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STAND

K10

£1000
EVERYDAY

korniche.co.uk/fitshow

Made for Trade are challenging installers and 
our competitors at this years FIT Show to prove 
the Korniche lantern is the fastest and easiest  
       available to install.

STEP UP AND TAKE PART... 

Take the opportunity to win up to 
£1000 cash by rising to the challenge 
of becoming the fastest installer of 
our demonstration Korniche Lantern 
on Stand K10 at this years Birmingham 
NEC FIT SHOW in May. 

If you think you’ve got what it takes then you’re in 
with the chance to walk away with a BIG CASH PRIZE.

We will be holding a new competition each day, at the 
end of which the three quickest teams on our leader-
board will be going home with either £1000, £200 or 
£100 IN CASH.

The competition is open to anyone at FIT Show 2019 
but entrants can pre-register with us for a guaranteed 
chance of taking part and being one of our VIP 
Guests. We’ll have limited space so don’t delay to 
ensure you don’t miss out.
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How can something
so small make
something so great?

The answer is simply because Rapierstar do those
small things in such a great way, leading us to
dominate the window and door fastener market in
the UK for over 25 years.

Just as the architectural landmarks we’ve contributed to
have come to dominate our urban landscape.

And behind all these landmarks, of course, is our
famous hallmark: our guarantee of quality, the

unique ‘Tri-thread’ hallmark stamped into the head of
each and every one of our products.

So see how Rapierstar can give you a great advantage or,
as we say, the edge.

info@rapierstar.comE 01260 223311T www.rapierstar.comW

Just as the architectural landmarks we’ve contributed to 

SEE HOW RAPIERSTAR CAN GIVE YOU THE EDGE
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ORDER TODAY

Quotes available in
60 minutes.

Tel: 0113 277 8722
Email: info@morleyglass.co.uk
Direct fax for quotations: 0113 277 8723

from

www.morleyglass.co.uk

Morley Glass & Glazing Ltd, Unit 3, Leeds 27 Industrial
Estate, Bruntcliffe Way, Leeds LS27 0HH

Desirable. Durable.
Delivered in just
10 days.

See us on
StandH35
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New powers to borrow and in-
vest in new and existing hous-
ing look set to be used by the
majority of councils but fur-
ther reforms are needed to
spark a genuine renaissance
of social housing, a survey by
the LGA has said.

The LGA’s new survey shows
the move will support the deliv-
ery of local housing with 94 per
cent of housing stock-owning
councils (59) saying they will use
the new powers to accelerate or
increase their house building
programmes to build homes
desperately needed in their com-
munities.

The number of homes built for
social rent each year has fallen
from over 40,000 in 1997 to
6,000 in 2017. The LGA said
this decline has resulted from the
policies of successive govern-
ments, such as rules and restric-
tions hampering the ability of
councils borrowing to build.

However, 92 per cent of coun-

cils are clear that more support
from government is needed if
councils are to truly resume their
historic role as major house
builders and reverse this decline
in social housing. There are 205
councils who no longer own any
housing stock in their area so
will be unable to use new bor-
rowing powers.

The survey also reveals that:
•Reform of Right to Buy (RtB) is

needed with responding
councils calling for the power
to retain 100 per cent of RtB
receipts and set discounts
locally.

•97 per cent said more national
advice and guidance is
needed, while others saw
homelessness as a key driver
behind building more homes,
with 81 per cent of
respondents saying additional
future housing supply would
help address homelessness in
their area.

•The growing national and
local skills gap was also a
cause for concern, with
councils ability to reskill and
upskill crucial to accelerating
their homebuilding plans.

The LGA said the Government
needs to reform Right to Buy to
ensure councils can replace
every home sold, as well as set-
ting out sustainable long-term
funding and commitment to
social housing in the Spending
Review.

LGA housing spokesperson Cllr
Judith Blake, said: “Our survey
shows that councils up and
down the country want to build
more good quality, affordable
homes that meet the strategic
housing needs of their local com-
munities.

“The last time the country built
more than 250,000 homes in a
year, in the 1970s, councils
built around 40 per cent of
them.” i

Get Councils
Building Says LGA

Each year the building industry lets tonnes
of glass go to waste instead of recycling –
but a new service is set to change the land-
scape of recycling in this area.

Recycling provider, FreeCollections.co.uk, is
introducing a free glass waste collection, remov-
ing both the administrative and financial bur-
dens, which are a barrier for businesses who
are reluctant or unable to recycle. Do you have
or know a business that is struggling to meet its
targets for sustainability – or would simply just
like to become more environmentally friendly?

This service is a simple way to improve green
credentials and cut costs.

Spaces on the innovative scheme are limited.
Mark Hall, of FreeCollections.co.uk, says:
“We’ve made it very simple for businesses to
sign up – to find out if you’re eligible, it’s as sim-
ple as filling in a form and a representative will
be in touch. For those just wanting a free glass
collection rather than a full collection service, it’s
first-come, first-served.”

Recycling rates in the UK are currently at
around 43% for businesses and private resi-
dences but FreeCollections.co.uk is determined
to help raise the bar for recycling, starting with
the businesses that join its collections scheme. i

Glass Collections For Free
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The Government has backed a plan to cre-
ate new homes and jobs in next five years by
allowing public sector land to be developed.
The aim is to bring forward 10,000 new homes
and 14,000 new jobs.

The data shows a mixed picture of premiums,
with a The One Public Estate programme (launched
in 2013) has already freed-up land for the develop-
ment of more than 3,000 new homes. The pro-
gramme also encourages the emergency services,
local councils and government departments to
share a single buildings - allowing their existing
properties to be sold off for housing. The latest
round of the programme will see money and sup-
port given to more than 100 local public sector
partnerships across England, to bring forward pro-
posals for a range of new projects. These include:
•£680,000 for projects in Waltham Forest,

including proposals to bring forward the
redevelopment of the 100-year-old Whipps
Cross Hospital and for housing development in
the Forest Road Corridor.

•£505,000 for projects in Devon and Torbay,

including the regeneration of land around St
David’s station in Exeter.

•£405,000 for projects in Northamptonshire,
including plans to release land around Kettering
railway station for the development of new
houses and station improvements.

•£410,000 for projects in Worcestershire,
including delivering new housing and
regeneration around Redditch station, as part of
the Rail Quarter development.

The Minister for Implementation, Oliver Dowden,
said: “Getting the best use out of publicly owned
land can help to regenerate our towns and cities
and give people improved access to the services
they need. This programme shows that when gov-
ernment works smarter, with public authorities com-
ing together, taxpayers get better value for money,
new jobs are created and space is freed-up for vi-
tally needed new homes.

“Funding for the latest round of the programme
will help with the creation of feasibility
studies and masterplans for the potential
development sites.” i

Government Plans Another
Public Land Sell-Off

Since 8 April 2019, the Ultra Low Emission
Zone (ULEZ) in London has been in place.
Most vehicles coming in to the Zone will
need to meet new, tighter emission stan-
dards or pay a daily charge.

What’s changing
ULEZ will initially cover the existing congestion
charge zone in Central London, however, it will
operate 24 hours a day, seven days a week.

The area covered will be clearly signposted
with road signs showing where it applies. Cam-
eras will be in use to automatically read vehicle
number plates entering the zone to check
against the TfL database to see if they meet the
ULEZ emission standards. All vehicles, that don’t
meet these will have to pay the daily ULEZ
charge. This will be in addition to the weekday
Congestion Charge.

From 25th October 2021, it will expand to an
area bounded by the North and South Circular
Roads.

The ULEZ will be enforced based on the

declared emissions of the vehicle rather than
its age.
Vehicles included in the new emission stan-
dards are as follows:
•Small vans (weighing up to and including

1.205 tonnes unladen weight)
•Larger vans, 4x4 light utility vehicles and

pickups (over 1.205 tonnes unladen weight up
to and including 3.5 tonnes gross vehicle
weight)

The new minimum emission standards are:
•Petrol: Euro 4.
•Diesel: Euro 6.
If your van is compliant to the current Low
Emission Zone, it may not be with the new ULEZ
standards.

