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BoKlok, the sustainable,
quality and low-cost home
provider, jointly owned by
Skanska and IKEA, has
announced the exchange of
contracts on its first three
developments, since launch-
ing in the UK in 2019.

The sites, are in the south
and south-west of England –
Worthing, Bristol and Peace-

haven. Together, they will
provide around 400 homes,
subject to planning permis-
sion.

“We are grateful to our part-
ners and the local authorities we
are working with who have been
supportive in sharing our vision
of sustainable, low cost homes
for all,” says BoKlok President,
Jonas Spangenberg.

Flat packed
BoKlok homes are completed
using modern methods of
construction. This enables high
quality, low and predictable
costs and minimum waste. The
completed homes are manufac-
tured off-site and feature IKEA
fittings. They are then trans-
ported to the construction site for
assembly.

Completion
The first developments are ex-
pected to complete in 2021.
Most of the homes will be for mar-
ket sale, while a portion will be
sold to local authorities and hous-
ing associations, to be part of
their social housing schemes.

Picture: New homes from a
Skanska and IKEA joint
company even come with
names that sound familiar to
buyers of flat packed
furniture – Glasörten is
shown.

i

A £9,000,000 project to up-
grade fire doors in six London
boroughs and the City of
London has been given the
go-ahead.

The Over 7,000 Londoners in
12 City of London Corporation-
run housing estates in Camden,
the City of London, Hackney, Is-
lington, Lewisham, Southwark,
and Tower Hamlets will benefit
from the scheme.

The programme will replace all
front, communal, and fire escape
doors in over 2,300 homes, to
make sure they have an en-

hanced up to 60-minute fire re-
sistance.

“We have worked hard to en-
hance fire safety on our estates,
and these new doors will in-
crease protection and reassur-
ance for thousands of
Londoners,” says Randall Ander-
son, Chairman of the City Cor-
poration’s Community and
Children Services Committee.

Following the tragedy at Gren-
fell Tower, the City of London
Corporation, which is a major
social housing provider in the
capital, made a commitment to

improve the fire safety on its
housing estates and launched a
review.

The project will provide replace-
ment doors with up to 60 minutes
fire resistance; and 30 minutes as
an absolute minimum if 60 min-
utes is not achievable or appro-
priate. The works will replace all
front doors, including the panels
and frames around the door.

Sprinklers
The Corporation will also fit fire
sprinklers in all its social housing
tower blocks by year end. i

City of London £9,000,000 Fire Door
Programme Goes Ahead

IKEA Bokloked And Loaded
In House Building Venture
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Jones To Quit As Burnley Boss
Veka UK’s Dave Jones has
announced that he will be re-
tiring as MD after 26 years
with the company – but he
won’t be stepping down until
the end of December 2020.

This will allowing the firm time
to find a replacement to take the
helm at the Burnley based PVC-U
systems manufacturer. With the
announcement coming in early
February, steps are already in
place to recruit a successor to en-
sure that there’s a controlled tran-
sition at the end of the year.
Jones says: “I’ve enjoyed a fan-
tastic and fulfilling career at Veka
Burnley, first as Operations Man-
ager, then Operations Director
before spending the last 13
years as Managing Director.
“My working life spans almost

44 years to this point and I feel
that now is the right time to step
down and hand over the leader-
ship of the business. Whoever
takes over from me will find
themselves at the head of a dy-
namic firm which has both a rich
heritage and an exciting future.”

Step back
A well known name in fenestra-
tion (and in local networks and
organisations such as the Burn-
ley Bondholders and Lancashire
Ambassadors), Jones won’t be
leaving altogether – he will take
a step back into a non-executive
role. “Both the global Veka
Group and Veka UK have been
through many changes over the
years and playing a small part in
the company’s ongoing success

story has been a great honour. I
count myself very lucky to have
been part of the Veka journey
and to have worked with such
excellent and dedicated
people.” concludes Jones. i

To Document L And Back
Mark Hickox, Thermoseal
Group’s Sales Director has
looked at the spacer bar mar-
ket and predicted future trends.

Hickox writes, spacer bars
have seen significant develop-
ment and a change in market de-
mand over recent years. There
has long-been a widespread de-
cline in the demand for alu-
minium spacer bars and an
increase in the demand for the
more energy efficient, warm
edge spacers. This is primarily
because changes in legislation
have required improved energy
efficiency in windows.

The drive for ‘A’ rated windows
and now ‘A+’, ‘A++’ and in
some cases even ‘A+++’ rated
windows has influenced the
specification of warm edge spac-
ers and any other window com-
ponents which contribute
towards increased energy effi-
ciency. In 2008, Thermoseal
started developing two energy
efficient spacer bars, Thermobar

warm edge spacer tube and
Thermoflex flexible warm edge
solution. Currently warm edge
sales account for approximately
77% of our spacer bar sales.

Document L –
and triple glazing
The demand for warm edge
spacers and other more energy
efficient insulated glass (IG) com-
ponents is likely to be escalated
by revisions to document L. The
current consultation document
suggests energy levels which
may require the specification of
triple glazing in new properties.
Should this go ahead, it will
mean a significantly higher vol-
ume of spacer bar and fittings
within each IG unit.

The worldwide spacer bar mar-
ket is currently in excess of a bil-
lion metres of spacer per year so
spacer bar manufacturers will re-
ally need to raise their game to
meet the new volumes.

To cope with this we recently

purchased a new 2-acre produc-
tion site in Wigan. The new site
is currently undergoing extensive
reconstruction to provide expan-
sion for our warm edge spacer
production and the development
of our technical centre and
EN1279 test facilities.

Triple glazing will have a major
impact on sealed unit manufactur-
ers and therefore the implications
in terms of logistics, equipment,
time and potential costs should al-
ready be up for discussion. At
Thermoseal, we are already look-
ing to the future. i
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For the last 30 plus years, I
spent my time inspecting un-
satisfactory products and
shoddy installation standards,
writes Don Waterworth.

It does become a bit monoto-
nous I have to say – and yet,
sometimes I see an installation
of such quality I have offer
credit where credit is due.

