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Euramax standard size windows and doors can be found in outlets such as Travis Perkins, Wickes, Screwfix and Selco.
* 20% discount on orders above £600 excluding VAT and shipping. Offer includes all PVCu windows and doors, excluding composite doors. Discount is not applied to shipping costs.
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PVCu Windows, Composite
and PVCu Doors in a
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After a year in the post,
Kevin Buckley is no longer
CEO at the Glass and
Glazing Federation. In a re-
cent press statement, the
federation announced a
management re-structure
with director of technical af-
fairs, Steve Rice, taking over
as managing director. Rice
will be responsible for the full
running of the federation’s
operations.

The statement says ‘the chief
executive and head of member-
ship are no longer employed by
the federation’.

According to the GGF this is a
strategic decision to restructure
and was unanimously agreed
by the GGF board.

It is designed to bring the inter-
nal GGF departments closer to-
gether with a greater focus on

the technical side of the
federation.

Buckley was appointed
interim CEO in June last year fol-
lowing the departure of Phil
Pluck. Pluck took over in May
2017 and replaced Nigel Reese
who retired in December 2016.
He resigned in April 2018.

Chairman of the GGF her-
itage group and past president
Alan Burgess, MD of Master-
frame Windows, says: “No sur-
prise that Steve Rice has finally
been offered the position of
MD but to have yet another
strategic restructure and lose
two more ‘leaders’ with imme-
diate effect, is more than
unfortunate.

“The GGF has chopped and
changed repeatedly over
the past four years. Some
departments in the federation

have had six or seven
managers in just three years.

“I just don’t see how the feder-
ation could maintain nor build
on its position as the leading
trade body with so many
changes. Members will rightly
be asking just how much of
members’ funds has been spent
on these changes and perhaps
more importantly, what are the
reasons behind this change and
what confidence does it give to
employees, members or the
wider industry?

“Masterframe Windows cele-
brated 21 years of membership
recently but frankly we’ve never
been more disillusioned with
how it is being run.”

The Installer has been unable
to contact Kevin Buckley and the
GGF has not responded to our
request for a comment. i

Another GGF‘Leader’Lost
– Disillusionment Abounds

FENSA has released statistics on the per-
formance of its first ever TV campaign which
began broadcasting in March this year.

Almost 19 million people, have seen the ad-
vert, with each person seeing the ad an average
of three times. And by the end of the campaign,
which continues until December 2019, the ads –
which advise homeowners on the importance of
using FENSA Approved Installers and obtaining
a FENSA certificate for their replacement win-
dows and doors – will have been seen more
than 190 million times. The concurrent online
advertising campaign has also received an ex-
cellent response, receiving 6 million impres-
sions, the number of times an advertisement is
viewed once by a visitor or displayed once on a
web page. In the meantime social media posts
have enjoyed 2.5 million impressions, with
video posts having been viewed more than
200,000 times. Further analysis has confirmed
that the TV commercials have been highly suc-

cessful in driving homeowners to find out more
about FENSA and its advantages – from Janu-
ary this year there have been more than
675,000 ’Find a FENSA Approved Installer’
searches through the website, together with
412,000 searches about FENSA certificates.
Chris Beedel, FENSA Director of Membership,
says the campaign is fulfilling its objectives:
“We’re seeing record numbers of homeowner
enquiries on the FENSA website which is exactly
what we had hoped for. Additionally, the de-
mand to work with FENSA Approved Installers
from consumers is increasing by the day. The
huge number of installer searches we’re seeing
on the website confirms homeowners understand
the value of a FENSA certificate and the compe-
tency of FENSA Approved Installers.”

Anda Gregory, MD of GGF Commercial
Group, within which FENSA operates, says:
“We’re confident these figures will increase
across the rest of the year.” i

The Power Of Advertising Proven
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News

Trafford Housing Trust and Willmott Dixon are
to deliver new homes in a £47m project ear-
lier than expected. The plan is to get going
asap to develop on Homes England’s cov-
eted D’Urton Lane site in Preston.

The scheme will create 250 new homes for
Shared Ownership, affordable rent and private
sale consisting of a mixture of two, three and four-
bedroom properties.

Trafford Housing Trust, L&Q and Willmott Dixon
have created a joint venture company, Laurus Part-
nership Homes LLP, to deliver the project. Subject
to planning approval, the joint venture partnership
will purchase the land for development and begin
construction.

Willmott Dixon will deliver the homes at an accel-
erated pace, which reflect a key element of the
Government’s 300,000 homes per annum target.

Limelight
Anthony Dillon, MD of Willmott Dixon in the North,
said: “Trafford Housing Trust and Willmott Dixon
recently delivered the Limelight development on

Shrewsbury Street in Old Trafford and will be bring-
ing this collaboration to Preston as partners in this
LLP. For our community focused businesses, There
will be apprenticeships and work experience for
local people of all ages as well as working closely
with local schools and colleges to leave a lasting
legacy.”

The development aims to provide a significant
boost to Preston City Council’s ambitious North
West Preston Masterplan and will help to create a
new community, targeting downsizers and first-time
buyers through Help to Buy.

New construction methods
Duncan Inglis, Head of Accelerated Delivery at
Homes England, said: “Once on site our selected
developer will embrace Modern Methods of Con-
struction to help increase the speed of construction
and build out. They will adopt a sub-assemblies
and components approach, which includes build-
ing techniques such as the installation of pre-cast
ground floors, first floor cassettes and installing pre-
formed wiring looms.” i

Trafford Mob Move
Preston Forward

The Torc Housing Partnership has been
selected as the Preferred Tenderer for the 2nd
phase of the Irish Government’s current Pub-
lic Private Partnership housing programme.

Torc will deliver 465 new social housing units in
County Cork, Kildare, Clare, Galway, Waterford
and Roscommon. This project is the second bun-
dle of the Government’s PPP programme to invest
c. €300million in social housing which is expected
to comprise the development of up to 1,500 hous-
ing units as a number of ‘bundles’ of sites. The
money will also cover the provision of services to
the developments over a 25 year period following

construction that will include the maintenance and
upkeep of the housing. The National Development
Finance Agency (NFDA) is procuring the project
on behalf of Cork County Council through a stan-
dard availability model PPP contract which in-
cludes the design, build, finance, operation and
maintenance of the Social Housing developments
for a 25 year contract term. The local authorities
will own the developments at the end of the term.
A Construction Joint venture between Irish builder
JJ Rhatigan and Spain’s Obrascon Huarte Lain will
see the companies jointly responsible for the de-
sign and construction of the project. i

Ireland’s €300m Social
Housing Programme
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The GGF Health & Safety Column

The HSE statistics for 2017-18
show that construction work
continues to be the main
source of workplace fatalities
and again falls from height
continue to be one of the
main reasons.

Earlier this month, two compa-
nies involved with construction
work were fined heavily after
being found guilty of negligence
when an employee fell through a
rooflight.

I know many installers are not
working on such large and high
risk projects – but what about
those conservatory contracts or
the replacement window above a
conservatory? Is safety glass safe
to stand on? Seems a ridiculous
question to most. Yet because its
safety glass doesn’t mean you
can necessarily stand on it.

Working at height
Whether workers on a large or
small domestic construction site,
working at height is regarded as
perhaps one of the most signifi-

cant potential hazards on many a
risk assessment.

Nowadays I would hope that
companies out on site adopt a set
platform approach to managing
the risk – creating permits, proce-
dures and methods of work to
control every action.

Remind employees and don’t
hide from near misses
So do use your best endeavours
to dissuade your employees from
taking unnecessary risks? Reports
on several recent high profile in-
dustrial accidents have revealed
that ‘toxic cultures’ have existed
within the organisations involved.
Toxic cultures by their very nature
undermine the positive value that
great safety can bring by driving
the reporting of bad news, honest
mistakes and unfortunate acci-
dents underground. In doing so,
we miss important opportunities
to learn from these events – and
the cover up continues as near
misses and unsafe acts become
distorted from view.

The situation is further exacer-
bated when the work area is re-
mote or hard to reach – when
working at height for example.

What constitutes Working
at Height?
Put simply, anything above or
below ground where there is a
risk of injury. I know this interpre-

tation is quite broad but data
shows that even small falls often
have significant consequences.