You will only have to pay charges if your LCV
does not meet the new ULEZ exhaust emission
standards, totalling £12.50 per day, plus the
£11.50 congestion charge if you enter the city
centre Monday to Friday, 7am to 6pm.

Failure to pay will result in a fine of £160
reduced to £80 if paid within 14 days. i

ULEZ Vous? Emissions Need To Know
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ORDER TO DELIVERY FROM A FAST
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THE AWARD WINNING ALUMINIUM
LANTERN ROOF

FASTER

STRONGER Performance Engineering

No on-site cutting or drilling for ease of install. No silicone,
single bolt fixings and clip fit finishing caps – Search on YouTube to
see the Korniche fully fitted in under 6 minutes

SUPPORT BEST for specifiers -
the ideal trade lantern

Brand, point of sale and marketing support helping save time
and maximise profit from sales and on-site. Online trade
KwikQuote tool

TM

FITTED
IN

MINUTES

WARMER
Thermal PVC T Bar, Thermally broken eaves beam and industry leading Q-Lon
Gaskets. U Value from 1.2

Fully Thermally Broken Construction

SLIMMER
Patent pending end boss enabling hips to merge into ridge.
Traditional features in contemporary design give ‘Timber’ like looks
suitable for all properties. Narrowest external ridge profile

Uninterrupted Sight Lines

Glazed in Seconds

g
m

Ability to withstand ‘Live’ loads over twice that of the leading competitor.
A 6x4m roof can support up to 8 tonnes. Up to 3m x 2.5m with no rafters,
No tie bars required

STAND K10
korniche.co.uk/fitshow

3.5kN
/m2

mpetito
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QANW Column

With not long to go now until
the FIT Show 2019, writes
QANW's Beth Stewart, we are
busy organising our stand
and making sure we have
the best possible offers for
you to take advantage of.

The Our Director of Sales, Bar-
rie Smith-Wright, will be attend-
ing the exhibition and is looking
forward to speaking with both
our current members and poten-
tial new members. He said
ahead of the show: “The team
and I are really looking forward
to this year’s FIT. It’s a very rare
and great opportunity for us to
interact on a more personal
basis with the industry and our
members.”

Going digital
Barrie Smith-Wright continued:
“This year we will be focusing
on ‘going digital’ as the recent
launch of our online application
form was the final step to fulfill-
ing our aim of becoming a fully
digital service provider.”

Launch offer
To celebrate this launch, we will
be reducing our joining fee to
just £49.99* for any insurance
backed guarantee scheme
taken from 20 May to 10 June
2019.

Any contractor looking to join
at the show can do so - our
team will be equipped with
iPads to help you complete the

process.
Grab some grub – Stand D32
We will also have some tasty

treats on our stand, so why not
pop by and grab some free
food - on Stand D32.

App and online
As mentioned, we now provide
a fully digital service to our
members beginning with the on-
line application form, then the

QANW App to lodge works on-
the-go or alternatively our online
members’ area where contrac-
tors have full management of
their account.

Members can also communi-
cate with a member of our team
during office hours using our
handy live chat feature which
has been a big hit to date.

Your customers
Our digital service also extends

to your customer - the policy
holder - with the option of poli-
cies being downloaded via our
website, where a policy
holder's email address has been
provided.

Full insurance suite
Our contractors also have ac-
cess to a number of different in-
surance products for others
works through their membership

such as for roofline, renewable
energy, warm roofs, insulation
and many, many more!

Listen, Learn, Improve
Join QANW and benefit from a
constantly improving service
provision. As an organisation -
We Listen, We Learn, We Im-
prove.

QANW can be found at the FIT
Show on Stand D32

i

QANW – Listen,
Learn, Improve
Join QANW and benefit from a constantly improving service provision.
As an organisation – We Listen, We Learn, We Improve.
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Quote turnaround within hours

Up to 1200mm sash widths

Stock colours : White, Black,
Grey, Grey on White

Aluminium Bi-Fold
Doors

make the
smarter choice
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ONLY

£345
per leaf

*

Including
delivery
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The GGF Health & Safety Column

During this last year our indus-
try has been in the spotlight
with regulators mainly follow-
ing accidents suffered by
workers during window re-
movals or installations, writes
Phil Pinnington.

Over the past few years many
installation companies have taken
the proactive approach to tackle
the risk by changing working
methods. Working from the inside
of properties when removing ex-
isting frames where this is possi-
ble and making it compulsory to
install in the same way. Clearly,
this isn’t suitable for every con-
tract, for example the replace-
ment of skylights above stairwells
or in vaulted ceilings, yet even so,
there are alternative solutions in
the market.

Assess early
There is an opportunity often
missed. At the initial stage of as-
sessment of work you, as the in-
staller, are keen to offer the most
competitive service to the cus-
tomer but how many initial visits
include an assessment of how the
work should be done safely? Site

surveys are a key step for any in-
stallation project. I would guess
that most follow a standard
process. Assessing access will of
course look at how easy it is to
get the vehicle and tools to the
work site. What obstructions there
may be but I do find that not
enough attention is given to how
access to above ground locations
can be achieved safely.

Questions
So, do your surveyors sufficiently
assess how the existing windows
come out? Are you relying on the
installers' experience to overcome
site challenges when they arrive?
With many installations being
carried out by teams that are paid
per install, is there a risk that
short-cuts are being taken? I’m not
for one minute suggesting that
these practices take place every-
where, however, as the responsi-
ble employer, directly or
indirectly, you are accountable
for their actions.

So how do you protect work-
ers and your business?
Firstly, you need to be very clear
about what your policy is relating
to working at height and you must
make your employees and sub-
contractors aware. Secondly, if
you are sending your employees
out to carry out site surveys, make
sure that they are fully trained to
assess the working at height risks.

Solutions
We at the GGF are currently of-
fering surveyor training and

we’re compiling links to the vari-
ous solutions on offer for purchase
or hire. As part of the solutions
project we are asking installation
companies to share their experi-
ence of the various options. This
will not only give installers access
to an array of equipment but just
as importantly the feedback will
include details of what kind of in-
stallations the equipment worked
well for.
Upping our game

As the HSE continues to focus on
reducing deaths and serious in-
juries on construction sites, large
and small, we must continue to up
our game and demonstrate that
our industry is working towards
the same goal in a collaborative
way.

Phil Pinnington is GGF’s
Director of Health and
Safety.
ppinnington@ggf.org.uk

i

Phil Pinnington, head of health & safety at the Glass & Glazing Federation says that installers
should be upping their game when it comes to working at height – including assessing risks
right from the initial survey.

Working At Height –
Raising The Bar
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FENSA Column

Competent persons schemes
have been in place for a long
time. Most installers reading
this will know FENSA is the
most established and largest
of its kind across the glazing
industry

Created in 2002 after govern-
ment authorisation, FENSA per-
mits companies who install
replacement windows and doors
to self-certify their installation, stat-
ing their compliance to Building
Regulations.

Driving work to members
These days however, there is
much more to being a FENSA ap-
proved installer than the ability to
issue certificates to homeowners
and Local Authorities. FENSA’s
Director of Membership Chris
Beedel explains: “When FENSA
was created it was to allow in-
stallers to register their work with
the homeowner and the local au-
thority, to certify that it complied
with the Building Regulations. At
the time it was the only organisa-
tion of its type – to be honest,
that’s all it existed for.

“But things have had to change
and these days FENSA not only
serves its original purpose better
than ever, being quicker to
process every installation, we
now spend a great deal of effort
driving work to our registered
members too.”

Continual improvement
“It’s in our interests for a number
of reasons,” continues Beedel.
“The first of which is of course to
support FENSA registered in-

stallers, who are the reason for
our existence but it is also our re-
sponsibility to ensure that the stan-
dards of window and door
installations are continually im-
proved.

“Encouraging homeowners to
ensure that they are aware of the
benefit to obtain a FENSA certifi-
cate and therefore to use a
FENSA installer, means that non-
registered and therefore poten-
tially non-compliant installers are
less likely to let homeowners
down.”

