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& SPONSORS

2019 IN NUMBERS

20+
EXPERT SPEAKERS

The Glazing Summit returns to Edgbaston Conference Centre on 21st October.

Two years ago, we brought together 350 business owners, leaders and decision makers
from across the industry. Now, we’re doing it again.

Glazing Summit 2021 will tackle head-on the issues facing the industry, from supply chain
to consumer trends, technology to sustainability and new regulations.

Everything has changed. Fabricators, installers, glass companies and component suppliers
will come together with a host of industry experts and keynote speakers for this one-day
conference.

“You gave the industry a tremendous boost with this superb event.” James Lee, Director
of External Affairs, The GGF

“The last Glazing Summit was a breath of fresh air. The 2021 event looks set to be
bigger and better.” Paul Atkinson, Sales and Commercial Director, Yale

With the UK now looking beyond the pandemic towards the economic recovery,
Glazing Summit 2021 will sell out fast.

GLAZING SUMMIT 2021
THE FUTURE OF THE GLAZING INDUSTRY

THURSDAY 21ST OCTOBER
EDGBASTON CONFERENCE CENTRE

insightdata
organisers of

LIMITED
SPONSORSHIP

OPPORTUNITIES

CALL NOW
01934 808 293

For more information, call

01934 808293
email hello@glazingsummit.co.uk
or visit www.glazingsummit.co.uk

Book your place today.
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In the second week of Sep-
tember, Glenigan, the con-
struction industry insight and
intelligence expert, released
the September edition of its
Construction Index – show-
ing good prospects in the
coming months.

Despite project starts declining
consistently across the board, a
slowing rate suggests an upward
trajectory is due towards the end of
the year. Certain sectors are also
bucking the trend, with social
housing, health and hotel and
leisure all achieving growth against
Q2 figures of this year.

Residential is also raising
optimism – the value of residen-
tial work starting on-site
increased by over a quarter
(26%) compared with the same
time last year, however, this is
down by a similar amount
(23%) compared to 2019.

Social housing project-starts
also rose by nearly a fifth (18%)
on 2020 figures and 8% on the
previous three months.

Private housing work starting
on-site also climbedbynearly a third
against last year (29%), however,
this was down by 28% compared
with the preceding three months.

The hotel and leisure sector
also performed well with proj-
ect-starts rising by over a half
(52%) compared with the
same time last year. Health
was the stand-out non-residen-
tial sector of the period, in-
creasing 9% against the past
three months and up 3% on
the previous year. Retail proj-
ect-starts also saw an increase
of 55% compared with the
previous year.

Infrastructure project-starts
experienced a downturn,
dropping by nearly a half
(48%). i

At its annual Members’ Day,
the Glass and Glazing Feder-
ation launched a member-
wide consultation on ‘Evolve
– a framework for better
business’.

Presented by James MacPher-
son, GGF Health, Safety & Envi-
ronment Manager (HSE), Evolve
is a framework of values and
principles to help GGF members
become better businesses. The
long term aim is to build a mod-
ern industry of socially responsi-

ble, sustainable and people-
centred companies using
modern, organisational culture
and risk and resilience solutions.

The Evolve framework has
been approved by the GGF HSE
committees, however to ensure
that as many members as possi-
ble have the opportunity to feed-
back and contribute to the
framework in the final months of
2021, there is a full consultation
process in place that will include:
•A full consultation document

available for October 2021
with all the evidence and
information behind the
structure and values.

•October, November and
December webinars on each
value with Q&A.

•Presentations and Q&A at all
GGF Regional Meetings for the
rest of 2021 and into 2022.

On the launch James MacPher-

son said: “The concept of Evolve
is something that I have been
working towards since joining
the GGF. When it comes to man-
aging our operational risks and
cultures, we – companies, indi-
viduals and the industry – need
to evolve. Being the industry’s
main trade organisation, the
GGF is in a unique position to
take modern evidence-based ap-
proaches to risk management
and resilience.”

GGF Evolve will be formally
launched from January 2022 for
all GGF Members to pledge to
‘Evolve into a Better Business’.

The GGF Evolve promotional
video can be viewed via the
GGF’s YouTube channel.

Search Google for GGF webi-
nars or visit the GGF website
and select Health, Safety and
Environment Hub.
www.ggf.org.uk

i

Evolving A Framework
For Better Business

End In Sight For
Construction Slow-Down

http://www.ggf.org.uk
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The Glazing Summit’s popu-
lar gala dinner will this year
provide the perfect tonic to
a day of discussion and
debates on its return – 21
October, Birmingham.

And the change in tone will be
headed by Simon Evans, one of
the UK’s best loved comedians,
who will do the after dinner
speaking. Edgbaston Stadium
and Conference Centre,

Birmingham will host the summit
and the dinner – which is spon-
sored by Unique Windows.

Andrew Scott, Glazing Sum-
mit founder, said: “We have
had some wonderful after
dinner speakers in the past but
this year we wanted to mix it up
and provide guests with the
chance to have an evening of
fun after what has been a
hugely challenging 18 months
for everyone connected with the
industry.” Guests will enjoy a
champagne reception, spon-
sored by ODL, from 7:00pm
and it will be carriages at mid-
night. Individual tickets are
£149.00 or tables of eight are
£1,100.00 – both plus VAT.
Book via glazingsummit.co.uk

Big questions
Although tackling climate
change has been moving up the
agenda the question remains
how will the construction indus-
try – and the fenestration sector
specifically – adapt to a sustain-
able future and contribute to
tackling climate change?

This year’s Glazing Summit is
set to tackle this big question –
one of five hard-hitting debates
at the one-day conference.
Other topics include the supply
chain crisis; the regulation mine-
field; running an installation
business in uncertain times; and
whether now is the right time to
scale-up your business or get
out.Attendees can have their say
thanks to interactive Q&A. i

Dinner To Provide Perfect
Tonic After Debate

Morley Glass has been nom-
inated for more National
Fenestration Awards than
ever after being shortlisted
for six awards in the 2021
programme.

The company, which is the
UK’s largest manufacturer of
Screenline blinds integrated
within double glazed units,
hopes to build on its 2020
NFAs success when it picked up
four awards, including in the
Covid Heroes category.

Three of the 2021 nomina-
tions for Morley Glass are for
awards that the company won
last year: Best Use of Video,
IGU Manufacturer and Integral
Blinds Company. This time
around, Morley Glass is also in
the running for Digital Market-
ing Campaign of the Year and

New Product and Recycling
Company, reflecting the depth
of its proactive approach to
sales and marketing, R&D and
sustainability.

And in addition to being a
finalist in these corporate
awards, two members of the
Morley Glass team have also
received nominations for indi-
vidual awards. Marketing assis-
tant Charlotte Gilbert has been
named a finalist in the Social
Networker and Young Person
categories, along with Bryony
Shaw, sales advisor, also on the
shortlist for the Young Person
award.

Donation
Morley Glass and Glazing has
made its 10th donation to local
sustainable projects with its

GreenVision Fund which uses
money generated by the
CRUSH recycling scheme to
benefit local communities and
the environment. The CRUSH
scheme sees Morley collect
glass and sell it toSaint-Gobain
Glass to recycle it. 100% of this
payment goes to GreenVision.