Now, given my business, I
would expect to get a good
installation should I choose to
have my home improved – and
yet, when I recently bought new
windows, even I was amazed
at just how high the quality of
the finished job was in terms of
product and install values.

Hardwood replacement
My original windows were the
old Baco in hardwood frames.
Yes they were in for some while
– 36 years to be precise...and
never a failed unit!

Aluminium fan
I am a fan of PVC-U profiles –
there are some good ones on
the market, yet I am somewhat
of a bigger fan of aluminium.
Therefore when I was visiting
Sterling UPVC in Warrington, I
spotted a sample window in
the General Manager’s office. I
asked about it and was told it
was the latest Smart Architec-
tural Aluminium thermal break
model. This was a robust
70mm or so well designed and
superbly finished product. I
promptly ordered these
windows for my house.

Simply the best
These are probably the best
windows I have seen for many,
many years. Well done Smart
Architectural Aluminium, the
bar has been raised. Oh! and
by the way, there is not a sin-
gle person in my street who

has not said that they were of
the opinion that these were the
best, most attractive windows
they have seen as well.

Good installers
Finally, I would like to give a
pat on the back to the two in-
stallers from Sterling UPVC of
Warrington. They were clean,
tidy, respectful and finished the
job to the highest standard.
Great products, professionally
installed. Isn’t that what all of
the industry should be aiming
for?

Don

i

Written by Don Waterworth BSc (Hons)
FCABE MEWI Chartered Building Engineer /
Building Surveyor,Expert Witness,
Accredited Mediator – Tel: 0800 1954922

This article has been authored by our
technical writer – Principal Surveyor
Don Waterworth of hanleyamosstewart.co.uk

Don also acts as an Expert Witness and is an
Accredited Mediator.

Tel: 0800 1954922

Tuesday-Thursday
10:00am-3:00pm.

If The Job’s A Good’un Then
Credit Where Credit Is Due
Don Waterworth, The Installer's technical expert, has recently had new windows put in.
Having inspected satisfactory jobs and seen plenty of bad jobs, Don knows when the
job’s a good’un.
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Members of QANW are being
given the opportunity to take
part in a short survey to have
their say on important aspects
of their membership.

QANW Group Director of
Sales, Barrie Smith-Wright, says:
“As the forward-thinking insur-
ance backed guarantee
provider, we are constantly look-
ing for ways we can improve the
products and services we pro-
vide to members.

“We launched our first ever
survey for members in 2016 and
we had a great response.
We took on board all of the
feedback we received and have
made some great improvements
we hope our members now
benefit from.”

Time to do it again
Smith-Wright continues: “Since
some time has passed since our
last survey, we have decided to
ask our members again for some
feedback to allow us to continue
to make improvements.

5 Minutes –
and prizes up for grabs
“So, I would like to encourage
all QANW members to take just
five minutes out of your busy day
to complete our short survey –
there’s also some great prizes
up for grabs from successful
completions.”

Prizes will be drawn at the
end of a 2-week period
(three in total) from successful
completions of the survey.
The survey will run from 24th
February until 6th April and is
exclusive to QANW members
to take part.

If you have any questions or
need help of any kind,do not
hesitate to contact a mem-
ber of the QANW team on
t. 01292 268020.

i

QANW Members –
HaveYour Say!
And There Are Prize Draws To Say ThankYou
For Completing a 5-Minute Survey
If you think it's important that you have your say on your membership of QANW – now is
the time to take the chance to air your views via a short online survey.

To Complete The Members Only Survey Go To
The QANW Members’Area https://members-fc.qanw.co.uk/

https://members-fc.qanw.co.uk/


Apply Online Today
www.qanw.co.uk

Give
Insurance
Backing
OnAll
Your
Work.

This is a financial promotion made by Warranty Services Limited under section 21 of the Financial Services and Markets Act 2000.
QANW is a trading name ofWarranty Services Ltd. Warranty Services Ltd is authorised and regulated by the Financial Conduct Authority. Warranty Services Ltd is a member of
Kinnell Group of Companies. Warranty Services Ltd uses a UK based insurer which is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct
Authority and the Prudential Regulation Authority. QANW is a trading name of Warranty Services Limited, a company registered in Scotland, with the registered address of
4 Forbes Drive, Heathfield Industrial Estate, Ayr, Scotland, KA8 9FG, and with the company number SC205797. Warranty Services Limited is authorised and regulated by the
Financial Conduct Authority (Firm Reference Number 309580).

QUALITY ASSURED NATIONALWARRANTIES (QANW) A KINNELL GROUP COMPANY

09/18

http://www.qanw.co.uk
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There was a time in the not
too recent past where
FENSA’s reputation was one
of the ‘aloof headmaster’ and
that frankly, the organisation
had rested on its laurels and
not lived up to its status as
market leader.

Not any more. Over the past
two years there has been a big
change internally and as a result,
FENSA has changed dramati-
cally for the better. And in turn,
so has the reputation of the
organisation as it shows real
leadership.

The most visible evidence of
change has been the year long
TV advertising campaign, the
first ever of its type. Through
hundreds of TV commercials
FENSA has increased home-
owner awareness of the impor-
tance of the FENSA certificate
and of using FENSA Approved
Installers when installing new
windows and doors.

Incredibly valuable USP
The campaign has been highly
successful, reaching 63% of the
adult population in the UK. This
key project was carried out with
the sole aim of driving business
to the FENSA community and
giving FENSA Approved In-
stallers an incredibly valuable
USP when quoting for work.

A big focus has also been on
improving customer service. The

improvements have been huge
thanks to Customer Services
Manager, Rachel Culpan and
her team.

FENSA receives more than 700
calls a week from installers and
homeowners on a whole range of
topics, all of which are now dealt
with in an efficient and courteous
manner. Every call received is
answered and dealt with accord-
ing to strict parameters.

Member benefits
In addition, the FENSA commu-
nity now has exclusive access to
a raft of market leading products
that comes with FENSA member-
ship. Discounts on fuel, at Trade
Point stores and with Mascot
workwear are just a few of the
benefits. In addition, FENSA of-
fers tailored business insurance,
homeowner finance options, free
technical advice, training and
apprenticeship schemes along-
side free BFRC licences.