How does FENSA do that?
Most recently FENSA has begun
advertising on television which,
running daily since March until
the end of the year, will be seen
over 190 million times. The mes-
sage is use a FENSA Approved
Installer to ‘ensure the job is done
right’. FENSA has also recently
launched its new website to man-
age increased demand, which al-
lows homeowners to search for a
local FENSA Approved Installer.

All the proof you need
An ‘All the proof you need’ cam-
paign using familiar yellow sticky
notes is the first major outcome of
a business review undertaken by
the new boss of FENSA, ex
‘Which?’ executive Anda Gre-
gory, who fully understands what
is needed to increase homeown-
ers’ confidence and which in turn
will ensure more work for regis-
tered installers. The review has
also led to much improved
processes that result in a more ef-
fective advice service for home-

owners and installers.
“We are committed to making

FENSA work better for its Ap-
proved Installers and through
them, to improve industry stan-
dards and reputations,” says Gre-
gory. “Extensive market research
and listening to homeowners and
our installers is resulting in a
FENSA that is now far more than
a self-certification scheme. And
it’s not expensive either! Jobs can
be FENSA registered from as lit-
tle as £1.80.”

Gregory adds: “There is no
reason for not being FENSA reg-
istered.”

FENSA’s mission is to improve
window and door
replacements across the UK,
by professionalising installers
and protecting
homeowners, says FENSA
MD,Anda Gregory -
pictured.

i

FENSA’s senior managers say the organisation is still about self certification and also about
driving work to registered members too.

FENSA – Why You
Should Bother



All the proof you need
By joining FENSA you not only prove you’re a professional installer, we’re then able
to issue FENSA certificates to your customers. This confirms your installations comply
with building regulations, are energy efficient and registered with the Local Council.

Become a FENSA Approved Installer today - it’s easier than you think.

Simply visitwww.fensa.org.uk/join-fensa

Prove you’re
a professional.

Remember to

join FENSA

today!
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Your competitors will be there, can you afford not to be?

NEC BIRMINGHAM 21 -23 MAY 2019
The #1 UK event for the Glass, Glazing and Installation Industries

FREE TO ATTEND, REGISTER AT: fitshow-visitor.reg.buzz/t4

PRE REGISTER TO ATTEND NOW!
Scan QR code to register

WINDOW SYSTEMS VISIT GLASS
Get ahead on high performance window
and framing systems of 2019, including
the very latest in aluminium technology.

New and exclusive feature
showcasing the very latest in the

glass, glazing and flat glass sectors.

DOORS
Discover the latest innovations from
the world’s leading door brands and
contact suppliers in your industry.

WORLD CLASS INNOVATIONS
INDUSTRY LEADING PRODUCTS
CUTTING EDGE TECHNOLOGIES

AT THE #1 EVENT FOR THE GLASS, GLAZING AND INSTALLATION INDUSTRIES



The FIT Show is not that far away now, so it's time to start planning your visit to the NEC in
Birmingham, May 21-23 for the industry's big get-together...there are 300 exhibitors and
thousands will be going.
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FIT Show News

If you’re ready to do busi-
ness but haven’t registered
for FIT Show 2019 yet, what
are you waiting for? The
process involves ticking a
few boxes and you’re done!

There will be 300 brands
from across the window, door,
conservatory and glass indus-
try all waiting to show you the
very latest products and serv-
ices – and The Installer is
pleased to present on the
following pages our Editor's FIT
Show Picks. Pre-register now
and you will be entered into a
prize draw to win free parking,
tickets to the gala dinner,
branded workwear and much
more. And exhibitors have
lined up competitions, give-
aways and exclusive show
discounts that you will not want
to miss.
Search for the FIT Show or type
this URL in to your browser
– fitshow-visitor.reg.buzz

Seminars
The GGF has confirmed Group
Chief Executive Kevin Buckley
will present the opening semi-
nar on 21 May at 10.30am in
the Insight Theatre in Hall 20.
The GGF will be involved in an-
other seven. Buckley will cover
the major issues affecting the
industry and explain how the
GGF is helping companies
cope with the changes in the
trading environment. Buckley
told The Installer: “The FIT
Show is the largest exhibition in
the UK for our industry. It is an
ideal platform to highlight the

many concerns being raised in
the industry and to show how
the GGF is dealing with them to
help our Members and the
wider industry.” The GGF is
currently working with various
Government departments on
areas such as Brexit, fire safety,
energy efficiency and the skills
shortage in the construction in-
dustry.

The GGF and its subsidiary
companies are presenting eight
seminars in total including:
•Training for installers –

Richard Hearn, GGF Head of
Membership and Training.

• Installation of Fire Resistant
Glazing – Adrian Blaydon,
GGF Technical Officer.

•Proving product performance
– Bob Morrissey, BFRC
Business Development.

•FENSA: All the proof you

need – Chris Beedel, FENSA,
Director of Membership.

• Insurance and why it’s
essential – Frank Allain,
GGFi, Head of Operations.

•Assessment failures and how
to avoid them – Dave
Mecham, RISA Director of
Operations and Darrell
Williams, FENSA Technical
and Certification Manager.

• Installation: Getting it right
first time – Andy Clegg, GGF
Training

Check the FIT Show website
under the Seminars tab for
more details.

FIT Training
The GGF will also be pro-
moting its ‘Training the
Industry’ programme and
engaging with ‘Skills
Thursday’.

AreYou FIT And Ready,
Steady To Go?

Kevin Buckley, GGF FIT Show speaker
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FIT Show News

Skills Thursday is a chance for
anyone looking to upskill or take
their first steps towards one of the
many careers available in fenes-
tration to get all of the informa-
tion that they need, under one
roof, in one day.

The GGF will be offering a
20% special offer discount on all
its training courses booked in
2019 as part of a FIT Show ex-
clusive promotion. Richard
Hearn, GGF Head of Member-
ship and Training said: “We are
keen to promote the GGF Train-
ing courses as part of our long
term strategy to develop training
for the industry. I’d advise all
companies visiting The FIT Show,
to come to our stand and speak
to our experts and take full ad-
vantage of our 20% discount
voucher.”
Stand number F40.

Glass Conversations
How to provide the right type
of glass to add value and
meet the changing needs of
your customers will be dis-
cussed at a seminar by Saint-
Gobain Glass.

The glass manufacturer will also
be exhibiting on stand B16
within the Visit Glass arena.
Kirsty Pamment, who is Saint-
Gobain’s Residential marketing
manager says: “The Visit Glass
exhibition is the ideal place for us
to talk to fabricators and installers
about how we can help them to
start having different conversa-
tions with their customers about
choosing the right type of glass.

“It’s the glass in doors and win-
dows that can help to deliver real
comfort benefits such as en-
hanced security, reduced over-
heating, heat retention, noise
reduction and furniture fade pro-
tection, so it’s important that the
right type of glass is specified for
the right situation.

“When it comes to buying
windows, it is quite unusual for
customers to ask about the
choice of glass available, other
than to ask for energy efficient
or A rated windows. But there
is a huge opportunity for fabri-
cators and installers to differen-
tiate their business and add
value by offering more choice
to consumers who are very
often willing to pay for high-
performance windows and
doors that help to achieve a
more comfortable home.”

Saint-Gobain Glass will also
be sharing the benefits of join-
ing its Planitherm Network,
which provides access to a
wide range of advice, training,
support and marketing materi-
als including sales literature, so-
cial media content and videos.
The seminar will run daily.

Marketing Village
The Marketing Village is the
latest addition to The FIT
Show exhibitor line-up.

An impressive 120sq.m stand
features an enclosed seminar
space and will host a high-en-
ergy series of quick-fire seminar
sessions each day on a range
of marketing issues. The Mar-
keting Village is the brainchild
of Andrew Scott, founder of In-
sight Data and Purplex Market-
ing. He says: “Marketing is
changing at its fastest rate in

history with new technologies
and a bewildering array of
marketing channels now com-
peting for customer attention.
The Marketing Village will give
visitors the latest, most effective
tools and strategies while cut-
ting through the hype and
buzzwords.” Experts from In-
sight Data will outline how sup-
pliers can generate more leads
and sales from trade, commer-
cial and new-build sectors.

