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£250 million of housing deals
were struck on Valentine's
Day by the Government who
expect the move will deliver
almost 25,000 more homes.

The announcement came from
Communities Secretary James
Brokenshire on February 14 as

The Installer went to press.
A new partnership has also

been struck by the Government’s
housing accelerator, Homes Eng-
land, to build over 10,000 prop-
erties on Ministry of Defence
land on seven military bases
across the country. In London,
more than 1,500 new homes
will be built at London’s Queen
Elizabeth Olympic Park thanks to
a £78 million loan helping to
fund the development. Broken-
shire MP, said: "We delivered
222,000 homes last year which
is the highest number in a
decade but we must keep up-
ping our game. We want to hit

a target of 300,000 new homes
a year by the mid-2020s. Infra-
structure

The Government also plans to
spend £157 million on infrastruc-
ture to support the house build-
ing push - However, much of the
Housing Infrastructure Fund will
go in to schemes in Cumbria
and Tory strongholds in Devon.
To ask for more info – go to
http://forms.communities.gov.uk

Picture: The Government
wants to build 300,000 new
homes a year by the mid-
2020s.
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Showing The Love
For New Housing

Thousands of businesses are risking GDPR
penalties by not wiping the memory from
old IT equipment it has been claimed.

According to a survey carried out by Pro-
brand.co.uk, a large proportion (44%) of busi-
nesses failed to wipe the data from IT equipment
they disposed of in the two months following
GDPR.

One of the worst offenders was the trade sec-
tor - 71% of all UK businesses, large or small,
do not have an official process or protocol for
disposing of obsolete IT equipment. What’s
more, 47% of workers in the trades industry

admit they wouldn’t even know who to ap-
proach within their company in order to cor-
rectly dispose of old or unusable equipment.

Matt Royle, from Probrand.co.uk said: “Given
the amount of publicity around GDPR it is ar-
guably impossible to be unaware or misunder-
stand the basics of what is required for
compliance. So, it is startling to discover just
how many businesses are failing to both imple-
ment and follow some of the simplest data pro-
tection practices.

“This is especially startling to see from busi-
nesses within the trades sector, where sensitive
customer information including address details
are handled all the time.”

“The fines involved in a GDPR breach can po-
tentially run into the millions – and what appear
to be less tangible impactors, such as reputa-
tional damage, customer trust and loyalty, will
ultimately become financially significant.”

Picture: Businesses, particularly in the trade
sector, are risking GDPR fines for not wiping
the memory of redundant IT equipment.

i

Not Wiping Memory Risks GDPR Fines
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News

The Home Office Right to Work Checking
Service now gives employers access to up-
to-date, real-time information about mi-
grants’ right to work.

This makes it easier for individuals to prove their
rights in the UK – and employers the ability to
demonstrate compliance with illegal working
legislation.

The service is free to use. It was launched in April
2018, however until recently, employers have still
needed to request paper documents alongside
using the service. The changes will mean that em-
ployers can use the online service to demonstrate
they conducted the necessary right to work checks
on migrants and avoid a penalty if they are found
to be employing illegal workers.

Immigration Minister, Caroline Nokes said: “This
is another step we are taking to simplify and mod-
ernise the immigration system. The online Right to
Work Checking Service makes the checks simpler
for employers and provides greater security as
they no longer need to rely on physical documents
when checking migrants’ status, further reducing
the risk of forged documents being presented.”

The service is voluntary for employers and indi-
viduals. Migrants may demonstrate their right to

work using either the existing document checking
service or the online checking service. Individuals
will be able to authorise their current or prospec-
tive employer to see information about their immi-
gration status to conduct the check and will be
able to see exactly what information will be
shared.

Not from Europe?
The online Right to Work Checking Service can be
used by non-EEA nationals who hold biometric res-
idence permits or biometric residence cards and
EEA nationals who have been granted settled sta-
tus under the EU Settlement Scheme. EEA nationals
who have not been granted settled status under the
EEA scheme will still need to demonstrate their
right to work through the appropriate documents,
such as their national passport, as now. The
changes will also make it simpler for UK nationals
without British passports to demonstrate their citi-
zenship by enabling them to use short birth or
adoption certificates, which they can get for free,
instead of the long versions.

To try the checking system go to
https://bit.ly/1Aqa6h8

i

Ditch The Paper – Right To
Work Checks Are Online

Sandwell Metropolitan Borough Council has
chosen Vinci Facilities for a new four year
contract to deliver external improvement
works across its social housing estates.

The contract started in January and is being
delivered by Vinci Facilities Building Solutions
Midlands. Work will include upgrading doors,
windows, roofs and security for Sandwell’s so-
cial housing stock in the southern half of the bor-
ough - Oldbury, Rowley Regis and Smethwick.

Vinci will be working to tight budgets and es-
tablishing a planned and cyclical maintenance
schedule but also assessing properties to make
recommendations about improving the energy
efficiency of homes over and above any external
works.

Councillor Kerrie Carmichael, Sandwell’s cab-
inet member for housing, said: “This scheme is

part of the council’s £485 million ten-year Hous-
ing Investment Programme which focuses on im-
proving the council’s existing housing stock as
well as building new council homes.”

Picture: Typical properties in the Sandwell
housing portfolio.
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Vinci Bags £20m Window,Doors,
Roofs And Security Contract
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FIT Show News

The FIT Show 2019 - Birmingham NEC from
May 21st to 23rd - is your chance to con-
nect with all of your product, suppliers and
the latest innovations all under one roof.

You can’t afford not to be there. Here are our
Top Ten reasons why:

1. FIT 2019 is set to be the biggest yet
Over 300 exhibitors from across the window,
door, conservatory and glass industry are set to
showcase their brands, products and services
across three halls.

2. Installer Incentives
FIT is working with the likes of FIX Radio, On The
Tools, Trades Talk and numerous trade counters
to run a series of incentives and giveaways.

3. New Event Features
In addition to a brand new Installer Trail - guid-
ing you straight to the stands that have informa-
tion specifically for you - there will be a Timber
Trail and a New Products Trail designed to take
you straight to the products that are most rele-
vant to you.

4. Back to School
The FIT Show 2019 learning programme in-
cludes CPD certified content, through to practi-
cal product demonstrations and advice on
running your own business. FIT will be tackling
installer issues with live demonstrations and busi-
ness clinics, all delivered by quality speakers
and industry experts.

5. Grab a Grand
Made for Trade are putting their money where
their mouth is to demonstrate just how quick and
easy the Korniche Lantern Roof is to fit. They’re
challenging installers to fit the product on site at
FIT, with the installer with fastest time of the day
set to win £1,000.
Two person teams can egister via email to
marketing@madefortrade.co

6. Be a Star of the Show
Everyone’s Going Live is a video campaign de-
signed to put you and your business in the spot-
light - tell people you’re going to The FIT Show
2019 and let them know what you want to see.
Make sure you record your own #EveryonesGo-
ingLive video.
fitshow.co.uk/everyonesgoinglive

7. Glass Goes Big
FIT 2019 will see the launch of Visit Glass - the
dedicated ‘show within a show’ which will debut
flat glass processing machinery for the very first
time.