On the road
The FENSA roadshows have
also seen the organisation reach-
ing more installers than ever be-
fore. The FENSA team has been
travelling the length and breadth

of the country throughout 2019
to provide advice, answer
questions and help on a one to
one basis to installers. For
FENSA it’s been hugely valuable
having time to talk with installers
and find out what really matters
to them. Feedback has been
positive with everything learned
contributing towards future
developments and campaigns.

Added value
Tom Butler, FENSA Sales and
Marketing Manager, says: “The
question we always ask our-
selves is ‘How will our FENSA
Approved Installers benefit?’
When you consider it only costs
£11 a month to be with FENSA,
every installer can save a huge
amount every month with the
added value their membership
brings. Our position means it’s
important we have an offering
that is second to none and we’re
intent on improving that offering
further still next year.”

Picture: FENSA has worked
hard to ensure its brand is
working hard with
consumers for on behalf of
its members.

i

Over the past two years
there have been big
changes at FENSA – seeing
the organisation go from
‘aloof headmaster’ to an
organisation that shows true
leadership – market
leadership.

FENSA – Have You
Noticed the Changes?



Window or door installer?
Make sure you can give
homeowners what they’re
asking for...

More and more homeowners know to ask if they’ll get a FENSA
certificate before appointing a window or door installer.

Don’t miss out on your chance to win their work. Become FENSA
Approved so you can reassure them they’ll receive a FENSA certificate
when the work’s complete. All the proof they need that their installation
complies with Building Regulations and is registered with the local council.

Boost your business for less than you think. Join FENSA today.



Unit 3, Lloyd Street, Parkgate, Rotherham, S62 6JG
Tel 01709 710100 Fax 01709 525262
Email info@connaughtconservatories.co.uk

www.connaughtroofs.com

Three Solid Roofs - One Fabricator

WE DO MORE - SO YOU DO LESS

Give us a call for all your Conservatory Roof needs on

01709 710100

www.connaughtroofs.co.uk
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Hurst Doors has announced
the launch of the Harmony
Glass Collection, a new
range of handcrafted glasses
which is available in selected
door panel and composite
door styles.

The collection features on-trend
geometric designs which are
sandblasted onto both faces of
the double-glazed unit, the pat-
tern of one face shown in the re-
verse of the other. The end result
is a 3D effect when the designs
are viewed at different angles.

“The skill of our designers in
creating these glass styles
certainly shines through, a
real Hurst USP, that we strongly
believe will help our customers
close more door sales,”
says Hayley Barker, Hurst Doors’
Marketing Manager,

Privacy
As well as adding flair to any
contemporary home, the Har-
mony Glass Collection ensures a
high level of privacy whilst max-
imising the amount of natural
light that is able to flood through
the panes and brighten up
homes.

Barker continues: “The Har-

mony Glass Collection is the re-
sult of research into current home
interior trends and we’ve noticed
a steady growth in homeowners

choosing geometric patterns.
“We always strive to innovate

and being able to do so in-house
utilising our new sandblasting
machine has been a really re-
warding experience.”

Brochure
Fabricators and installers inter-
ested in seeing more of these de-
signs can request a free physical
copy of the Hurst PVC and Com-
posite door brochures. These
brochures are also available to
view and download online from
the Hurst Doors website.

Picture: The Harmony Glass
Collection.
www.hurstdoors.co.uk

i

Doors And Glass
In Harmony
Hurst Door’s handcrafted
door infill panels are using
trendy geometric designs
and creating an intriguing
3D effect.

http://www.hurstdoors.co.uk


One supplier has introduced
a selection of new letter-
plates which it says will allow
installers to achieve an exact
colour match with a range of
external door handles and
matching items. The letter-
plates come from Arrone, the
sister brand of Hoppe (UK).

Designed to complement popu-
lar Hoppe external door handles
such as Atlanta, Tokyo and Birm-
ingham, the new Arrone letter-
plate is available in five finishes
including polished brass and sil-

ver and powder coated an-
thracite grey, white and black.

Jonathan Walker, product man-
ager at Hoppe, says: “The new
AR708a letterplate has been
added to the Arrone range to
make the specification process
easier for external door hard-
ware. Hoppe now offers an exact
colour match for a complete
range including letter plates, han-
dles, door knockers, numerals
and letters. No matter what han-
dle is chosen, homeowners and
their installers can be confident
that they will be able to get asso-
ciated hardware in the same
colours and finishes, and all from
one place.”

Testing
The AR708a letterplate has been
cycle tested 50,000 times and in-

cludes a patent pending return
spring to ensure a positive return
action and prevent water egress.
It is covered by Hoppe (UK)’s
10 year mechanical operation
guarantee.

Picture: The new AR708a let-
terplate from Arrone.

i
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Matching Letterplates Posted
In Hardware Collection

The Door & Hardware Federa-
tion has announced it will be
hosting a free fire safety sem-
inar taking place on March
17 (St Patrick’s Day) at the
DHF’s head office and train-
ing academy in Tamworth.

A previous seminar will already
have been held in February. The
morning seminar in March will
primarily appeal to those with re-
sponsibility for fire safety, asset
management and procurement
within housing associations in the
West Midlands area – but in-
stallers are welcome.

The DHF plans to offer these
seminars to those beyond the im-
mediate region later in the year.
The seminars, both of which start
at 9:30am and include lunch,
will comprise two presentations.
The first is entitled: ‘Fire Safety,
some comments on doors and
hardware after Grenfell’. It will
focus on the outcomes of the ini-
tial inquiry, in addition to how the
doors and hardware performed.

Grenfell Tower Inquiry
This will be followed by ‘A
Guide for Selecting Flat Entrance
Doorsets’ and will highlight the
criteria to take into account when
specifying a flat entrance
doorset, in addition to building
regulations and industry stan-
dards, referring to the most re-

cent recommendations from the
Grenfell Tower Inquiry Phase 1
Report Overview.