15 short seminar sessions
each day will give business
owners, managers insights into
the latest marketing trends,
tools and technologies.

The company will also demo
Salestracker, its online platform
that gives users access to
70,000 potential customers
with detailed market intelli-
gence.
The Marketing Village is on
Stand R10.

Smart Home Revolution
Avantis International is
bringing the smart home
revolution to the FIT Show
2019.
“The Kubu Smart Lock is a
clever product that combines
the mechanical lock with an
electronic sensor, which will
help the glazing industry join
the smart home revolution,”
says Mark Bromley, Avantis
MD.

An artist’s impression of the Saint-Gobain Glass stand

AreYou FIT And Ready,
Steady To Go?



Apply Online Today 
www.qanw.co.uk

This is a financial promotion made by Warranty Services Limited under section 21 of the Financial Services and Markets Act 2000.
QANW is a trading name of Warranty Services Ltd. Warranty Services Ltd is authorised and regulated by the Financial Conduct Authority. Warranty Services 
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and regulated by the Financial Conduct Authority and the Prudential Regulation Authority. QANW is a trading name of Warranty Services Limited, a company 
registered in Scotland, with the registered address of 4 Forbes Drive, Heathfield Industrial Estate, Ayr, Scotland, KA8 9FG, and with the company number 
SC205797. Warranty Services Limited is authorised and regulated by the Financial Conduct Authority (Firm Reference Number 309580).
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Astraseal House, Paterson Road, Finedon Road Ind.Est., Wellingborough NN8 4EX

Look and feel of timber in 10 grained foil colours - inc the new Turner oak

Two Jointing Solutions - Full Weld & Mech/Weld

PAS24 security accreditation

The New Rehau Rio
Flush Fit Casement

Window

Mech/Weld
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Bromley will tell delegates to
his seminar presentation:
“Mechatronics is the technology
that combines electronics and
mechanical engineering and this
is going to play a big part in the
smart home revolution. Kubu
locks use mechatronics technol-
ogy. Kubu is the first smart lock
that can be fitted in volume and
as standard with every door and
window that fabricators and in-
stallers sell. The lock is fitted to
doors and then connected to the
Kubu app, where homeowners
can check on the lock status of
their door.

“The most beneficial part of
the Kubu app is the wi-fi
perimeter feature. When home-
owners leave their property
and their phone automatically
disconnects from the home
WIFI to 4G, Kubu will send
them a notification to tell them
if they have left their door un-
locked. So you’ll never get far
away from your home with
your door unlocked again.”
Avantis is on Stand 125 in
the Smart Zone. Bromley is
on seminar duty on Tuesday
at 12:15pm.

Aluminium With Pre-Inserted
Gaskets?
AluK will be revealing a
brand new aluminium
70mm window system at the
FIT Show – complete with
pre-inserted gaskets.

This is thought to be the first
time that an aluminium window
system has been available in
the UK with the gaskets pre-in-
serted – a move AluK estimates
could halve the time it takes
customers to manufacture a
window. MD Russell Yates says
that it could bring aluminium
into line with PVC-U – giving
fabricators the opportunity to
increase their margins and their
competitiveness. He says: “The
AluK C70S will be pitched di-

rectly at the mid-rise commer-
cial market where there is still
plenty of potential for growth in
aluminium. It is the new big
brother of our 58BW window
system and incorporates every-
thing which we know fabrica-
tors and installers love about
the 58 – but with faster, simpler
fabrication and much improved
performance.

“It also has the advantage
that it shares the sightlines and
many of the parts and tooling
required to manufacture the
58BW so customers will easily
be able to add the C70S to
their range.”
The system is PAS24 accred-
ited for inward and opening
windows.

Ocean’s Eleven
VBH (GB) will be launching
an ocean of new products -
well 11 to be precise for bi-
fold and patio doors, win-
dows and entrance doors.
This will give fabricators and
installers a good reason to
visit the hardware company
on Stand Q20.

Among the new products are
two additions to the Aspire
patio handle suite. The Bi-Fold
Intermediate Handle is de-
signed to operate locks on the
intermediate locking points of a
bi-fold door, with the 43mm fix-
ing centres matching most inter-
mediate locks. The Aspire

An artist’s impression of the VBH stand

AluK will be revealing a new window system

AreYou FIT And Ready,
Steady To Go?
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Sprung Door Handles with
matching Escutcheon Plates are
designed for either residential
doors or bi-folds, with the lever
always returning to the 90˚ po-
sition. Both Aspire products are
available in nine finishes that
match across VBH's greenteQ
range, including Anthracite
Grey RAL 7016 and Silver RAL
7040 to match or complement
any colour across aluminium,
timber or PVC-U installations.
They also come with a 10-year
mechanical and surface guar-
antee. A new stainless-steel
casement hinge has been de-
signed for the Invisifold system,
helping to bring the ‘outside
in’. The hinge is fully con-
cealed, and sits within the fric-
tion stay groove, meaning no
removal of the profile is re-
quired. Invisifold allows for
controlled opening, with the
sashes positioned within the
frame opening as desired.
The Coastline stainless-steel
range, designed to with-
stand harsh weather and
corrosion with a 25-year
guarantee will also be on
display.

Happy Birthday
The FIT Show will be the
focus of Business Micros’
40th anniversary celebra-
tions, as the company at-
tempts to thank the
customers, colleagues and
staff who have helped the
software supplier over the
years.

The Business Micros team will
be sharing memories and expe-
riences but the emphasis on the
stand will be on looking for-
ward and not back. That’s be-
cause the company will be
showcasing something brand
new at the show which it says
is set to make a major impact

across the software sector. No
details are being revealed just
yet, other than to say it will def-
initely be of interest to both fab-
ricators and installers.
All will be revealed on stand
K65.

Playing A Blinder
Fenestration industry re-
cruitment specialist, Chase
Taylor is set to pull off a
‘Blinder’ of a FIT Show hav-
ing doubled the footprint of
its stand to reflect its grow-
ing presence in the sector.

Alongside a Peaky Blinders
themed showcase, visitors will
be able to benefit first hand
from a series of business clinics
due to be held on stand 135
across the full three days. Clin-
ics include CV writing tips, at-
tracting talent, salary banding
and talent retention.
The clinics will be supported
by an 50% off standard fees
offer for new roles registered
at the show.

Make You More
‘Made to make you more’
will be the message radiat-
ing from Customade Group
stand as it prepares a big
reveal on Stand L20.

The Group has announced
that it will be unveiling new de-
velopments but the fine details
are still under wraps. Gareth
Thomas, Customade Group’s
sales director, says: “This will
be our biggest show ever and
we’ll be telling everyone all
about the new developments
we’ve been working on that go
way beyond anything else
that’s been seen before. This is
all the result of listening to what
our customers want and need
and what we’ve created will not
just raise the bar in this indus-
try, it will revolutionise how our
customers work too.”
With Customade as a digital
partner, installers will be able to
step up their online presence.

Seal The Deal
Visitors to the Sherwin
Williams stand will see live
demonstrations of a new,
fast cure, 1:1 mix ratio struc-
tural and weatherseal
sealant.

Dowsil 121 Structural Glaz-
ing Sealant and Dowsil 3363
Insulating Glass Sealant are
both a high performing, high
strength silicone sealants engi-
neered for economic and en-
ergy efficient designs in
demanding IG facades.

With a fast cure and 1:1 mix
ratio, Dowsil 121 Structural
Glazing Sealant answers the
challenges faced by facade
contractors and manufacturers
with slow-curing, one-part
sealants, mixing challenges of
multipart sealants, and limited
movement capability of tapes.

Dowsil 3363 has been engi-
neered for use as a secondary
seal for double and triple air
and gas-filled glazed insulating
glass where high strength and
economical joint sizes are re-
quired.
Dowsil is a wholly owned
subsidiary of the Dow
Chemical company and is
partnered with Sherwin-
Williams in the UK for the
sales of its silicone building
products.