Safety initiatives
During 2019 the GGF has
pledged that one of its safety ini-
tiatives will be the reduction of in-
juries connected with Working at
Height. The Federation now joins
many other trade bodies that are
working with the Working at
Height All Party Parliamentary
Group to promote better practice
and support businesses in both
adopting new safer methods of
Working at Height whilst simulta-
neously providing materials and
guidance for those important con-
versations with the workforce. It is
well known that workplace culture
is the biggest barrier to change.
Employers can introduce the most
stringent rules and penalties; they
can invest huge amounts of
money in the most up to date
equipment; yet, without the co-op-
eration and buy-in from workers,
they will never achieve success.
What is required is a simple strat-
egy that shows a willingness to
actively and honestly engage
with workers.

Phil Pinnington is GGF’s
Director of Health and
Safety.
ppinnington@ggf.org.uk

i

Phil Pinnington, head of health & safety at the Glass & Glazing Federation says if the
construction industry is going to cut workplace fatalities – particularly those from fall from
height – employers must not hide from learning lessons from near misses and also develop
strategies to engage with workers and encourage them not to take unnecessary risks.

Working At Height –
Are We Finding The
Right Balance?
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QANW Column

QANW has long treasured its
relationship with The Installer
magazine and its readers and
so has launched an exclusive
offer through running until the
end of this year allowing
applicants to become a
QANW member with 100%
discount on the joining fee.

Absolutely free
Barrie Smith-Wright says: “We
thought it would be nice to give
something to new members who
are looking to join QANW for
insurance backed guarantees
but haven’t yet made the com-
mitment to join. So what better
way to welcome new member-
s’on board than to give them
their free joining fees – a saving
of £114 (incl. VAT)!”

Member-wide survey
Smith-Wright continues: “We
are the forward thinking IBG
provider and are continually
taking on our members feed-
back and making improvements
to the products and services we
offer the industry, so to continue
this we will be carrying out a

member-wide survey towards
the end of this year – so please
watch out for this.

App
“Our App is a key example of
us looking to make our mem-
bers’ lives that little bit easier, as
it allows you to add, amend
and view jobs on-the-go reduc-
ing time spent doing admin
work at the end of a busy day!

The right insurance
“We also have an in-house
broker who specialises in our
industry and can help source
the right insurance and the right
level of cover for your business
needs, saving you time from
searching through comparison
sites. QANW will most likely
save you some money and
obtain the best discounts that
are available for QANW
members!”

Grab your discount online
To take advantage of the
QANW Free Joining Fee
Special Offer simply enter
‘Installer19’ into the promo code

box on our online application
form which can be accessed by
visiting www.qanw.co.uk

Terms & Conditions
Special offer will run from
1 August 2019 until
31 December 2019 inclusive
and is available exclusively to
The Installer readers.
To qualify for free joining fees,
you must quote ‘Installer19’
when contacting a member of
our sales team or use
‘Installer19’ within the promo
box in the QANW online
application.

If you have any questions or
need a hand completing the
application form, please do
not hesitate to contact a mem-
ber of the QANW sales team
on t. 01292 268020.

i

100% Discount On
QANW Joining Fee –
Exclusive To
The Installer
Readers…
Become a QANW member with the QANW and The Installer’s exclusive
100% discount on the joining fee offer.

QANW is a trading name of Warranty
Services Limited, a company registered in
Scotland, with the registered address of 4
Forbes Drive, Heathfield Industrial Estate,
Ayr, Scotland, KA8 9FG, and with the
company number SC205797.
Warranty Services Limited is authorised
and regulated by the Financial Conduct
Authority (Firm Reference Number
309580).
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With research revealing that
there were a staggering
644,000 domestic burglary in-
cidents in England and Wales
last year alone with 70% of
these burglars gaining entry
through a door, it is now more
important than ever that max-
imum-security locks are in
place to offer protection from
potential break-ins.

The Platinum 3 Star Cylinder is
Yale’s most secure lock yet – so
much so in fact that Yale is offer-
ing a £1,000 guarantee in the
unlikely event that the cylinder is
snapped under attack due to a
forced break-in. The Yale anti-
snap cylinder guarantee pro-
vides ultimate peace of mind to
homeowners and in turn, fabri-
cators, distributors, and in-
stallers. In the event of a burglary
or break-in taking place at a
home due to a prolonged attack
on a Yale Platinum 3 Star Cylin-
der, Yale will offer a goodwill
payment of £1,000 for the in-
convenience (subject to terms
and conditions*).

Confidence
Paul Atkinson, Sales and Com-
mercial Director of Yale Door
and Window Solutions, says:
“We have the utmost confidence
in the performance of our Yale
Platinum 3 Star Cylinder and are
extremely pleased to be able to
launch this latest assurance to
our customers. “The anti-snap
cylinder guarantee promises con-
sumers that one of the crucial
components of the door – the
profile cylinder – is supplied by
an experienced, market leading

manufacturer. The
guarantee truly
demonstrates the
confidence we
have in our product
here at Yale, gener-
ating a feeling of
trust for the con-
sumer.”

Kitemark
Atkinson continues:
“The Yale Platinum
3 Star Cylinder pro-
vides maximum se-
curity against
known attack meth-
ods, it can be
suited and re-pinned at Yale’s
head office in the Midlands or
by kite mark approved stockists.”

The 3 star cylinder has been in-
dependently tested by BSI to be
awarded the British Kitemarked
TS007:2014 3 Star accredita-
tion – a standard developed in
response to concerns around
cylinder attacks. In addition, the
3 Star Cylinder has been tested
to the British Standard
BS EN1303:2005 and is
Secured by Design approved
– meaning it could
savehomeowners
m o n e y

when it comes to renewing their in-
surance premiums.

Snap attack
As well as being anti-snap, anti-
bump, anti-pick and anti-drill, the
Yale 3 Star Cylinder also fea-
tures a sacrificial front section
which secures the home in the
event of a snap attack. i

Cover Story

IntroducingThe £1,000
Yale Anti-Snap Cylinder
Guarantee

yaledoorandwindowsolutions.co.uk

Picture: Yale's Platinum 3 Star
Cylinder and keys; and insitu on

a door.

*For full terms and
conditions and more in-
formation on the Yale
anti-snap cylinder guar-

antee, visit the website as
above.
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Financial Conduct Authority (Firm Reference Number 309580).

QUALITY ASSURED NATIONALWARRANTIES (QANW) A KINNELL GROUP COMPANY

07/19

*T&C’s: Special offer will run from 01/08/2019- 31/12/2019 exclusively to The Installer readers. To qualify for free joining fees you must quote
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greenteQ; the exclusive brand of VBH

VBH’s NEW
multi-brand security guarantee

Turn prospects into satisfied customers

Q-secure is the new security performance guarantee fully backed by VBH, Europe’s largest
supplier of window & door hardware.

Q-secure coversWindows, Residential Doors and Folding Patios, giving homeowners peace of
mind when it comes to their home security.

In fact, we’re so confident in the strength and performance of our hardware options that we
will pay homeowners if they are broken into via your windows, doors or patios if the intrusion
is down to the failure of a product covered by the guarantee.

Contact us to find out more

01634 263263 • sales@vbhgb.com

@VBHGB • www.vbhgb.com



The Installer| Doors And Door & Window Hardware |15

Doors And Door & Window Hardware

Nick Cowley says selecting
the right door can help im-
prove energy savings.

One Just like poorly fitted win-
dows or minimal loft insulation,
a bad choice of door can result
in an energy inefficient home,
writes Cowley.

In fact, windows and doors
can be responsible for up to one
fifth of a building’s energy loss,
so the choice of door can make
all the difference.

Regulatory requirements
Since April 2002, Building Reg-
ulations have been applied to all
replacement glazing products.
As external windows and doors
are considered controlled fittings
under the Regulations, this
means that there are a set of
standards that must be met when
they are replaced. The primary
factor affecting both new and re-
placement doors as part of the
Building Regulations is thermal
efficiency, which is defined in a
U-Value. The U-Value is deter-
mined by calculating the com-

bined individual lambda value of
the components to arrive at an
overall number, with the mini-
mum required figure provided in
the Regulations. The 2010 Build-
ing Regulations outline that the U-
Value standards for all doors is
set at 1.8 W/(m2.k). Commonly,
it is considered that the lower the
U-Value of an element, in this
case a door, the more slowly
heat will pass through it and
thus, the better it performs as an
insulator.

