anfield, Managing Director at
Hudson Contract, said: “It’s been
a year of uncertainty in the con-
struction industry with the sur-
prise General Election and the
implications of Brexit remaining
unclear. Weather has also put a
dampener on things on a few oc-
casions, with storm Doris back in
February and heavy rainfall
throughout the summer months.
“However, it is encouraging to
see that on a national level, sub-
contractors have experienced an
uplift of 3.8% in earnings despite
these factors – highlighting confi-
dence in the sector and a posi-
tive picture overall.” i

One of the UK's leading tax ex-
perts has warned that new
HMRC powers, announced in
the pre-Christmas budget could
spell disaster for taxpayers.

David Redfern from DSR Tax
Claims said the powers to take ad-
ditional tax revenue immediately
from PAYE taxpayers where they
have calculated that there has been
an underpayment of tax by chang-
ing their tax code, rather than wait-
ing until the end of the tax year to
collect any underpayments could
cause hardship.

He said: “Although it is important
that HMRC are able to collect the
tax revenue that they are owed,
these new powers have the capac-
ity to throw the finances of hard
working taxpayers into chaos.”
Prior to this change coming into
force, HMRC were required to wait
until the end of a tax year to recoup
any shortfall in tax revenue from
any individual taxpayer and also re-
quired to write to inform the tax-
payer that their tax code will
change due to this underpayment.

Due to begin in April 2019, these

new powers give HMRC the right to
deduct extra tax immediately from
taxpayers’ salaries if they believe
there is an underpayment of tax.
Redfern stated that this could lead
to taxpayers not knowing how
much to expect in their salary each
month. Redfern added: “These new
powers will cause major problems
for taxpayers who won't be able to
plan and budget ahead because
they will be at the mercy of HMRC.”
He also noted that it was unlikely
that overpayments in tax will be re-
funded as efficiently. i

The G17 Awards at the London
Hilton, Park Lane on November
17 saw organiser Tony Higgin
(in his post-match interview)
say: “It was a fantastic night.
Not just for the 600-plus who
joined us to applaud the win-
ners but again for the standard
of entries and the effort that
was put into every one of
them.”

Top of the list, the New Product
of the Year award went to
Deceuninck for its Heritage Flush
Sash window system.
Fabricator of the Year was The

Glazerite UK Group.
Installer of the Year: SEH BAC.
Glass Company: Global Glass.
Conservatory Installer: Thistle
Windows and Conservatories.
Promotional Campaign – Trade:
Real Aluminium.
Promotional Campaign – Retail:
SEH BAC
Commercial Project: HSSP
Architects and Oxted Window
Systems
Component Supplier: Mila
Training and Development
Initiative: Epwin Group

Customer Care Initiative:
Glassolutions
Unsung Hero:
Danny Barnett, Solidor
Derek Bonnard Award for
Excellence: Thermoseal Group
GGF Lifetime Achievement Award:
Greg O’Donoghue
FENSA Installation of the Year:
Artisan Conservatories and
Windows
Higgin concluded: “We are al-
ready turning our thoughts to the
G18 Awards but 2017's going to
be a tough act to follow.” i

Construction Pay Trends
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Certass Column

Competent Person Schemes
(CPS) are a big part of every-
day working life for many
trusted tradespeople and
self-certifying installations
comes with the job. That’s
why, we at Certass know just
how important it is to make
switching from an existing
CPS as simple and as
straightforward as possible.

Trusted tradespeople
For many trusted tradespeople,
it’s coming up to the time of year
for competent person scheme re-
newals. You may be thinking, it’s
easy enough to let your existing
CPS auto-renew but you could
be missing out on lots of extra
benefits by not shopping around.

Designed by tradespeople,
for tradespeople
You’ll find that lots of competent
person schemes are fit for pur-
pose as the certification bodies
offer the service that is required of
them – but with no added value
or benefits for tradespeople.

Our schemes are designed by
tradespeople, for tradespeople,
so we can be sure that you’ll get
the best schemes available, with
the added help of a friendly sup-
port team.

Our surveyors who carry out
your inspections are experts in
their field and are there to offer
you invaluable help and support
so that you can get the most out
of your business. We’re always
on the end of the phone too!

Mobile friendly
To save you lots of time and ef-
fort, we’ve made it really easy to

self-certify your jobs when you’re
out and about, you can register
each job on our website or mo-
bile site with the Member’s IT
System. It lets you see all your in-
formation at once, as well as
bulk upload lots of jobs at once
from your own database.

Helping you switch to Certass
We can help you to transfer from
your existing CPS super-fast.
You’ll be ready to register your
installation within 48 hours.

The process begins with a sim-
ple online form - when we re-
ceive your paperwork, you’ll be
able to register jobs within two
days and your completed jobs
will be certified as soon as your
on-site audit has been signed off.

Simple CPS
We want to help you stand out
as a reliable trustworthy installer,
that’s why our CPS is designed
to be as simple as possible, so
you can focus on providing great
quality service to customers.

How does the Certass Com-
petent Person Scheme work?
Our CPS helps installers to self-
certify their work to current Build-
ing Regulations as an alternate
method to using Building Con-
trol. It’s a voluntary scheme but
helps verify to homeowners that
your work always meets the
highest standards.

As a Certass member, our team
will carry out audits to check your
skills as a competent tradesper-
son. When you first join, and
every year thereafter, we’ll com-
plete a ‘desktop audit’, which will
check through your membership,

including the skills of your work-
force, insurance, legal status and
contact information.