Catch the May issue of The
Installer magazine for more
Editor’s Picks from the forth-
coming FIT Show.

i

Gareth Thomas, Customade
Group’s sales director

AreYou FIT And Ready,
Steady To Go?



RENOLIT Film
Service.

The repair
specialists.

Perfect repairs - learn the tricks of the trade!

Make all kinds of film damage disappear as if it had never happened - in six easy steps. All it
takes is original RENOLIT EXOFOL Repair Film - and qualified training by our experts.

Visit RENOLIT on stand J63 at FIT Show for live demonstrations every hour.

www.renolit.com/exterior

Stands J63 and J70
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With modern day installation
standards, and applying
Building Regulations, BS8213-
4 and GGF Standards, it is vi-
tally important that all
installers understand the need
to insulate frame perimeters.

Many installers believe that ap-
plying a silicone seal over a
frame substrate gap around a
window or door aperture is ac-
ceptable. It rarely is. I would al-
ways suggest that the perimeters
are filled with expanding foam
and of course the foam cut back
before a low modulus seal is
applied.

Mind the gap
I worked on a dispute recently
where the installer made it very
easy for me to find fault with the
sealant finishing (See Photo-
graph). The installer had at-
tempted to fill over a 8-10mm

gap with no insulation filling
within the gap. Such a poor level
of installation is indefensible and
will always be picked up by any
suitably qualified expert.

Comply
Make yourself conversant with
BS8213-4 and the GGF Good
Practice Guide (which are prac-
tically the same document), so in
the event of a dispute, you need
to be able to show the Court that
you have complied with these
standards. The Court will always
accept a document of authority,
whether you agree with such a
document or not. Additionally of
course, there are manufacturer’s
standards which the Court will
accept.

Follow the document
Therefore do not assume that
work is acceptable unless you

have followed a recognised doc-
ument of authority or manufac-
turer’s guidelines. And of course,
do not assume that silicone will
cover up all and any omissions
on your part. Remember, finish-
ing off a job should always
be as professional as when you
start – quality should be your
watchword. Don.i

Mind The Quality
And Sealant Width
Many installers believe that applying a silicone seal over a frame substrate gap around a
window or door aperture is acceptable. It rarely is, writes The Installer’s Technical Expert
Don Waterworth.

Written by Don Waterworth BSc (Hons)
FCABE MEWI Chartered Building Engineer /
Building Surveyor,Expert Witness,
Accredited Mediator – Tel: 0800 1954922

This article has been
authored by our technical
writer – Principal Surveyor
Don Waterworth of
hanleyamosstewart.co.uk

Don also acts as an Expert
Witness and is an
Accredited Mediator.

Tel: 0800 1954922

Tuesday-Thursday
10:00am-3:00pm.



ASCENA INSECT SCREEN

www.panoramicgroup.co.uk

• Suitable for large openings up to 7000mmwide x 2400mm high

• Screen frame is specifically designed to be integrated with, and surface-

mounted to a varieity of door styles

• Affodably priced

• Pleated design means no bulky canister required.

• Pleated screens are inherently more stable and easier to operate

• Tough enough to withstand real-life use, backed by a 5 year warranty

The Ascena Retractable Pleated is designed to for large opening doors giving you full
room ventilation while keeping annoying insects and other critters outside. Single
units can span widths up to 16” and double units up to 32”.

The Ascena Retractable Pleated Insect Screen can be used in many
different architectural openings such as bi-folding panels, French doors, windows
and sliding panels.

Aluminium sections come in a choice of 3 standard powder coat colours – Black,
White and Anthracite Gray. Over 200 RAL powder coat colours are available as well as
custom colours

Head Off ice - 0114 2439593





Installers, builders and homeowners across the UK and
Ireland are being offered an extra boost this Spring,
courtesy of roof window manufacturer Velux.

Customers can normally claim between £5-£30 rewards per
Velux white painted roof window, but this April and May, Velux is
giving away a big rewards boost by offering £40 rewards for
every white painted roof window purchased in April and May.

Rewards can be redeemed at a range of retailers and restau-
rants including M&S, Argos, Curry’s PC World, Pizza Express
and Tesco.

The promotional £40 boost to the scheme is available on Velux
white painted roof windows purchased from the 1st April to the
31st of May with the 14th of June being the last day customers
can submit a claim.

Customer Ben Powell, says: “Since the scheme was first set up, I have earnt well over a thousand
pounds worth of rewards. I claim on as many of the products as possible, using them in shops like
John Lewis and M&S. velux.co.uk/rewardsi

Thermoseal Group has
launched its brand new mul-
tifunctional responsive web-
site designed to provide an
optimal viewing experience
across a wide range of
devices.

The site offers a comprehensive
catalogue of well over 2,500
insulated glass components and
glass machinery which can be fil-
tered to a specific product within
a few clicks using one of the sites’
various product filters.

The new website also provides
a wealth of features and product

and industry information for
sealed unit manufacturers,
including: a Sealed Unit Materi-
al & Labour Cost Calculator; a
Gas Usage Calculator; a Techni-
cal Section with comprehensive
Product Technical Information
and Material Safety Data; com-
prehensive information on Warm
Edge Technology, Integrated
Blinds and Glass Machinery with
FAQ and guidelines for those
looking to make insulated glass
(IG) sealed units; industry events
and news information, as well as
links to the Group’s multilingual

Warm Edge Technology satellite
sites. There is also a range of
information and marketing litera-
ture suitable for use throughout
the supply chain.
thermosealgroup.com

i

Aluminium Systems company, Metal Technology, has
provided a series of solutions for the regeneration of
Mary Hill Health Centre in Glasgow.

The Health Centre features a combination of Metal Tech-
nology’s System 17 SP and System 17 Capped curtain
walling systems alongside a combination of System 5-35 Hi
Tilt & Turn windows, System 5-20D doors and distinctive
LV023 louvres.

Metal Technology was selected for this project due to its
ability to provide proprietary barrier load tested external
grilles as an integrated solution onto capped / flush silicone
pointed curtain walling within tight budget constraints. This
fenestration configuration maximised the potential natural
ventilation provision whilst using the minimal number of win-
dow openings – making the solution financially economic yet
technically robust. metaltechnology.comi
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Deceuninck now tops organic Google searches for
heritage windows. The company ranks top for ‘flush
sash windows’ and appears on the first page for
people looking for ‘heritage windows’.

Part of the Heritage Window Collection, the Flush Win-
dow combines heritage-style looks with top energy, securi-
ty and weather performance, and comes in 26 colour-
ways from stock (soon to be 30).

MD Rob McGlennon comments: “When people think
flush sash, they think Deceuninck and these organic
Google search results prove it. Being on the first page

helps them and their customers sell, and we don’t need to pay Google to be in the rankings. Home-
owners love our award-winning #BestInClass Heritage Flush Window for its stunning looks and perfor-
mance, and our customers love selling it. Sales are going through the roof and we’re investing in addi-
tional tooling and machinery to keep up with growing demand.” heritagewindowcollection.co.uki

Independent Network’s new website makes
it even easier for homeowners to find
information and connect with their local
member.

Veka Group’s Head of Partner Programmes
Karen Lund explains: “We’re really excited to
launch the new website which I, personally,
believe will set a new standard for the industry. A
huge amount of hard work has gone into it. There
are lots of new features and interactive areas
which should prompt an increase in traffic that will
raise the profile of IN and in turn, our membership
across the country. The launch of the new site is
being supported by paid for digital advertising
and coincides with Independent Network’s collab-

oration with Sainsbury’s and House Beautiful
Magazines.

“The previous Independent Network site was
only three years old, but we had identified areas
that could be improved and – like our members -
we are not satisfied with anything less than perfect
quality.” inveka.co.uki

Independent Network has collaborated with
two of the UK’s favourite magazines for the ben-
efit of member companies across the country. A
marketing campaign has been built across
House Beautiful and Sainsbury’s Magazines,
which have a combined average monthly cir-
culation of 594,994 and an impressive online fol-
lowing.