8. Hottest Ticket in Town
Check the FIT Show website for details of the
gala dinner in aid of GM Fundraising.

9. Pre-Reg Means Prizes
Registering to attend free will guarantee your ac-
cess to a tailor-made FIT Show. And if you do
pre-register early, you will automatically be en-
tered into a prize draw to win free parking, tick-
ets to the gala dinner, branded workwear and
much more.

10. Heathrow Airport Set To Secure Supply
Chain For Its Noise Insulation Programme
The FIT will welcome Heathrow Airport as the
airport seeks to secure key elements of its supply
chain to deliver its ongoing ‘Heathrow Quieter
Homes Scheme’. FIT will be a vital tool to meet
with systems houses, fabricators and installers in
order to deliver its target.

Picture: Heathrow representatives will be at
the FIT Show 2019 seeking supply chain
partners.
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The FIT Show Takes Off
For Installers



Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.korniche.co.uk

Working Days
Lead Time

ORDER TO DELIVERY FROM A FAST

5

THE AWARD WINNING ALUMINIUM
LANTERN ROOF

FASTER

STRONGER Performance Engineering

No on-site cutting or drilling for ease of install. No silicone,
single bolt fixings and clip fit finishing caps – Search on YouTube to
see the Korniche fully fitted in under 6 minutes

SUPPORT BEST for specifiers -
the ideal trade lantern

Brand, point of sale and marketing support helping save time
and maximise profit from sales and on-site. Online trade
KwikQuote tool

TM

FITTED
IN

MINUTES

WARMER
Thermal PVC T Bar, Thermally broken eaves beam and industry leading Q-Lon
Gaskets. U Value from 1.2

Fully Thermally Broken Construction

SLIMMER
Patent pending end boss enabling hips to merge into ridge.
Traditional features in contemporary design give ‘Timber’ like looks
suitable for all properties. Narrowest external ridge profile

Uninterrupted Sight Lines

Glazed in Seconds

g
m

Ability to withstand ‘Live’ loads over twice that of the leading competitor.
A 6x4m roof can support up to 8 tonnes. Up to 3m x 2.5m with no rafters,
No tie bars required

STAND K10
korniche.co.uk/fitshow

3.5kN
/m2

mpetito
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Installers Association Technical & Legal Column
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When either you or your sub-
contractor are setting out foun-
dations for an extension,
conservatory,porch or another
similar structure, it is vitally im-
portant that the trench block or
the cavity wall being laid on to
it sits centrally and the founda-
tion has the right width of
spread,writes Don Waterworth.

The loading bulb of a typical
foundation is shown in the at-
tached Diagram A. Note the cen-
tral placing of the wall on top of
the foundation. This ensures that
the loads are evenly distributed
through the loading bulb.

However, if you look at Dia-

gram B, either through miscalcu-
lation or lack of knowledge, the
building contractor has laid the
brick off-set from the foundation.

When this happens, the loads
can be unevenly distributed
through the foundation strip and
this can give rise to eccentric
loading which can the cause sub-
sidence. Unfortunately, this type
of subsidence can take 12
months to two years to manifest -
and invariably cause problems
with the brickwork above the
ground. the cost of repairing such
a defect can be prohibitive as un-
derpinning is almost certainly
going to be required.

Keep centred
Laying the masonry off centre on
a strip is a common occurrence
and can be easily covered over
by a building contractor whilst in
the ground. As you know the
work needs to be guaranteed by
you whether you are the main
contractor or the sub-contractor.
So I can only advise caution
again and to be aware of what
your builder is doing - make sure
s/he lays the wall centrally on the
foundation strip and you surely
won't come a cropper. Don.

Picture:
Diagram A –
note the
central
placing of
the wall on
top of the
foundation,
which is
good.

Diagram B – either this is a
miscalculation or shows a
lack of knowledge.

i

Beware of Eccentric
Loading Of Foundations
Getting your foundations right is vital writes our technical
expert, Don Waterworth.

Written by Don Waterworth BSc (Hons)
FCABE MEWI Chartered Building Engineer /
Building Surveyor,Expert Witness,
Accredited Mediator – Tel: 0800 1954922

Sealed The Deal
WindowWare has become the
distributor of the reXon range
of silicones,sealants, fillers and
foams..

Among the reXon new arrivals,
you’ll find neutral curing LMN
and hi-grade silicones that will
adhere to most surfaces without
primer indoors and out. In addi-
tion to the ubiquitous white and
clear finishes, Window Ware is
actively stocking these silicones
ready for next-day delivery in
several other trend colours. These
include agate grey RAL 7038

(overtaking Chartwell green in
the popularity stakes) cream and
Irish oak in the Rexon 111 hi-
grade silicone, plus black, an-
thracite grey (still trending
strongly) and a red-tone RAL

8017 brown in the Rexon LMN
117 silicone that’s a good match
for rosewood

If you allow a few days extra
lead-time, you can take your pick
from metallics and multiple
shades of blue, green, beige,
brown, various tones of grey and
more. And if you’re after some-
thing total unique, there’s even a
silicone colour matching service
available on larger orders.

The reXon range is available
via windowware.co.uk/
brands/rexon

i
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QANW Column

For many years QANW has
been the market leader for
the provision of insurance
backed guarantees.

The cover provided meets both
Competent Person Scheme and
TrustMark core criteria. How-
ever, QANW offers much more
support to contractors to help
with the day to day running of
their business through member-
ship benefits.

Bespoke insurance solutions
One of the many benefits of
being a member of QANW, is
that you will gain access to our
in-house broker - Kinnell Corpo-
rate. Through Kinnell Corporate
you can access a broker who
can provide a range of alterna-
tive commercial and bespoke in-
surance solutions to suit your
business.

Often contractors do not re-
alise that even a direct replace-
ment of a home improvement
will always come with an ele-
ment of design. So failure to be
protected in the event of a claim
against design can be costly or
- at the very worst - lead to busi-
ness failure. Alan Rorison, Di-
rector of Kinnell Corporate, has
put together this guide to Profes-
sional Indemnity (PI) insurance
covering everything you need to
know.

Do I need Professional In-
demnity insurance?
PI insurance should be consid-
ered by any business that will
be providing design, advice or
specifications to their customers.
PI insurance provides protection
for your business should a cus-
tomer take legal action against

your business for financial loss
that they believe was caused
through your negligent advice
or design.

The cost of legal fees, compen-
sation and lost revenue can all
add up and put your business
under considerable strain, hav-
ing the correct PI policy in place
can help protect your businesses
assets and reputation.

What PI cover?
PI insurance covers the cost of
mistakes made when providing
professional services - a mistake

can happen to anyone. The pol-
icy will defend claims on your
behalf, covering your legal costs
and meeting any damages if
you are found liable. Some poli-
cies will also offer protection for
financial loss caused by
defamation, loss of paperwork,
the dishonest conduct of em-
ployees and unintentional
breach of confidence. Addition-
ally, the insurance will often
cover any potential infringement
of intellectual property rights or
copyright.

How much professional in-
demnity insurance do I
need?
Limits of indemnity generally
range from £50,000 to
£5,000,000. To decide how
much professional indemnity in-
surance you need, you should
consider:
•The size of your business.
•The size of your customers or
contracts.
• Industry guidelines or

regulations.