Energy rating
Beyond the Building Regulations,
many suppliers of PVC-U and
composite windows and doors,
such as the company I work for,
Euramax, provide an energy rat-
ing to help remove consumer
confusion. The British Fenestra-
tion Rating Council (BFRC) has
standardised the rating system
for energy performance, for the
industry. This offers not only man-
ufacturers but also installers and
homeowners, the opportunity to
benchmark products impartially.

The BFRC energy rating scale
ranges from A++, meaning the
door can provide a positive en-
ergy impact on the home,
through to E, which indicates the
least efficient products. By
manufacturers offering BFRC
rated doors and installers advis-
ing customers to fit more efficient
options in their homes, home-
owners can be assured that the
doors they’ve selected will help
reduce energy bills (and thus cut
carbon emissions in the bigger
environmental picture).

Energy & noise
Energy efficient glazing consists
of glazing with two or more
panes of glass in a sealed unit,
which can be found in double or
triple glazed windows or doors.
Energy efficient doors tradition-
ally consist of a framing material,
such as PVC-U or composite, into
which one or more glass sealed
units are fitted. This style of glaz-
ing can help reduce noise pollu-
tion, creating a more
comfortable and peaceful envi-
ronment, as well as improving
thermal insulation. The air or gas
layer inbetween the panes of
glass in the energy efficient glaz-
ing unit provide an extra layer of
insulation. This thermal resist-
ance can help reduce the
amount of heat that escapes the
home during colder months –
and in summer months can help
keep the warmer air outside.

Picture: Euramax, like most
door suppliers, utilise the en-
ergy rating system to help
remove consumer confusion
when it comes to thermal
efficiency.

i

Opening The Door To
Energy Efficiency
Nick Cowley, MD at PVC-U and composite door manufacturer Euramax, explains how
choosing the right door can have an impact on energy efficiency.



Acoustics for around 400
Premier Inn bedroom doors
have been improved through
a number of retrospective
acoustic refurbishments in-
cluding fitting hundreds of
Norseal NOR820 surface-
mounted automatic drop
seals.

NOR820 drop seals from
Norseal are engineered with
retrofit in mind. By fixing the
seals, acoustics are improved by
up to 92 per cent the company
claims.

The seals include design fea-

tures which allow them to be
fitted relatively quickly to either
the inward or outward face
of a door.

The seals specified at the Pre-
mier Inns keep heat in, whilst re-
ducing the transfer of smoke,

draughts and light coming
through door bottom gaps.
NOR820 helps doors meet the
requirements of BS9999, the
standard which details the per-
formance criteria for smoke
sealed doorsets in the UK. They
can be added to fire doors with-
out any detriment to the door’s
fire performance.

Picture: 400 Premier Inn bed-
rooms have had automatic
drop seals fitted to their
doors.

i

Sealing A Good Night’s Sleep
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Tony Craggs, MD of Virtuoso
Doors, says the company is
doing very nicely this year.
He says: “2019 has been all
about building on the suc-
cess we achieved last year.

“Year to date sales are well
ahead of what we hoped for.”

Capacity
Craggs continues: “Our recent
investment in additional new ma-
chinery has given us the capac-
ity that we need and we’ve taken
on more new people to satisfy in-
creased demand, so we’re
ready for a busy but very suc-
cessful rest of the year. We hit a

record-breaking month in Octo-
ber last year and we fully expect
to beat this achievement during
the upcoming seasonal period.”

Investment
Virtuoso Doors has invested £1
million into specialist machinery,
equipment and IT systems over
the last two years and the com-
pany's factory is now equipped
with the most up-to-date beam
saws, CNC machines and edge-
banders.

The firm recently installed a
Stuga Autocut sawing centre to
provide additional production
capacity.

Quality control
Every single Virtuoso door goes
through a 48-point QC inspec-
tion which covers every step of
the manufacturing process be-
fore leaving the factory.

Aluminium
The company’s sales of the alu-
minium textured composite door,
Virtu-AL has increased rapidly,
particularly as the door is now
available in an aluminium outer
frame. Virtuoso was the UK’s first
composite door manufacturer to
create an aluminium alternative
composite door and the first to
offer an aluminium frame for all
of its composite doors. “We’re
incredibly proud of the success
we’ve had and also of the role
that we’ve played in bringing
new products, like Virtu-AL, to the
market,” adds Craggs. “We do
have ambitious targets but we’re
confident that we will achieve
them and we can guarantee that
this will all be without compro-
mising on our standards of crafts-
manship and service.”

Picture:
Virtuoso's Tony Craggs.

i

Virtuoso Performance
Doors And Door & Window Hardware
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Window Ware, the one-stop
shop for window and door
hardware, tools, fixings and
consumables, has increased
its product offering with a se-
lection of Cubelock window
restrictors.

“We understand the importance
of supplying quality hardware to
our customers to help them meet
regulations and keep their cus-
tomers happy,” says Richard
Bryant, Commercial Director for
Window Ware. “That’s why we
cherry-pick the very best prod-
ucts. These window restrictors
from Cubelock fit perfectly with
that philosophy.”

Window Ware has added

three restrictors from the
Cubelock range – CLS1,
CLS3 and CLB1 – offer-
ing a quick and simple
method of increasing
window safety and pro-
tecting occupants. Ideal
for use in homes and
apartments, as well as
commercial and public buildings,
the restrictors comply with the Eu-
ropean child safety standard BS
EN 13126-5:2011.

Independently tested to with-
stand a breaking force of
1971N, the restrictors have a
cable length of 200mm and are
suitable on PVC-U, aluminium,
steel and timber frames.

Picture: Cubelock restrictors
are available from window
ware from stock in white and
supplied in box quantities of
10, the restrictors include
tamper-proof screws
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Restrictors Range
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It is estimated that three mil-
lion people in the UK live on
the coast. Homes in these
areas are affected by marine
corrosion, also known as sea
or salt spray corrosion, which
can lead to significant prop-
erty damage, particularly to
any exposed metal elements.

However, nowhere in the UK is
more than 70 miles from the
coast, so even homes that are not
directly on the seafront can also
be affected by marine corrosion.

Low quality door hardware will
fail very quickly in these types of
areas. Residents will notice hard-
ware becoming tarnished or dis-
coloured and the appearance of
spots. Corrosion doesn’t just af-
fect the handle’s appearance.
Once corrosion sets in, it can
damage the internal workings of
the handle meaning the only op-
tion is to replace it which, de-
pending on the type of door,
could be costly.

Hoppe’s Atlanta
handle range, with
the Resista finish,
has been designed
to ensure it can
withstand the ef-
fects of weathering. Made from
one of the only metals with a
strong resistance to corrosion, the
new solid brass based handles
are suitable for all residential
properties, even those in coastal
areas.

Lisa Nightingale, door and win-
dow sales manager at Hoppe
(UK), said: “The latest product of-
fering from Resista promises the
same high quality and levels of
durability regardless of the prop-
erty’s location. With the new
heavier, sturdier design you can
feel the quality of the handle with
every use.

“But, just because it is high qual-
ity doesn’t mean it is high mainte-
nance. There’s no need for
special cleaning measures, any

dirt can be easily removed with
just a damp cloth. It really is a fit
and forget product, perfect for
homeowners who have plenty of
other things to worry about.”

Guarantee
Resista handles have a 10 year
surface guarantee. This is in ad-
dition to the 10 year mechanical
operation guarantee that applies
to all Hoppe door and window
handles.

Picture: Available in two fin-
ishes, polished brass or pol-
ished chrome, the Atlanta
handle range with the Resista
finish, conforms to EN 1670
which covers the corrosion
resistance of locks and
hardware.
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Mila’s ProSecure TBT's high
specification and SBD ac-
credited hardware range hit
the high notes with fabrica-
tors, says the company.

Now the TBT gearing range
available with the option of a
fully concealed hinge alongside
the existing visible, face-fix
option.