We’ll carry out an onsite audit
when you first join and then on-
wards every 3-5 years. This
gives us a chance to meet you
and your team in person and
check the quality of your work
with an on-site audit of an instal-
lation. We’ll also check your
qualifications, a sample of jobs
and also ensure that your com-
plaints logs and records are kept
up-to-date.

To make sure work done by our
members meets the high stan-
dards of our Competent Person
Scheme, we also check a sample
of registered work each year.

Added benefits
By registering with Certass’ Com-
petent Person Scheme, you’ll be
able to take full advantage of our
extra benefits. These include ac-
cess to the Trust Mark Scheme
and low-cost public liability and
business insurance, so you can
keep your installer requirements
all under one certification body.

Switch Today
Switching to Certass costs as lit-
tle as £23.95 for membership
per month, and as an added
bonus, we’re waiving our joining
fees for installers who’re switch-
ing from their existing CPS to
Certass who register before 15
January 2018.

If you need any further
information,call
t.01292 292 095 or email
membership-
sales@certass.co.uk

i

Simple CPS Switching
The Certass Way
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The Master Window and Conservatory
Installers Association Technical/Legal
Column

Don Waterworth BSc
(Hons) FCABE MEWI
Chartered Building
Engineer / Building
Surveyor
Expert Witness
Accredited Mediator
Founder of the MWCIA

Think Weathertight
and Longevity for
External Perimeter
Seals
A low modulus silicone is a
'god-send' to the industry,
and should be used for the
majority of perimeter seals
around frames, wherever
possible, says Don Water-
worth, who reminds us that
the purpose of an external
perimeter seal is to provide
water tightness and weather
tightness.

The great benefit of 'low mod'
is its ability with regards to elas-
ticity. This means that the expan-
sion and contraction of the PVC
profile is accommodated by the
seal between the PVC-U product
and the substrate. Provided that
this silicone seal is the correct
width (8-12mm), then you would
be unfortunate to be called back
by a customer because the exter-
nal silicone seal had split and the
seal compromised.

Adhesion
The other great feature of low
mod is its adhesion properties,
which are quite impressive.

Mortar
However, those installers who
feel that an external perimeter
seal on a PVC-U door/window,
can be achieved with a mortar
fillet as a 'finished' water tight
and weather proof seal, should
stop the practice.

The attached Photograph

shows how a mortar fillet pulls
away from the PVC-U frame.

Obviously this is because the
mortar fillet is a rigid seal that
will shrink back and provide no
adherence.

A mortar fillet can be incorpo-
rated as perimeter seal, how-
ever, you would have to return to
the property some weeks later to
apply a low modulus silicone
seal at the abutment joint be-
tween the mortar fillet and the
frame. i

Do remember that the purpose of an external perimeter
seal, either on a door or a window, is to provide water
tightness and weather tightness, writes our technical
expert Don Waterworth

Merry Christmas and a
Professional New Year – Don
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Glazed in seconds
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The GGF Health & Safety Column

Most installers who’ve
pitched for work on any sort
of construction project will
be familiar with SSIP, CHAS or
Construction line – but now
we are seeing increasingly is
these standards being
imposed in local authority
and housing association
contracts, writes the GGF's
Phil Pinnington.

So, is it necessary? Well, the
HSE have commissioned a listen-
ing project which we at GGF
have been part of. The aim was
to find out what level of burden
this blue tape has on business
and where it comes from.

At a recent IOSH (Institute of
Occupational Safety and
Health) event, the Project lead,
Jeremy Bevan, reported on the
findings to date and it was very
evident and no surprise that
much of this blue tape has come

from the insurance industry,
health and safety consultants
and large principle contractors.

Most of these findings are not
a surprise to us in the glazing in-
dustry – many trades can attest
to similar problems. The unan-
swered question is going to be
how can the HSE influence when
many of these are driven by de-
fending a financial position?

Change
If we are to affect change, I be-
lieve that this should start from
the beginning. Many SME’s do
rely on ‘experts’ to advise them.
Using their accountants as the
source of knowledge is surpris-
ingly quite common even when
most of us would agree that ac-
countants aren’t the people we
would naturally think would be
the best place to start.

Another starting point is our

trusted friend Google. It’s a
fantastic resource and one I
would certainly recommend, if
you know where to start. When
you search for Health and Safety
you’ll get a huge number of hits
and most of the results will give
you consultants or systems that
can make the job easier – at a
cost.

Do I need a Health and
Safety Manager?
Our Health and Safety team
here at GGF has been working
hard to listen to what member
companies struggle with on
Health & Safety. It’s not uncom-
mon to be asked ‘Do I need a
Health and Safety Manager?’
and our response is always,
‘Do You think you need one?’

Appropriate to your business
There are many consultants in
the market who, for a fee, will
provide SME’s with high quality
Health and Safety Management
Systems. The trick is to make
sure what you’ve been offered is
appropriate to your business. A
recent example was a care
home who paid handsomely for
a management system. An HSE
Inspector reviewed it and asked
where the fork lift truck was
stored? Clearly the home had
not checked what was offered,
so the tip is to check that what
you’ve been offered is appropri-
ate to your business. i

This is a question the Health
and Safety Executive are
now asking, says
Phil Pinnington, the resident
H&S expert at the GGF

Red Tape, Blue
Tape. Isn’t It All Just
Bureaucracy?
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from £400
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design but not
the cost
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business to business.