Do I need Professional In-
demnity insurance? Alan
Rorison, of Kinnell Corpo-
rate, has put together this
guide to PI covering every-
thing you need to know.

To get help with PI insurance,
call Kinnell Corporate on
t. 0151 258 1150.

i

Professional
Indemnity Insurance
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The GGF Health & Safety Column

An article in January’s edition
of The Installer caught my
eye. The piece reported on
the prosecution of a landlord
and building contractor for
breach of the asbestos regu-
lations.

If you haven’t read the details I
urge you to find your January
copy and turn to page 5 and take
a minute or two to read the report
or go to http://profinder.eu/inst-
jan19/inst-jan19.html .

The landlord was a legal entity
as was the building contractor
and their prosecution was quite
appropriate as it had been
proven that there was a disregard
for a safe process. In the home im-
provement sector, where a land-
lord doesn’t exist and the contract
is between the homeowner and
installer, it isn’t possible to lay
equal blame.

Clearly in the in the incident re-
ported, both parties were equally
culpable but the contractor still
bore the larger burden of cost. Al-
though the contractor holds the
higher expectation to recognise
asbestos insulating board (AIB),
as in all probability they will have
come across it more frequently
and know how to properly deal
with it, a landlord should be
aware of their legal duties to man-
age the safety of their properties.

When installers are dealing
with the regular homeowner it
can be a massive challenge.
What is regularly dismissed by
homeowners is the residual risks
they carry should AIB be removed
unprofessionally. Homes includ-
ing outhouses and conservatories
are where people spend lots of
their lives. By not properly man-

aging or removing AIB, there is a
high likelihood that asbestos fi-
bres will remain on surfaces and
in the air. These fibres will in all
probability be breathed in by oc-
cupiers.

Hazard to family health
Let’s just for a moment consider
who these occupiers are. More
often than not it’s a family with
maybe two or more children.
Without seeming to state the obvi-
ous, children are growing and
that includes their lungs. Should a
child of 4-years of age breath in
asbestos fibres, the risk of lung
damage increases in the same
way studies have shown children
can be affected by passive smok-
ing. So, in the same way we raise
the awareness of the risks from
passive smoking we believe we
need to make consumers aware
of the risks arising from uncon-
trolled removal of asbestos from
the home.

A common occurrence?
I was recently contacted by the
HSE asking what our standards
were in relation to the removal of
AIB soffits. The question came
after a consumer had reported
that a builder had simply shoved
a soffit containing AIB into the loft-
space. The consumer, quite
rightly, was alarmed about this
and reported it. How often does
this happen? I would venture to
surmise that it’s not uncommon.

Raising awareness
We at the GGF have continued
our campaign to persuade the
HSE to open a meaningful discus-
sion on how we can best manage

asbestos removal in the domestic
market whilst making homeown-
ers more reliably informed of the
risks. We continue to gather sta-
tistics in support of this campaign
and we’re gradually getting inter-
est from key players and local in-
spectors at the HSE.

Our commitment to maintain the
highest standards in asbestos re-
moval remains core to our cam-
paign. We have published
consumer’s guides giving in-
stallers the opportunity to give un-
biased information on asbestos,
its risks and where it can be
found.

We continue to make this infor-
mation available to all. We be-
lieve that by giving proper
information regarding the risks
we can go some way to change
home owners' misguided suspi-
cions that installers simply use as-
bestos as an excuse to inflate the
cost.

For details of this consumer
guide please go to
https://www.myglazing.com
/about-ggf/homeowners-
guides/

i

Phil Pinnington, head of health & safety at the Glass & Glazing Federation says that installers
should behave properly when they might come across asbestos and they should raise
awareness of the problem to staff, colleagues and customers.

Asbestos – Behaving Well
& Raising Awareness
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Mechatronics is bringing
together two key areas of
expertise–electronics andme-
chanical engineering – to cre-
ate new opportunities for door
and window fabricators and in-
stallers.

Mechatronics is an area that’s
growing for Avantis International,
a company known for its water fil-
ter sensors - and for its hardware.
“In the glazing industry, most peo-
ple know us for hardware,” says
Mark Bromley, CEO of Avantis.
“But that’s just part of the busi-
ness. Avantis is one of South-East
Asia’s leading manufacturers of
electronic sensors and indicators
for a global market. We provide
products into sectors such as
water filtration, pharmaceutical
and medical, as well as distance
and measurement.

“We manufacture the indicators
that tell customers when the car-
tridges in water filtration jugs
need changing for Europe’s lead-
ing water filtration company. This
requires a high degree of accu-
racy and consistency. Avantis has

been producing sensors and indi-
cators for seven years and during
that time we have supplied 91
million smart indicators globally.”

Smart tech and locking
systems
As part of the hardware develop-
ment programme, Avantis has in-
vested into mechatronic assembly
lines in Malaysia, making them
capable of integrating electronics
into high security locking systems.
Bromley adds: “In 2019 we are
launching Kubu. It’s a simple and
affordable solution for the mass
market that combines the me-

chanical lock and electronic sen-
sor. The official launch of the
products will be at FIT Show
2019, where we will be demon-
strating how it works and the ben-
efits to fabricators, installers and
homeowners. More excitingly, we
will show how it will integrate
with the smart home technology
that’s becoming an essential fea-
ture in many homes.

“We believe that 2019 is year
for mechatronics for Avantis. This
is backed up with a huge invest-
ment programme to bring excit-
ing new products into the door
and security industry.” i

The major problem with any of
thegasketsavailable for repairs
is the variety of different gaskets
that have been used in all the
different types of PVC-U doors
and windows.

To overcome the issue of
searching for different

types of gaskets, Win-
dowparts have de-

veloped the
Flexi-repair gas-

ket system

available in pre-packed 10m
coils. The range consists of three
draft-proofing flipper gaskets and
three wedge gaskets to retain the
sealed unit.

Draft-proofing
The draft-proofing range com-
presses down to 2mm, provides
up to 7.3mm cover and is also
designed to acts like a bubble
gasket. There are three different
arrow sizes for fitting into the

sashes and frames of the PVC-U.
The gaskets re designed to follow
the contours of the window/door
profiles even if the sashes are
bowed. Windowparts claim the
range of three gaskets will cover
99 % of PVC-U doors and win-
dows.

Wedge gaskets
Each of the products in the wedge
gaskets range will provide two
options for holding the glass in
place.

Picture: Windowparts has
developed the Flexi-Repair
Gasket System.
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Doors and Door & Window Hardware

Filtering Out Mechatronics’
Opportunities

Don’t Blow A Gasket Over
Stockholding Issues

Avantis International is a company known for its water filter
sensors – and for its hardware.
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The Kenrick 3-Star cylinder
has been designed for in-
stallers who want their fabri-
cator to supply a top of the
range door locking solution at
a reasonable price.
The cylinder is independently

tested to meet the latest security
standards of the British Standard
Kitemark (TS007 3*).

Bumping and screwing
It is Secured by Design and fea-
tures multiple high security pins to
provide maximum security and
excellent resistance against the
known cylinder attack methods –
picking, drilling, snapping, bump-
ing, pulling and screwing.

Gone in 15 seconds
Steve Williams from Kenrick says:
“With more than 70% of burglars
gaining access to a property
through a door, the choice of hard-
ware for that door is a very impor-
tant decision for any homeowner.