Building a Safer Future
Widely considered as the ‘go to’
experts for technical advice,
training and raising industry
standards and actively involved
in the technical committees of the
Industry Response Group,
formed in response to Dame Ju-
dith Hackitt’s Report: ‘Building a
Safer Future’, the DHF is well
placed to offer these seminars in
collaboration with Gerda.

The federation also works on
BSI Standards Committees, with
compliance authorities HSE and
Trading Standards as well as fire
safety organisations in the UK
and Europe. i

Fire Door Safety Seminars
To Be Sure,To Be Sure, To Be Sure

Hoppe (UK) is a major
supplier of door handles
and hardware. Now sister
company Arrone has
introduced letterplates to
match.

The Door & Hardware
Federation has announced
upcoming Fire Door Safety
seminars – the first is on
Paddy’s Day
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Doorco has expanded its door glass offer-
ing with the launch of the new Decorative
Glass Additions range. The 2020 glass range
now gives customers 524 stock lines

including tra-
ditional, con-
temporary or
minimalist op-
tions.

There is also a
range of de-
signs unique to
D o o r c o .
Doorco MD
Dan Sullivan
says: “Com-
pared with
other suppliers’
limited choices

of glass, our range is pretty impressive, from more
standard designs for new build and social housing
to decorative or contemporary choices for retail.”

Not choice for the sake of it
Sullivan continues: “We’re not offering choice for
the sake of it. Following an extensive review of
our glass ranges using sales and trends data, we
have been able to bring together a carefully con-
solidated range that will allow for even faster
lead times.

“Obscure, clear and many decorative glass
lines are now stocked off-the-shelf and
despatched in up to three days, with the rest of
our comprehensive decorative range to follow.
Our new brochure reflecting these changes and
a full suite of new images are now available to
customers.

Resilient the supply chain
“The review has also meant that we can hold
even more stock of the new glass ranges from a
larger network of selected supplier partners,”
says Sullivan.
“But it’s not just about the glass itself. Customers
are now relying on Doorco for complex glazing
too. Our prepping division, which includes our
dedicated bespoke glazing service, is seeing con-
sistent double-digit growth month on month.”

Picture: The Monza Augusta – Chelsea –
from Doorco.

i

524 – Glass
Additions

HERITAGE ALUMINIUM
STEEL REPLACEMENTWINDOWS & DOORS

NEW HERITAGE V6 BIFOLD DOOR

• HARDWOOD SUBFRAMES AVAILABLE •
Before After

heritage-windows@hotmail.co.uk

ALL TRADESWELCOME

Designed to replicate
1920 Crittall Art Deco style windows & doors

mailto:heritage-windows@hotmail.co.uk


SWC Trade Frames, based in Scarborough, first
partnered with Yale Door and Window Solutions
fifteen years ago. The fabricator is a particular fan
of Yale's multipoint door locks. More recently the
firm has been using Yale's Platinum 3 Star cylinder.

“The relationship between SWC and Yale is in-
valuable. After partnering with Yale for so many
years, we have developed complete faith in not
only product quality but also the brand’s depend-
ability,” says Mark Catchpole, Sales Director, at
SWC Trade Frames

Standards
“We know that when we’re using Yale products,
everything has been tried and tested to the maxi-
mum standards. Plus, Yale’s commitment to in-
formed design, responsible manufacturing and
sustainability considerations assures us that we are
delivering top quality products to our own cus-
tomers,” continued Catchpole.

Most secure
The Platinum 3 Star Cylinder is Yale’s most secure
lock yet - so much so, Yale is offers a £1,000 guar-
antee in the event that the cylinder is snapped
under attack in a forced break-in.

Picture: The Platinum 3 Star in Nickel.
To find out more about Yale’s £1,000 anti-snap
guarantee go to www.yaledws.co.uk

i
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It Don’t Snap –
Anti-Snap Cylinder
Guarantee Keeps
Going

One trade fabricator
has been using Yale
over a period span-
ning two decades.
And that trade fabri-
cator was the very
first to launch Yale’s
new £1,000 anti-snap
cylinder guarantee
back in July 2019.

http://www.yaledws.co.uk
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Hardware specialists, MI Products, has cre-
ated a handy guide to Building Regulations
Approved Document Part M.

The guide includes information about the cor-
rect thresholds to use in order to meet the guide-
lines for accessibility. “We created the Guide to
Thresholds and Part M as a crib sheet for fabri-
cators and installers to refer to,” says Ian Searle,
Director at MI Products. “It contains lots of infor-
mation at a glance on what Part M is, how
thresholds can comply with Part M, why Part M
and accessibility is so important and who is re-
sponsible for compliance.”

Approved Document Part M is a section in
Building Regulations that contains guidance on
accessibility to ensure that new build properties
are suitable for those with disabilities. “With
more installers and fabricators working on new
build projects, it means that they can refer back
to one, easy to read, document,” continues
Searle. “They have peace of mind and reassur-
ance that they are meeting regulations and the
demands from architects and developers.”

Easily accessible entrances
MI Products has developed the FX15 low door
threshold which achieves a 15mm upstand with-
out any extensions or ramps. This enables easily
accessible entrances and exits for wheelchair
users and those with limited mobility.

Picture: The guide can be downloaded
from www.miproducts.co.uk/building-regu-
lations-part-m-threshold-guide/ where infor-
mation can be found on Part M and FX15.

i

Free Guide To Part M
And Thresholds –
Download It
Now

http://www.miproducts.co.uk/building-regu-lations-part-m-threshold-guide/
http://www.miproducts.co.uk/building-regu-lations-part-m-threshold-guide/
http://www.miproducts.co.uk/building-regu-lations-part-m-threshold-guide/


Go lighter and brighter
with Skypod Lanterns
from Astraseal!

SKYPOD LANTERN ROOF SPECIAL OFFER!

Eurocell’s Skypod range has transformed the roof lantern
market, providing a cost effective solution offering slim
sightlines and high efficiency. Skypod’s uPVC construction
means the system is incredibly easy to handle and install.

This product comes in either rectangle or square-shaped
configurations, a two or three bar pitched style and is
available in a range of finishes.