In partnership with
our clients we deliver
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your website content,
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New Business Opportunities

Not many people purchase
the 2005 edition of Haynes
Victorian House Manual,
however, it has become a
staple document forVictorian
Sliders, claims a company
spokesperson.

“There is an important quote
within the book which Victorian
Sliders believe sums up the win-
dow industry - 'More money is
wasted on fitting the wrong re-
placement windows and doors
than on just about anything else'.
This can certainly be reinforced
if you walk down your nearest
street of Victorian terraces, many
of which have replaced the tra-
ditional sash windows with the
wrong style replacement win-
dow."

Throwing the book at it
The Installer took a found a copy
of the book online and indeed it
goes on to say 'fitting expensive
yet inappropriate replacements

can reduce the value of your
home'.

Many home owners do not un-
derstand the importance of
choosing the right replacement
windows for their home and the
impact it can have on the value
of the home and aesthetic ap-
pearance, it seems.

Educate the installers
Are spokesperson at Victorian
Sliders continued: "Therefore, it
is imperative that we educate fit-
ters and installers to understand
the importance of choosing the
correct replacement window for
the home. Although many be-
lieve casement windows to be
the cheaper option, they have
not accounted for the extra time
and materials it takes to fit a
casement, rather than replace
the traditional box sash with a
PVC-U window which will fit
straight back in.”

Margins
For years now, savvy installers
have taken advantage of the
higher order value and thus
higher profit margin opportuni-
ties when specifying PVC-U re-
placement vertical sliders.

Insight Data claims there has
been a 23% increase in the num-
ber of installers offering PVC-U
vertical sliding sash windows be-
tween 2011-2017 - partly aided
by the reduction of cost of the
PVC-U variant, especially when
compared to a wood replace-
ment. There has also been a cor-
responding shift in acceptance,
with sites where there might have
once been objections or even
controls now accepting that PVC-
U is a good looking and ther-
mally efficient option.

Picture: With thanks to
Victorian Sliders

i

More money is wasted on fitting the wrong replacement windows and doors than on just
about anything else and fitting expensive yet inappropriate replacements can reduce the
value of a home

Throwing
The Book
At The
Wrong
ReplacementReplacement

Throwing
Book
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Built in 1875, the Barnes Hos-
pital is a French Gothic style
building where patients from
Manchester Infirmary were
sent to convalesce.

The Grade II-listed building,
which was closed in 1999 and
left to deteriorate, is now receiv-
ing a new lease of life as devel-
oper Henley Homes creates the
Barnes Village around it. Along-
side the 38 homes that are being
constructed within the Victorian
building, Henley is building a fur-
ther 117 two- and four-bedroom
townhouses in the hospital
grounds.

The challenge for Henley and its
construction division Reis Construct
was to find windows for the new-
build houses that would comple-
ment the character of the hospital’s
originals, while providing the best
possible insulation and acoustic
performance.

Substitute
The original specification from
Jeffery Bell Architects called for
an aluminium and timber profile
for the new houses. However, in
liaison with the local conserva-
tion officer, Reis elected to substi-
tute these for Eurocell’s Modus
flush sash casement window in
Anthracite Grey. As well as sat-
isfying the aesthetic require-
ments, the Modus windows

offered a more cost-effective so-
lution while delivering better
performance than the original
specification.

Acoustic &
energy performance
The Barnes Village development,
close to the village of Cheadle in
Greater Manchester, is well-con-
nected, on the A34 and close to
the M60 and M56. However,
this does mean that traffic noise
could be a nuisance which is
why noise attenuation is an im-
portant feature for the windows.
Modus’ multi-chamber profile,
designed to increase thermal
performance, also aids the win-
dows’ acoustic performance too.
Featuring a 75mm six-chamber
profile system, the Modus range
delivers the optimum energy effi-
ciency performance and can
achieve a U-value as low as 0.7
from a standard system using
triple-glazed units. The Modus
casement, reversible and tilt and
turn windows were among the
first to achieve the ‘A++’ band in
England and Wales for Window
Energy Ratings (WERs) since the
British Fenestration Rating Coun-
cil (BFRC) launched the new rat-
ing in May 2015. The ‘A++’
rating is only given to those win-
dows an energy index value
equal to or greater than +20.

Recycled elements
Consisting of 50% post-consumer
recycled PVC-U as standard, this
range of doors and windows
demonstrates a sustainable use of
materials and has a smaller car-
bon footprint than products made
or recycled outside of the UK. Eu-
rocell achieves this by employing
dual material extrusion technol-
ogy (DMET) that layers post-con-
sumer recycled and ‘virgin’
material simultaneously, so the re-
cycled material is concentrated in
the central core of the profiles
where it cannot be seen once the
door or window is installed.

Unique Windows System
Eurocell worked with Reis to find
three window fabricators to pro-
vide quotes for the £750,000
windows contract, with Unique
Windows System winning the
tender. “We needed to find firms
that could handle the volume of
windows and that had the right
health and safety procedures in
place for a site of this size,” ex-
plains Gordon Heron, Eurocell’s
senior business development
manager. “It’s also important to
provide someone who is finan-
cially stable; that works in both
directions.”

Picture: The Gothic Barnes
Village Development

i

Modus And
The Gothic
Revival
An original specification called for an aluminium
and timber profile but the installer was allowed to
substitute these for PVC-U in Anthracite Grey





New Business Opportunities

With Yale’s prominent TV ad-
vertising campaign across ITV,
Sky and Channel 4, the Smart
Lock opens up new selling
opportunities for fabricators
and installers, and locksmiths
for retrofit installations.