Each donation of up to £500
helps community groups or
schools that wish to create
green spaces or sustainable
projects to bring their ideas into
fruition.

The 10th beneficiary is Flour-
ishing Families Leeds, which
works to combat food poverty
and supports family literacy. i

Super Six In NFAs
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SUPPLY & INSTALL
THE MULTI-AWARD
WINNING ALUMINIUM
LANTERN

* Discount applies to new trade customers and first, single item purchase only of the Korniche Roof Lantern.

www.madefortrade.co
Tel: 01642 610799

STRONGER
3m x 2.5m possible with no mid rafters

WARMER
Premium seals, class leading thermals

SLIMMER
Seamless joints and cappings

FITTED
IN

MINUTES

ROOF
LANTERN

10%
NEW CUSTOMER
DISCOUNT

QUOTE CODE
IP-K01

FASTER
Average installation under 30 mins

Easy installation
Competitive pricing, reliable, fast
lead times & delivery

FASTER
Average installation under 30 mins

WARMER

Average installation under 30 minsAverage installation under 30 mins

http://www.madefortrade.co
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Installers live and die by their
customer service. So, it’s so
important that you give them
great products, installed to a
high standard, backed by
exemplary customer service,
writes Ian Short, MD at Morley
Glass & Glazing.

One way that you can delight
a customer is by offering them
even more than they thought they
wanted. Homeowners may ask
for new doors and windows but
it’s the savvy installer who will
make their customers aware of
the extras.

Integral blinds are often viewed
as an add on, a luxury or a fin-
ishing touch. However, they are
highly valued by homeowners
looking for a stylish solution to
provide privacy and shade – and
this means they can be an attrac-
tive profitable addition to the
sale, for very little effort.

So how can you make the
most of the opportunity?
Firstly, it is important to remem-
ber that not all integral blind sys-
tems are the same. That’s why
partnering with Morley Glass &
Glazing gives installers an in-
stant advantage. We are the

leading specialist in manufactur-
ing sealed units with integral
blinds inside through our Uni-
Blinds brand.

We work closely with Italian
designer and manufacturer
Pellini Industrie to ensure that
every one of our integral blinds
units is built with the world’s lead-
ing integral blind systems inside
– ScreenLine.

Increasing demand
With the ongoing trend for peo-
ple to work from home and an
upsurge in the home improve-
ment market, we are seeing a
huge increase in demand for our
integral blinds. We produce
more than 4,000 units every
week, selling to other sealed
unit manufacturers, as well as to
fabricators and installers, with a
complete sales, aftersales
and marketing support service
plus complimentary nationwide
delivery.

What our installer customers
find particularly appealing
about our integral blinds is that
they provide good profit
margins and are fitted in exactly
the same way as any other
sealed unit. Even the motorised

blinds come fully wired and are
designed to be easy to install.

New products
We are constantly working with
ScreenLine to innovate and
create new products. Our latest
innovation is the aesthetically
balanced SV+ System, which is
a slight rework of the best-sell-
ing SV System – a cordless
Venetian integral blind with a
clever magnetic slider to control
the whole operation. The SV+
has all the features and technol-
ogy of the SV System but is
entirely symmetrical, optimising
the framing of the view so the
blind unit is consistent to the left,
right and top.

Blackouts
Also new for this year is a range
of pleated blackout blinds in
eight popular colours, which
deliver complete darkness on
demand. They prevent light trans-
mission through an advanced
blind fabric, as well as light
‘bleed’ around the edges and
cords. The fabric has a high ther-
mal resistance too which means
it will help to keep a room cool
in the summer months. i

GiveYour Customers
A Blinding Service

Ian Short, Managing
Director at Morley
Glass & Glazing,
explains how
integral blinds add
value for installers as
well as their
customers,
particularly with the
launch of two new
exclusive products.

www. morleyglass.co.uk

http://www.morleyglass.co.uk
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VISOFOLD 1000
BI-FOLD DOORS

* Discount applies to new trade customers and first, single item purchase only of the Visofold Bifolding Doors

www.madefortrade.co
Tel: 01642 610799

LARGE SASH WIDTHS
Up to 1200mm wide

STOCK COLOUR CHOICE
White, Anthracite Grey, Black & Dual Colour

PRE-HUNG & QA CHECKED
Safer site delivery

EASY INSTALLATION
Market leading trade Bi-fold Door

Competitive pricing, reliable,
fast lead times

EASY INSTALLATION
Market leading trade Bi-fold Door

STOCK COLOUR CHOICE

£345
PER

LEAF

from

* Per leaf price is unglazed and may vary depending on size and specification of the door. Lead time is based on a standard colour. Postcode restrictions apply

10%
NEW CUSTOMER
DISCOUNT

QUOTE CODE
IP-B01

http://www.madefortrade.co
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If you are in the unfortunate
position of being in a building
dispute/litigation, then no
doubt you will have not only
spent a fortune but will also
have had many sleepless
nights just hoping that you
are successful in Court, writes
Don Waterworth The Installer’s
Technical Expert.

Additionally, you do not feel in
control and will often feel that the
matter is rushing along and you
are constantly paying fees, all the
while being assured by your so-
licitor that you have a good case.
In reality you may as well toss a
coin as there is no such thing as a
cast iron case and no-one can
provide you with absolutes. You
will mentally swing from feeling
that you have a great case to
thinking that you are going to lose
the case miserably and it will cost
you a fortune.

Best and worst scenarios
I often say to my clients who are
in litigation proceedings that they
must consider the best case sce-
nario i.e. successful in Court with
the other side paying damages
and costs (therefore cost to you
more than likely zero). On the
other hand, there is the worst
case scenario – unsuccessful in
Court and you have to pay dam-
ages and both parties’ costs,
(therefore cost to you easily a six
figure sum!).

Loser pays £92,000.00 bill
N.B. I recently worked on a
case where the householder was
seeking £12,000.00 against a
window company. The house-
holder was successful. The cost to
the window company was
£12,000.00 plus £40,000.00
per party. The window company
were landed with a £92,000.00
bill.

Time and money
Litigation can easily take up to
two years to a final hearing, and
easily cost over £100,000.00, to
the unsuccessful party.

Mediation
Compare this with Mediation,
often one day, £1,000.00 or so
per party and most matters are
resolved successfully in that one
day. The parties can then move
on with their lives.

Don’t expect your solicitor to
suggest mediation. Your solicitor
does not get paid for resolving a
dispute. Therefore you must insist
on mediation. Remember, in a
dispute, you are the client.

Call me
Over the next couple of months, I
will highlight the benefits of medi-
ation. In the meantime if you have
any questions, queries or
concerns, give me a call direct on
01942 523702.
Don.

i

Mediation Works
Mediation is far better
than litigation. Litigation is
costly, time consuming
and mentally draining –
writes Don Waterworth
The Installer’s Technical
Expert and fully qualified
career mediator.

Written by Don Waterworth BSc (Hons)
FCABE MEWI Chartered Building Engineer /
Building Surveyor,Expert Witness,
Accredited Mediator – Tel: 0800 1954922

This article has been
authored by our technical
writer – Principal Surveyor
Don Waterworth of
hanleyamosstewart.co.uk

Don also acts as an Expert
Witness and is an
Accredited Mediator.