“Sadly, the number of attacks on

doors is increasing because in-
truders can quickly and quietly
manipulate the cylinder and gain
access to a property – typically in
less than 15 seconds.

“We need to stamp this type of
crime out and offer far greater
peace of mind for the homeowner.
Our new 3 star cylinder eliminates
any possibility of tampering with
the cylinder, making homes much
less vulnerable to attack.”

Both sides
Williams continues: “The real
beauty of our cylinder though is
that it meets the standards of
TS007 on both sides of the cylin-

der, which means that fabricators
only need to stock one cylinder
for both open in and open out
doors. It’s also compatible with an
A1 key blank, so homeowners
can easily buy extra affordably
priced keys from the high street if
they need to.”

Retro-fit
The cylinder is manufactured in a
polished brass or a nickel
finish and can be easily retro-fit-
ted with no additional prepara-
tion. It is available as Paired Alike
or Thumb Turn and in all sizes
from 70mm to 110mm in 5mm
increments. i

Rust and atmospheric
pitting is a common
problem for home-
owners who live in
coastal areas due to
the high concentration
of sodium chloride in
the air

Stonebridge has now
been certified to resist the
salty elements for its
forged steel hardware.

However, atmospheric problems
aren’t exclusive to the seaside.
People living in industrial areas

can also experience difficulties
due to the corrosive effect of air-
borne pollutants as a result of
certain manufacturing processes.

480 hours
Stonebridge’s Armor-Coat range
has been successfully tested to
BS EN 1670:2007 Grade 5, the
highest possible standard. The
test required products to be ex-
posed to a neutral salt spray
under controlled laboratory con-
ditions for 480 hours and the re-
sults showed exceptionally high

corrosion resistance. “We’ve de-
signed this new range to give
consumers a stylish choice of
hardware that they can be confi-
dent will last for a very long
time,” says Ian Smith, Design &
Brand Manager at DJH Group,
owners of the Stonebridge
brand. “To come through a 480-
hour salt spray test is a massive
achievement. Our nearest com-
petitors failed at well under half
that time, so that just shows how
difficult it is.”

Fade away
As well as providing protection
from corrosion, the Armor-Coat
system also incorporates UV pro-
tection for fade resistance. i

New Cylinder Is 3-Star Of
The Show

Salty Seadogs Prefer An
Armour Coating

Kenrick has expanded its cylinder range with the
introduction of a new 3 star high security cylinder.

Doors and Door & Window Hardware



AFFORDABLE ALUMINIUM

FREE GLASS UPGRADE
ON BI-FOLD DOORS

TO PLANITHERM ONE
A GREAT SELLING ADVANTAGE WHEN

YOUR COMPETITORS ARE SELLING
DOUBLE GLAZED UNITS LOSING 20%

MORE HEAT BY COMPARISON

7-DAY
LEAD TIMES

ON BI-FOLD
S

7-DAY
LEAD TIMES

ON BI-FOLD
S

INCRED
IBLE

White, Bla
ck, Grey

,

Dual Gre
y on White

& Black on White

BI-FOLD DOORS WINDOWS PATIO DOORS CONSERVATORIES COMMERCIAL

FULLY FABRICATED AND READY TO FIT IN ONE DELIVERY TO SITE IF REQUIRED

WE DELIVER THROUGHOUT THE UK IN OUR OWN FLEET OF 30 DELIVERY VANS, WITH ROUTES TO EVERY
AREA OF THE UK INCUDING CORNWALL, SCOTLAND, ISLE OFWIGHT, JERSEY, GUERNSEY AND ISLE OFMAN.

t - 01253 888233 m - 07794 219773
Simon Youles

e - simon@affordablealuminium.com

AFFORDABLE ALUMINIUM IS PART OF AFFORDABLE

WINDOWS GROUP - ONE OF THE UK'S LEADING

MANUFACTURERS OF ALUMINIUM & PVCU PRODUCTS

THE AFFORDABLE
FLUSH LOOK
ALUMINIUM

WINDOW
HAS MANY UNIQUE

FEATURES THAT
CAN’T BE FOUND IN

ANY OTHER
WINDOW SYSTEM

TO A 70MM FLUSH LOOK ALUMINIUM WINDOW SYSTEM
WITH CONCEALED MULLIONS AND SLIM SIGHTLINES

FREE UPGRADE

FREE UPGRADE
TO 35MM INTERLOCK

VISOGLIDE+
ADJUSTABLE WHEELS & 1.6 UVALUE

BI-FOLD DOORS       WINDOWS       PATIO DOORS      CONSERVATORIES      COMMERCIAL

Simon Youles

BI-FOLD DOORS       WINDOWS       PATIO DOORS      CONSERVATORIES      COMMERCIAL

NEW BROCHURE
NOW AVAILABLE
NEW BROCHURE
NOW AVAILABLE57.5mm

70mm

CONCEALED
TRICKLE VENT
OPTION
AVAILABLE ON
WINDOWS &
BIFOLD DOORS

AFFORDABLE ALUMINIUM
Available exclusively from

NOW YOU CAN OFFER A
BETTER LOOKING

70MM WINDOW AT THE
SAME PRICE AS A

STANDARD ALUMINIUM
WINDOW SYSTEM
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Trade fabricator Sternfenster,
hasstrengthened itspartnership
withYale Door and Window So-
lutions after choosing to supply
theYale Lockmaster multi-point
lock foruseacross itsaluminium
bi-fold door offering.

Mike Parczuk, Sternfenster MD,
says: “We have been using a
range of Yale products. As the bi-
fold door market is booming,
we’re developing our existing
range and as such have chosen
to offer the Yale Lockmaster for its
security credentials.”

The Yale Lockmaster 28mm
backset multi-point lock features a
combination of hooks and anti-lift
bolts, along with smooth opera-
tion, tolerance and ease of use.
The Lockmaster range is manufac-
tured in the UK and carries the
Made in Britain marque.

Paul Atkinson from Yale says:
“By taking on the Lockmaster
multi-point lock, Sternfenster can
promote a high security bi-fold
package that fits the slim style alu-
minium look that is popular today.
This comes with the added bene-
fit of the Yale guarantee.”

Revolution Window Hinge
achieves EPD
Yale Door and Window Solutions
has achieved a product-specific
Environmental Product Declara-
tion (EPD) certification for its Rev-
olution Window Hinge.

The globally recognised decla-
ration provides environmental in-
formation and the materials used
to make it. It also details the man-
ufacturing processes involved, in-
cluding the environmental
implications of the raw material
used, energy efficiency, trans-
portation impact, and waste gen-
eration.

The EPD can help contribute to
LEED and BREEAM compliance in
commercial buildings and high-
rise housing developments.

Thanks to its patented dual clos-
ing function, the hinge can be
switched after installation be-
tween anti-blowback and easy
close functions depending on
specification and housing require-
ments.

Onsite configuration allows for
increased flexibility across hous-
ing portfolios with multiple build-

ing types and also helps reduce
time and costs associated with re-
turns or contractors carrying high
levels of stock.