With Yale’s prominent TV adver-
tising campaign across ITV, Sky
and Channel 4, the Smart
Lock opens up new selling oppor-
tunities for fabricators and in-
stallers, and locksmiths for retrofit
installations.

Yale Conexis L1 Smart Lock is a
keyless product, operated via a
key card, key tag, phone tag or a
secure smartphone app, ‘Blue-
tooth Twist & Go’. Homeowners
can monitor who is entering and

leaving the home, from wherever
they are.

The app also has the functional-
ity to send temporary access ‘mo-
bile keys’ to anyone with a
smartphone – so no more chil-
dren waiting on the doorstep
when they have mislaid their key!
The mobile key can be pro-
grammed to give access from a
few hours to a number of weeks.
The app also allows you to re-
voke access at any time, so the
homeowner is in total control at
all times.

Dan Powell, Maintenance &
Locksmiths Product Manager at
VBH says: “With the new Yale
Conexis L1 homeowners can up-
grade their lock easily and with

no fiddly wiring. The Smart Lock
uses four AA batteries that give
the homeowner plenty of warning
when they’re running low. And
even if the batteries run flat, a
standard 9V battery can be con-
nected temporarily into a con-
cealed port. If the lock is
tampered with, an anti-intruder
alarm is triggered via either the
app or mobile key.

“The TV campaign on prime
channels is sure to boost aware-
ness and and have ensured we
have plenty in stock!” i
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VBH, the hardware distributor, has added the new Yale
Conexis L1 Smart Lock to its range of hardware

New Yale Smart Lock
Available FromVBH
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Carlton Works dates back to 1916 but has
been converted in to six one-bedroom
apartments and a two-bedroom pent-
house.

The To add to the warehouse feel of the devel-
opment, led by Open Architecture, 28 steel win-
dows and doors of varying sizes were designed
and manufactured by Steel Window Association
member Govette Windows.

The building in Kent was originally a theatre
and then an art nouveau-style façade cinema and
was then divided into upper and lower factory
spaces before complete closure.

When the Crawley Building Company bought
the site, it was in a dilapidated state. The front fa-
cade was demolished and rebuilt in brick while
the side and rear elevations were rendered and a
modern rooftop extension was added to form the
penthouse.

Although the building had earlier steel win-
dows, these were in a poor state and their posi-
tions unsuitable for the plan of the apartments so
new openings were formed to house the windows
and doors produced by Govette. Some open onto
Juliet balconies.

The windows and doors are manufactured from
W20 sections and hot dip galvanised and poly-
ester powder coated in RAL 7021 matt black
grey. All are double glazed with 16mm krypton
filled units and low E external panes.

For the penthouse, Govette created an internal
glazed main door between the hallway and living
area. This creates continuity with the other steel
windows but the steel was left in its 'raw' state,
with no galvanising or painting, so it can take on
a rusty patina and the
welds and other marks
are visible.

Full details of Steel
Windows
Association
members can be
found at steel-
window-
association.co.uk

i
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That ‘warehouse appeal’ has been given to
a conversion to flats and a penthouse by
the incorporation of steel windows and
doors

Steel Windows Add
Warehouse Appeal





22|New Business Opportunities | The Installer

New Business Opportunities

One in four UK windows and
doors is now manufactured in
colour and demand is show-
ing no sign of slowing, with
one in three windows likely to
be coloured before the end
of the year. In order to serv-
ice this demand, fabricators
and installers need access to
fast, reliable, hassle-free solu-
tions from suppliers that un-
derstand their business, says
Deborah Hendry, of
Kolorseal.

She continues: “Experience en-
ables us to understand that no in-
stallation can be completed
unless all the components are
present and correct and so atten-
tion to detail that drives us to en-
sure a product checklist is issued,
tracked and signed off before de-
livery.

“Convenience is also key. As

well as strict turnaround promise
of 5+1 days on basic colours, we
also offer a delivery and collec-
tion service from our Dewsbury
depot. This includes any window
and door related product, includ-
ing trims, fascia, soffits, cladding
and roof vents, painted in stan-
dard RAL and BS colours or
colour match to any other colour
system.”

Finishes
“To ensure our finishes remain

stable in direct
s u n l i g h t
and harsh
winters alike," continues Hendry,
"along with condition, environ-
ment and process, painting is a
science of accuracy. Kolorseal’s
solution forms a molecular bond
with the surface of the PVC-U, ef-
fectively becoming part of the
structure of the material as op-
posed to simply adhering to it.
For these reasons, we can confi-
dently offer a ten year guarantee
that covers stability and adhe-
sion, although we expect our
product to outlast even this guar-
antee period.
“So, if you are looking into pro-
viding colour as an option to
your customers, then consider
working with a colour coating
specialist that understands your
business.” i

Colour As A Service
Recent market reports show
colour as one of the clear
growth sectors for the
fenestration industry
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A new collaboration pairs
two of the UK’s industry lead-
ers in their respective fields,
with Flood Angel one of the
country’s top manufacturers
of BSI Kitemark flood mitiga-
tion, and Veka Group a lead-
ing supplier of PVC-U window
and door systems.