Tuesday-Thursday
10:00am-3:00pm.
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* Offer price based on a 2 pane, a single sliding door at 2mx2.1m. Unglazed

www.madefortrade.co
Tel: 01642 610799

LARGE SASH WIDTHS
Up to 6.5m wide in 2 panes. 2-4 panes available

STOCK COLOUR CHOICE
White, Anthacite Grey & Black, Dual Colour

INDUSTRY LEADING CUSTOMER SERVICE
Comprehensive install guide & support

FAST LEAD TIMES
Reliable safe site delivery

LARGE SASH WIDTHS

* Price is unglazed and may vary depending on size and specification of the door. Lead time is based on a standard colour. Postcode restrictions apply

15%
FIRST ORDER

INTRODUCTORY
DISCOUNT
QUOTE CODE

IP-VG01

THERMALLY BROKEN ALUMINIUM
Slim profile, Lipped outer frame, Sobinco locks

VISOGLIDE PLUS
SLIDING DOORS
VISOGLIDE PLUS

£1139
FROM

NEW

*

DELIVERED

http://www.madefortrade.co
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When the Glass & Glazing
Federation, together with two
of the organisation’s com-
mercial entities, FENSA and
BFRC, combined resources
and data to produce the
Market Knowledge Report in
August, it was the first of any
meaningful market survey to
cover the UK glass & glazing
industry since 2017.

The Market Knowledge Report
uses analytical insights com-
bined with factual installation
data from FENSA registered
installations stretching back to
January 2018.

Combined with qualitative
insights from acknowledged
market experts, data derived
from the British Fenestration Rat-
ing Council is also presented.

The Installer wanted to know
more, and in this interview the
Glass & Glazing Federation’s
Chief Development Officer Anda
Gregory, provides the answers
to some of the questions our
readers have asked.

What is covered?
The Installer: The report gen-
erally covers window and door
replacements but for clarity what
might have been encompassed –
do bi-folds and sliding doors get
included in doors and would a
conservatory roof pane be
included as a window?

AG: Yes bi-folds and sliding
doors would be included under
the data shown for doors
installed. However, we do not
cover conservatories so no data

is included on those in the report.
Although a rooflight would be
included as a window in the
data.

Future plans
The Installer: Is there a feeling
for what other products installers
are fitting, such as rainwater sys-
tems or garden rooms? (And will
there be an expansion of terms
in future reports to get a rounded
picture of the average installer
product portfolio?)

AG: The aim for the future is
for the report and the online data
to provide an in-depth look at the
products and materials being
installed so the whole industry
can see the consumer trends tak-
ing place. Until then, we can’t
comment on other items at this
stage as it would be anecdotal
rather than data based.
The Installer: And what can
be said about the buoyancy of
the new build house market?
And indeed, what about com-
mercial builds/refurbishment?

AG: The FENSA data included
in the report refers to the replace-
ment of windows and doors in a
domestic setting. The report is
based upon actual installation
data for domestic installations so
is highly comprehensive for that
sector. New build and commer-
cial markets are not covered by
the report but again, we will look
into broadening the scope in the
future.

The Glass & Glazing Federation’s Market Knowledge
Report was released in August. The Installer wanted to
know more. In this interview the GGF’s Chief
Development Officer, Anda Gregory, provides the
answers to some of the questions our readers have
asked.

For more information on
FENSA, including details of
how to join, visit:
www.fensa.org.uk

Digging Deeper Into
Market Knowledge

http://www.fensa.org.uk
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Grey market
The Installer: The report makes
some guesses about the ‘grey
market’ – can you clarify what
suppositions are included? Is it
true that more and more installers
are being attracted to FENSA
from the grey market and why?

AG: The size of the grey
market was arrived at through
research and survey work done
in late 2018/early 2019. Since
our TV campaign we’ve seen a
four-fold increase (from about
November 19 onwards) in the
number of the companies apply-
ing to FENSA every month. The
vast majority of them are not cur-
rently with any competent person
scheme (we know because it’s a
question on the application form)
so it indicates that the size of the
grey market is shrinking. When
you look at MHCLG [Ministry of
Housing, Communities and Local
Government] numbers you can
also see that the number of
companies joining CP schemes is
up in general.

I think you can put it down to
homeowner awareness of
FENSA from the advertising cam-
paigns which is pushing installers
to join, combined with the fact
that it’s very cost effective to join
us and that it wins them more
work as a result.

Other players
The Installer: Is FENSA win-
ning back former members from
other competent schemes? (And
does the report make any
assumptions on how active in-
stallers are who belong to other
competent person schemes?)

AG: The demand to join
FENSA has been higher than it
has been in a number of years
from across the board and shows
no signs of slowing down. But we
can’t make assumptions on other
schemes as we don’t have access
to their data.

2022 and beyond
The Installer: It looks like 2021
has been a good year so far for

installation businesses – have you
a feeling at this stage how Brexit
and the skills shortage will affect
the end of the year and what are
the prospects going forward?

AG: We are not seeing any
drop in homeowner demand
currently so Brexit doesn’t seem to
be having an effect on that but a
combination of skills and product
shortages will certainly push
prices up, as the report alludes to
and suppress the number of in-
stallations that can be completed
despite the high level of demand.
Going forward, it’s whether
homeowners will be willing to ac-
cept longer lead times and higher
costs in the medium to long term,
because those shortages aren’t
going away anytime soon.

Energy ratings
The Installer: How will revised
U-Values affect the ABC/
Rainbow BFRC Mark? Will the
demand for A++ increase or is
there an argument that the stan-
dard required to hit A is raised?
(Ergo C and below will become
redundant so is it time to revise
the rainbow scale?)

AG: With regards to U-values
and their impact on energy
ratings, in some instances a prod-
uct that no longer complies by U-
value may comply by energy
rating. It’s possible to achieve a
window A rating with U-values
typically ranging from 1.6 to 0.8,
as solar gain and air leakage is
taken into account. At this stage
there are no plans to re-align the
rating bands.

We do expect to see greater
demand for higher ratings, as
installers usually offer a choice of
rated products to homeowners
and will therefore be looking to
replace ‘redundant’ ratings with
alternatives. Manufacturers and
installers will need to tweak their
product specifications to achieve
these higher ratings if they don’t
already do so.

www.fensa.org.uk

i

FENSA Column

http://www.fensa.org.uk


For more information or to find your local stockist 
visit: glazpart.com/products/trickle-ventilation to 
see our range of BBA and LABC certified vents or call 
01295 264533 to speak with one of the team.

One vent 5000 equivalent area
Similar width to a 4000mm2 vent
Made in Banbury

LINK VENT 5000

MADE IN BRITAIN
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The Kate Ashley-Norman Wellbeing Column

It would be wise
to consider the
words of Buddha
when navigating
the next few
months out of this
pandemic and
into the new order
– ‘Do not dwell on
the past, do not dream of the
future, concentrate the mind
on the present moment’.

I believe that the monumental
struggles that this industry has
traversed these last few months
– exacerbated by supply issues,
skills shortages and prices
squeezes – has literally forced
many to be full focussed on the
here and now. And that here
and now consists of long, stress-
ful days and short sleepless
nights.