The hinge is available in 27
sizes to accommodate sash
heights ranging from 300 mm to
1,780 and can form part of a
PAS 24 window set. It is also fully
BBA certified, made in the UK
and compatible with all three
main window types; PVC-U, tim-
ber and aluminium.

Reversible
Yale has also launched a fully re-
versible window hinge with easy
close functionality.

The Yale Verso window hinge
has several additional features
alongside the easy close function-
ality, including full rotation for
cleaning – making it a good
choice for upper floor residential
and commercial upper floor
windows.

For practicality and conven-
ience, the sash rotates fully on the
outside of the building, ensuring
no damage to window blinds,
curtains or internal window dis-
plays. Likewise, the geometry
does not allow the sash to rotate
above the height of the frame.
This ensures that there are no is-
sues in recessed installations or
those with protrusions above the
window.

Grant Stratford, Technical Direc-
tor for Yale Door and Window
Solutions, says: “The Verso win-
dow hinge provides the ideal re-
versible solution with easy close
functionality. It is a hinge that has
been designed to be both user-
friendly and secure.”

The hinge is available in six
module sizes to accommodate
sash heights ranging from
460mm to 1,500mm. i

Trade fabricator Sternfenster, has strengthened its partnership
with Yale Door and Window Solutions

Boosting Bi-Fold
Security & A Hinge Revolution

Doors and Door & Window Hardware



TIMBERLOOK
FLUSH SASH

HERITAGE WINDOW

sales@timberlook.com

01253 888222
07817 816663

TIMBERLOOK IS THEMODERNUPVC SYSTEM THAT REPLICATES TRADITIONAL ANDHERITAGE DESIGNS
MAKING IT JUST AS IDEAL FOR HISTORIC AND CONSERVATION PROJECTS, AS IT IS FORMODERN LIVING

Accepted as a variation on Condition
11, they are considered to successfully
mimic traditional flush casements, and
care has been taken over details such
as the cill and trickle ventilation…

Heritage Officer, Cotswold Council

TIMBERLOOK
FLUSH SASH

HERITAGE WINDOW

CONCEALED TRICKLE VENTILATION | 60MM SASH SIZE | SLIM ASTRAGAL ‘COTTAGE’ BAR

For more information, contactPHILMYERS

TEL

MOB

AFFORDABLE WINDOWS

Timberlook is the new Flush Sash Window from Affordable Windows. With square mortise & tenon looking fabrication for
both the sash and outerframe, there are no tell-tale mitred joints that would normally identify a window as being PVCu.

It is almost indistinguishable from the most expensive wooden flush sash windows. Timberlook windows come with a night
latch as standard, and there are unique options such as a deep bottom rail, a traditional cill, and concealed trickle ventilation.

CHOICE OF 9 COLOURS | NIGHT LATCH AS STANDARD | MORTISE & TENNON LOOKING CONSTRUCTION

PAS24 AND DOCUMENT Q COMPLIANT | ON-SITE GLAZING - 70MM FRAME

OURNEW 28-PAGE
BROCHURE DOES THE
SELLING FOR YOU!

CALL US ON
01253 888222
TO GET YOUR
SHOWROOM
SAMPLES
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In September 2014, Panoramic
Doors' owner in the US, Alan
Rees, said his product ‘elimi-
nates the need for hinges, bolts
and locks, which in turn, re-
duces hardware costs and
man-hours. Since then 20,000
Panoramic doors have been
sold around the world..

UK sales alone have gone from
a standing start to more than
4,000 in 2018, in just four years.

Moving understanding
Panoramic Doors offers an alter-
native to the bi-folding door
craze. Michael Connor, MD of
Panoramic Doors in the UK, says
the company is making the most
of ‘the difference’ through a huge
social media campaign that
makes extensive use of video. He
says: “Most bi-folding doors are
shown opened and stacked or
closed so most homeowners think
they understand how they work.
So it is crucial that we show the
difference, which is beautifully
emphasised through a number of
videos. Panoramic Doors move in
their own way.”

The Panoramic Doors folding
system has a series of bottom-
track supported rolling panels
that travel independently from
each other along a single track.
This minimises weight stress on
headers. The first panel is a fixed
traffic door and can be on either
side of the opening or on both
sides. Independent panels slide to
either end, click into place and
then convert from sliding to swing
panels and stack against the pre-

vious panels, which reduces the
amount of space needed to oper-
ate the door.

Furniture may be set close to the
door for example and they are
ideal for installing on smaller
rooms where space is at a pre-
mium. It also allows greater flexi-
bility in how the doors are used
throughout the year - fully open-
able during the sunniest days,
smaller openings when tempera-
tures are more moderate but fresh
air is desirable.

Installation
In the US Panoramic Doors are
sold direct to the public, with
American homeowners opting to
employ their own favourite con-
tractors. In the UK, home im-
provers generally expect products
to be installed by the company
they buy them from which has re-
quired a different approach: “Of
course it is crucial that Panoramic
Doors are installed correctly,”
says Connor. “And despite our
doors having considerably less
componentry to go wrong than
conventional bi-folds, they still
have to be set correctly to ensure
the installation is as good as the
product itself.

“We therefore supply our doors
through carefully chosen and ac-
credited installers that, once ap-
pointed, have to go through an
intensive installation training pro-
gramme and re-training on an on-
going basis. We will not
compromise on this.”

Prospects
In return for such robust expecta-
tions, Panoramic’s sales promo-
tion is powerful and effective,
with UK sales growing by 36% in
January alone, not usually re-
garded as a great month for such
products.

Fabricated entirely in the UK at
the company’s Sheffield factory,
doors are shown in a growing
number of showrooms throughout
the UK where homeowners may
choose from several leaf and fin-
ish options, including alu-
m i n i u m / a l u m i n i u m ,
aluminium/timber-clad. There is a
full range of RAL colours for the
aluminium profiles available. Fur-
ther material and finish combina-
tions will be launched this year.

Picture: Panoramic Doors
offer an alternative to bi-
folds.

i

The Future Opens Up For
Panoramic
UK sales Of Panoramic Doors
have gone from a standing
start to more than 4,000 in
2018, in just four years.



We are actively
seeking Alumina

installers!
Sign up now at:

http://bit.ly/
InstallAlumina

01332 883900

alumina@liniar.co.uk www.alumina.liniar.co.uk

Make your customer’s dream home a reality

• Foiled options for woodgrain
effect and a ‘warm touch’ finish.

• Able to span 1.2 metres wide
per sash and 2.5 metres high.

• Ensures the highest security – awarded
PAS 24 and Secured by Design status.

• Available with a number of threshold
options for the ultimate in choice.

• Innovative features, including folding keys, hidden
fixings, ergonomic handles and discreet magnets.

• Available with 28mm double glazed and
36mm or 40mm triple glazed units.

• Fully sculptured to match Liniar’s
PVCu window and door range.

with aluminium bi-folds from a trusted systems house
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When it comes to businesses
seeking positive feedback
from customers, Warriors
Doors, a Secured by Design
member company that spe-
cialises in manufacturing se-
cure entrance doorsets, has
achieved something of an
accolade.

Bradley Out of the 12 jew-
ellery shops in Soho Road,
Handsworth, Birmingham, close
to the City’s landmark Jewellery
Quarter, Warrior Doors has sup-
plied and installed its bespoke
doors to nine of them.