John Hunt, Business Develop-
ment Manager for Veka Group
explains: “Flood Angel currently

produces around 150 doors
each week for the domestic and
commercial markets. We’re
pleased to have demonstrated
the added benefits that Veka pro-
file will bring to these products.”

In action
Besides Flood Angel’s domestic
flood solutions, parent company
UK Flood Barriers delivers com-
mercial contracts and flood pre-
vention measures for riverside
and coastal areas. One such con-
tract involved building and in-
stalling retractable flood barriers
for a university hospital in New
York. The installation was put to
the test when the River Hudson
broke its banks and the barrier
withstood its forces perfectly.

Training
Flood Angel boasts its own train-

ing school, and will only work
with customers who have com-
pleted the course and illustrated
that they can fit their products cor-
rectly.

Veka's Hunt says: “The com-
pany has its own in-house flood
tank facilities, and we’re explor-
ing tests to assess Veka’s French
doors with a view to broadening
the fenestration options available
for homes and business proper-
ties in flood risk areas.”

Come and get it
The Glazerite UK Group, also an-
nounced its partnership with
Flood Angel at this year’s FIT
Show. The Flood Angel team will
be able to provide excellent distri-
bution through Glazerite’s in-
staller network and Glazerite has
added flood defence systems to
its product portfolio. i

A Heaven Sent Opportunity
TheVeka Group has gone in
to partnership with UK Flood
Barriers.Veka will be the
exclusive supplier of PVC-U
profile for the Flood Angel
brand of flood defence
windows and doors
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Narrow frames and superior performance characterise Slimline 68, a new
window system that’s been launched to the trade by aluminium systems
company Reynaers.

Rebecca Cope, marketing manager at Reynaers, says: “The SL 68 system has been specif-
ically designed to meet the needs of the UK residential windows market and has incredibly
slim frames with high performance.

“The outward opening window means that customers can now choose a product that gives
them maximum daylight access, whilst keeping properties warm and secure. With no com-
promise on thermal efficiency or weather resistance, the system is designed to be timeless.”

SL 68 security meets PAS24 and Secured by Design standards, as well as achieving Class
4 air tightness. The window has a wind-resistance rating of E2400, and water-resistance of
E1050. As the name suggests, SL 68 has a frame depth of 68mm, and can carry a maxi-
mum glass thickness of 43mm. This security is enhanced with hinge-side security brackets, a
multi-point locking mechanism and lockable handles. reynaers.co.uki

North-West installation specialists Droylsden Glass has
become the latest firm to partner with Dekko.

With ambitions to offer their customers the best of both,
Droylseden - which is celebrating 35 years of trading – has added
Dekko’s standard Deceuninck PVC-U windows to its range plus
Infinity – their premium collection of seamless PVC-U windows.

Kurt Greatrex, Sales Director at Dekko says: “In today’s compet-
itive marketplace, the best attribute any installer can have is a
strong and diverse product range. By offering both solutions,
Droylsden can deliver a high-quality core product from Deceuninck
with the fantastic upselling opportunity offered by our luxury
Infinity Collection.”

To dovetail their premium product range and provide installers
like Droylsden Glass with an opportunity to legitimise themselves
with the customer, Dekko offers their Make It Yours marketing sup-

port package. Make It Yours combines high-impact brochures, powerful showroom support and online features all created by
Dekko’s in-house design team to expertly match the installer’s branding.

Kevin Thackeray, Director of Droylsden Glass explains: “The Make It Yours marketing package was one of the key reasons we
recently decided to switch trade suppliers over to Dekko - you simply can’t get this type of support from other fabricators. Make It
Yours adds a huge amount of value - while my local competitors are relying on bland overprinted brochures to promote their busi-
ness, I’ve now got access to high quality, bespoke marketing material.” dekkowindows.comi

Motor Cycle manufacturers Royal Enfield’s new two storey
research and development facility features a range of
aluminium glazing solutions from Senior Architectural Systems.
The Leicestershire technology centre has been created by
fabricator and installer Unique Window Systems for main
contractor Stepnell.

Senior’s SF52 aluminium curtain wall system was the perfect choice for the
building’s dramatic glazed entrance – the flow of natural light and a
comfortable internal working environment a key requirement for the building.
To complete the fenestration package, Senior’s slim profile thermally-broken
SPW300 aluminium windows were also specified, alongside Senior’s high-
performance SPW500 and SPW501 aluminium doors which are ideally
suited to high traffic applications.

Patrick Marston, marketing manager at Unique Windows Systems
comments: “Senior Architectural Systems provide an excellent range of
aluminum products for us to fabricate from. We often have complex budget
and performance requirements from our customers to consider and Senior
have a portfolio of products that means we can offer our clients an array of
options to best suit.” seniorarchitectural.co.uki
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Following the recent purchase of the DecraLed
range of stock and assets, Thermoseal Group
has re-launched the Decraled website with a
simple interim site to showcase its core decora-
tive product ranges.

Decra Led adhesive lead strip and wide range of Decra
Glow Films; Decra Bevels; as well as infused tiles and a
multitude of decorative accessories are all part of the
DecraLed range which has been manufactured to highest
quality standards and developed with skills honed over 60
years in the industry.

The Group’s Sales Director Mark Hickox explains: “Hav-
ing taken over the DecraLed brand and full product ranges,
we felt that the websites on offer didn’t do them justice, so
we have quickly launched a temporary site. This website
is reflective of the design we are currently working on for a

new comprehensive website which will fully showcase the entire range of decorativeproducts we have on offer. It is also an
online shop which will enable 24-hour purchasing worldwide. Look out for this in the early part of next year which should fall
in line with our plans to expand the decorative range. decraled.co.uk and thermosealgroup.comi

Kenrick has reported that sales of its Easi-Fit window lock have soared by 50% whilst sales of the
Excalibur multi-point locking system are up by 25%.