With everyday being a chal-
lenge, we have less time to
dwell on the past, nor indeed to

dream
a b o u t

the future.
Today’s is-
sues need
s o l v i n g
and that
leaves lit-
tle en-
ergy for

anything else.

So let me ask you – how
many of you are feeling your
stress levels are higher than
normal at the moment?
Chances are you don’t even re-
alise they are – you’ve been
working at that higher pace for
so long now that it has become
the norm. Even if you have man-
aged to get away on holiday,
the added burdens of multiple
testing and unpredictability of
the zoning regulations have kept
us all vigilant to the whims of our
government.

You’ve inadvertently entered
the red zone and are looking at
a tortuous route out of it back to
normal functioning!

Good stress
Stress in its purest form

is actually good for
us – it gets us
going, spurs us
into action, gives

us focus and a
heightened sense of

peripheral awareness.
As we become more stressed,

we release the hormone oxytocin
– the positive ‘yang’ to cortisol’s
negative ‘ying’. Oxytocin is also
known as the ‘cuddle’ hormone
because it urges you to connect
with others.

During stress, oxytocin is
released from the pituitary gland
to motivate social connection. It
encourages you to reach out to
other people, seek support, help
and protect others.

Oxytocin is also brilliant for
heart health, which defies the
common narrative that stress
causes heart attacks.

Your heart has special receptors,
absorbing the oxytocin, a natural
anti-inflammatory, which in turn
helps regenerate and repair any
damage sustained during the
period of stress. This inbuilt mech-
anism for resilience ensures that
any stress response automatically
rebalances the damage as a
natural course of stress.

Embrace The Stress –
The Going Is Not Getting
Any Easier Soon
Additional post-pandemic stress is here to stay for a
while writes Kate Ashley-Norman. However, if you
expect stress to be...well stressful, it will be. On the other
hand, you can use it as a motivator – and then it
becomes energising.



16 | The Kate Ashley-Norman Wellbeing Column| The Installer

The Kate Ashley-Norman Wellbeing Column

Bad stress
The danger kicks in when height-
ened stress is not allowed to dis-
sipate and cortisol continues to
pump out at an increasingly
damaging rate, which means the
oxytocin is not allowed to do its
job. And the wear and tear on
our bodies (and minds) gathers
apace.

So if you are experiencing
broken sleep, a gripey stomach,
blurry vision, woolly headed-
ness, IBS, mood swings, then be
conscious that you are probably
well into the red when it comes
to your stress levels.

Here to stay for a while
However, the causes of that stress
are not going to go away. You
have a job to do. Tens of not
hundreds of people are reliant on
you – employees, employers,
customers, suppliers – their needs
and demands will continue to
come at you from all angles.

And as we enter a new phase
of these highly peculiar pan-
demic months, the unpredictabil-
ity of our future will only
continue.

Unpredictability can lead to a
sense of powerlessness. Power-
lessness can lead to a sense of

despair and depression.
If you cannot (and indeed don’t

want) to change the circum-
stances that are causing you
stress (and yes, some of us do
enjoy the challenge of running a
business) then there is one single
shift you can make that can have
life changing consequences –
that is to change your mindset
around stress. See it not as some-
thing harmful to you but as some-
thing that can be beneficial and
used to your advantage.

Stress – it's in the mind?
30,000 people were asked in a
1998 study if they had experi-
enced high levels of stress. They
also asked if they believed that
stress was harmful to thier health.

Eight years later they tracked
those of the 30,000 who had
died.

Results showed that those who
had reported high levels of
stress were 43% more likely to
die. But that increased risk only
applied to those who had stated
that they believed that stress
was harmful to their health.
Those who did not view
stress as harmful to their
health had the lowest risk of
death of anyone on the study.

What these findings indicate,
is that stress itself is not the
biggest killer, it is the stress com-
bined with the belief that the
thought it is harmful increase
risk of death.

How powerful our minds can
be – and isn’t it thus true, when
handed lemons, it is by far the
best to make lemonade?

Kate Ashley-Norman
partners with conscientious
fenestration companies to
strengthen employee well-
being. She runs bespoke
stress ‘recalibration’ training
workshops –
Tel: 07904 345354

i



CREATING BRIGHT FUTURES

Designed
to redefine

ALUKGB.COM/F82

We’re proud to unveil the iconic Luminia F82 Bifold Door, fusing minimalist
design with class-leading performance, security and thermal efficiency.
It redefines the benchmark for high-end residential projects.

Less is morewith ultra-slim sightlines of 97mm and class leading U-values
Power to create with multiple configuration options, including a floating corner
A better fit with a range of sub cills mean the F82 can be positioned in virtually any construction
Built to last with beautifully functional hardware tested to simulate 80 years of use

Redefine your projects today with the iconic Luminia F82 from AluK.
Visit alukgb.com/F82 for more information.

from

0.9
U-Values

Made in

the UK

97mm
Sightlines

http://www.alukgb.com


If You Need A Home
Building –

Build It Yourself
18 | Garden Doors & Verandas Promotional Feature| The Installer

The Galls wanted their dream home and to get it they
built it themselves! They included large sliding or
bi-fold doors on each floor to provide light and ventilation.

Garden Doors &Verandas



Lorna and Gavin Gall’s new
home on the banks of the
River Clyde has large sliding
or bi-fold Schüco doors on
every floor providing river
views and filling the house
with natural light.

Whilst Lorna says: “We came
across the plot while dog walk-
ing and fell in love with the view.
Building our own house enabled
us to design it to fit our require-
ments perfectly as a family and
it’s turned out even better than I
had hoped.”

Advice
The Galls engaged Stewart
Moore, Director of Bankhead
Developments, to manage the
construction of the house. When
it came to choosing windows

and doors, the couple were keen
to go with his recommendation.
“I always recommend Schüco for
its quality and precision German
e n g i n e e r i n g , ”
explains Moore. “Doors and
windows are a big investment
for the client, so it makes sense
to choose products that are
going to last a lifetime. It also
means, at the end of the project,
I can hand over the house to the
client without worrying about
having to go back and fix prob-
lems further down the line.”

Showroom visit
The Galls visited the Scottish
Bifold Doors’ showroom in East
Kilbride to see the Schüco prod-
ucts and were immediately sold
on the quality. Colin Philip, Direc-
tor of Scottish Bifold Doors says:
“Schüco is often specified by
architects so we get clients com-
ing to the showroom to see the
products. Although Schüco may
be towards the more expensive
end of the scale, once people try
out the products, they’re usually
happy to pay a little extra.

“We’ve been in business for

almost thirty years and work only
with the most reliable products.
When we decided to expand
into aluminium, we felt that
Schüco was the brand that best
fitted our company ethos, and
that has proven to be the case.”

Matching windows
In addition to the sliding and bi-
fold doors on the back of the
house, the windows on the front
of the house are also Schüco.
“The biggest challenge was in-
stalling the heavy sliding doors
on the top floor,” says Colin
Philip. “However, there was
machinery in place to lift them
and once they were up at the top
of the building it was fine.”