ProSecure TBT also comes with
a 10-year mechanical operation
guarantee. This new profile re-
lated hinge offers what Mila are
describing as ‘significant’ bene-
fits for the fabricator, the installer
and the end user. For fabricators,
it offers simple, jigless assembly
and easier fitting because it al-
lows the window to open to 95°
and eliminates the familiar prob-

lem of TBT sashes continually try-
ing to close during production.

For installers
For installers, it is concealed on
both the inside and out so there
are no issues to address in terms
of plaster lines or colour match-
ing. And, for end users, as well
as the improved aesthetics, the
new hinge features an anti-blow-
back function which stops the
window from slamming closed or
fully open in windy conditions.

Axor
Richard Gyde, Mila’s MD, says:
“Our ProSecure TBT range is
manufactured by Axor, one of
Europe’s leading hardware man-
ufacturers. Axor’s products incor-

porate design in-
novations that are
useful to the user
as well. This new
hinge is a good
example of that, with clever fea-
tures at a lower price than com-
petitor products.” The concealed
hinge matches the 130kg capac-
ity of the standard visible hinge
and can accommodate windows
up to1520mm wide and
2390mm high. It has already
gone through PAS24:2016 test-
ing on TBT windows in Veka,
Liniar and Eurocell profiles, with
further tests to come.

Picture: ProSecure TBT –
which comes with a 10-year
guarantee.
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Combining the traditional
aesthetics of 19th century
ironmongery with the durabil-
ity and performance of mod-
ern hardware, a new range
from Kenrick is available in
monkey tail and tear drop
styles and includes handles,
stays and dummy stays.

The Heritage Range suits any
style of PVC-U or aluminium win-
dow and is particularly well-suited
to flush sash windows, which are
growing rapidly in popularity as
Steve Williams, a director at Ken-
rick explains: “The market for flush
sash windows is booming at the
moment and nearly half of fabrica-
tors see them becoming as impor-
tant as standard casement
windows within the next decade.
Demand for the flush sash has
been fuelled by homeowners and
developers who want an
authentic looking alternative to tim-

ber that will suit both
older homes and
newly built properties.”

Sales opportunities
Williams continues:
“We introduced this
versatile new range in
response to customer
feedback and it is al-
ready proving popu-
lar with those who want to tap
into the growing heritage market
and make the most of the sales
opportunities it brings.” The new
Heritage Range comes in multiple
finishes, including white, gold,
chrome, smoked chrome, antique
black and satin silver. Handles
are supplied right and left-handed
and have a key locking facility.
The range can be adapted to suit,
with a choice of fully functioning
furniture or dummy stays that are
fixed to the sash for display.

Salt testing
Zinc casted for extra durability,
the Kenrick range is fully salt
spray tested to 240 hours to ex-
ceed BSEN 1670:2007 and
comes with a full 10-year me-
chanical guarantee. It is compati-
ble with Kenrick’s extensive range
of espagnolette and shootbolt
locking systems.

Picture: Hardware from From
The Anvil
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CONTACT US www.windowwidgets.co.uk

01452 300912 | sales@windowwidgets.co.uk

We offer a declaration of
performance for three of
our core products; jacks,
structural brackets and
baypoles/couplers. These
are available on request or
from our website and can
be used to show compliance
to your building inspector.
#TrustPink

D O P Cer�ficate No:0002

Manufactured by:

Window Widgets LLP,Unit C Quedgeley WestBusiness Park,Bristol Road,Gloucester,GL2 4PA.

Tel: (01452) 300912Fax: (01452) 416654www.windowwidgets.co.uk

Declaration of Performance
WINDOW WIDGETS hereby declares that itsStructural Brackets ,for Structural use in the Installation of Windows, Doors & Conservatories ,

co
rovisions of Annex ZA, BS N 1090-1:2009+A1:2011i�al inspe

l n Fa t od ontrol (FPC) and

n�nuous

duc
roup
ark Houseylands Avenueel HempsteadQNo�fied Body Number:

0
FPC Cer�ficate Number:

0 R-614908
Structural CharacteristicsLoad Bearing:

Ref tructural calcula�ons, see BBA Repor

263
Design:

Acco to EN 1993-1 for use with “Mighty
Mulli nge

Manufacturing:
Accor g to component specifica�on
2: Exe on Cl 2 (EXC2)

Resistance to Fire:
NPD

Fa�gue Strength:
NPDManufacturing Characteristics

Tolerances on Dimensions: As EN 1
eel components

Weldability:
X5CrNi1 cording to EN1088-3
S275 acc to EN1025-2

Fracture Toughness:
X5CrNi18- 0 J @ 20°C

Deforma�on at serviceabilitylimit state: See design and relevant loading calcu ons

Reac�on to Fire:
Class A1

Release of Cadmium:
NPD

Emission of Radioac�vity:
NPD

Durability:

NPD

Signed for, and on behalf of the manufacturer,

. Gill (Co Director)Se ber, 2014

D.O.P Cer�ficate No:
WW 0001

Manufactured by:

Bristol Road,
,

GL2 4PA.

Tel: (01452) 30

Declarat o Performance
DOW WIDGETS hereby declar i s
dow Baypole Jacks,ructural use in the I nstallatio Windows, Doors & Conservatories ,rm to the provisions of Annex BS EN 1090-1:2009+A1:20112+.

inspec�on of manufactu a t d Factory Produc�on Control (FPC) and
uous surveillance, asses e t and evalua�on of the Factory Produc�on Control is

co ted by:

No d Body:
SI Group
itemark House
aylands Avenue

emel Hempstead
H 2 4SQ

No� Body Numb 86FPC ficate Num 86-CPR-614908
St ral Chara icsLo ring: Refer to structural calcula�ons, see BBA Report No.2630Desig

According to EN 1993-1Manu uring: According to component specifica�on and EN 1090-2& EN 1090-3: Execu�on Class 2 (EXC2)
Resista to Fi NPDFa�gue ength NPD

Ma turin risticsTole e s ons: As EN 1090-2 for steel componentsAs EN 1090-3 for aluminium components
Weld

X5CrNi18-10 according to EN1088-3S275 according to EN1025-2EN AW-6063 T6 and EN AW-5083 according toEN1011-4 and EN1999-1-1Fract ness: X5CrNi18-10 - 60 J @ 20°CS275 – 27 J @ 0°C
Not required for aluminium components

Defor at serviceabilitylimit st See design brief and calcula�ons in BBA Report No.2630Reac� re: Class A1eleas admium: NPDissio Radioac�vity: NPDrabili
Surface prepara�on as EN 1090-2 prepara�on gradeP2

S ed for, and on behalf of the manufacturer, by:

D.O.P Cer�ficate No:
WW 0003

Manufactured

Window Widgets LLP,
Unit C Quedgeley West
Business Park

ation of Performance

WINDOW hereby declares that its

Windo and Coupling Sections,
for Struct se in the Installation of Windows, Doors & Conservatories ,

conform t provisions of Annex ZA, BS EN 1090-1:2009+A1:2011

Syste

Ini�al c�on of manufacturing plant and Factory Produc�on Control (FPC) and

con� surveillance, assessment and evalua�on of the Factory Produc�on Control is

con u by:

N � dy: BSI Group
Kitemark House
Maylands Avenue
Hemel Hempstead
HP2 4SQ

o�fied Body Number: 0086
PC Cer�ficate Number: 0086-CPR-614908

tructural Characteristics
oad Bearing: Refer to structural calcula�ons, see BBA Report No.

2631
esign: According to EN 1993-1
anufacturing: According to component specifica�on and EN 1090-

3: Execu�on Class 2 (EXC2)
esistance to Fire: NPD

Fa�gue Strength: NPD

Manufacturing Characteristics
Tolerances on Dimensions: As EN 1090-3 for aluminium components

Weldability: EN AW-6063 T6 and EN AW-5083 according to
EN1011-4 and EN1999-1-1

Fracture Toughness: NPD
eforma�on at serviceability

limit state:
See design brief and calcula�ons in BBA Report No.
2631

Reac�on to Fire: Class A1
se dmium: NPD

ss o adioac�vity: NPD
Durabilit

Bristol Road

a
R

Business Park

�ficate No: 
WW 0003 

Declaration of Performance

WINDOW WIDGETS hereby de

Window Poles and Couplin
for Structural use in 

conform to the provisions of Annex ZA, BS EN 
System 2+. 