Steve Jones MD explains: “Despite a slowdown in the housing market and uncertainty surrounding Brexit, fab-
ricator demand for these products continues to rise. We are very focused on driving sales opportunities
both in the UK and overseas and improving margins for our customers and these impressive results
prove that we are achieving this.

“A 50% rise in Easi-Fit sales is outstanding and this impressive performance underlines that this
product clearly delivers exactly what fabricators want – value for money, ease of fitting and
high security.

“We’re particularly proud of the significant uplift in sales for Excalibur however. This is
largely due to us winning some exciting new business in Eastern Europe where timber
windows are more common. The Excalibur shootbolt is totally retractable - making it
an ideal solution for timber windows - and it does not compromise on security, per-
formance or longevity, which is perfect for the demands of the Eastern Euro-
pean market.” kenricks.co.uki

Kestrel has launched its first Customer Charter in its brand
new Product Overview. The charter spells out the standards
that customers can rely on from the roofline, cladding and
fascia brand.

Kestrel sales and marketing director Owen Thorogood says: “We’ve
always put the customer first, and this charter reminds each and every one
of us of who and what’s important to our business.

“Our customers rely on Kestrel, so the charter includes measurable stan-
dards on the things that matter such as delivery times, customer service
responsiveness and estimating department accuracy.”

The full-colour Product Overview also showcases the brand’s wide
range of fascias, soffits and cladding. It is packed with information on
available sizes, finishes and colours, including its increasingly popular
Anthracite Grey options.

To download or view the latest Kestrel Product Overview, including its
customer charter, go to www.kbp.co.uk/en/promotional-literature.
kbp.co.uk

i
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New Customer Charter
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Kestrel’s latest recruit, business development manager
Selina Thompson, is used to setting high standards.

Selina, who looks after customers in the south-east, joins the
PVC-U fascia and cladding brand from British Standards.

She spent three years with BSI after almost a decade in the timber
trade. Selina explained that a combination of Kestrel’s reputation and
her own desire to get back into the field made this role the perfect
opportunity.

Says Thompson: “There’s no doubt that Kestrel is a quality brand
that has built its reputation on reliability. I was also impressed by its
flexibility and the way it listens to customers to introduce new products.

“There’s been a lot of investment in the brand and the people, I have
already taken part in some excellent training, which makes this a very
exciting time to join Kestrel.” i

Morley Glass & Glazing has been named as the UK fenestration industry’s
best IGU manufacture in the fifth annual National Fenestration Awards.

The business fought off stiff competition from seven other companies in the category,
which was sponsored by Edgetech (UK). The victory brings to a close an award-winning
year for Morley Glass and its MD Ian Short, with 2017 going down in the company’s
history as one of unmitigated success.

July saw Ian honoured for his contributions to charity and the community this month as
he was awarded a Paul Harris Fellowship from The Rotary Foundation in recognition of
his significant support for its work. Three months later, he lifted the glitterball trophy at the
Variety Strictly Ballroom charity competition for his sleek samba skills, raising more than
£14k in the process.

Launched in 2013, the open platform National Fenestration Awards are run and
decided completely by the participation of the industry. Instead of judges and panels,
winners are chosen by the public. Winners of the awards will be invited to a special
Winners Event by awards organisers in the New Year. i

The winner of the FENSA Installation of the Year 2017 is Artisan Conservatories and Windows Ltd, Clwyd.
The runners-up are Derbys Future Installations Ltd, Derby and Mike Evans (Windows) Ltd, Wrexham. The other finalists are

C R Gilbert Ltd, Colwyn Bay and OZ Windows Ltd, Exeter
The FENSA Installation of the Year Award is the only industry award that is based entirely on direct customer feedback during

FENSA’s post inspections. Good luck with winning the FENSA Installation of the Year 2018 next year!

The finalists for the FENSA Installation of the Year
Awards 2017 were (alphabetical order):
• Artisan Conservatories and Windows Ltd, Clwyd
• C R Gilbert Ltd, Conwy
• Derbys Future Installations Ltd, Derby
• Mike Evans (Windows) Ltd, Wrexham
• OZ Windows Ltd, Exeter
The runners-up will receive an award certificate and use of the
exclusive FENSA Installation of the Year logo. The overall winner will
also receive complimentary accommodation, travel and tickets for
two to London, where they will have the accolade of taking home the
FENSA Trophy.

The FENSA trophy was presented at the prestigious annual industry
glass awards G17, held at the London Hilton on Park Lane on the
17th November. i

Trade News

Installation of the Year



ISO Chemie has secured international energy-efficiency and
sustainability certificates for three of its products.

Two of the company’s ISO-Top Winframer thermal insulating and load bearing
bracket systems and ISO Bloco One multi-purpose joint sealing tape have all
received certification from the prestigious Passivhaus Institute for Passivhaus
products.

ISO-Top Winframer is a pre-fabricated installation frame, which enables installers
to fit windows into the insulation area between the inner and outer walls quickly and
easily, avoiding the need to use metal brackets that cause non-repeating thermal
bridging and give extensive problems when the windows need replacing. The
product was tested against various comfort criteria and classified as Passivhaus
efficiency class phB, reflecting its outstanding energy efficiency values.