Family time
For Lorna, Gavin and their family
their new house has proved life
changing: Lorna says: “My
favourite thing about the house is
having so much glass. We spend
so much more time together as a
family now because we have this
amazing space with so much
natural light. It’s actually
changed our lives.” i
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Pictures: In their self-build
house on the banks of the
River Clyde, the Galls
installed Schüco bi-fold
doors and windows to let
light and air into their home.

www.schueco.com/uk

http://www.schueco.com/uk
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The new Sheerline Prestige
bi-fold combines style,
security, innovation and
sustainability in a range of
bi-fold doors.

Introduced by a relatively new
company, Garnalex, the range
has benefited from not being tied
to legacy design restrictions,
whilst future proofing it against

the proposed tightening of Part L
of the Building Regulations.

Sheerline’s new bi-fold
achieves extremely low U-Values
– 1.4 W/m²K double glazed
and 1.0 W/m²K tripled glazed.
This performance is down to
Garnalex’ Thermlock technology.
Closed cell multi-chambered
cores ensure greater thermal
performance compared to other
aluminium bi-folds that use
polyamide thermal breaks.

Thresholds
With four different threshold
options, including one with an
integrated sill, all featuring fully
weather-sealed rebates, it offers
up to seven pane configurations.
With both inward and outward
opening options, the bi-fold has
a maximum height of 2.6m and
a maximum width of 6.5m.

A one-piece stainless-steel track

with integral drainage allows for
controlled, reliable rolling, as
well as being easier to fit and
cut. Tri-material Garnalex gas-
kets feature low friction coatings,
ensuring smooth operation.

Hardware
Bespoke hardware, is based on
tried and tested designs is sup-
plied by VBH, with a custom-
made Winkhaus ‘Thunderbolt’
lock. It includes one-piece keeps
and an integral finger-pull pas-
sive door for configurations that
feature French door style sashes
with an uncluttered single handle.

The new bi-fold also comes
with the option of an Ultion 1*
Plus 2* lock and handle combi-
nation and a folding Ultion key,
that protects the frames from
damage. There are 10-year me-
chanical operation guarantees
on all hardware.

Sheerline has launched a new range of bi-fold doors,
which extends its popular range of Sheerline Prestige
aluminium windows and doors.

Bi-Folds – A Bit More
Prestige

Garden Doors &Verandas



Fast fit
The ancillaries used on the
bi-fold doors are the same as for
the standard Sheerline Prestige
window and door system. This
allows for simplified stock hold-
ing and fewer hold ups for both
fabricators and installers.

Clip in beads, an installer
favourite from Prestige, are used
on the bi-fold allowing for
quicker, easier installation. The
integral sill and ramped low
threshold options also feature
one-piece end caps which act as
frame jointers, saving time
and incorporating concealed
drainage.

Outer frames can also be
supplied to installers as a flat
pack, to make onsite assembly
easier when access is difficult.

Best material
Roger Hartshorn, Garnalex CEO
(pictured left), says: “Aluminium
is the ideal material for bi-fold
doors as it’s inherently strong
and looks fantastic. The bi-fold
door suites with the Sheerline
Prestige range so the same clean

balanced sightlines run right
through from windows and
doors to the bi-fold. Homeown-
ers love that.”

Energy & environment
“We listened to our fabricator
partners and then we designed
a bi-fold to exceed their expecta-
tions and wow installers and
homeowners. And because we
make every major part here in
Britain, our carbon footprint is re-
duced compared with aluminium
systems that are imported from
the other side of the world.
Again, because we supply our
standard range of colours from
stock and bespoke colours are
made on site, the Prestige bi-fold
is available in our standard
range of 12 stocked colours
within five working days, with
bespoke colours in just 10 work-
ing days. That’s also pretty re-
markable for aluminium.” www.garnalex.comi

Garden Doors &Verandas
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Pictures: Sheerline’s new trailblazing Prestige
aluminium bi-fold and some of the features that are making
it popular with homeowners and installers.

http://www.garnalex.com


AN INDUSTRY LEADING
COLOUR COATING SPECIALIST

FOR WINDOWS, DOORS, AND ROOFLINE

ANY COLOUR IN 5 DAYS

The industry’s favourite colour coating specialist

Get a FREE Quote
on 01924 454856

or visit
kolorseal.co.uk

http://www.kolorseal.co.uk
http:www.ashton-industrial.com
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Spray painting protects
exterior surfaces from
the elements and it pro-
vides a long-lasting fin-
ish for a variety of the
products specified by
window installers and
home improvers, writes
Deborah Hendry the
managing director of
Kolorseal.

It is a viable solution on
renovation projects where
wear and tear over time
can really take its toll on
some surfaces. As people
realise they can be more
adventurous with colour on
property, the Kolorseal
palette has grown. I would
say it is absolutely vast
these days and it is possi-
ble to colour products in
any RAL, Foil or BS colour
as standard. Additionally
with our association with
Farrow & Ball as well as
our new corporate be-
spoke range, customers
can achieve virtually any
colour required.

Advice and guarantees
It is important when choos-
ing coloured products that
the paint provides a supe-
rior performance to stan-
dard paints. These need to
be completely maintenance
free and guarantees should
be offered regarding
weathering, resistance to
chemicals and mechanical
abrasion.

The Kolorseal range has
been specifically devel-
oped for the building indus-
try, consequently the
experience and advice
available to customers is of
a very high standard.

When discussing a new
project with a homeowner,
it is essential to be able to
rely upon the quality of the
standards of the finished
products because the instal-
lation business will rely
upon that customer for re-
ferrals. Kolorseal is no dif-
ferent – we need good
references from our cus-
tomers and thus under my

Kolorseal has an established a
reputation for consistent quality
when it comes to spray painting
PVC-U, aluminium, roofline and
composite products. Why is
spray painting becoming
increasingly popular? MD
Deborah Hendry explains.

Profile Spray Painting –
More Colour Choice

Decorative Finishes
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directorship, we are driven to
make sure we always deliver.

We make sure a ‘Kolorsealed’
product has an intense, rich
depth making the overall finish
striking. While our skills mean
that different colours can be
used on either side of any sized
window or composite door.

The Kolorseal team is
always available to advise on
the best paint spraying method
for any specific job, material or
project. It is possible to use their
collective knowledge to advise
on any project – and we en-
courage our customers to take
advantage of that knowledge.

Matching
Foiled PVC-U products are
limited to certain colours. Spray
painting however offers the
ability to be matched to existing
paint colours, if a reproduction
is required or bold and bright
new colours on any renovation
or new build scheme.

Health & safety
When carrying out on site
colouring it is important to
ensure risk assessments have
been carried out. It is essen-
tial to know that non-toxic
paint is used to ensure that
the environment is protected
and that people will be safe
once the job is finished. This
is particularly important
when working on commer-
cial projects such as hospi-
tals, schools or hotels.

The Kolorseal experts can
advise on many health &
safety aspects and paints
will always come with cor-
rect certification and han-
dling guides and all the
information that might be re-
quired of you by your cus-
tomer.

www.kolorseal.co.uk

Pictures: Hurst doors
painted by Koloseal.

i

DecorativeFinishes

http://www.kolorseal.co.uk


NEW SHOW DATES:
NEC BIRMINGHAM, 10-12 MAY 2022

#FITShow22

FIT Show is on the move. Same award-winning event, new safer
Spring dates. For more information on FIT Show 2022, visit
www.fitshow.co.uk/exhibit

MISS
UK’S BIGGEST AND BEST TRADE SHOW
FOR THE WINDOWS, DOORS, GLAZING & COMPONENTS INDUSTRY

SEE THE BEST IN THE INDUSTRY, BE THE BEST IN THE BUSINESS.