Ini�al inspe
con�nuous survei
conducted

No�fie

D.O.P Cer�ficate No: WW 0002 

Declaration of Performance
WINDOW WIDGETS hereby declares that its Structural Brackets ,for Structural use in the Installation of Windows, Doors & Conservatories , 

conform to the provisions of Annex ZA, BS EN 1090-1:2009+A1:2011

System 2+. 

lant and Factory Produc�on Control (FPC) and
n of the Factory Produc�on Control is 

No. 

Declaration of Performance
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ation of Windows, Doors & Conservatories , onform to the provisions of Annex ZA, BS EN 1090-1:2009+A1:2011

turing plant and Factory Produc�on Control (FPC) ssessment and evalua�on of the Factory Produc�

BSI Group
Kitemark House 
Maylands Avenue 
Hemel Hempstead
HP2 4SQ 

0086
0086-CPR-614908

Structural Characteristics
Refer to structural calcula�ons, see BBA R2630
According to EN 1993-1According to component specifica�on and& EN 1090-3: Execu�on Class 2 (EXC2)NPD

NPD

acturing Characteristics
mensions: As EN 1090-2 for steel componentsAs EN 1090-3 for aluminium componentsX5CrNi18-10 according to EN1088-3S275 according to EN1025-2 EN AW-6063 T6 and EN AW-5083 according to EN1011-4 and EN1999-1-1ture Toughness: X5CrNi18-10 - 60 J @ 20°CS275 – 27 J @ 0°C

Not required for aluminium componentst serviceability See design brief and calcula�ons in BBA Report 2630
Class A1dmium: NPDac�vity: NPD

Surface prepara�on as EN 1090-2 prepara�oP2

d on behalf of the manufacturer, by: 

and F

Bristol Road, 
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ture Toughness:
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Certificate of Conformity of the Factory Production Control

This is to certify that:

WindowWidgets (2006) Ltd

Unit C Quedgeley Trading Estate

Bristol RoadGloucesterGL2 4PAUnited KingdomHolds Certificate Number:

0086-CPR-638382

In respect of:EN 1090-1:2009+A1:2011 - Execution of steel structures and aluminium

structures.
The design and manufacture (including welding) of structural work in

steel and aluminium up to and including Execution Class 2 (EXC 2) as

defined in EN 1090-2 and EN 1090-3.

In compliance with Regulation 305/2011/EU of the European Parliament and of the Council of 9 March 2011 (the

Construction Products Regulation or CPR), this certificate applies to the above construction product. This certificate

attests that all the provisions concerning the assessment and verification of constancy of performance described in

Annex ZA of the above standard(s) under system 2+ are applied and that the product fulfils (products fulfil) all the

prescribed requirements set out above. This certificate remains valid as long as the test methods and/or factory

production control requirements included in the harmonised standard(s), used to assess the performance of the

declared essential characteristics, do not change and the products(s), and the manufacturing conditions in the

plants(s) are not modified significantly.For and on behalf of BSI, a Notified

Body for the above Regulation

(Notified Body Number 0086):

Gary Fenton, Global Product Certification Director

First Issued: 24/06/2015

Latest Issue: 24/06/2015

Page: 1 of 2

This certificate has been issued by and remains the property of BSI Assurance UK Ltd, Kitemark Court, Davy Avenue, Knowlhill, Milton Keynes MK5 8PP, United

Kingdom and should be returned immediately upon request.

To check its validity telephone +44 (0) 845 080 9000. An electronic certificate can be authenticated
online.

BSI Assurance UK Limited, registered in England under number 7805321 at 389 Chiswick High Road, London W4 4AL, UK.

A member of BSI Group of Companies.
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Since 2014 we have ensured our load
bearing products are fully certified in
accordance with EN1090-1 Execution
of steel structures and aluminium
structures. This is a legal requirement
for structural and load bearing
products, don’t get caught out!

Trust Pink!



The greenteQ Aspire hard-
ware range from VBH, de-
signed for contemporary
sliding doors, has been ex-
panded to include a new bi-
fold intermediate handle,
sprung door handle and es-
cutcheon plates.

Both handles are available in
nine finishes, including Enduro

Steel and
B r u s h e d
Graphite. De-
signed to oper-
ate locks on the
intermediate
points of a bi-
fold, the Aspire
in termediate
handle uses
43mm fixing
centres, match-
ing most inter-
mediate locks
in the market. It
is suitable for
use on alu-

minium, PVC-U and timber bi-
folds. Standing at only 16mm
from the face of the profile, it al-
lows the sashes to fold back
neatly in the fully open position.
Aspire sprung door handles and
escutcheon plates have been de-
signed for use on aluminium
residential and bi-fold doors,
with a strong spring ensuring the

lever always returns to the 90˚
position.

Heavy mob
Rob Norman, Lifestyle Product
Manager at VBH says: “We intro-
duced the Aspire furniture range
to complement our hardware of-
fering for on-trend ‘Grand De-
signs’ styled, oversized and
heavy sashes. With the trend
showing no signs of slowing,
the addition of the intermediate
handle and sprung door han-
dles/escutcheons means home-
owners can benefit from stylish,
contemporary hardware on their
front door and rear bi-fold.”

Guarantee
Norman continues: “Our 10-year
corrosion and mechanical guar-
antee comes as standard.”

Picture: Fabricators and in-
stallers can order VBH's new
hardware online via VBH24.
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To Aspire Two? No Three
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Residence Collection fabrica-
tor Stedek wanted to add
something exclusive to the
well known heritage range of
windows and doors – so
turned to From The Anvil in
Wales for some hardware.

From The Anvil’s handles, bolts,
hinges, stays and some other
products are all hand forged in
the Welsh hills. This is a hardware
range that is amongst the most ro-
bust and individual on the market.
And now they’re an option on
any of Stedek’s R9, R7 or R2 win-
dows and any of the company’s
Residence Doors.

“In an era when homeowners
are increasingly demanding
products that are quirky and be-
spoke rather than the same old
off-the-shelf offerings, From The

Anvil’s hardware is a perfect fit,”
says Stedek's Richard Hammond.
“No two items they make are the
same – and that means pairing
Stedek-made Residence window
with their superb hardware gives
you a product that’s almost
unique.”

Improvements
Hammond continues: “Stedek
aims for what we call ‘Residence
Excellence’ – Residence windows
made as well as humanly possi-
ble. We will, though, look for con-
tinual improvements.” i

Taking Up Residence
Doors And Door & Window Hardware

Picture: Hardware from From The Anvil.
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You Ready?
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All FENSA Approved Installers
know they’re part of the
largest glazing community in
the country and that the
scheme provides proof their
replacement window and
door installations meet build-
ing regulations and are reg-
istered with the local council.

But there is so much more that
FENSA membership offers, in-
cluding a facility called the
‘FENSA Knowledge Hub’.

Benchmarking
The FENSA Knowledge Hub
gives FENSA approved installers
access to one of the most exten-
sive sources of information avail-
able within the UK glazing
market. As such it is the UK glaz-
ing industry’s sales, marketing
and management control centre
which allows registered installers
to gain an insight not only to
their business but crucially how it
is performing against other
FENSA registered businesses.
For example, installers may learn
how many windows and doors
their company installed between
specific periods together with the
average cost of their units
compared to other FENSA
Approved Installers in their local
authority area or region. They
can also monitor the activity of

their local authority and accord-
ingly adjust their product offer
and bias to sharpen their sales
team’s targets.

Clear, concise, consistent
With the information collated
from millions of nationwide
FENSA project installations, at
the heart of the FENSA Knowl-
edge Hub portal is the confi-
dence that the information
available is clear, concise, con-
sistent and displayed in line with
government regulation and best
practice policy. Equally impor-
tant is that FENSA ensures the in-
formation stored and displayed
within the Knowledge Hub re-
mains private and confidential,
in line with current data protec-
tion legislation. Nonetheless, the
portal is remarkably easy to use
and allows members to compare
and contrast their individual data
against the wider industry. Key
statistics can then be viewed on
a national scale or broken down
to a local authority level of detail,
allowing them to gain a better
understanding of their position
within the market.