EXAMPLE PRICES:

1000 x1200mm
£425 + VAT in white | £499 + VAT

in Anthracite Grey

1000 x 1800mm
£525 + VAT in white | £599 + VAT

in Anthracite Grey

Glazed with Pilkington Activ self cleaning
glass in either Blue tint or clear.

PRICES START FROM

* EXAMPLE PRICES ARE BASED ON EXTERNAL KERB SIZES. PRICES EXCLUDE DELIVERY. LIMITED TIME ONLY.

GET A QUOTE TODAY:
01933 270 552
OR EMAIL US ON:

sales@astraseal.com

WWW.ASTRASEAL .COM/TRADE
ASTRASEAL HOUSE | PATERSON ROAD | FINEDON ROAD INDUSTRIAL ESTATE | WELLINGBOROUGH | NN8 4EX

mailto:sales@astraseal.com


January 2020 sales are up 22% year-on-year
following a record-breaking 2019, according to
Deceuninck.

MD Rob McGlennon comments: “The top end of the
market is focused on ‘aspirational’ products like heritage
flush windows and doors, patio sliders and colour. We
give our customers the products and service to grow in this
sector and our top 20 customers’ sales are now
comfortably over 50% colour.

“We’ve had a storming start to January with sales 22%
up on the year before, and we’re confident we’ll have
another successful year. Post-Brexit we’re seeing some
much-needed political and economic stability which
seems to be boosting consumer and business confidence.
There are promising signs in commercial and newbuild
too, where Deceuninck fabricators are also very strong.”

“My advice to installers who are worried about their
2020 outlook is give Deceuninck a call and we will advise
you of a fabricator who can give you the products, service
and support to sell more.” deceuninck.co.uki

Senior Architectural Systems offers training
support in the fabrication and installation of its full
range of aluminium fenestration products and
has recently created a dedicated Training
Academy at its South Yorkshire head office.

Senior is now offering a comprehensive training
programme in the use of its SF52 aluminium curtain
walling system. Senior’s training combines both
theoretical and practical elements and is supported by
GQA Qualifications; the leading awarding body and
the only issuer of CSCS cards for the glass and glazing
industry.

With many main contractors increasingly looking for
evidence of competency within the supply chain, product training is an effective way for fabricators to
strengthen their position in today’s competitive market and to take advantage of the many supplier
agreements that manufactures such as Senior have in place. seniorarchitecturalsystems.co.uki

Sealant, adhesive and building chemical manufacturer Bond It has launched a
new product to compliment its range.

Super-Mate is a universal, high quality siliconsed acrylic sealant which is an
economic alternative to silicone and waterbased sealants. Ideal for sealing around
timber, metal and PVC-U window and door frames and fill gaps and cracks in general
decorating applications such as brickwork, stone, plaster and concrete. It will also seal
in bathrooms and around bath tubs as it is antifungal and has more flexibility than
other acrylics, it contains a powerful fungicide to prevent mould growth.

As it contains no solvents it will also bond polystyrene coving and tiles, cork tiles
and wood block flooring.It remains permanently flexible, is mould resistant, can be
over painted and easily cleaned up with water; no solvents, no isocyantes, no
mess – one tube does all. bond-it.co.uki
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Heritage Sales Flush



Peter Bennett, owner of Northwich based Home
Installations, has been a Kestrel customer for 23 years and
ranks them as ‘superb’ above all their competitors.

With a 20 year career in the business before launching Home
Installations in 1995, Bennett’s expertise means he expects the
best products are installed in the properties he renovates.

As a Kestrel approved installer, Home Installations has made
improvements to more than 100 homes in the village of Moulton
alone, with a recent project involving pitching a flat roof and
replacing rotten cladding, which totally transformed a property.

The Tudor relief installation replacement project saw them use
K16 woodgrain fascias and the 150mm wrap around Tudor

boards to give the appealing, traditional finish.
Bennett comments: “As a relatively small family business our reputation is everything and I feel very

confident with the Kestrel brand. Having used literally hundreds of metres of their products over the last
two decades shows you can rely on them.” kbp.co.uki

Fastener specialist Rapierstar is providing extensive
support to window and door manufacturer Shelforce to
streamline fastener usage and ensure its workforce is fully
supported to achieve the highest quality finished products.

Shelforce specialises in the supply of windows and doors to the
social housing, new build and schools sectors. It is already
benefiting from a 25% reduction in the number of different types
of fasteners it uses following a Rapierstar fastener ‘Health Check’.

Howard Trotter, Business Manager at Shelforce explains: “The
process changes that Rapierstar have helped us to implement have
enabled us to further improve manufacturing efficiency and
optimise quality, while at the same time multi-skilling workers so
they are able to work on any part of the production line as
required. This ensures we remain competitive in the market with a
range of windows and doors that offer significant quality benefits,
supported by technical documentation and test data that satisfies
client audit requirements, which our loyal and growing customer
base really values.” rapierstar.comi

Products & Projects
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The team at Dekko Window Systems is celebrating
being shortlisted for a high-profile business award at
the Amazon Scale-Up Awards by Business Leader.

The company, which specialises in premium PVC-U,
aluminium and timber-effect glazing products has been
nominated for the ‘Manufacturing Excellence’ award. The
award recognises businesses with a world-class
manufacturing ethos, outstanding productivity and business
performance to match.

Kurt Greatrex (pictured), Sales Director at Dekko comments:
“This fantastic nomination is a testament to both the hard-work
and dedication of our 200-strong team, and the real resilience of our trade partners who continue to
achieve tremendous results in spite of the challenging market conditions they face.

Dekko will find out if they are successful at the black-tie gala dinner, held at the Hilton Hotel on
London’s iconic Park Lane on Friday, March 20th. The awards are headlined by Amazon, a Fortune
Global 500 company, and organised by Business Leader Magazine, the leading media company for
entrepreneurs, CEOs, investors and business leaders. dekkowindows.comi



WINDOWS DOORS ROOFING SHOPFRONT CURTAIN WALL

Coming soon...