+4000
+200

20
22

NEC BIRMINGHAM
10-12 MAY 2022

http://www.fitshow.co.uk/exhibit


A great way towin business with professional drawings
We convert your sketches into professional drawing sets with your logo and company colours

Want to improve your
chance of securing orders?

Conservatory
drawings set

£30
Orangery

set

£40

Garden
Rooms from

£40
+vat +vat +vat

01285 656957 / 07775 433122 conservatorydrawingservice.co.uk

1HR
SERVICE
AVAILABLE

x7
Separate
Views

x7
Separate
Views

Go
From
This

or
This

TO
THIS

TO
THIS

http://www.conservatorydrawingservice.co.uk
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Hardware specialist VBH has
introduced the brand new
greenteQ Securitas security
window espagnolette to
brings its outward opening
window options to three.

The espagnolette sits alongside
the entry level greenteQ window
espagnolette and PAS24 tested
Invicta window shootbolt.

Securitas features pairs of
mushroom headed cams that
lock into both sides of a night
vent striker plate. VBH says that
these double cam locking points
are extremely strong as they
spread the load if the window is
attacked rather than allowing all
the force to be concentrated on
one point.

Each Securitas lock has a min-
imum of four mushroom cams
(two pairs) with the larger sizes
boasting four pairs.

Securitas is as quick to fit as a
standard espagnolette as all fix-

ings are applied in the same di-
rection and there are no exten-
sions to fit.

The new window lock comes
with industry standard 20 and
22mm backsets to ensure com-
patibility with most current win-
dow systems and with a choice
of two mushroom cam heights.

“Fabricators have told the
greenteQ design team here what
they want from a window lock
all through the development
phase so we know that Securitas
meets their needs. It will hit the

ground running and quickly be-
come one of our core products,”
says Gary Gleeson, VBH's mar-
keting manager.

Securitas has been successfully
tested on a number of profiles to
PAS24:2016 at BSI. As a result,
it is rated as a Premium products
in the Q-secure Approved Prod-
ucts List.

To find out more about VBH’s
range, visit www.vbhgb.com,
email sales@vbhgb.com or
call 01634 263263.

i

Outward Bound

AdminBase, the web-based
installer business manage-
ment software system from
Ab Initio, has made an up-
grade that becomes obvious
the moment the system is ac-
tivated – a new home screen.

Responding to input from exist-
ing users, the developers at Ad-
minBase have designed a
completely customisable screen

that allows
crucial infor-
mation to be
viewed from
when users
first switch on
their screens,
with key data
always avail-
able at a
glance sim-
ply by press-
ing the Home
button.

The new home screen can dis-
play images representing any as-
pect of the company’s
operations, giving users com-
plete control over what they see
first when opening AdminBase.
Combined with recent updates to
the AdminBase dashboard that
are centred around the progress
of leads and contracts in the

sales or installation process, the
new screen style allows instant
assessment by users, of the per-
formance of key parts of their
business, updated immediately
as the data is entered onto the
system.

With information and layouts
that can be tailored by individual
companies and users, the new
home screen allows key perform-
ance indicators (KPIs) to be dis-
played in formats such as graphs
and pie charts, to provide easy,
glimpsable comparisons with
weekly, monthly, or yearly stats.

The new AdminBase Home
screen is available as a free
upgrade to existing AdminBase
Web users and will be included
as standard on all new
installations.

www.abinitiosoftware.co.uk

i

There's No Place Like Home

http://www.vbhgb.com
mailto:sales@vbhgb.com
http://www.abinitiosoftware.co.uk
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Freefoam Building Products
recently visited and filmed
registered installer Glen
Young in Berkshire, to see
how he transforms homes
using PVC-U products.

The visit took in three proper-
ties, all of which had PVC Fortex
or X-Wood cladding installed.
The first two properties had pre-
viously featured hanging tiles
above the ground floor eleva-
tion. Both homeowners were un-
dertaking refurbishment inside
and out and wanted a more
modern feel. Young fitted Fortex
weatherboard style cladding, in
storm grey and misty grey, to
tone in with the existing brick-
work and complement the white
windows and black doors.

The third property had been
built originally with a white
wood cladding to the front and
the homeowner wanted a main-
tenance free option. He chose X-
Wood cladding in white to
create a smart, neat finish.

Over the last 12 months Young
has seen quite an increase in
cladding enquiries, with requests
to replace hanging tiles, render
and pebble dash a common
theme. Young says: “I use both
Freefoam’s Fortex and X-Wood
cladding ranges. Fortex has a
large colour range and it fea-
tures an embossed wood effect
finish, which is very popular with
customers. X-Wood cladding has
a woodgrain finish which means
it is a great option where wood

might typically be chosen. It has
the nicest finish and more cus-
tomers are choosing it.”

As a Freefoam Registered In-
staller Young receives support
from Freefoam, including market-
ing materials and sample packs.
He also receives free home-
owner leads for cladding and
roofline work.

www.freefoam.com

i

On Camera – Berkshire
Installer Transforms Homes

When a homeowner came to
aluminium and PVC-U
specialists Framex asking for
three bespoke rooflights,
Framex chose to work with
safety glass specialists TuffX to
fulfil the brief.

The rooflights were required for
a ground-floor residential exten-
sion, with the customer request-
ing blue-tinted solar glass to
maximise the light, comfort and
ambient feel of the space by re-
ducing both glare and heat.

“We are seeing more and
more customers requesting these
flat rooflights to zone up the open
plan living spaces within their
properties, by introducing floods
of natural light,” says Framex di-
rector, Tim Mooney, “We are
very happy using TuffX’s Infinity
rooflight products as they are al-
ways easy to install.”

TuffX’s Infinity fixed flat
rooflights are available in clear,
blue and privacy glass finish op-
tions, in five standard sizes as
well as bespoke measurements.

Three rooflights of a standard
size, 1000 x 1500 mm, were
chosen with the blue glass op-
tion. The delicate blue tint pro-
vides 62% solar heat reflection
and 51% light transmission to re-
duce the sun’s glare, ensuring in-
door spaces are bright,
welcoming and full of natural
daylight.

www.tuffxglass.co.uk

i

Those In The Know Choose Tuffx
Products & Projects

http://www.freefoam.com
http://www.tuffxglass.co.uk


350
INDUSTRY LEADERS

25
INDUSTRY PARTNERS

& SPONSORS

2019 IN NUMBERS

20+
EXPERT SPEAKERS

The Glazing Summit returns to Edgbaston Conference Centre on 21st October.

Two years ago, we brought together 350 business owners, leaders and decision makers
from across the industry. Now, we’re doing it again.

Glazing Summit 2021 will tackle head-on the issues facing the industry, from supply chain
to consumer trends, technology to sustainability and new regulations.