Trends
Data may be filtered based on
specific timeframes, a tool that
allows the comparison and

contrast of different date ranges
in order to see trends as
they emerge and to track
improvements.

Commercial opportunity
The Knowledge Hub provides a
commercial opportunity for
FENSA Approved Installers to
harness the power of their data.
By utilising the information dis-
played in the Hub, firms will be
able to improve on their internal
business processes and expand
market share. FENSA MD, Anda
Gregory, says that the Knowl-
edge Hub is just one of an in-
creasing number of services
designed to ensure that FENSA
registered businesses gain impor-
tant, competitive advantages in
the market. She says: “Simply by
being FENSA Approved In-
stallers, the UK’s largest and best
known compliance scheme for
the window and door market,
companies gain an advantage
because there is an innate trust
in the brand.”

Supporting its members
Gregory continues: “FENSA is
committed to supporting its mem-
bers in other, pro-active ways in-
cluding the Knowledge Hub and
of course, the TV advertising
campaign running until the end
of this year, in which we urge
homeowners to always seek a
FENSA approved installer to
carry out their work.” i

There is so much more that FENSA membership offers,
including a facility called the ‘FENSA Knowledge Hub’ –
www.fensaknowledgehub.co.uk

FENSA Members –
Make Sure You Get
‘The Knowledge’

www.fensaknowledgehub.co.uk



Creative
website design

from £400

Top agency
design but not
the cost
We supply cost effective
solutions, for both large
organisations and smaller
enterprises, whether
consumer based or
business to business.

In partnership with
our clients we deliver
successful solutions,
working on an individual
project basis or as a
regular support service.

Whether you are
looking to launch a new
website, revamp an
existing site, manage
your website content,
start selling on the
internet or are looking
at email marketing.
We are here to help.

With over 30 years
experience supplying
design and advertising
solutions for the web
and print, we are ideally
suited to provide you
with the competitive
edge. To be a winner in
your marketplace.

For more
information telephone
07784 268685
or cotact us by email at
info@stevebryant.co.uk

www.stevebryant.co.uk





Spectral is a system developed by Veka using patented
technology to create an ultrasmooth, ultramatt finish, with
high performance benefits. Tradesmith’s showrooms, the
first to display Spectral windows, include French Doors in
Umbra Grey with Platinum Grey on the inside of the frame
and a flush sash window in Platinum Grey.

Scratch resistant, anti-fingerprint and resistant to UV, harsh
chemicals and extreme weather, the new material is designed to
absorb light to create denser, richer colours. It’s also fully
recyclable.

Installers can see Veka’s new Spectral finish in Tradesmith’s
newly opened three showrooms at the factory in Hailsham in
East Sussex. tradesmith.infoi

Sash UK has announced it is now fabricating Veka
UK’s ‘next generation’ Imagine Vertical Slider.

John Riordan MD explains: “Our customers already love
the Imagine Patio Door and Imagine Bi-Fold Door System
that we offer and when we saw all the benefits of the brand
new Imagine Vertical Slider, we decided it was time to offer
the complete suite from Veka UK.

“The switch to the new Vertical Slider couldn’t have been
more straightforward and the team were as helpful as ever.

“The main product benefit for us is probably the black co-
extruded chamber. As the demand for dual colour increases – particularly on high end products like VS –
the co-extruded chamber will save hours masking before spraying in our purpose-built factory. It will also
mean that our installer customers have the peace of mind that they can ‘fit and forget’ because this
approach offers such a neat and durable solution.

“With the demand for colour continuing to grow, we know that the Vertical Slider can be specified
alongside any combination of Imagine doors and match perfectly in shades from the Variations collec-
tion. There are 27 colour combinations available ex stock so we know we can offer customers impres-
sively short lead times.” veka.comi

Freefoam Building Products has announced a new
look for its consumer focused website –
myfascia.co.uk.The site aims to give homeowners all
the information they need to make an informed
choice to have fascia and gutter replaced, with a
quick and simple process to request an accurate
quote from a local installer.

Louise Sanderson, Marketing Manager explains: “After
reviewing the search and user experience data from our
previous site, we decided to make strategic changes in how
the site serves the homeowners needs. Firstly to make an
attractive easy to use site for homeowners and secondly a platform to harness the power of online
search to maximise visibility and lead generation. We’re committed to supporting our Registered
Installer network and this updated site will enable us to generate high quality, live leads – a
significant benefit for any home improvement company.” freefoam.comi
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Liniar is raising the bar again with its Raise the Roof
competition – and everyone from home and property
owners to businesses in the industry is going to love it.

If you’re ready to raise your expectations step under an
Elevate lantern roof – available in both traditional rectangle
and more modern square shape, it floods a room with light
whilst maintaining the highest energy efficiency.

The Raise the Roof competition begins 21st August and runs
through 31 October 2019. There can only be one winner.
Being in with a chance to get your hands on this stunning piece
of kit is easy. Simply follow Liniar on Facebook and Instagram,
like the competition post and tag a friend. Elevate has taken
the market by storm since its launch, now it’s the competition’s turn to go viral! The winner of the prize
will be chosen at random and announced on 4 November 2019. liniar.co.uk/elevate-competition/i

For the past decade Sheffield Window Centre has used sealed
units incorporating Swisspacer’s warm edge spacer bar in all its
PVC-U and aluminium products.

Joe Walker, Retail Sales Manager of Sheffield Window Centre says:
“Warm edge spacer bars are incredibly important when it comes to
energy efficiency, since they greatly reduce heat loss through the win-
dow. Research shows that on an average semi-detached house in the
UK, the homeowner can save around 10% a year on their annual
heating bills when all windows fitted are ‘A’ rated or higher.

“Swisspacer’s warm edge spacer bar is tried and tested for excellent
thermal efficiency and long-lasting results. That’s why all glass units
used in our windows, conservatories, bi-folds and patio doors and all
products fitted with our own manufactured sealed units, have Swiss-
pacer inside as standard.”

It is available in a choice of 19 widths and 17 colours to suit a
variety of products and applications. swisspacer.comi

Products & Projects
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Swisspacer Inside

Launched earlier this year by Shepley and featuring
authentic timber-look joints, the Vuelta by Visage Flush
Sash is the ideal choice for heritage properties.

Ian Griffiths, Shepley MD says: “It was vital to us that the
high-end styling and superior quality of Vuelta was matched
by our choice of astragal and we didn’t have to look far.
We’ve been working with The Georgian Bar Company for
many years now, so when we approached them with our
requirements for the Vuelta Flush Sash, we had full confidence
that they would tick all the necessary boxes.

“The Vuelta Flush Sash is available in 14 standard painted
and natural wood finish colour options. The GeoFast bars are
beautifully colour-matched and supplied on lead times that
work with our own, so there’s no hold up in supply.

“The quality of the mill finish bars goes without saying and
that’s one of the reasons why we’ve built such a great
working relationship with The Georgian Bar Company over
the years.” geofast.co.uki



# Change
to better

Your customers already drive German
now give them thewindow theywant!

est 1996Boston place | Coventry | CV6 5NN

T 02476 686682 F 02476 638779

sales@armstrongindustries.co.uk
www.armstrongindustries.co.uk



ADVERTORIAL
ECO LT Window & Door Systems
Designed specifically for the British Market and offering

a truly British engineered solution.
Comar ECO LT is a newly launched aluminium window

and door system designed for the trade and installer market,
where a competitive price yet the highest installed
performance is required. Sightlines have been minimised
whilst not sacrificing product performance. Large sizes
come as standard from the same range of profiles.

With low U-values, energy ratings of A++ and Document
Q compliance with Secured by Design status this is a
feature rich system which guarantees a quality installation.

5P.I ECO LT - AluminiumWindow System
Comar 5P.i ECO LT Aluminium Casement Window

System has both internally and externally glazed options.
With the resurgence of slim aluminium high security
externally beaded with sloped beads minimises the sight
lines and maximises daylight.

7P.i ECO LT - Aluminium Door System
Comar 7P.i ECO LT Aluminium Door System has both

inward and outward opening options in single or double
door combinations.There are two thresholds available high
weather performance and low-rise for seamless balcony
terrace integration. Comar 7P.i ECO LT door has been
designed to provide high performance solutions for today’s
specification demands.