BIRMINGHAM’S BEST KEPT SECRET

www.kestrelaluminium.co.uk
Tel: 0121 333 3575

Another new product from Kestrel Aluminium Systems.
We are continually developing our range of quality aluminium profiles and accessories for the

fabrication of shopfronts, commercial doors, curtain walling, windows and glazed roofs.

We have a great new system we’d like to show you, look out for details in the press and
online or call on 0121 333 3575 or email info@kestrelaluminium.co.uk

http://www.kestrelaluminium.co.uk
mailto:info@kestrelaluminium.co.uk


Aluminium Bifolds
from just

£350
Dual colour any RAL +£100

GREY/WHITE/BLACK inc DUAL

per leaf

#changetobetter

Get a quote today enter sizes online or scan code or visit

www.armstrongindustries.co.uk

02476 686682 02476 638779
sales@armstrongindustries.co.uk

armstrongindustries @armstronginduk armstrongindustriescouk

est 1996

BOSTON PLACE COVENTRY CV6 5NN

#ten day delivery #fully fabricated

http://www.armstrongindustries.co.uk
mailto:sales@armstrongindustries.co.uk


Leads 2 Trade has reached a milestone of supplying
750,000 double qualified sales leads in just 14 years.

Co-founder and Director Andy Royle (pictured) says: “To
have supplied three-quarters of a million double qualified
sales leads for companies in the home improvement indus-
try since 2006 is a huge achievement.

“But what sets us apart is the quality of those leads. They
are all double qualified by our in-house call centre and it’s
why we have a reputation for quality, integrity and compli-
ance.”

Leads 2 Trade supplies fenestration leads for windows,
doors, conservatories, orangeries, replacement conserva-
tory roofs and bi-fold doors.

Members can also take advantage of premium lead de-
livery methods, including pre-qualified hotkey telephone
leads and an appointment booking service. i
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VEKA UK fabricator and installer Everglade UK
has contributed to DIY SOS‘The Big Build’which
transformed the Bolton home of Heather and
Martin Taylor-Mann and their children.

The episode, which aired on BBC One at the end
of November 2019 saw 150 volunteers extend and
reconfigure the house to make it better suited to the
family, and in particular, their nine-year-old son
William who is severely autistic and has a high
sensitivity to noise.

Everglade Co-Owner Deni Sirovica explains: “It
was fantastic to be involved in a project that will
bring such enormous improvements to their daily life.
The Taylor-Mann family (of five) were sharing two
bedrooms and as the youngest daughter got bigger
and William’s condition meant that he tended to
keep everyone awake, they were becoming over-
whelmed by their circumstances.

“DIY SOS came in to help, with plans to build a
timber-framed, soundproofed extension for William
where he could have his own specially designed

quiet bedroom space, and in turn, his two sisters
could each have their own room upstairs without
William keeping them awake at night.

“Originally, Everglade was asked to provide just
two windows for the extension. But when we saw
the extent of the plans for the rest of the house
renovation, and we heard how William can’t be left
upstairs – even momentarily – because he tries to
climb out of the windows, we volunteered to fabri-
cate and install eight VEKA FS casement windows
completely free of charge.

“The windows we provided were all ‘A’ rated,
which means they’ll keep the house nice and warm,
and thanks to the quality of these VEKA systems,
they’ll also keep outdoor noise down. We fitted them
all with child-lock restrictors to provide peace of mind
that William wouldn’t be at risk of opening them
wide enough to climb out.

“We also used VEKA profile to create the front
porch, which brightened up the front of the house
and created a welcoming entranceway.” i

Everglade In BBC’s DIY SOS ‘The Big Build’
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CMS Window Systems has taken delivery of a
fully branded Nissan e-NV200 van, following
the successful trial of its first electric vehicle
over the last 18 months.

With a range of up to 187 miles on a single
charge, these vans are ideal for serving CMS
customers in the areas within close proximity to its
main Castlecary factory and HQ near Glasgow,
giving ample scope for emissions-free site deliver-
ies throughout the working day.

Jamie Hepburn MSP (pictured above) said: “It is
a welcome example of a local company looking to
the future and being pro-active in transitioning to-
wards a carbon-neutral society. I would hope other
local companies would recognise the advantages
of moving to electric vehicles for commercial pur-
poses and that they look to follow CMS’s lead.” i

VEKA UK hosts an annual ‘long service lunch’ each year
to recognise and reward employees celebrating 5, 10,
15, 25 and 30 years of service and December’s lunch
saw 45 employees presented with certificates com-
mending a collective 500 years.

The PVC-U systems manufacturer invited long-serving staff
from departments across the business to come and celebrate
their ‘VEKAversaries’ with a buffet and certificate presentation.

After presenting the certificates MD Dave Jones explained: “Here at VEKA, we know that our people
are our most valuable asset. We’re proud to offer a wealth of career benefits in order to attract the best
talent and then we work hard to keep them! Celebrating employees that have been with us long term
is just one of the ways we recognise all the hard work that goes on at VEKA. Our global brand and
reputation for quality, excellence and innovation mean nothing without our hard working staff, so it’s
only right that we should mark and reward these anniversaries.” i

Going Electric –
Branded Nissan Van

New Lead For
HOPPE

Wendy Fenney has joined the HOPPE team as
marketing manager.

Fenney has over 20 years of experience in the
construction industry, specialising in business-to-
business construction marketing to trade and spec-
ification channels. She has previously worked for
the window and door systems manufacturer Epwin,
Alfred McAlpine, Tarmac, and Space 4, a timber
frame manufacturer owned by Persimmon Homes.

“I will be using my experience of marketing lead-
ing brands, in particular in the door and window
sector, to help shape the way we
promote HOPPE and ARRONE products going
forward, making sure that all of our customers are
able to make informed decisions when specifying
hardware products that satisfy building
regulations,” comments Fenney. i

Long Service Lunch



With over 30 years’ experience in the glazing industry, Purplex combines in-depth industry knowledge

with marketing know-how across all channels. As a digital, creative and public relations agency we

build your brand, drive customers to your door and create sustainable, profitable growth.

To find out how we can help you make a real impact let’s start with a coffee.