Everything has changed. Fabricators, installers, glass companies and component suppliers
will come together with a host of industry experts and keynote speakers for this one-day
conference.

“You gave the industry a tremendous boost with this superb event.” James Lee, Director
of External Affairs, The GGF

“The last Glazing Summit was a breath of fresh air. The 2021 event looks set to be
bigger and better.” Paul Atkinson, Sales and Commercial Director, Yale

With the UK now looking beyond the pandemic towards the economic recovery,
Glazing Summit 2021 will sell out fast.

GLAZING SUMMIT 2021
THE FUTURE OF THE GLAZING INDUSTRY

THURSDAY 21ST OCTOBER
EDGBASTON CONFERENCE CENTRE

insightdata
organisers of

LIMITED
SPONSORSHIP

OPPORTUNITIES

CALL NOW
01934 808 293

For more information, call

01934 808293
email hello@glazingsummit.co.uk
or visit www.glazingsummit.co.uk

Book your place today.
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USE INSIGHT DATA TO

CONNECT

DISC VER

PERF RM

THE BEST
CUSTOMERS

WITH
DECISION MAKERS

WITH
BUSINESS INTELLIGENCE

01934 808 293
hello@insightdata.co.uk

@insightdata
www.insightdata.co.uk

502 Worle Park Way, Weston-super-Mare, BS22 6WA

mailto:hello@insightdata.co.uk
http://www.insightdata.co.uk


Veka Recycling Ltd has
reached the finals of two
major award programmes -
the National Recycling Awards
and the renowned G-Awards.

MRW National Recycling
Awards, recognised as the most
prestigious in the recycling and re-
source management sector, at the
company’s first attempt.

The firm has been shortlisted in
the Recycling Facility of the Year
category, for its new, state-of-the-
art recycling facility in Wellingbor-
ough, that was completed after a
two-year build in December
2020.

The award will be given to a
‘waste and/or recycling facility
that demonstrates best practice
through innovation and/or im-
proved management’, say the or-

ganisers. The winner will be de-
cided at a ceremony held on 10th
December at The Hilton, Park
Lane.

“We are obviously delighted to
receive this news,” says Veka Re-
cycling’s MD Simon Scholes. “Our
team has worked exceptionally
hard to complete our new plant,
also battling against the pandemic
to become fully operational on
schedule.

"To become a finalist at The Na-
tional Recycling Awards means
that we have been judged by re-
cycling professionals that fully ap-
preciate our achievements, so this
is a tremendous accolade even to
get this far.”

G-Awards As Well
VEKA Recycling has also been

chosen as a finalist at this year’s G
Awards. The company has been
selected as a finalist in the Best
Sustainability Initiative category.

The finals take place in Novem-
ber. The nomination again is in
recognition of the completion of
the firm’s Northamptonshire recy-
cling facility. “This is very exciting
news,” says Simon Scholes. “The
Veka Recycling facility is said to
be the most advanced of its type in
Europe, combining the latest tech-
nology to produce recycled PVC-U
pellet of consistently high quality
that rivals virgin material. Used ex-
tensively for the manufacture of
products for the electrical and con-
struction industries, the pellet pro-
duced is increasingly used for the
extrusion of new window and
door profiles." i
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Freefoam Building Products
have appointed Richard
Jackson to the new post of
UK Sales Director.

Freefoam is a leading manu-
facturer of a wide range of prod-
ucts for the building industry in
Ireland, the UK and Mainland
Europe with a particular focus on
soffits, facias and cladding.

Jackson has been with
Freefoam for the last 16 years as
National Sales Manager. It is as

a result of the company's growth
the new position has been cre-
ated. He has worked in the in-
dustry for over 25 years in sales
and business development roles.
Alongside the sales growth, Jack-
son has been the driving force
behind the diversification and
development of the customer
base, with the continuous sup-
port of existing customers and
the introduction of new cus-
tomers, both independent stock-

ists and national merchants.
Jackson says: “I’m looking for-

ward to working with our sales
team and customers to maximise
market opportunities and ensure
Freefoam stays at the forefront of
the PVC roofline and cladding
market.” i

Richard Jackson Becomes
Freefoam UK Sales Director

Trade News

Veka Recycling Reaches Two Finals -
National Recycling & G-Awards
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Software provider, Ab Initio,
has launched My Admin-
Base Diary, a free diary App
linked to the AdminBase in-
staller business manage-
ment system.

Displaying full details of current
and future customer appoint-
ments, the new App provides off-
site personnel with handy remote
access to the main AdminBase
system diary when out and about.

While AdminBase can be inte-
grated with mobile devices via
Google Diary, conveniently merg-
ing the appointment data with
any other engagements logged
on the device, My AdminBase
Diary has the added benefit of al-
lowing additional material such
as documents, pictures, or voice
notes from the main AdminBase
system to be shared between both
platforms.

“Our installer customers have
been asking for a simplified way
of passing relevant appointment
details such as notes, documents
and pictures from AdminBase to
on site personnel, and vice versa,
so we launched My AdminBase
Diary to make that possible," says
the creator of the software
Rhonda Ridge. “This App, like Ad-
minBase itself, is slick, quick, and
easy to use and means installers
have access to all the information
they need at their fingertips, on or
off site.” i

Diary App Keeps Field Staff Connected

Sealants and adhesives firm
Bond It provides product
users with reference tools in-
cluding a new App which
provides quick and easy lo-
cating of technical data
sheets, declarations of con-
formity, safety data sheets
and application advice.

Pack images, product descrip-
tions, application instructions
and technical documentation
can all be accessed. The com-
pany claims it is a must have on-
the-job tool for professionals.

You can find the information
you need by looking it up on
your mobile or scanning a QR
code direct from product pack-
aging.

Key features
You can do a quick search
by product code or add
products to ‘favourites’ for
quick reference and there
is the scan the QR code
option. There are links to
application tutorials and
tips. There are no adverts
or in-App purchases, just
the information you need
to make an informed deci-
sion about any Bond It
product.

Download the app today
from google store. The
App is compatible with all
Apple and Android de-
vices. i

App Seals The Deal
For Bond It

Trade News
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IT’S TIME TO

BUILD
SUCCESS

BRAND

FUTURE

Call 01934 808 132 or email grow@purplexmarketing.com

Stronger, faster, better.
As the UK moves towards economic recovery, it’s time to build.
Purplex is the marketing agency that helps ambitious companies
build their brand, their business and their future.
PR | Web | E-Commerce | Digital Marketing | Social | Creative

AMBITION

VISION

/purplexuk/company/purplexuk@purplexukpurplexmarketing.com

mailto:grow@purplexmarketing.com
http://www.purplexmarketing.com
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A picture paints a thousand
words, writes Andrew Scott of
Purplex Marketing. If that is the
case, then imagine how much
more valuable a video is?

While video has always
played a part in any marketing
campaign, as technology ad-
vances further it now needs to
play a central role as it is the per-
fect platform for any company or
brand looking to connect with
new and existing customers.

While many companies know
they need to engage with video,
doing it half-baked can be disas-
trous for a business. Done right,
using video marketing effectively
can drive sales, conversions,
and brand image.

From demo videos showcasing
how your product works to case
study and customer testimonial
videos featuring happy, loyal
customers, video is a great way
to engage and educate your cus-
tomers and clients better than
ever before.