Aesthetics come from its slim 55mm profiles, seamlessly
integrating with the Comar 5P.i ECO LT casement window
system.
Comar:British by Design www.comar-alu.co.uk



Veka UK Group has been helping students at a local
Sixth Form get ‘hands on’ with creative engineering.

Mark Jones and Ben Kenny from Veka UK Group’s mainte-
nance department have been assisting with the Thomas
Whitham Sixth Form STEM project which saw students recycle
bicycles into a range of creative new items.

Participants had to work with a number of different materials
seeing how they can be utilised and joined together, they
learned about a variety of mechanisms, the value of recycling
and re-using, as well as having to work closely together in
teams. They were also encouraged to think ‘outside the box’ to
come up with creative new functions for things.

Veka is no stranger to projects such as this. Mark Jones and the team have already been involved with
the Primary Engineer Project, visiting a primary school in Burnley on a weekly basis to support teach-
ers in introducing the children to simple design and engineering techniques. i
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Trade News

Andrew Wright Windows, a long-standing Veka fabricator
based in Irvine has adopted Veka UK’s M70 profile for the
benefit of customers across Scotland.

Owner Charlie Berry explains: “We’re happy to have added
the bevelled M70 to our sales portfolio so that customers have
even more product choice bearing the globally renowned Veka
name. M70 provides clean lines and modern style, and there are
only one or two M70 fabricators currently based in Scotland. Our
customers will be pleased to see this versatile profile system being
used to manufacture high quality frames right here in Ayrshire.

“Adding the M70 profile to our offering comes at a time of in-
creased investment for Andrew Wright; including opening an extensive new showroom and running a
TV advertising campaign that highlights the exceptional standard of our systems.

“The company was established way back in 1937 and, to this day, we refuse to compromise on
quality. We are proud to fabricate Veka UK systems, and to be a founding member of Independent
Network.” i

Iso-Chemie has introduced a package of environ-
mental measures with a sting in the tail.

An insect hotel and wild flower meadow has been
established at the company’s Aalen head office to pro-
vide new nesting sites and a natural source of food for
the bees.

This new hive has also been built on the factory’s green
roof, further reinforcing the company’s commitment to
environmental protection.

According to Dr Martin Deiß, CEO Iso-Chemie, the
move has the backing of employees, many of whom will
actively be involved in the initiative.

He says: “With our commitment to sustainability, we
are taking a series of pragmatic steps to assume respon-
sibility at our site for a future worth living for generations
to come. We are currently focussing on the protection of
endangered insects.” i

Bee-ing Eco Friendly At Iso-Chemie

Scottish Fabricator Adds M70 Profile
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Trade News

Deceuninck has announced year-on-year
sales up 18% to the end of July, in stark con-
trast with the market. According to installation
statistics from FENSA, volume in H1 2019 was
down 8.2% compared to the same period in
2018.

“We’re nearly 30% up on the market,” says
Deceuninck MD Rob McGlennon. “So Deceuninck
must be getting it right for fabricators and installers.
Our colour percentage rose to 60% of sales in June
and it’s still climbing. All our top 20 customers are
selling over 50% of their sales in colour against a
market which is less than 30% colour. Many
fabricators sell well below this.

“Commercial sales are flying too but we have
more contracts than fabricators to make them, so if
any commercial fabricators are reading this get in
touch, because we need you!” i

Uni-blinds sealed units manufacturer Morley Glass & Glazing is
celebrating a significant milestone alongside glass company
Saint-Gobain Glass and distributor Glassolutions.

Over one million pieces of Saint-Gobain glass have been supplied to
Morley Glass & Glazing by Glassolutions in the last 10 years mainly for
use in the company’s Uni-Blind double-glazed sealed units with Screen-
Line integral blinds inside.

Ian Short, MD of Morley Glass & Glazing was presented with a glass
wall plaque to mark the milestone. He says: “We pride ourselves on
manufacturing high quality sealed units, the majority of which are sup-
plied with integral blinds inside for the bifold door market, as well as a
wide range of other doors and windows for the residential and com-
mercial markets.” i

Market Shows Its
True Colours

Norscot Celebrates
35th Anniversary

Long-standing Veka UK Group customer and
Independent Network member Norscot is
celebrating the company’s 35th anniversary,
and shows no signs of slowing down.

1984 saw Ghostbusters hit the big screen, the
average UK house price hit £37,182, and newly
founded Norscot hit the home improvement scene
in Caithness; quickly establishing its reputation as
a reliable supplier and installer of high quality win-
dows and doors.

Since then, the family-owned company has con-
tinued to grow from strength to strength and is now
a significant employer for the region with more
than 60 staff, a near £5 million turnover
and thousands of customers throughout the UK and
overseas. i

Morley’s One Millionth Piece Of Glass



insightdata
business is better with insight

502 Worle Park Way
Weston-super-Mare
BS22 6WA

E: hello@insightdata.co.uk
@insightdata

www.insightdata.co.uk

Whether you work nationally or regionally, you can access over
6,000 national and independent building merchant networks, all
specialising in building materials, tools and supplies.

The database is divided into ‘heavy’ and ‘light’ merchants with
categories for each building sector.

With 8,000 email addresses and over 7,000 contacts available, it
has never been easier to communicate with new customers.

For more information call us today on 01934 808 293.

New Builders
Merchants Database
Coming February 2019

New Builders 
Merchants Database
Coming February 2019



Uncertainty
un / certain / ty

Fact
Companies that invest in marketing during
uncertain times perform better in the long-
term than those that cut their budget.*

It’s simple economics: if a pie shrinks
by 10%, and your competitors cut their
marketing budget by 50%, your share of
the pie can increase.

*Marketing is the key revenue growth driver for more than 30% of companies (CMO Survey)

Certainty
pur / pl / ex

Purplex is the strategic marketing agency
which sees the bigger picture.

Led by a CEO with 30 years’ experience
in the window industry, Purplex helps
companies across trade, commercial and
retail sectors gain market share and build
stronger brands for sustainable growth.

pur-pose / pl-anning / ex-ecution
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Branding –
Success Or Failure?

There are over 15,000 busi-
nesses in British glass and
glazing. How is yours standing
out? asks Andrew Scott of
Purplex.

Over the last three decades,
I’ve seen an incredible number of
companies rise and fall. Some
that started as tiny one-man
bands are now multimillion-
pound global corporations. Oth-
ers launched, limped along for a
few years, then disappeared off
the face of the earth – getting
bought out, merged, or just going
bust.

What sets these two types
of business apart?
They were all offering broadly
the same products and services in
the same industry. But some
thrived, and some sunk. Why? It
all comes down to branding.

Businesses versus brands
The average person is exposed
to 5000 marketing messages per
day – which makes having a

powerful, recognised brand is so
vitally important.

Audiences naturally gravitate
towards brands they trust. Apple
is the strongest brand in the
world, closely followed by
Google – when was the last time
you Asked Jeeves?

There’s a critical difference be-
tween businesses that focus on
lead generation and brands that
focus on lead generation. Leads
are obviously crucial. They’re the
lifeblood of any company. But
lead generation on its own is a
dangerous and risky business.

Without a strong brand, just fo-
cusing on lead gen is like throw-
ing mud at a wall and hoping it
will stick. You could spend a mil-
lion pounds on Pay-Per-Click ad-
vertising – but consumers would
still choose a company they know
and trust more than you.

For your lead generation efforts
to be effective you also need to
spend time and money building
your brand.

Companies are increasingly re-
liant on a narrow range of mar-
keting channels. But today,
brands need to ‘be’ where their

clients are, wherever and when-
ever they are – and this means
taking a much wider and more in-
tegrated omni-channel approach.

Building a trusted brand means
investing in traditional marketing.
When planning a branding cam-
paign, it’s important to ask your-
self a few questions.

What does my business do?
If you had 10 seconds to explain
your product to a potential cus-
tomer, what would you say to
them? What are my competitors
doing?

There’s a famous quote from
James Caan – 'Observe the
masses and do the opposite'.
When it comes to your branding,
do something different – find a
way of setting yourself apart from
the other businesses in your
niche.

Ultimately, all businesses want
leads. But how do you want to be
perceived? Why would
customers choose you over the
competition? Do you offer the
best service or value? Are you in-
credibly charitable? Are your
products better than anyone
else’s? Are you growing?