The versatile ISO Bloco One is used to provide an effective gap seal to
accommodate expansion and movement, and is the first joint sealing tape to gain
the ‘Certified Passivhaus component’ certificate in the ‘Airtight systems/window
connection’ category. i

While her namesake famously sang ‘You can’t always get
what you want’ as far as Kestrel customer services
manager Leigh Jagger is concerned, her team is there to
make sure you can!
Jagger joined the cladding and fascia brand in October, says her
number one priority is to help her team build stronger customer
relationships.

Jagger has wasted no time in making good on her promise and is
working with the Kestrel IT department to streamline the customer service
system. Having worked in the building products industry for many years,
looking ahead, Jagger feels 2018 could shape up to be a good year.

“With the scrapping of stamp duty up to £300,000 in England and
the Chancellor’s promise of £15.3bn of new cash for housing over the
next five years, there’s every reason to be optimistic,” she says. “Kestrel
customer services will certainly be doing all we can to make sure 2018
is a great year for our customers.” i

CMS Window Systems is celebrating after picking
up the Gold award in the International Green
Apple Awards for Environmental Best Practice
2017 at a special presentation ceremony held at
the Houses of Parliament in London.

The firm was presented with the award in recognition for its
success in environmental sustainability, joining an
alumni of previous winners including BAM Nuttall, Kier and
Balfour Beatty.

CMS is known in the fenestration industry for its ‘closed-
loop’ approach, which ensures it recycles post-use windows
and doors and replaces them with fully recyclable, high
performance products designed to help increase the energy
efficiency of buildings and reduce their carbon footprint.

Collecting the award at the Houses of Parliament were two
newly appointed directors, who join the expanded senior management team as the business grows its trade and retail market
operations. Gerald McSkimming joins as Operations Director, bringing with him over 25 years’ experience from a wide range of
manufacturing industries. Working alongside Gerald is Craig Reid, who has been appointed as PVC Contracts Director. His
previous roles include senior positions within the building interiors, fit-out, facilities management and washrooms sectors. i

Trade News

224| News | The Installer

Green Apple Award Win



It’s a no brainer
The Insight database gives you real-time business information
on up to 60,000 new customers - fabricators, installers, builders,
architects and contractors. It’s the UK’s most accurate and
targeted marketing data.

E: hello@insightdata.co.uk
@insightdata

www.insightdata.co.ukinsightdata
business is better with insight

For more information, call us today on
01934 808 293



Scott’s Corner

34 | Scott’s Corner |The Installer

The recent Budget got many
businesses asking how they
can prepare for the New Year
and at the same time, take full
advantage of the Chancellor’s
announcements.

Our marketing expert, Andrew
Scott, has a five-part breakdown of
the Budget, what it will mean for
construction companies and how
to prepare for the future.

Housing
Arguably the foundation of the con-
struction industry, the issue of hous-
ing was extremely pressing for
many businesses in the run-up to
the budget. However, many will
have been pleased by the govern-
ment’s intention to increase the an-
nual house building target to
300,000. To achieve this figure, a
new housing support fund of
£15.6bn has been launched, tak-
ing the total housing budget to
£44bn.

Furthermore, the decision to abol-
ish Stamp Duty for first-time buyers
could spark an increase in the de-
mand for smaller, affordable homes
and create more opportunities for
home improvement companies.

The government’s new initiatives
could mean an increase in the
number of contracts available to
construction companies. As a re-
sult, it is important that businesses
increase their visibility. Social
media, email marketing, PR and di-
rect mail can all help build your
brand, raise awareness of your
business’s values, and position
your company as a thought leader.

Empty Home
According to government figures,
more than 200,000 homes in the
UK were empty for at least six
months in 2016 and the Chancel-
lor of the Exchequer Philip Ham-
mond has suggested that the

conversion of empty homes will be-
come a priority in 2018.

Local councils will be given the
authority to charge 100% council
tax on properties which have re-
mained empty and unfurnished for
at least two years.

For the construction industry,
specifically home improvement
companies, this could mean a
spike in business and increased
competition for renovation con-
tracts. Indeed, Hammond also
stated that £400m is to be invested
in the restoration of housing estates
around the UK.

New developments
The Chancellor also stated that in-
vestigations could be carried out
into the gap between the number
of planning permissions granted
and the number housing projects
started. If developers are found to
be land-banking this could result in
the implementation of compulsory
purchase orders.

Compulsory purchase orders
would free up space for even more
new developments. At present,
£1.2bn of the £44bn housing
budget is reserved specifically for
the purchase of land.

With the construction of new
housing estates comes a need for
products – windows, doors, hard-
ware – as well as services from
project managers, installers, and
architects.

Transport
Hammond announced that £1.7bn
has been set aside to fund city re-
gion transport. The budget also in-
cluded money to fund an
expressway road between Oxford
and Cambridge.

In addition to the £1.5bn fund al-
ready given to the Midlands, the
area will also receive an extra
£6m towards motorway and rail

projects, and £392m towards bet-
tering transport links.

By improving the accessibility of
these regions, the government is
providing opportunities for work
on the projects and in the regions
themselves. Indeed, new transport
links could create a demand for ho-
tels, service stations, car parks, or
homes which will need to be met
by UK companies.

