
GGF Column

12 | GGF Column | The Installer

‘Sustainability’ is a very
malleable word, especially
when it comes to talking
about net-zero, climate
change, embodied carbon
and recycling, writes the
GGF’s Tom Butler.
All of which come under the

all-important banner of Environ-
mental, Social & Governance
(ESG).
It’s been hard to avoid the

headlines over the last few
months about the cost of living
crisis, increasing energy bills and
indeed, seeing the real value of
pay decreasing by 3% (at time of
writing) alongside a 40 year
high in inflation
It’s why we as an industry need

to showcase how we can help
homeowners in a number of
different ways. Not just helping
them to save money on their
energy bills but showcasing how
sustainable we are as an industry.

MyGlazing.com
The Energy Savings Calculator on
MyGlazing.com does exactly that.
It provides clear guidance to
homeowners on what they can

expect to save on their energy bills
once their newwindows are fitted.
Not only that, it provides themwith
a clear picture of the difference
various product ratings make to
energy savings – and the return on
the investment that the latest
windows and doors provide.

Member benefits
It is yet another benefit for GGF
members to use when speaking
with homeowners. It enables
them to show customers how
their products can save them
money in the long term. Provid-
ing peace of mind for customers
at a time such as this simply can-
not be underestimated.

Sustainable innovation
It may well be that certain home-
owners will wait and see how
this autumn pans out before
deciding on whether to have new
windows and doors installed. But
for those homes that are fortunate
enough not to be hit too hard by
the cost of living crisis, there is a
real opportunity for the industry
to show we can reduce their
energy bills and lower their car-
bon footprint at the same time.

Free recycling
Most recently, the GGF, FENSA
and BFRC launched a free
aluminium recycling scheme to
add to the PVC-U scheme that
has seen well over 250 tonnes of
post-consumer frames recycled
this year alone.
It is also clear in talking to

members there is an appetite to
provide a similar scheme that

incorporates all elements of a
window or door, including glass.

Matching customer values
Once again, being able to
evidence how your company
goes above and beyond on
sustainability and its eco
credentials will attract homeown-
ers who are looking to make
home improvements. The latest
generation of homeowners are
rightly conscious of their carbon
emissions and will want to see
the efforts being made by
companies with similar values
before choosing who they want
to work on their home.
It’s why the GGF will also be

launching a consumer PR
campaign around sustainability
on MyGlazing.com over the
coming months. As a sector we
have to raise consumer aware-
ness of what the industry has
already achieved and where it
aims to get to over the coming
months and years.

Can the industry show
how accountable and
transparent we are when it
comes to ESG?
That will be critical if government
is to invest in our sector in the
future. It is imperative the
industry is seen by homeowners
as the innovative sector that we
all know it is and it’s why the
GGF will be making a concerted
effort to ensure it leads by
example on sustainability.

www.ggf.org
www.MyGlazing.com
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Environmental, Social & Governance is an embracing term for how companies
deal with and look to deal with recycling, sustainability, net-zero, climate
change, embodied carbon and recycling, writes the GGF’s Tom Butler – saying
the Federation is on top of its game in helping and advising members.

Energy Savings Calculator
For AGreener Industry
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