Once you’ve found your USP,
then you can get to work execut-
ing the PR campaigns, sponsor-
ships, advertising and brand
awareness initiatives that will
make you stand out from the
crowd.

Sponsoring award schemes
and good causes, having a regu-
lar presence in the press and gen-
erally getting yourself in front of
your prospects as much as possi-
ble will build brand awareness
and trust – giving you that critical
edge over your competitors. i

Andrew Scott founder and
CEO of Purplex, full-service
marketing agency gives his
insights into how great
brands make better
businesses.

www.purplexmarketing.com
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Steve Rice is the new MD of the Glass and Glazing Federation. That will be
the fourth man to hold the top job in less than three years. That’s more
managers than Chelsea have gotten through.

The job titles have wandered a little bit between MD and CEO but the result is the
same – the GGF does its best Roman Abramovich impersonation...either the
manager gets tired of the head honcho or the head honcho gets tired of the
manager. And off they go.

The nature of the departure of the last bloke in the hot seat, Kevin Buckley,
suggests it was the latter case this time around. A GGF statement said simply ‘the
chief executive is no longer employed by the federation’. The statement also
revealed that the GGF’s head of membership had also departed...a bit like the
team coaches having to quit alongside the manager. (Although Chelsea’s coaches
also quit on their own when they are found out to be bullies, racists or
paedophiles.)

Rice, who has been with the GGF for 30 years, was previously director of
technical affairs. It is his strength in the technical department that the GGF board
sees as giving the organisation the fire power to give members ‘the support they
need’. Kevin Buckley was appointed as chief executive ‘to take the federation and
its subsidiary companies through their next phase of development’.

I can’t remember what Phil Pluck’s (the man that preceded Buckley) mission was –
it might have been playing with flair or not conceding so many own goals.

Pluck’s first job/own goal was to threaten the trade press with legal retribution
should they say anything untoward about the Federation. He also said he would
put a team together to track down the sources of any rumours about disquiet
at the GGF.

Pluck’s Edgar Hoover approach to management said the press should not, on his
watch, engage in ‘speculation...originating from former employees and ex-board
members of the Glass and Glazing Federation and its group of subsidiary
companies’. Pluck’s watch did not last long at all.

Former employees and ex-board members of the Glass and Glazing Federation,
including at least two ‘Presidents’ were mounting up at the time...the GGF was
issuing Red Cards all over the place while some of the players were simply taking
early baths because of age or disgruntlement. Disquiet was quiet noisy.

Disquiet is still quiet noisy. A long-standing member of the GGF has told Profinder
Media (the publisher of The Installer and sister magazine The Fabricator) that he
wonders what confidence the constant changes give employees, members or the
wider industry. He said that after 21 years as a member he has never been more
disillusioned.

Profinder is giving odds of 5-2 that Rice will last in his position longer than
Chelsea’s newly appointed Frank Lampard – but not by long.

Hand it to Anda
Perhaps the GGF should take a note of what is happening at one of its commercial
entities. Anda Gregory (a woman if you are in any doubt) as MD has taken FENSA
and given it a boot up the backside. Members have been surveyed; the
organisation has accepted its failings and put a strategy in place to address them;
FENSA has got its ‘Knowledge Hub’ working and being promoted effectively (see
page 24 of this issue for details); and FENSA has flexed its muscles in the world of
advertising – 19 million people have seen FENSA adverts on TV so far and by the
end of the year the ads will have been viewed 190 million times.
FENSA was being overtaken in popularity by other competent person and
certification schemes. Not any more – FENSA is back as big Charlie hot potatoes.
And Anda has to take the credit.

The Installer
Many readers will have noticed The Installer no longer carries the Certass logo on
this page nor do we run a regular Certass column any more. We do however, run
a regular FENSA Column – enough to say, we know which side our hot potatoes
are buttered on.

Brian J. Shillibeer, Editor
@theinstallermagazine or installer@profinder.eu
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Access Systems

Bi-folding Doors

Baypole Jacks

Fooorrr aaallllll yyyooouuurrr aaacccccceeessssss cccooonnntttrrroool
annd door hardware
solutions
● Electric Strikes
● DDeadlocking Bolts
● WWaterproof Keypads
● CCompact Shearlocks
● DDeadlocks & Deadlatches
● Loock Accessories
● Trransom Door Closers
● VVortex Magnets

01202 676262
info@alpro.co .uk
www.alpro.co.uk

You can buy jacking kits from as
little as £5.00 each (subject to
order). Kits manufactured to fit
most systems with various loadings.
Top and bottom adjustments meet
Fensa requirements.

Systems Duraflex, Swish24/7, Eurocell,
Status, Synseal, Kommerling, Veka
CAP DESIGNS LIMITED

53 Pound Lane Central,
Basildon, Essex, SS15 4EX

Phone: 0844 4772505
Fax: 0871 2214305

E-mail: capjacking@aol.com
Web: www.capdesigns.co.uk

e as £5.00 eac£5.50

Aluminium Systems

Aluminium Lanterns

Aluminium Bi-Fold
Doors

FROM
ONLY

£345
per leaf

*

Including
delivery

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.madefortrade.co
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Colour Applicators

www.kolorseal.co.uk
sales@kolorseal.co.uk

THE ORIGINAL
COLOUR
COATING
EXPERTS

Tel: 0121 740 0217
Kolorseal Midlands
Tel: 01924 454856

Kolorseal North

Conservatory Roofs

THE BEST ALL ALUMINIUM LANTERN ROOF

FITTED
IN

MINUTES

Email: sales@madefortrade.co
Call: 01642 610799 | Fax: 01642 615854
www.korniche.co.uk
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Tel: 07932 243 008 Email: mehreen.haroon@profinder.eu

PROFINDER www.profinder.eu



Fixing Brackets

Machinery

INSTALL

SPECIALISTS TO UPVC AND
ALUMINIUM INDUSTRY

SAVE TIME & MONEY – We are Scotland’s number one contact for
new or secondhand machinery required to manufacture aluminium or

uPVC windows or doors. With over 25 years experience, we can supply
anything from starter packs to full turnkey packages.

For buying or selling Contact:

John Thomson on Tel: 0141 949 0440
Mobile: 07774 144156 or Email: thomsonjohn7@aol.com

UNIT 7, Great Western Business Park,Allerdyce Court, Glasgow

MACHINE SALES & SERVICE

G15 6RY

Planning Consultants

Corner Protectors

“Technically the best way
to toe and heel glass”

Corner protectors • Flat,Bridge,Wedge and Frame Packers • Locking wedges • Run up blocks • Flexible corner wedges

For more information or to find your local stockists visit:
glazpart.com/products/glazing-accessories/
or call 01295 264533 to speak with one of the team.

Flyscreens

Glass Handling



Racking Systems

Window Protection Film

PVC-U Glass Handling & EquipmentProfile Bending

Screws & FixingsWindow openers

Window Bags & Display Cases

“Our in-depth knowledge, attention
to detail and friendly service make
Curved Frame Specialists the ideal
choice to build your custom frames.”

■ PVCU profiifile bending arch
and angle specialists

■ 7-10 working day turn
around

■ Over 20 years experience
■ Competitive prices

Andywrap®Masking Film
The No.1 UK leading Window Protector

Call Freephone:
0800 0850006
sales@andywrap.net

• FREE NEXT DAY DELIVERY
(NO MINIMUM ORDER)

• AVAILABLE IN CLEAR
OR BLUE

• SOLVENT BASED ACRYLIC
(BEST YEAR-ROUND ADHESIVE)

• SUPPLYING THE GLAZING
IIINNNDDDUUUSSSTTTRRRYYY FFFOOORRR OOOVVVEEERRR 222555 YYYEEEAAARRRSSS



Visofold 1000
Aluminium Bi-Fold

FAX OR EMAIL YOUR QUOTES TODAY!

*6 day delivery applies only to our standard stocked colours

If you are waiting more than 6 days for your
bi-folds, you need to talk to Garrard

Call us now for enquiries

01296 668899
enquiries@garrardwindows.co.uk

www.garrardwindows.co.uk

DELIVERED 6 DAYS FROM ORDER* FULLY FABRICATED AND READY TO FIT