Bristol | London

Contact Us

Call 01934 808 132

E: grow@purplexmarketing.com

www.purplexmarketing.com/Purplexmarketing

@Purplexuk

/Purplexmarketing

/Purplex-marketing

MAKE AN IMPACT.

THIS IS WHERE IT BEGINS…

mailto:grow@purplexmarketing.com
http://www.purplexmarketing.com
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Choices,Choices,Choices
Brand,Brand,Brand

It seems everywhere we look
these days we are bom-
barded with an avalanche of
choices and options.Whether
it’s the products we buy, the
services we use or the way
we consume news, media
and entertainment writes
Purples MD Andrew Scott.

And it’s a moving feast with a
flood of new companies, products
and marketing/media channels
emerging almost every month.
Winning the ‘hearts and minds’
of customers (brand loyalty) has
become increasingly difficult
while competing for ‘share of wal-
let’ requires more resources and
investment than ever before. So
how can the glazing industry
adapt to this changing customer
landscape and grow successfully?

Building your brand
proposition
In today’s frantic, fast-paced
world where we are over-
whelmed with choice and have
less available time, our buying
habits are influenced by brands.
Whether it’s the phone you use,
the car you drive, the trainers you
wear or the coffee you drink. It
comes down to familiarity and
trust. We are more likely to buy a
product or service from a brand
we know and trust because we
have a perception of what it
means.

A Rolex means status, Primark
means low price.

The companies with stronger
brands (irrespective of premium
or budget positioning) attract
more customers.

Stretch the brand
Marketing experts know how
valuable brand recognition is.
Nestlè has stretched their Kit Kat
brand with over 100 variations
and launched all-new Kit Kat
product lines, from drinks to ice
cream and merchandise. The
result is a brand with a $1 billion
valuation.

Virgin Homes
If Richard Branson launched
‘Virgin Homes’ selling windows,
doors and conservatories, con-
sumers would flock to the brand.

Leads are amplified
Lead generation is, of course, the
lifeblood of the glazing industry
(especially in the retail sector).
But companies who invest in their
brand amplify the results of their
lead generation. In a market
place swamped with choice,
customers are more likely to
request a quote, place an order
and spend more with a familiar
brand that they trust than one
they don’t recognise.

Go where your customers are
The major shift in choice and op-
tions doesn’t just relate to prod-
ucts. It applies to the way we
consume information. In years
gone by, positioning your brand
in front of potential customers
was easy with a handful of adver-
tising channels.

Today, there are hundreds of
marketing channels, media and
platforms and customers interact

with different channels at different
times for different reasons. Per-
haps Facebook in the morning,
radio on the way to work, email
and LinkedIn during the day,
browsing online while watching
Netflix in the evening and keep-
ing a track of the kids via
Snapchat. Passive and subliminal
advertising, such as outdoor bill-
boards and buses, are as power-
ful as ever, however, they now
are competing with music stream-
ing and podcasts on earphones.
Traditional marketing channels in-
cluding magazines and direct
mail are having a resurgence,
while radio is ‘fighting back’
against digital marketing. You
can have the strongest brand,
great content and a large budget
– but it is meaningless unless you
go where your customers are.

It’s what the customer thinks
I once had a trade customer tell
me: ‘I don’t want to do email mar-
keting because I don’t like receiv-
ing lots of emails’. It doesn’t
matter what you think, it only mat-
ters what the customer thinks.
We can’t avoid the shift in cus-
tomer behaviour – it has already
happened. Companies need to
rethink how they approach mar-
keting and business growth. i

Andrew Scott, Chief
Executive of business and
marketing consultants
Purplex, says we are
overwhelmed with choice
and have less available
time – and thus our buying
habits are influenced by
brands.
purplexmarketing.com



32 | Editor’s Comment | The Installer

IKEA Bokloked And Loaded
I have to point you in the direction (that direction being back to
page 5 of this issue) of one of our news stories this month.
BoKlok is a company jointly owned by Skanska and IKEA, which plans to
rollout modular off-site constructed (they used to call it pre-fabricated) low-
cost homes. Not only are they delivered to site and then ‘erected’ they
come ready with fittings...IKEA fittings.
One of the flat-packed flats is even named like an IKEA cupboard or desk
– Glasörten. 400 homes will be the first to go up in the South-West once
planning permission is granted. But what will off-site construction mean
for traditional building skills? Who installs the windows? Does the glass
get fitted before or after?
I would like to find out and I now have the Offsite Construction Show in
my calendar for later this year – London’s ExCel, November 11-12.

QANW 5-Minute Survey – And Prizes Up For Grabs
Members of QANW (and you have to be able to access the members’
section on the website) are being given the opportunity to take part in a
short survey to have their say on important aspects of their membership.
QANW really do such a fabulous job and part of that is keeping close to
its member customers and letting those members know how important
they are to the business.
I recommend again you turn back to page 12 and take a few minutes to
complete the survey – there are three free prize draws for those of you
that do.

Good Morning Don
This is a letter that was sent recently to our Technical Author,
Don Waterworth (his article is on page 10 this month).
It comes from Caroline Box at Lancashire Trading Standards and it reads – I
was in Court yesterday with the report you (Don) provided with regards to a
property in Preston and a trader called Jason Myers.
Myers was sentenced to 20 weeks in prison (suspended) and a curfew from
8pm to 6am for 16 weeks and must attend a rehabilitation programme. He
has also been disqualified from being a director for six years. His company
has been wound up and thus it was fined a nominal £20.
Three consumer witnesses were awarded compensation totalling £1,480.
Another strike at rogue traders from Don Waterworth – I respect
everything he does to bring people who rip-off homeowners (often elderly
homeowners) to justice. I can’t believe just how lightly Mr Myers has
gotten off. The courts ought to be ashamed they don’t do more to
discourage these conmen – and remind honest tradespeople why they
are honest.

Didn’t We Do Well – FENSA Gains Huge Brand Awareness
FENSA’S ‘All The Proof You Need’ TV marketing campaign has resulted
in a huge rise in awareness.
I wondered about a TV campaign (there have been a number from this
industry that have failed) – but well done to FENSA for flexing their
muscles and proving they are top dog again in the kennel of competent
person membership organisations .