The campaign was designed to utilise a combination of online and offline elements. Full page press
ads and an insert were supported by social media posts. Meanwhile, interactive online adverts have
run alongside the Sainsbury’s adverts, with a link directly to the IN site. Veka Group’s Dawn Stockell
explains: “We targeted magazines whose readership demographic aligns with IN’s own customer
base to build brand awareness for the Network across the country.

“The adverts in Sainsbury’s and House Beautiful highlighted Independent Network’s commitment to
craftsmanship and the ten-year insurance-backed guarantee message.” inveka.co.uki

Products & Projects
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Highly-rated silicones and adhesives
Big choice of RAL colours.

Seal the world...

Highly-rated silicones and adhesives

T 01234 242724 | E sales@windowware.co.uk | W windowware.co.uk

Available from
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After extensive research and
consultation with key supply
partners, Comar Architec-
tural Aluminium Systems has
delivered the Comar 9P.i High
Performance Window, Door
and Framing System

Gary Research indicated that
a thermally efficient future-proof
facade system was required,
with off-site manufacture and
value engineering solutions that
actively seek to reduce material
content. The Comar 9P.i high
performance framing offers two
options of construction, ladder
frame or mitre frame. Comar
9P.i windows and 9P.i doors

can be hung directly from the
frame, reducing the need for ad-
ditional outer frames, creating a
truly integrated solution.

Design flexibility
Building typologies differ from
refurbishment to new build, so
Comar 9P.i has profiles widths
from 78mm, 100mm and
120mm creating greater design
flexibility. There are three lev-
els of thermal performance,
standard, multi-chamber and
multi-chamber thermal foam,
creating U-values of between
1.6 to 1.0 for a typical grid size
with opening vents.

Sight-lines
Comar 9P.i has slim 65mm
sight-lines to ensure that archi-
tecturally demanded aesthetics
are achieved. Glazing lines are
flush, maintaining consistent
lines for a sleek external facade
providing straight interfacing
with walls, internal floors and
partitions. Consideration is also
given for plaster-lines with pro-
files to cater for differing situa-
tions.

Comar 9P.i windows can be
open-in or open-out side, top or
bottom hung and a tilt and turn
option, offering unobtrusive ven-
tilation. Comar 5P.i vertical slid-
ing windows and horizontal
windows can also be integrated
into the Comar 9P.i framing.
Glazing sizes have been
catered for up to 62mm mean-
ing that future requirements for
high performing acoustic or
triple glazed projects can be
specified.

For further technical
information or pricing,
contact Comar Marketing
on t. 020 8685 2318
www.comar-alu.co.uk

i

Comar – The Next Generation

First Degree Systems has
been around since the early
1990s with Window Designer
which for the first time har-
nessed the PC revolution for
the window industry.

First Degree Systems (FDS)
were the first company to offer
a single integrated software
product that covered all areas
of retail and manufacturing -
from windows and doors
through to bays, conservatories,
roofs, stock control, machinery
links and barcoding.

The company is dedicated to
extending the portfolio of prod-

ucts and services and to offer
opportunities to all fenestration
businesses who are looking to
change to improve their busi-
ness processes.

To facilitate this, after 8 years
with First Degree Systems,
Karen Goule has been ap-
pointed MD and CEO of the
First Degree Group. The founder
of FDS, Simon Farmer, has
moved to his new role of Cre-
ative Director. After 25 years
Warren Roberts is moving to the
position of Technical Director
and CTO and Greg Beachim,
who has also been with First De-

gree Systems for several years,
is to become Group Chief Sales
Officer.

The First Degree Services divi-
sion offer the groups software
products on various platforms,
from hosted cloud setups
through to fully serviced SaaS
options, on a leased/rental
basis, allowing a business to
significantly reduced upfront
costs. First Degree Systems of
course continue to offer the clas-
sic purchase style options for
customers who prefer this
method and want in-house in-
stallations. i

New Appointments For First Degree





Uncertainty
un / certain / ty

Fact
Companies that invest in marketing during
uncertain times perform better in the long-
term than those that cut their budget.*

It’s simple economics: if a pie shrinks
by 10%, and your competitors cut their
marketing budget by 50%, your share of
the pie can increase.

*Marketing is the key revenue growth driver for more than 30% of companies (CMO Survey)

Certainty
pur / pl / ex

Purplex is the strategic marketing agency
which sees the bigger picture.

Led by a CEO with 30 years’ experience
in the window industry, Purplex helps
companies across trade, commercial and
retail sectors gain market share and build
stronger brands for sustainable growth.

pur-pose / pl-anning / ex-ecution



When it comes to new challenges, Kestrel’s business development
manager for the North East doesn’t do things by halves.

Richard Barrett started the new role in January, after moving to a new house,
welcoming a new baby and all just months before he ties the knot. The 42
year old from Leeds has years of construction experience and a wealth of con-
tacts across the North East to rely on.

Barrett comments: “The North East is a great patch and I’m excited about get-
ting to know our customers as well as building the brand with new and exist-
ing contacts.”

Kestrel sales and marketing director Owen Thorogood says: “The North East
is a strong area for Kestrel and with his knowledge of construction and the re-
gion, I know we are in safe hands with Richard.” i
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Psychology graduate Nathan Hassall has become Kestrel’s latest busi-
ness development manager.

The former hotel wedding supervisor, joined the cladding, soffit and fascia
brand in January to cover the North West.

His experience of working with customers coupled with a strong work ethic
helped the 22 year old secure his role, promoting Kestrel’s range across Man-
chester. Liverpool, Blackpool, North Wales and the Peak District.

Hassall says:“Kestrel has an incredible breadth of products and is known for
its quality, so I’m really excited to start working with distributors across the area.”

Kestrel sales and marketing director Owen Thorogood said: “As soon as we
interviewed Nathan we were struck by his strong work ethic. This commitment
and customer service experience will be a real asset to him as a business
development manager.” i

Roofline company Elite Plas-
tics UK has been named
Kestrel Installer of the Year
following 25 years’ experi-
ence in the industry.

The Newmarket based com-
pany became a Kestrel Ap-
proved Installer after using their
products for the first time five
years ago, and now offers his
customers full PVC-U cladding,
soffit, fascia and guttering instal-
lations.

Owner Mike Rundle explains:
“Kestrel products look good and
are hard-wearing, which is par-
ticularly important in an area like
East Anglia that is open to the el-
ements and can suffer some
harsh weather.

“We want to do the very best
job we can for our customers,
and have built the business

through recommendations. As a
Kestrel Approved Installer we are
able to offer long guarantees, of
up to 35 years, which gives
added peace of mind for our cus-
tomers.”

Kestrel sales and marketing di-
rector Owen Thorogood says:
“Elite Plastics are a shining ex-
ample of our Approved Installer
scheme. The winning project
showed their skill in fitting a
range of different Kestrel prod-
ucts, and I really hope that this
title helps them build their busi-
ness, as it has for our previous
winner.

“Mike is a great ambassador
for Kestrel and the success of his
business to date is testament to
his determination to complete
every job to the highest possible
standard.” i

Elite Plastics Named Installer Of The Year

Taking The North East & North West By Storm
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Bristol’s longest-serving fabricator is
celebrating a quarter-century of partnership
with systems company Smart Architectural
Aluminium.

For over forty years, Bedminster based West-End
Windows has been supplying a range of alu-
minium doors and windows to installers across the
South West of England – and for more than half
that time, they’ve been Smart customers.

Area Sales Manager Mark Carroll (pictured with
Garry Carr MD West-End Windows) comments:
“West-End are exactly the kind of quality focused
company we are proud to work with – we can
always rely on them to show our products in the
best possible light and we’re looking forward to
seeing what the next twenty five years of
partnership holds.” i

With a background in quarries and construc-
tion, you could say that Kestrel’s new business
development manager for South Wales and the
Midlands is used to digging for business.

After managing quarries, Lindsay Haines believes
the sky’s the limit for the roofline brand and is keen
to get on the road and meet Kestrel’s clients across
the region.