Going down a riot
It’s no wonder that the door com-
pany (which is based in Birming-
ham) is receiving commissions
both on its doorstep and from
high value jewellers, banks and
bullion dealers when its doors
have withstood attacks by
sledgehammers, axes, battering
rams and ram raids by vehicles.

The company’s goal is to max-
imise security without compro-
mising on light or visual
aesthetics providing a range of
high-specification security doors

that have surpassed the most rig-
orous security testing to achieve
certification to LPS1175 Security
Levels 2, 3, 4 (version 7).

Even Warrior Doors’ SR2 stan-
dard composite glazed doors
have withstood vehicle ram
raids and can block a 9mm
round.

Warrior Doors is the first com-
pany in the country to have
achieved a fully glazed door to
LPS1175 security level 4 (SR4)
that can open either into or out
from a building.

Impact of robbery
MD Brett Barratt, said that
spending on security is often un-
derestimated and not consid-
ered as an investment in the
business until the full impact of a
robbery is experienced first
hand. “The real costs are to peo-
ple involved who can be trauma-
tised by the event for months, if
not longer,” he said.

Loss of high-value stock,
whether it’s cash, diamonds,
gold and watches can have a
huge impact on the business
continuity and in some cases the

business never actually recov-
ers, forced eventually to close
down.

Jewellery style
Brett Barratt continues: “We
have been able to provide some
of the highest security doors
available without compromising
on the exacting demands of
jewellers towards aesthetic ap-
pearance and maximum vision
into their shops.”

Attack on film
In one video on the company’s
website, you can see a pro-
longed attacked using a 5 Se-
ries BMW car on a door
installed at the front entrance to
a jeweller’s shop in Smethwick,
Birmingham. Even after re-
peated ramming attempts by the
car and subsequent unsuccessful
attempts to force entry by the po-
lice and fire brigade, the door
could still be opened and closed
and locked perfectly.

One of the assailants, who
was trapped in the interlock in
the jeweller’s shop, was arrested
by police. The other assailant
fled the scene.

The video can be viewed at -
https://bit.ly/2GAft7N

Commercial and industrial
The company also makes
high-specification secured
doorsets for commercial and in-
dustrial premises as well as local
authority housing and housing
associations.

Picture: The street in
Birmingham where 9 out of
twelve jewellers have
chosen security doors from
one manufacturer.

i
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Smash & Grabbers
Defeated By Warrior







VBH has launched a bespoke range of PAS24
hardware for Deceuninck’s Heritage Flush Sash
Door. Suitable for single or double doors, the new
range has been tested at BSI to the PAS24:2016
standard enabling Document Q compliance on
new-build projects. The new hardware suite is also
covered under the Q-secure security and
greenteQ 10-year corrosion guarantees for an all-
round robust solution.

Hardware specification for the Heritage Flush Sash
Door consists of greenteQ Sigma Flush Door Hinges, a greenteQ Alpha Door Handle, Yale Mantis
door lock with a single piece striker and latch lead-in block, and a Yale Platinum 3-star profile cylinder.

The greenteQ hinge is available in five different finishes to complement Deceuninck’s Heritage suite,
and is manufactured from heavy duty zinc. It fits into the door rebate leaving the appearance of a
traditional 3-knuckle butt hinge on the outside. It also features a concealed security grub screw to
prevent removal of the hinge pin when door is closed, and an integral weather seal pad to protect
from the elements. vbhgb.comi

Bond It, has
launched a new range of
DIY Superglue products to its
eye catching Glue Monster
Range.

Complimenting the already

established PU and Wood
Glues, they are now offering 4
cyanoacrylate products in handy
DIY sizes for quick repair jobs.

All Purpose Adhesive, a quick
drying adhesive with exception-
al bond strength. Contact Adhe-
sive, quick drying, very strong
and water resistant. Monster
Mix, a general purpose 2 part
epoxy adhesive and encapsu-
lent that forms a high strength
bond or coating in 5 minutes.
100% reactive - no solvents and

traditional Superglue that will
rapidly bond almost anything.
Supplied as a carded display in
easy tear-off units, giving you
maximum convenience whilst
taking up minimum space.

MD David Moore comments:
“The growing range is an ideal
choice for businesses targeting
DIY customers as well as for
stockists looking for value-
adding items. The Monsters are
now unleashed!”
bond-it.co.uk

i

Infinity’s new app ‘Showroom’ does exactly what it says
on the tin, allowing installers to create their very own
mobile showroom for use either online or offline.

Installers can upload product information such as brochures,
photos and videos to demonstrate to potential customers and
include company and contact information imported direct from
an existing website.

Content is customisable by the installer with the option of
either replicating an existing website or using Showroom as an
additional sales channel. They can add any other home
improvement products and services which they offer to the app,
as well as news, events and special offers.

It will even be possible for trade fabricators to use the Show-
room app to create a mobile showroom for their installers -
bringing together all of their product information and marketing
literature into one continually updated online library for their
installers to access at any time. infinitylogo.co.uki
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Screwfix has introduced 68 new Erbauer power tools,
supported by the innovative 18V Keep Cool Erbauer EXT
battery technology. The 18V EXT battery platform gives

tradespeople the freedom to share batteries and chargers
across 14 different power tools and also boosts run time by
25% compared to non-EXT batteries. Erbauer power tools
also benefit from brushless motor technology, which
delivers longer motor life, more power and up to 200%
higher torque.

Erbauer’s Keep Cool Technology has also been engineered to
reduce friction and heat build-up. The new technology ensures tradespeople can

work for longer, without the need to stop to charge or carry additional, costly batteries.
The Erbauer range of power tools is trusted by many tradespeople and more than 50 per cent of the

products already available are Trade Rated, an independent accolade showing they are highly rated
by other trade customers. screwfix.comi

Hurst has kicked-off the new year with a
major re-brand. As part of the launch,
the company has unveiled a new identi-
ty to appeal to a new generation of cus-
tomers.

Marketing Manager Hayley Barker explains:
“This launch marks the beginning of what will be
a pivotal year for Hurst as we embark on another
period of rapid growth. We have a punchier
name and a fresh new look, but our core compa-
ny values remain the same – they are the trade-
mark of Hurst.

“We put a great deal of time, care and effort into
creating our doors and our people are dedicated
to delivering the very highest standards of quality

and
per-
sonal
ser-
vice to our
customers. This new identity rein-
forces these unique strengths, which set us apart in
the industry.

“We are never afraid to invest at Hurst and this
is the biggest branding exercise that we’ve ever
undertaken in the history of the business. Our new
identity will elevate Hurst to a new level and help
us engage with a wider audience, especially
homeowners who are increasingly asking for a
Hurst door by name. ” tradesmith.co.uki

Makita UK has added new, high visibility, heated jackets to its LXT and
CXT ranges to help keep construction workers comfortable on site, for
longer.

Powered by Makita’s Lithium-Ion batteries, which many site tradesmen will
already own, the DCJ206Z LXT Jacket will run in Hi, Medium and Lo heat
settings providing up to 35 continuous hours of comfort.The jacket fea-
tures five heat zones, two on the chest and three in the back, which are
controlled by an on/off selector with LED indicator conveniently posi-
tioned on the chest. The heated jackets are made of robust and
durable fluorescent yellow polyester with reflective silver lines, are
washable when detached from the battery, have a removable zipper
hood and are cosily fleece lined.