Must have
Video is now the must-have
marketing tool, whether it is a
corporate video to communicate
your company values or as part
of a digital marketing strategy to
generate engagement.

People love watching videos.
Research shows that video
content accounts for 11% of all
content uploaded to Facebook
and amasses eight billion views
daily, while it is estimated that
one billion hours are clocked up
daily watching video content on
YouTube.

Google also loves videos, specif-
ically, optimised video content
which is perfect for your search
engine results page ranking.

If you take the time to ensure
that your video content is SEO
optimised videos can bring a lot
of organic traffic to your site,
increasing your ranking and
helping you to gain views.

Whatever the platform, videos
are constantly shared across so-
cial media, increasing your visi-
bility and views without you
having to do a great deal. This
means there is a huge audience
out there to be tapped into.

Shoot to thrill
With technology never standing
still, make sure you are using the
most up-to-date equipment to
shoot your video. This way your
company will be the one pushing
boundaries and standing out.

With this in mind, we have
recently strengthened our video
production department to make
sure we have the right resources
and expertise to make sure your
video works.

We offer a full production serv-
ice from pre-production, produc-
tion, and post-production, CAA
approved drone pilots with
worldwide insurance, expert cin-
ematographers, editors and ani-
mators – all backed by 4K HDR
cameras worthy of the big
screen, capable of bringing the
briefest shadow to life.

The benefits of attention-grab-
bing video marketing are end-
less – so make sure you move
fast to incorporate video content
into your digital marketing strat-
egy now and stand out from the
crowd.

Picture: Video is now the
must-have marketing tool,
whether it is a corporate
video to communicate your
company values or as part
of a digital marketing
strategy to generate
engagement.

i

With so much content to
compete against, standing
out from the noise is
becoming more and more
challenging. Andrew Scott,
MD of Purplex Marketing,
discusses why video should
play an integral role in your
marketing mix.

purplexmarketing.com

When Painting Pictures
–Video Is King
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Evolving A Framework For Better Business
The Glass & Glazing Federation seems to continuously up its
game to have a positive benefit on the industry and on its
members. Using data from FENSA and BFRC, it has produced
a Market Report (the first in some time for the sector). We
discuss this further in our exclusive FENSA Column on page
12. The Federation has also announced plans to fund
apprentices in a ground-breaking move. However, the Evolving
A Framework For Better Business innovation where the GGF
will encourage companies to do just that – build better
businesses – with its help to be modern socially responsible,
sustainable and people-centred companies using modern,
organisational culture and risk and resilience solutions goes
beyond ground-breaking – it establishes the GGF’s credentials
as the industry body (along with its commercial operations);
the voice; the go to organisation for every company operating
in the glass and window business.

End In Sight For Construction Slow-Down
I don’t think there has been too much slow-down in the
replacement window market but new build seems to be an up
and down affair – particularly as the country stumbles from
one crisis to another. Anyway, it is good news that Glenigan’s
latest research says the end of 2021 should see everything
coming back rosy...Me? I’m not so sure.

Dinner To Provide Perfect Tonic After Debate
The Installer team will be at the Glazing Summit and the
Glazing Summit gala dinner in Edgbaston, Birmingham – 21
October. I agree with the founder, Andrew Scott of Purplex
Marketing (who also writes in his column on page 35 of the
need for video marketing) that meeting people face-to-face is a
pandemic-missed treat. I am looking forward to it – so long as I
can get petrol. Tickets are still available – search Glazing
Summit if you are interested...see you there.

Super Six In NFAs
Well done to Morley Glass which has been nominated for six
National Fenestration Awards. The Installer works very closely
with the company and applauds its GreenVision Fund which
uses money generated by a recycling scheme to benefit local
communities and the environment. More of this in News
starting on page 5.

Brian J. Shillibeer, Editor
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Unit 3, Lloyd Street, Parkgate, Rotherham, S62 6JG
Tel 01709 710100 Fax 01709 525262
Email info@connaughtconservatories.co.uk

www.connaughtroofs.com

Three Solid Roofs - One Fabricator

WE DO MORE - SO YOU DO LESS

Give us a call for all your Conservatory Roof needs on

01709 710100

www.connaughtroofs.co.uk

mailto:info@connaughtconservatories.co.uk
http://www.connaughtroofs.com
http://www.connaughtroofs.co.uk


Planning Consultants

Tel: 07932 243 008
Email: mehreen.haroon@profinder.eu

PROFINDER

Profile Bending

Profile Bending

“Our in-depth knowledge, attention
to detail and friendly service make
Curved Frame Specialists the ideal
choice to build your custom frames.”

■ PVCU profiifile bending arch
and angle specialists

■ 7-10 working day turn
around

■ Over 20 years experience
■ Competitive prices

Spares for Repairs

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
IIINNNDDDUUUSSSTTTRRRYYY FFFOOORRR OOOVVVEEERRR 222555 YYYEEEAAARRRSSS

Window Protection Film

Window Bags & Display Cases

mailto:mehreen.haroon@profinder.eu
mailto:sales@andywrap.net


Access Systems

Baypole Jacks

Fooorrr aaallllll yyyooouuurrr aaacccccceeessssss cccooonnntttrrroool
annd door hardware
solutions
● Electric Strikes
● DDeadlocking Bolts
● WWaterproof Keypads
● CCompact Shearlocks
● DDeadlocks & Deadlatches
● Loock Accessories
● Trransom Door Closers
● VVortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

You can buy jacking kits from as
little as each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.ukRef: Fab11

Jacking kits for £ each

£6.00

£6.00

Audio Window Systems

Colour Applicators

AN INDUSTRY LEADING
COLOUR COATING SPECIALIST

FOR WINDOWS, DOORS AND
ROOFLINE

ANY COLOUR IN 5 DAYS

Get a FREE Quote
on 01924 454856
or visit
kolorseal.co.uk

Conservatory Roofs
Tel: 07932 243 008 Email: mehreen.haroon@profinder.eu

PROFINDER www.profinder.eu

Corner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Flyscreens Profile Bending
Machinery

Handling Equipment

Window openers

G.M.FORMERS

DRY PVCU PROFILE BENDING
HIGH SPEC FORMERS FOR ALL PROFILES

t: +44(0)1744 24256
f: +44(0)1744 24279

e: geoff@gmformers.com
w: www.gmformers.com

http://www.profinder.eu
mailto:mehreen.haroon@profinder.eu
http://www.alpro.co.uk
mailto:capjacking@aol.com
http://www.capdesigns.co.uk
mailto:geoff@gmformers.com
http://www.gmformers.com


Visofold 1000
Aluminium Bi-Fold

FAX OR EMAIL YOUR QUOTES TODAY!

*6 day delivery applies only to our standard stocked colours

If you are waiting more than 6 days for your
bi-folds, you need to talk to Garrard

Call us now for enquiries

01296 668899
enquiries@garrardwindows.co.uk

www.garrardwindows.co.uk

DELIVERED 6 DAYS FROM ORDER* FULLY FABRICATED AND READY TO FIT

mailto:enquiries@garrardwindows.co.uk
http://www.garrardwindows.co.uk
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