By appearing in trade maga-
zines through strategic PR, for ex-
ample, you can share details of
your experience, case studies of
your work, and your company’s
success. This will help keep you at
the forefront of consideration for
contracts that may arise from the
new budget allocations.

Talent pools
A further issue addressed by the
budget is the problem of the UK’s
diminishing talent pools.

While the Chancellor has laid
out plans to increase the number of
students taking STEM subjects –
driving more towards careers in en-
gineering – or on construction train-
ing courses, it is uncertain how
effective these measures will be.

At present, around 8% of the con-
struction sector’s workforce comes
from the EU and, in post-Brexit
Britain, there is a chance that some
of these workers will not stay in the
UK for an extended period of time.

In order to reinforce your busi-
ness during this skills shortage, you
must position it as an attractive
place to work, appealing to resi-
dent workers and helping build up
talent pools. Indeed, by promoting
your corporate responsibility, inno-
vative products, or the importance
of your service through marketing,
you can grow your business and
support the industry at the same
time.
purplexmarketing.com

i

Budgeting for 2018



600 1500 1700

1070 1170 1170

£69.00. £138.00. £175.00.

Let us quote you for casements, doors, bifold’s in Eurocell
upvc or Smart Aluminium delivered on time every time.

all glazed
and plus vat

Aluminium bifold £540.00. per leaf glazed plus vat delivered in uk

WARWICK DEVELOPMENT WINDOW SYSTEMS Ltd
Unit 9 Butterthwaite Lane Ecclesfield Sheffield S35 9WA

www.warwickdevelopmentwindowsystems.co.uk

Authorised
Manufacturer 0800-707-6954

Email: heritagealuminiumdirect@yahoo.com

ALUMINIUM STEEL
REPLACEMENT
WINDOWS AND DOORS
TILT AND TURNWINDOWS
SASHWINDOWS
BI-FOLD DOORS PATIO DOORS
DOUBLE DOORS

ALL TRADESWELCOME
INSTALLERS BUILDERS
ARCHITECTS DEVELOPERS
DIRECT TRADE SUPPLIES
NATIONWIDE DELIVERY

THE FABRICATOR
Commercial Glazier and Glass Processor
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Well here it is, Merry Christmas – and I sincerely hope you
will be having fun over the holiday season and of course
throughout 2018.

I think there are a lot of positives to come in the New Year
for business in general, the construct ion sector in
general...and our own corner of the construction sector that
is new build and refurbishment windows, doors,
conservatories and all those other home improvement
products our sector is great at finding, developing, selling
and installing.
What’s going to be the hottest new line in your portfolio?
Take a look at our main feature this month and see if you
can’t pick up a few ideas.

Downs
Well we still have Brexit uncertainty on the horizon. Now I
wouldn’t argue here whether that ‘B’ word is a good or a
bad idea. What I would argue is that at this moment, the
state of flux makes most people feel uncomfortable – and
that’s bad for business, especially one that thrives on
consumer confidence like our own.

Ups
The good news is both the Government and the Mayors of
some of our biggest cities (London included) are making
pledges to build, build and build houses. Now that should
be a boom for windows, doors, conservatories etc. And I
believe that if more houses are being built, it somehow
stimulates the refurb market...even down to the couple in
your town who decide it’s time to improve their chilly two
up, two down.
Shame the recent budget (which banged on about house
building) didn’t offer any energy improvement incentives.

Mince pies
Anyway, enough of this...I’m about to tuck in to my first
mince pie of the season and I’ll leave you continue
worrying about what Auntie Grace wants for Chrimbo –
how about an only once read copy of The Installer.

Back in the New Year, Brian J. Shillibeer, Editor
@theinstallermagazine or installer@profinder.eu
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Access Systems

Bi-folding Doors

Planning Consultants

Baypole Jacks

For all your aaacccccceeess control
and door hardware
solutions
● Electric Strikes
● Deadlocking Bolts
● Waterproof Keypads
● Compact Shearlocks
● Deadlocks & Deadlatches
● Lock Accessories
● Transom Door Closers
● Vortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

Shaped Aluminium Windows & Louvres
*Circular *Radial Cornered *Arched *Elliptical

Tel: 01952 290961 Fax: 01952 290441www.radialwindows.com

*Gothic *Rectangular *Trapezoidal *Curved-on-Plan
also Aluminium & Stainless Fabrications ‘Trade Suppliers’

by Midland Alloy Ltd., Stafford Park 17,Telford,TF3 3DG

You can buy jacking kits from as
little as £5.00 each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.uk

e as £5.00 eac£5.50££5.50

Aluminium Systems

Aluminium Lanterns

Aluminium
Bi-Fold Doors£GET A PRICE

COMPARISON
TODAY

www.madefortrade.co

Tel: 01642 610798
Fax: 01642 671026

bifolds@madefortrade.co

NOW ONLY

£345
per leaf
Including
delivery

ChooseMade for TradeBe

Colour Applicators

www.korniche.co.uk

Tel: 01642 610799
Fax: 01642 615854
Email: sales@korniche.co.uk

GLAZED IN SECONDS

ALUMINIUM
ROOF LANTERN
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PVC-U Glass Handling & Equipment



Fixing Brackets

Flyscreens

Conservatory Roofs

Window openers

Profile Bending

Racking Systems

Window Protection Film

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
INDUUUSSSTRY FOR OVER 25 YEARS



Coorner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Window Protection FilmWindows
Andywrap®Masking Film

The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
INDUUUSSSTRY FOR OVER 25 YEARS