The CJ106DZ Heated CXT Jacket offers the same features as the
LXT models, weighing a comfortable 1.1kg, and provides a run time
of up to 14 hours when powered by a 4.0Ah Makita CXT battery.
See website for more details. makitauk.comi
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Coming In From The Cold

Re-Brand Opens





insightdata
business is better with insight

502 Worle Park Way
Weston-super-Mare
BS22 6WA

E: hello@insightdata.co.uk
@insightdata

www.insightdata.co.uk

Whether you work nationally or regionally, you can access over
6,000 national and independent building merchant networks, all
specialising in building materials, tools and supplies.

The database is divided into ‘heavy’ and ‘light’ merchants with
categories for each building sector.

With 8,000 email addresses and over 7,000 contacts available, it
has never been easier to communicate with new customers.

For more information call us today on 01934 808 293.

New Builders
Merchants Database
Coming February 2019

New Builders 
Merchants Database
Coming February 2019
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The marketing department of systems sup-
plier Veka Group is strengthening its digital
focus and introducing some new faces.

Marketing Director Dawn Stockell explains;
“We're delighted to have welcomed Angela
Wales to the team as Marketing Communications
Manager and Jessica Husband, who joined Veka
in 2017, has been appointed Digital Marketing
Manager.

“Both Jess and Angela have marketing agency
backgrounds and have come from jobs outside of
the fenestration sector, so they bring wide-ranging
experience and a fresh outlook to these roles,
which complements Veka’s ethos of continuous im-
provement.

“Against the backdrop of ever more important
digital channels, Jess now heads up all our online

activity such as the websites, social media and the
fantastic online marketing portal, with the help of
Harriet Haworth-Lewis, who has joined as Digital
Executive.

“Supported by Annabel Fowler, who's been with
Veka since 2014, Angela is already doing a great
job with our offline activity, and her experience in
agency and client-side roles means she is well
placed to handle everything from PR and adver-
tising, to exhibitions, literature and product
launches.

“Every good marketing campaign is multi-
faceted and works through a host of different chan-
nels, both online and offline, and I'm proud to say
that is reflected in the specialist skills of the teams
that now make up our department.“ i

Northern Building Plastics Ltd
has been a Freefoam supplier
for over seven years, and has
recently noticed a significant
change in customer buying
patterns, with a marked in-
crease in sales of Freefoam’s
coloured products.

NBP Marketing Manager, Mar-
tin King comments: “We’re see-
ing our customers’ clients invest
more in their homes and take ad-
vantage of a wider range of
products. Ten or more years ago
most people just had white win-
dows, but customers are moving
away from the traditional and

there’s been a big rise in the pop-
ularity of solid colours and pre-
mium foils. Anthracite and
Dark Grey have proved very
popular, while Chartwell Green
and cream foils have also gone

down well.”
NBP also offers a bespoke serv-

ice that sprays Freefoam prod-
ucts in any RAL colour, offering
customers a full suite of matching
products. i

Freefoam’s Service Get Five Star Rating

Pictured L-R: Harriet Haworth-Lewis, Jessica Husband, Simon James, Annabel Fowler,
Angela Wales and Chris Hardacre
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Senior Architectural Systems has plenty of
new developments in store over the next 12
months – giving trade fabricators and in-
stallers even more reasons to ‘Ask for Ali’.

A year after the official launch of Senior’s new
slimline Ali VU aluminium window the company
has established several new accounts with trade
professionals across the country. With the number
of completed projects featuring Senior’s stylish Ali
FOLD aluminium patio door range also on the rise,
and the company’s work in the commercial sector
continuing to flourish, Senior is pledging further in-
vestment in its product range and commitment to
customer service in 2019.

Over the coming months, Senior will also be an-
nouncing a number of new products, including the
new PURe Commercial Door, as well as updates to
existing ranges. i

Veka Group have been named on the shortlist for one of the
most prestigious awards in the North of England. The awards
showcase role models and celebrate the many different ways
women and men contribute to a thriving Northern Powerhouse.

Now in its fourth year, the awards attracted more than 900 nomina-
tions across 10 award categories and Veka Group has been shortlisted
in the ‘Medium Organisation’ category.

Marketing Director Dawn Stockell explains: “Despite being a manu-
facturing organisation within a particularly male-biased industry,
namely fenestration, I’m proud to say that Veka has a good represen-
tation of women in senior positions. Due to the proportion of women in
these higher paid roles, the mean gender pay gap at Veka stands at -
6.56% (in favour of women).” i

New Developments
In Ali

ISO Energy
Management

Veka Group has been awarded the Interna-
tional Standard ISO 50001 Energy Manage-
ment Systems. Last year the energy saved by
the company was enough to power 750 av-
erage-sized houses for a full year.

MD Dave Jones explains: “We’re very proud to
have seen our hard work in this area recognised,
but the certification is by no means the ‘end point’,
rather, an important milestone in our continuous
endeavour to reduce energy across the business.

“The company has introduced a number of en-
ergy saving schemes including an ongoing switch
to LED lighting accross the site.

“We’re training a number of ‘energy champions’
within the Veka Group team who will have re-
sponsibility for cascading information to col-
leagues about how we can continue to further
reduce energy usage across the business.” i

Northern Power House Awards
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Uncertainty
un / certain / ty

Fact
Companies that invest in marketing during
uncertain times perform better in the long-
term than those that cut their budget.*

It’s simple economics: if a pie shrinks
by 10%, and your competitors cut their
marketing budget by 50%, your share of
the pie can increase.

*Marketing is the key revenue growth driver for more than 30% of companies (CMO Survey)

Certainty
pur / pl / ex

Purplex is the strategic marketing agency
which sees the bigger picture.

Led by a CEO with 30 years’ experience
in the window industry, Purplex helps
companies across trade, commercial and
retail sectors gain market share and build
stronger brands for sustainable growth.

pur-pose / pl-anning / ex-ecution
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TheVital
Components of
Brand Design

Consumers are daily bom-
barded with thousands upon
thousands of advertising and
messages across a huge
array of channels and media.

The From social media feeds
and banners on websites to press
advertising and signage, market-
ing is everywhere.

It is said that the average human
brain consumes the equivalent of
34 gigabytes of data every day
and makes 35,000 decisions.
Standing out from all the noise,
then, is all the harder.

Leave your competitors be-
hind with creative design
It’s all about attention grabbing
and informing consumers about
your product or service, yet you
only have a split second to con-
vince a prospective customer to
stick around to find out more.

Eye-catching design is art with

purpose and it’s what elevates
your brand by making it visible
and separating it from everything
else bombarding your prospective
customers.

Using images, symbols and
words, compelling design can cre-
ate visual communication to
achieve certain objectives. It can
communicate the value of your
business or product to a prospec-
tive customer and create confi-
dence in your brand.

Your brand needs to be found
everywhere your customers are
looking. That means your market-
ing materials, such as website
landing pages, email marketing
and online banners, direct mail
and printed brochures need to be
as innovative as possible.