Brian J. Shillibeer, Editor
@theinstallermagazine or installer@profinder.eu
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NANOMOL–C SUPASIV ULTRA

£19.75 25KG £24.75 25KG
1279 certified AWAC >17% 1279 certified AWAC >17%

KU83 2-part PS MELTEX ‘GOLD’

from£2.25 ltr £14.99
Full EN1279 certification 6.5 KG blocks 1279 pass

PROFILEX PVC “Eco” std.
Warmedge GFR fibre reinforced

9 micron aluminium NANOBAR
gas barrier foil, best 21p 19p 25p double reinforced rigid
PSI conductivity for 19.5mm black bar, smooth top.



greenteQ; the exclusive brand of VBH

VBH’s NEW
multi-brand security guarantee

Turn prospects into satisfied customers

Q-secure is the new security performance guarantee fully backed by VBH, Europe’s largest
supplier of window & door hardware.

Q-secure coversWindows, Residential Doors and Folding Patios, giving homeowners peace of
mind when it comes to their home security.

In fact, we’re so confident in the strength and performance of our hardware options that we
will pay homeowners if they are broken into via your windows, doors or patios if the intrusion
is down to the failure of a product covered by the guarantee.

Contact us to find out more

01634 263263 • sales@vbhgb.com

@VBHGB • www.vbhgb.com

mailto:sales@vbhgb.com
http://www.vbhgb.com


www.zen-fold.co.ukinfo@zen-fold.co.uk01268 569066

Quotes By Return In 2 Hours

Easy To Instal l & Adjust

P AS 24 C ompliant

On Time Deliveries - Guaranteed

Probably The Best

On The Market

Aluminium Bifolds
with Fast Turnaround

Foiled Aluminium Bifolds
with Fast Turnaround

white on white 7016 on white black on black 7016 on 7016black on white

There’s a reason we’re a dedicated Bifold Manufacturer,
expert advice & products are just a phone cal l away

Quote & order on-line, email or call

mailto:info@zen-fold.co.uk
http://www.zen-fold.co.uk


Casement Windows | Bi-Folding Doors | Sliding Doors | Residential Doors

Quality Products | State-Of-The-Art Machinery | Rapid Quote & Production Turnaround

0116 236 4656 trade@uws.co.uk

STAND OUT FROM THE CROWD

FASTEST GROWING

mailto:trade@uws.co.uk


Access Systems

Bi-folding Doors

Baypole Jacks

Fooorrr aaallllll yyyooouuurrr aaacccccceeessssss cccooonnntttrrroool
annd door hardware
solutions
● Electric Strikes
● DDeadlocking Bolts
● WWaterproof Keypads
● CCompact Shearlocks
● DDeadlocks & Deadlatches
● Loock Accessories
● Trransom Door Closers
● VVortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

You can buy jacking kits from as
little as £5.00 each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.uk

e as £5.00 eac£5.50

Aluminium Systems

Aluminium Lanterns

Call: 01642 610799
www.madefortrade.co

MAKE THE
SMARTER

CHOICE

Working Days
Lead Time

ORDER TO

DELIVERY FROM

A FAST 10
GET A QUOTE TODAY:
sales@madefortrade.co

Aluminium
Bi-Fold Doors

FROM
ONLY

£345
per leaf

*

Including
delivery

Colour Applicators

www.kolorseal.co.uk
sales@kolorseal.co.uk

Tel: 0121 740 0217
Kolorseal Midlands

Tel: 01924 454856
Kolorseal

Conservatory Roofs

Call: 01642 610799
www.korniche.co.uk

FITTED
IN

MINUTES
ALUMINIUM ROOF LANTERN

THE AWARD WINNING

6
h

ES

997106
.ukoc.he

NUTES

Tel: 07932 243 008 Email: mehreen.haroon@profinder.eu

PROFINDER www.profinder.eu
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Fixing Brackets

Machinery

INSTALL

SPECIALISTS TO UPVC AND
ALUMINIUM INDUSTRY

SAVE TIME & MONEY – We are Scotland’s number one contact for
new or secondhand machinery required to manufacture aluminium or

uPVC windows or doors. With over 25 years experience, we can supply
anything from starter packs to full turnkey packages.

For buying or selling Contact:

John Thomson on Tel: 0141 949 0440
Mobile: 07774 144156 or Email: thomsonjohn7@aol.com

UNIT 7, Great Western Business Park,Allerdyce Court, Glasgow

MACHINE SALES & SERVICE

G15 6RY

Planning Consultants

Corner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Flyscreens

Glass Handling

mailto:thomsonjohn7@aol.com


Racking Systems

Window Protection Film

Spares for RepairsProfile Bending

Screws & FixingsWindow openers

Window Bags & Display Cases

“Our in-depth knowledge, attention
to detail and friendly service make
Curved Frame Specialists the ideal
choice to build your custom frames.”

■ PVCU profiifile bending arch
and angle specialists

■ 7-10 working day turn
around

■ Over 20 years experience
■ Competitive prices

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
IIINNNDDDUUUSSSTTTRRRYYY FFFOOORRR OOOVVVEEERRR 222555 YYYEEEAAARRRSSS

mailto:sales@andywrap.net


Also in Aluminium:

Windows

Vertical Sliders

Call us now for enquiries :
Tel : 01296 668899
Fax now for a quotation : 01296 668450
or email : enquiries@garrardwindows.co.uk

Visit our website :
www.garrardwindows.co.uk

Visofold 1000
Aluminium Bi-Fold

Let the light in

We pride ourselves on our reliability

We carry large stocks of White, Black, Grey and Grey on White
for fast lead times and competitive pricing.
FAX OR EMAIL YOUR QUOTE TODAY!

•
• Available in a wide variety of colours and textured

• Full suite of colour matched furniture (handles,

•
‘Visofold 1000’which allows a low threshold while

Delivered within 6 days, fully fabricated and ready to fit

mailto:enquiries@garrardwindows.co.uk
http://www.garrardwindows.co.uk