“It’s an exciting time to join Kestrel,” Haines says. “I’ve worked in construction sales for many years
and my passion is for business, so I’m excited to get back on the road, meeting clients.

“Kestrel has strong quality and range of products, so I’m looking forward to building the brand across
South Wales and the Midlands, while also helping customers build their businesses in the process.” i

The Bright Lights At
West-End

Lancashire Co Pots
Hot Award

Veka Group has been crowned the best
Manufacturing Company in its region, with the
team collecting a custom-made trophy in
front of more than 1,000 of their business peers
at the prestigious Red Rose Awards 2019

The company faced tough competition from oth-
ers across Lancashire and was selected out of hun-
dreds of nominations. Veka Group reached the
competitive shortlist in three categories including
‘In-House Training’ and ‘Corporate Social
Responsibility’ before going on to win in the
‘Manufacturing Business’ category.

Operations Director Paul Armstrong says: “As
always, the team celebrated a fantastic night at the
Red Rose Awards evening and I’d like to thank
everyone at the company for all the hard work
everyone puts in day after day.” i

Digging For Business



GEZE building solutions combine safety systems 
and drive technology to create innovative, 
networked and modular solutions: everything 
from a single source. 

At the FIT Show GEZE UK will be demonstrating 
its latest products in door and window control 
technology, and building management systems.

Our experts offer advice and inspiration on 
intelligent building networking. 

 www.geze.co.uk

VISIT US ONSTAND E28

Please Contact Our Office for Further Information: Cottrill & Co, 401 407 Tyburn Road, Erdington, Birmingham, B24 8HJ 
 

Tel: + 44 (0) 121 328 2424 Fax: + 44 (0) 121 327 9550 
Email: info@cottandco.com  Website: www.cottandco.com 

Cottrill & Co is a Trade Name of Cottrill & Associates Ltd 

For Full Information please visit our Website: www.cottandco.com 

Online Auction Sale 
CMS 'Profile' Vertical CNC Glass Machining Centre, Lisec Insulated Glass Line,  
Mistrello Jumbo Glass Handling System, Bottero, Intermac, Bystronic, Polyglass  
& Forel Equipment previously used by Vetreria Rua Srl, Busca (CN) Italy 
 

Bidding Ends: Wednesday 29th May 2019 at 3.00pm (UK Time)      Viewing by Appointment only 

 Profile CNC Vertical Glass  
 Machining Centre (2014) 

 RTL -25VNP Auto Washing & Drying Machine (1998) 
 RSVN - 38/25U Assembly Station (1998) 

 Inkprint 70LPE Marking Machine (1996) 
 FPLN - 25/25Z Flat Press (1998)  
 VL - 1N/25 Automatic Sealing System (2000) 
 Type Speed Gas Filling Machine (2007) 

 Glass RB NTB Auto Frame  
 Bending Machine (2007)  

 AKL - 25V Vertical Edge Deletion Machine (1998) 
 BMS-1 Auto Drilling Station (2008) 
 DFN 6.32A2 Auto Desicant Filling Machine (2004) 
 MB7501 & B1075/2 Butyl Machines 
 TAL - 60 PS/N Manual Sealer  

 GL6000 Jumbo Glass Handling System  
 BP/GL/A 33 & 45 Position  

 Auto Storage Systems 

 352 LMT-J/EVO Tilting Cutting Table (2010) 
 901 LOW-E Deletion Machine (1999) 

 734 AVL Laminated Glass Cutting Table (1999) 
 578 BCS Shape Cutting Table (1999) 

 2503 Rotating Table 
 810 BCS Straight Line Edging Machine (2004) 
 907-B Bevelling Machine (1996) 

 Master Bevel 2300 CNC Working Centre (1995) 
 Master Groove 1500 CNC  

 Engraving Machine (2003) 
 Mistral 180 V Automatic  

 Sander (2009) 
 LV-1500/R Vertical Washing Machine  

 TL-D & TL-F Glass Fusing Ovens 
 BK 2 Manual Bevelling Machine (1996) 

 MN3350/A Belt Sanding  
 Machine (2012) 
Manual Glass Edging Polisher 

-Meniconi SVP620 4200 Vertical Panel Saw (2000) 
 FC 1400 Heater-Freezer for Extrusion Guns (1994) 

 CRA 15 Air Compressor 
 500/3110 Vertical Air Receiving Tank (1999) 

 SM 11 Air Compressors  
(2) Portable Air Compressors 
Water Filtration System 
Plus many  

 more items 
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insightdata
business is better with insight

502 Worle Park Way
Weston-super-Mare
BS22 6WA

E: hello@insightdata.co.uk
@insightdata

www.insightdata.co.uk

Whether you work nationally or regionally, you can access over
6,000 national and independent building merchant networks, all
specialising in building materials, tools and supplies.

The database is divided into ‘heavy’ and ‘light’ merchants with
categories for each building sector.

With 8,000 email addresses and over 7,000 contacts available, it
has never been easier to communicate with new customers.

For more information call us today on 01934 808 293.

New Builders
Merchants Database
Coming February 2019

New Builders 
Merchants Database
Coming February 2019
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Now Is The Time To Join
TheVillage People

Having spoken to many busi-
ness owners, managers and
marketing professionals in the
industry it is clear that, when it
comes to marketing, there are
two sides of the coin.

Some companies need to learn
about the latest marketing devel-
opments, while others need help
to implement them as they are ei-
ther too busy or don’t have the re-
sources.

And with the challenges that will
be thrown up whether when (if)
Britain leaves the EU, marketing is
set to play an even bigger role
than before. Businesses which in-
vest in their marketing for the long-
term will be better placed to cope
with any uncertainty that Brexit
creates.

Ultimately, uncertainty offers a
rare opportunity for proactive
firms to improve their competitive
advantage through increased
marketing efforts, providing the
marketing strategy is carefully tai-
lored.

Don't get left behind – Get FIT
We are already seeing several
companies ramp up their market-
ing plans for 2019 and aiming for
serious growth. So, that being the
case, it’s important you don't get
left behind.

That’s why we have decided to
host the Marketing Village, along-
side our sister company Insight
Data, at this year’s FIT Show. This
major initiative will help visitors
get the best advice, support and
training on business growth and
the latest marketing developments
and strategies.

The Marketing Village is a
space that will showcase the latest
marketing thinking, strategies and

tools to help companies build their
brand, generate leads, improve
customer loyalty and create real
growth.

Specialists from the Purplex team
will be on hand to show business
owners, managers and marketing
professionals some of the latest de-
velopments in digital marketing
and host training sessions on
everything from social media and
pay-per-click advertising, through
to building a PR campaign.

There will also be a seminar
area where we will run around 15
short, high-impact training ses-
sions each day.

Strategies
We’ll be discussing specific strate-
gies for retail/domestic window
and conservatory companies to
help them generate more leads,
as well as more strategic sessions
for larger fabricators, component
manufacturers and industry suppli-
ers.

At the same time, we recognise
that many business owners want
to sell or exit their business, so I
will be available to discuss these
options too. We have recently ap-
pointed a corporate lawyer and
M&A chartered accountant to our
board of directors to offer support
and advice. i

The Marketing Village is on
Stand R10 at the FIT Show.

Visitors can book a private
one-to-one meeting.

For an update on the full
seminar programme, visit
www.marketingvillage.co.uk

Andrew Scott of business
and marketing consultants
Purplex explains how the
Marketing Village at this
year’s FIT Show can help
businesses build high-
impact, successful
strategies.

www.insightdata.co.uk
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Hey, Hey – it’s nearly time again for the FIT Show. You will
have noticed that we've got four pages in this issue that
will help you plan your visit and we'll have even more in
May.

In The News
On The Installer’s News pages we report that new powers to
borrow and invest in new and existing housing look set to be
used by the majority of councils. That 94 per cent councils will
use the new powers is tempered by the fact there are only 59 of
them. I couldn’t agree more that councils building houses is an
absolute priority – and obviously the more windows and doors
that go into them, the better.