Incorporating design into
marketing
Marketing design is not just your
logo, it’s you, it’s your team, it’s
what you offer, it’s how you work,
it’s what attracts your clients to
your business – it’s the face your
business shows the world.

Brand identity is how you want
to portray your business to your
customers and your brand is often
the first impression you make.

Your marketing strategy is about
how you create engagement with
a prospective customer and the
purpose of marketing design is
about gaining brand loyalty.

How a customer sees your busi-
ness and feels about it is down to

the design, the images you con-
nect with your brand, your logo,
the colours you use.

A great brand can be let
down with poor creative
Many companies are tempted to
take on the job of design them-
selves rather than using a profes-
sional design team.

We all know the drill - 'Josh in
sales did graphic design at A-
Level 10 years ago, so he can do
it'. While this might reduce costs
in the short term, in the long run
your product or service will suffer.

That’s because no matter how
great your brand, poor design will
always be recognised by your
customers. Employing a design
team will help you leave your
competitors behind with disruptive
design that makes your brand the
one that busy people notice.

Design with purpose
At Purplex, our graphic designers
and brand experts are craftsmen
who can change the look, feel
and perception of your business
and know how to engage your
audience. Our team have all the
bases covered and are experts in
branding and corporate identity,
advertising, photography, graphic
design, digital design, signage
and exhibition design.

For more information visit
purplexmarketing.com or call
01934 808 132

i

Andrew Scott, CEO of
business and marketing
consultants Purplex,
discusses why design is a
vital component of an
effective marketing strategy
– and why employing a
professional design team
makes sense.
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Apparently the Government has earmarked £250 million to help
deliver almost 25,000 more homes. And MPs have also set aside
£157 million for infrastructure development to support the housing
growth. Strange, you would have thought the developers might get
challenged to do the infrastructure bit as well – but we all know that
when it comes to stumping up for infrastructure costs, house builders are
notoriously slippery.

Heathrow Airport
Meanwhile Heathrow Airport which has itself been challenged to up its
game in the Heathrow Quieter Homes Scheme’, will make the FIT Show
home for the duration as teams from the airport's buying department will
be looking for supply chain partners. They want to meet systems houses,
fabricators and installers – so tie a windsock to your forehead and make
your way to Brum for 21-23 May.

Bust
The deal made by the Government for that £250 million was done on
February 14 (and I trust no reader forgot the magic that is Valentine's
Day...mostly because of the misery (and cost) that incurs throughout the
rest of the spring).But love was in short supply for Apple Home
Improvements (AHI) staff and customers. despite County Windows
(Winchester) buying the bust business and assets for an undisclosed
sum. Apple fell just before Christmas 2018 with the loss of over 100
jobs and numerous uncompleted orders. Following the acquisition,
County Windows will continue to operate from its existing head office in
Winchester. Both showrooms in Bournemouth and Hedge End will be
rebranded and begin trading as County Windows.
Peter Hall, chairman of County Windows said: “We will look to take on
AHI staff and contractors where appropriate and will be in contact them
shortly.” A helpline and email address have been set up for AHI
customers to contact with queries about their existing orders. These are
t. 01202 283333 and info@county-windows.com

Burglary
New burglary research that has come The Installer's way shows that
over half of house burglaries in the UK occurred when someone was at
home. So many people were distressed by this, moved house. Perhaps
window & door installers could add lock replacement in to their
portfolios thus whilst doing one installation they could be offering
neighbours an opportunity to upgrade their security if they can't at the
time afford a completely new installation.
Here are some key stats from the research, that was commissioned by
Verisure UK. 70% of children have been affected emotionally by their
home being burgled. 63% of parents are more likely to feel unsafe after
being burgled compared to those who don’t have children living at
home.1 in 8 people who have been burgled admitted to still feeling
vulnerable up to six months after being burgled.Over three in ten (31%)
burglary victims say their home doesn’t feel like it used to. Just under half
(49%) who have been burgled said they had no major form of security
installed at their home, only locks on the doors and windows.

Go Back
By the way, you might want to go back a few pages to The Installers
Doors and Door & Window Hardware feature in this issue.

Brian J. Shillibeer, Editor
@theinstallermagazine or installer@profinder.eu
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Access Systems

Bi-folding Doors

Baypole Jacks

Fooorrr aaallllll yyyooouuurrr aaacccccceeessssss cccooonnntttrrroool
annd door hardware
solutions
● Electric Strikes
● DDeadlocking Bolts
● WWaterproof Keypads
● CCompact Shearlocks
● DDeadlocks & Deadlatches
● Loock Accessories
● Trransom Door Closers
● VVortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

Shaped Aluminium Windows & Louvres
*Circular *Radial Cornered *Arched *Elliptical

Tel: 01952 290961 Fax: 01952 290441www.radialwindows.com

*Gothic *Rectangular *Trapezoidal *Curved-on-Plan
also Aluminium & Stainless Fabrications ‘Trade Suppliers’

by Midland Alloy Ltd., Stafford Park 17,Telford,TF3 3DG

You can buy jacking kits from as
little as £5.00 each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.uk

e as £5.00 eac£5.50

To advertise
Call Mehreen Haroon 07814

209789
mehreen.haroon@profinder.eu

Aluminium Systems

Aluminium Lanterns

Aluminium Bi-Fold
Doors

FROM
ONLY

£345
per leaf

*

Including
delivery

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.madefortrade.co
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Colour Applicators

www.kolorseal.co.uk
sales@kolorseal.co.uk

THE ORIGINAL
COLOUR
COATING
EXPERTS

Tel: 0121 740 0217
Kolorseal Midlands
Tel: 01924 454856

Kolorseal North

Conservatory Roofs

THE BEST ALL ALUMINIUM LANTERN ROOF

FITTED
IN

MINUTES

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.korniche.co.uk
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6642 158548546

Tel: 07814 209789 Email: mehreen.haroon@profinder.eu

PROFINDER www.profinder.eu
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Call Mehreen Haroon 07814 209789

mehreen.haroon@profinder.eu

Fixing Brackets

Conservatory Roofs

£GET A PRICE
COMPARISON
TODAY

LOWEST
PRICES
AVAILABLE

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.madefortrade.co
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Planning Consultants

Corner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Flyscreens

Glass Handling



To advertise
Call Mehreen Haroon 07814 209789

mehreen.haroon@profinder.eu

Racking Systems

Window Protection Film

PVC-U Glass Handling & EquipmentProfile Bending

Screws & FixingsWindow openers

Window Bags & Display Cases

“Our in-depth knowledge, attention
to detail and friendly service make
Curved Frame Specialists the ideal
choice to build your custom frames.”

■ PVCU profiifile bending arch
and angle specialists

■ 7-10 working day turn
around

■ Over 20 years experience
■ Competitive prices

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
INDUSTRY FOR OVER 25 YEARS



Visofold 1000
Aluminium Bi-Fold

FAX OR EMAIL YOUR QUOTES TODAY!

*6 day delivery applies only to our standard stocked colours

If you are waiting more than 6 days for your
bi-folds, you need to talk to Garrard

Call us now for enquiries

01296 668899
enquiries@garrardwindows.co.uk

www.garrardwindows.co.uk

DELIVERED 6 DAYS FROM ORDER* FULLY FABRICATED AND READY TO FIT