Why?
Now I’m all in favour of building more houses but the
Government’s plans to sell off as much public sector land as
possible causes me dismay because the land will be sold at a
fraction of its value and the money made on house sales will go
to private enterprise. What’s so wrong with keeping a majority
stake in the land, investing in the properties – and making a
profit to be ploughed back in to the tax coffers...hell we could
even retain properties for rental and get the recurring revenue
this country so desperately needs.

ULEZ Vous?
One last plug for The Installer’s News but it is worth reading
about London’s Ultra Low Emission Zone especially as nearly
every city in the UK is about to follow suit.

Broadband
No it’s not anApril Fool’s day prank on those that work at home
or SMEs – broadband and landline customers will get money
back from Monday April 1 when things go wrong, without
having to fight for it. Previously, only around one in seven
broadband or home phone customers who suffered delayed
repairs, installations or missed engineer appointments received
compensation from their provider.

Modern slavery
Referrals of potential victims of modern slavery made by
councils have soared ninefold in five years. Latest National
Crime Agency statistics reveal the number of council referrals of
suspected victims of modern slavery to the National Referral
Mechanism – the UK’s framework for referring and supporting
victims – has risen from 153 in 2013 to 1,342 in 2018. If you
spot a site or van wash that looks dodgy, don’t hesitate, report
it to the police.

Brian J. Shillibeer, Editor
@theinstallermagazine or installer@profinder.eu
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Access Systems

Bi-folding Doors

Baypole Jacks

Fooorrr aaallllll yyyooouuurrr aaacccccceeessssss cccooonnntttrrroool
annd door hardware
solutions
● Electric Strikes
● DDeadlocking Bolts
● WWaterproof Keypads
● CCompact Shearlocks
● DDeadlocks & Deadlatches
● Loock Accessories
● Trransom Door Closers
● VVortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

You can buy jacking kits from as
little as £5.00 each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.uk

e as £5.00 eac£5.50

Aluminium Systems

Aluminium Lanterns

Aluminium Bi-Fold
Doors

FROM
ONLY

£345
per leaf

*

Including
delivery

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.madefortrade.co
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Colour Applicators

www.kolorseal.co.uk
sales@kolorseal.co.uk

THE ORIGINAL
COLOUR
COATING
EXPERTS

Tel: 0121 740 0217
Kolorseal Midlands
Tel: 01924 454856

Kolorseal North

Conservatory Roofs

THE BEST ALL ALUMINIUM LANTERN ROOF

FITTED
IN

MINUTES

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.korniche.co.uk
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Tel: 07932 243 008 Email: mehreen.haroon@profinder.eu

PROFINDER www.profinder.eu



Fixing Brackets

Conservatory Roofs

£GET A PRICE
COMPARISON
TODAY

LOWEST
PRICES
AVAILABLE

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.madefortrade.co
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Planning Consultants

Corner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Flyscreens

Glass Handling



Racking Systems

Window Protection Film

PVC-U Glass Handling & EquipmentProfile Bending

Screws & FixingsWindow openers

Window Bags & Display Cases

“Our in-depth knowledge, attention
to detail and friendly service make
Curved Frame Specialists the ideal
choice to build your custom frames.”

■ PVCU profiifile bending arch
and angle specialists

■ 7-10 working day turn
around

■ Over 20 years experience
■ Competitive prices

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
IIINNNDDDUUUSSSTTTRRRYYY FFFOOORRR OOOVVVEEERRR 222555 YYYEEEAAARRRSSS



‘Choose uPVC for
everyday practicality’

Choice of decorative
features – from Georgian
bars to decorative horns,
brass effect sash lifts;
locking cam catches and
sash restrictors

Can be produced with a
gothic or arch shape

A wide choice of colours
and woodgrain finishes

Suitable for all types
of modern and period
commercial applications
and can be used in
residential properties.

Ideal for use in schools
and hospitals.

Available in any RAL
colour and a variety of
finishes.

‘Choose aluminium for
elegant styles and colours’

GARRARDWINDOWS NOWMANUFACTURING
MECHANICALLY JOINTED SPECTUS VERTICAL SLIDER

FAX OR EMAIL YOUR QUOTES TODAY

Call us now for enquiries
Tel: 01296 66 88 99

or email: enquiries@garrardwindows.co.uk

Visit our website:
www.garrardwindows.co.uk



The Charles Godfrey Memorial Award for 
Innovation is given every year to a product 
that has brought significant innovation to 
the building industry.

The Korniche Aluminium Roof Lantern 
has been awarded this prestigious award 
for 2018.

Roger Bisby who tested the Korniche earlier in the year 
commented: “The first thing I saw was the packaging. Every 
builder knows the frustration of having items arrive on site 
with damage. It slows the job down and causes hassle 
for the manufacturer - and the customer. Often there is 
a knock-on effect because other trades are unable to get 
on. With the Korniche Roof Lantern, everything arrived in 
perfect condition. The next thing is the instruction booklet, 
which deserves as award on its own. A huge amount 
of thought and design has gone into this. Every stage is 
clearly shown with intelligent use of colours to show you 
the relevant components.
Then there is the engineering. It all fits perfectly, and, when 
I say fits, I mean no gaps or misalignment, and no need for 
packers, shims or sealant. The whole installation process 
went like a dream and I said at the time that I couldn’t wait 
until I had the chance to fit another. It didn’t take long. 
Without the slightest rush I fitted three on a roof in less than 
a morning and each one was perfect. More importantly, the 
customer was delighted”.

Made For Trade are delighted to have received this award, 
one that stands by the very values on which the Korniche 
was conceived - to deliver to builders and installers a 
product that makes life on site easier and more cost 
effective, whilst providing a beautiful, architectural lantern 
look that is contemporary whilst holding on to traditional 
timber style fitting any home. FITTED IN MINUTES, 
GLAZED IN SECONDS, STRONGER than any other lantern 
on the market with WARMER construction and SLIMMER 
profiles.

Made for Trade are putting in every effort to 
help installers, builders and trade counters 
to respond to growing demand for both The 
Korniche Roof Lantern and the Visofold 1000 Bi-
folding doors.

KwikQuote enables our customers to react to sales enquiries 
quickly by providing instant pricing for their clients.
 
The ability to provide a customer a quotation in real time has 
proved to be a huge success. When partnered with Made for 
Trade’s rapid fabrication times (5 working days for Korniche 
lanterns and around 10 for Bi-Folds), our clients are handed a 
clear advantage in the market place.

Marketing & Point of Sale
The Korniche product offering for our partners is well 
supported with Consumer and Technical Brochures, sales 
material and point of sale. In additional showroom lanterns 
can be provided in kit form and developed to make the 
greatest impact from the smallest footprint. 
The Korniche sales team also takes the brand out to 
the consumer through the Homebuilding & Renovating 
Shows building awareness and demand for the product 
for our partners. If you would like to know more contact 
marketing@madefortrade.co

QUOTES.. Made easy

FIT SHOW A4 4PP CREATIVE rev.indd   5 13/03/2019   09:21



korniche.co.uk/fitshow

Meet the engineering team at the FIT Show 
who have worked tirelessly to bring you 
another ground-breaking Made for Trade 
product to be unveiled at this years show.

They will be on hand to answer all your questions 
about our products but in particular to showcase 
what we have been working on and especially how 
the features that have been developed will be a huge 
benefit to installers and builders on-site. 
 
The aesthetics and fine detailing have been designed 
with both functionality and consumer appeal in   
mind delivering a product that will complement 
the hugely successful and award winning Korniche 
Aluminium Roof Lantern.
 
Don’t miss the opportunity to witness the result 
of Made for Trade’s continued investment in 
engineering and design, bringing products to market 
that installers wish for and homeowners want.

ENGINEERED  
TO SUCCEED

the BIG 
REVEAL

The Made for Trade team of experienced 
engineers and product developers working 

on the Korniche Aluminium Systems 
consists of from left to right: 

David Boyd, Design Engineer
Ashley Gaunt, Head of Design
Mark Coates, Design Engineer

Thomas Fielding, Design Engineer
Jude Egan, Design Engineer

21st-23rd
May
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